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Preface 
 
International Household & Family Research Conference 2002 ”Consumers and Families as Market 
Actors”, Helsinki, Finland 17. - 20.7.2002, focuses on the active role of consumers and families as 
market partners, brings about the consumer perspective into the product chain and promotes the 
effect and effectiveness of consumer and family research on public discussion and policy making. 
 
Conference program which includes plenary sessions and parallel research sessions is organized 
according to four major themes: 
1) economic and social well-being of consumers and families, 
2) consumers, families and technology, 
3) consumers aspects on product policy and environmental issues and 
4) consumers and families in changing food economy. 
 
The conference is hosted by the National Consumer Research Centre (NCRC). The Scientific 
Program Committee is responsible of reviewing the research abstracts for the Conference and this 
publication. The Committee members are: 
Prof., Director Eila Kilpiö (Chair); Director of Research, Dr. Johanna Leskinen and Director of 
communications, M.Sc. Liisa Perälä, NCRC, 
Prof., Dr. Kaija Turkki and Prof., Dr. Leena Kaukinen, University of Helsinki, Dept of Home 
Economics and Craft Science, 
Prof., Dr. Visa Heinonen, University of Helsinki, Dept of Economics and Management, 
Prof., Dr. Anna-Maija Sjöberg, University of Helsinki, Dept of Agricultural Engineering and 
Household Technology and  
Prof., Dr. Anna-Liisa Rauma, University of Joensuu, Dept of Teacher Education. 
 
Enclosed research abstracts are organized according to the conference program into eight oral 
research sessions (Part I) and four poster sessions (Part II). Each oral session has three sub sessions 
with a specified topic reflecting the major themes of the conference. Poster presentation abstracts 
are organized according to the major themes and in alphabetical order after the author. Altogether 
77 oral research abstracts and 57 poster presentation abstracts are included in this publication. 
Keynote and comment presentations of the Conference will be published in the Journal of 
Consumer Policy in 2003. 
 
Most abstracts were received electronically. Abstracts received by mail have been prepared by 
scanning the paper copy. The layout of abstracts has been uniformed. However, no changes have 
been made into the original text.  
 
As the editor of this abstract book I hope it gives the readers a comprehensive idea of the 
disciplinary and thematic richness of the research presentations at the conference and also helps 
international researchers to get familiar with each other and to form new, productive networks. 
 
 
 
Helsinki, July 12, 2002 
 
 
Erja Pylvänäinen 
Editor
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SESSION 1  
 
 
Cross Cultural Comparisons of Economic Well-Being 
 
-  Cross-cultural Comparison of the Shopping Values of the Korean, American and Japanese 
College Students, J.H.Seo, M.K.Jae, S.L.Lee, S.H.Lee, S.A.Helmic, N.T.Tsutsumi, S.K.Park 
(KOR) 
-  Self-Actualization and Economic Independence at Senior High School Home Economics - A 
Comparison Between Japanese and American Students, Shimura, Yumi (JPN) 
-  Economic Rewards and Women’s Participation in Agriculture in South Korea, Cho, Hee-Keum 
(KOR) 
 
 
Marriage and Economic Issues 
 
-  Changes in Marital Status and Poverty Dynamics Among Young Mothers in the United States, 
Mauldin, Teresa; Mimura, Yoko (USA) 
-  Men, Women: Money - Love - Power. About the Dealing with Money in Relationships of 
Couples, Schmidt-Waldherr, Hiltraud (DEU) 
-  Dissolution of Marriage, Dissolution of Certainties? Van Ourti, Sarah; Mortelmans, Dimitri 
(BEL) 
 
 
Historical Perspectives of Well-Being 
 
-  Family Well-Being in Finland During 1917-1970 – From Child’s or Parent’s Viewpoint, 
Salonen, Päivi (FIN) 
-  Declining of Family and the Future of Japanese Welfare Regime: Toward the Marketization and 
State-ization of Welfare Supply System, Kamitani, Akio (JPN) 
-  Learning of Life in Folk Tales, Yasutaka, Seigo (JPN) 
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CROSS-CULTURAL COMPARISON OF THE SHOPPING VALUES OF THE KOREAN, 

AMERICAN, AND JAPANESE COLLEGE STUDENTS 
 

J.H.Seo, M.K.Jae, S.L.Lee, S.H.Lee, S.A.Helmic, N.T.Tsutsumi, S.K.Park 
Dept. of Family and Consumer Science, Inje University 

Ubang-dong 607, Kimhae 
621-749 Kyungnam 

Korea 
homejae@ijnc.inje.ac.kr 

Fax 82-55-321-9550 
Phone 82-55-320-3243 

 
 
This study attempted to make the cross-cultural comparison on the shopping values of the college 
students in Columbus (US), Nagasaki (Japan), Seoul (Korea), and Ulsan (Korea). The shopping 
values considered in this study were the hedonic and utilitarian shopping values. The levels of the 
hedonic and utilitarian shopping values in the four regions were compared, and then the total 
sample were clustered using the levels of the hedonic and utilitarian shopping values and the 
distribution of the college students in the four clusters was compared by regions. The data used for 
the analysis were collected from the 641 college students using the self-administered questionnaire 
(171 college students from Columbus, Ohio in US, 127 from Seoul in Korea, 121 from Ulsan in 
Korea, and 233 from Nagasaki in Japan). The major findings were: First, the college students in 
Ulsan and Nagasaki showed the relatively high levels of the hedonic and utilitarian shopping values 
while those in Seoul showed the relatively low levels of both of the shopping values. The college 
students in Columbus showed the modest levels of the hedonic and utilitarian shopping values 
compared to other three areas; Second, the correlation coefficient between the hedonic and 
utilitarian shopping values was positive. The correlation coefficient is high in Nagasaki and Ulsan 
and modest in Columbus and Seoul; Third, the cluster analysis generated the four types of shopping 
value- the hedonic shopper, the hedonic and utilitarian shopper, the non-hedonic and non-utilitarian 
shopper, and the utilitarian shopper. The distribution of the sample in the four clusters was different 
by regions. About 46% of the college students in Columbus were the utilitarian shoppers and only 
14.2% were the hedonic shoppers in Columbus. In contrast, the hedonic shopper was the largest 
cluster consisting of 40.8% of the sample and the utilitarian shopper was the smallest cluster 
(12.0%) in Seoul. The non-hedonic and non-utilitarian shopper was the second largest cluster in 
Seoul (36.8%). The largest proportion of the sample in Nagasaki was categorized into the hedonic 
and utilitarian shoppers (41.9%) and another 28.2% were the utilitarian shoppers. Only 7.9% of the 
sample of the Nagasaki were the non-hedonic and non-utilitarian shoppers. The majority of the 
sample in Ulsan was the hedonic and utilitarian shoppers and the utilitarian shoppers. The college 
students in Seoul showed the distinct difference in the shopping value compared to those in other 
three areas. About a half of the male college students were the hedonic shoppers and about 45% of 
the female college students were the non-hedonic and non-utilitarian shoppers and another 35% 
were the hedonic shoppers. The proportion of the utilitarian shopper, which was the largest cluster 
in the other three areas, was low. Based on the results implications for the consumer market will be 
presented.  
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SELF-ACTUALIZATION AND ECONOMIC INDEPENDENCE AT SENIOR HIGH 
SCHOOL HOME ECONOMICS -A COMPARISON BETWEEN JAPANESE AND 

AMERICAN STUDENTS 
 

Yumi Shimura 
The United Graduate School of Education,Tokyo Gakugei University 

4-32-8 Kitakarasuyama Setagaya-ku 
157-0061 Tokyo 

Japan 
simusimu@d2.dion.ne.jp 

Fax +81-3-3309-2724 
Phone +81-3-3309-2724 

 
It is very important that we have future perspective in adolescence so that we may have self-
actualization and independent life. The purpose of this study was to define the consciousness of 
self-actualization among Japanese senior high school students on the topics of economics 
independence and occupational readiness through the comparison between Japanese and American 
students. This investigation was conducted on 1,313 Japanese and American senior high school 
students from November, 1999 to October, 2000. The results are as follows:  
1) The consciousness of self-actualization is related with their economic independence and 
occupational readiness on senior high school students.  
2) There is a difference between the consciousness of Japanese and American senior high school 
students. 
3) Japanese senior high school students lack knowledge in both fundamental and concrete concepts 
dealing with economics, housekeeping management, and occupational fields compared with 
American students. 
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ECONOMIC REWARDS AND WOMEN’S PARTICIPATION IN AGRICULTURE IN 

SOUTH KOREA 
 

Hee-Keum Cho 
Ph.D, Professor in Taegu University in Korea 

hkcho@biho.taequ.ac.kr 
FAX : 82-53-850-6819 

 
During South Korea's rapid industrialization from 1960s to present, the conditions of rural women's 
lives changed dramatically. As many young people left rural areas for employment in the industrial 
sector, the burden for farming fell to women who used be full-time housewives only. Women had to 
participate actively in agricultural labor. The deterioration of the conditions of women's lives has 
threatened the stability of rural families. Rural women felt that their quality of life was worse than 
before. Cho(1996) examined rural women's hard work and suggested that their hard work and low 
economic rewards are the major reasons why they didn't satisfy their life in the rural area any more. 
 
In this study, I investigated the economic rewards rural women receive in return for their labor in 
agriculture and those from their contributions to household income. The rural women's economic 
rewards were measured in terms of their decision making power in the household and agricultural 
economic issues as well as their property ownership. 
 
This study analyzed the data of 166 rural men and women collected by using questionnaires and 
telephone interviews in Gyungbook Province in June 1998. Rural women's participation in 
agricultural tasks, contribution on household income, decision making power in the economic 
issues, and their property ownership were measured by women's self report and men's proxy report 
for their wives. 
 
The findings of this study are as follows: 
1) Rural women contribute on average 53% as much as their husbands' on agricultural tasks.  
2) Rural women contribute 43.0% of total annual household income. 
3) The decision making power on major economic issues remains very low for women. 
4) Most rural women are still excluded from the possibility of actually owning assets such as 
property. Only 18% of rural women had assets under their name for such items as cars. 
 
In conclusion, rural women's economic rewards from their contribution to the agricultural labor and 
household income were very low in terms of decision making power in agricultural economic issues 
and owning of properties under their names. To improve the quality of life of rural women, it is 
necessary to reward them properly according to their contribution to agricultural labor and 
household income. 
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CHANGES IN MARITAL STATUS AND POVERTY DYNAMICS AMONG YOUNG 

MOTHERS IN THE UNITED STATES 
 

Teresa Mauldin and Yoko Mimura 
University of Georgia Department of Housing and Consumer Economics 

305 Sanford Drive 
30602-3622 Athens, GA 

USA 
tmauldin@fcs.uga.edu, ymimura@fcs.uga.edu. 

Fax 706.542.4397 
Phone 706.542.4854 

 
Since the passage and implementation of the 1996 Personal Responsibility and Work Opportunity 
Reconciliation Act (PRWORA), there has been growing emphasis on the importance of marriage to 
reduce poverty. Our study will examine how changes in marital status, from unmarried to married 
and married to unmarried, among young mothers is associated with exit from and reentry into 
poverty. For unmarried young mothers, is getting married associated with an increase in the 
likelihood of exiting poverty? Is getting unmarried (divorcing or separating) associated with an 
increase in the likelihood of reentering poverty? If the answers to both these questions are yes, then 
do marrying and unmarrying have symmetric relations with the poverty dynamics? In other words, 
does marrying help young mothers get out of poverty as strongly as unmarrying help them go back 
into poverty? Or are changes in marital status related to young mothers' poverty status at different 
magnitude? We will further examine whether cohabitation has a similar effect on poverty dynamics 
to that of marriage among young mothers.  
 
Sample of this study is young mothers who experienced poverty during the observation period. The 
sample will come from the National Longitudinal Survey of Youth (NLSY79), which interviewed 
more than 12,000 American youths who were 14 and 21 years of age in 1979, and who continued to 
be interviewed up to the present.  
 
Using the discrete time logistic regression two-way transition model (Yamaguchi, 1991), we will 
assess how changes in marital status are associated with the economic well being of young mothers 
after controlling for demographic and family characteristics, human capital, and labor market 
factors. The explanatory variables will include previous year's poverty status, marital status, various 
other time-dependent variables (may take different values each year) hypothesized to relate to the 
poverty dynamics, and interaction terms between previous year's poverty status and other time-
dependent variables including marital status to test their significance. Time-dependent variables will 
include human capital factors such as educational attainment and health status of the respondent; 
labor market factors such as the respondent's employment status and local area's unemployment 
rate; and other socio-economic characteristics such as living in rural areas, geographical region of 
residence, number of children living with the respondent, and whether the young mother was living 
with her parent(s). If the interaction term with marital status is found significant, then marrying and 
unmarrying had a symmetric association with the poverty dynamics. That is, getting married and 
getting unmarried are related to exit from poverty and reentry into poverty at the same magnitude. If 
this interaction term is insignificant, then changes in marital status had an asymmetric association 
with the poverty dynamics.   
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MEN, WOMEN: MONEY - LOVE - POWER. ABOUT THE DEALING WITH MONEY IN 

RELATIONSHIPS OF COUPLES 
 

Prof. Dr. Hiltraud Schmidt-Waldherr 
Martin-Luther-Universität Halle-Wittenberg 

Hoher Weg 8 
D-06099 Halle, Germany 

sekretariathw@paedagogik.uni-halle.de 
Fax 0345-5527019 

Phone 0345-5523713 
 
 
Report to the part of project: "About the dealing with money in relationships of couples during the 
time when they are getting married and start having a family". (Qualitative explorative study) 
 
The project' s aim is the research of the gender relationships in a world of radical change. Gender of 
a person has become a permanent dimension of social structuring and is thus decisive not only for 
the allocation of social status and participation at society but also for the shaping of the patterns of 
relationships between men and women. Focussing the subject "Money in relationships of couples", 
gender relationship is reflected as a phenomenon of social structure. With this focus, specific 
functions of money, ways of using it and the behaviour linked with it can be deducted. 
On the basis of our survey, the following dimensions were extracted: 
1. The giving, taking and sharing of money in relationships of couples. 
2. Principles that conduct actions like reciprocity, fairness and solidarity. 
3. Experiences with money, indebtedness and excessive debts that are relevant in a person´s 
biography. 
4. Mental/emotional connotation with money and money related relationships.  
5. The specific dialectics of money and love in intimate relationships. 
Methods of investigation: 
Interviews of experts / workshops 
Qualitative problem-oriented interviews with couples who are getting married and start having a 
family. 
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DISSOLUTION OF MARRIAGE, DISSOLUTION OF CERTAINTIES? 

 
Sarah Van Ourti, Dimitri Mortelmans 

University of Antwerp 
Universiteitsplein 1 

2610 Antwerpen (Wilrijk) 
Belgium 

sarahvanourti@uia.ua.ac.be 
Fax 00323/820.28.82 

Phone 00323/820.28.58 
 
 
The effects of divorce on the psychological well-being of people is a well-documented research 
topic. For households, the divorce of two parents also has significant implications for the children. 
Both the social and economic well-being of a child may be affected by the rupture of the household 
for this brings about changes in the child’s daily routine, family environment and often also in the 
living conditions of children. This paper wants to address the practical consequences for children in 
divorced households. In many cases, the dissolution of marriage also means a change of address, 
school and a shift in the network of relations of the children involved. 
 
This paper contains the presentation of empirical findings concerning changes in the living 
conditions of Belgian children after their parents separated. The analysis will concentrate on the 
changes in well-being of these children. Topics in the analysis will concern the housing and 
schooling topic: do children have to move? Do they still attend the same school?  Do the children 
see their grandparents less or rather more? Do they spend more hours in day-care than they did 
before the divorce? The paper is based on a longitudinal analysis of nine waves of the panel Study 
of Belgian Households (PSBH). The use of these panel data enables us to obtain a longitudinal 
perspective on the practical consequences for children of a divorce.  
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FAMILY WELL-BEING IN FINLAND DURING 1917 - 1970 - FROM CHILD'S OR 
PARENT'S VIEWPOINT 

 
Päivi Salonen 

Department of Home Economics and Graft Science, University of Helsinki 
Kappelipolku 5 
48600 Karhula 

FINLAND 
paivi.salonen@kotka.fi 

Phone 358-5-2609707, 358-400-406528 
 

INTRODUCTION 
People's view of well-being was very different earlier than today and different in poor and in rich 
families. Parents have always been responsible for the coping and well-being of families. Women 
and men have traditionally had their own domains in the households and in the interaction of 
households and society. The aim of this research is  
* to describe the development of well-being from a family member's - a child's and a parent's - point 
of view in Finland during 1917 - 1970  
* to make out the interaction of the private and the public domain and the support that families have 
got from the society to improve their well-being. 
 
MATERIAL AND METHODS  
At first the researcher got views to social changes and well-being by the aid of literary reviews and 
studies. The data was gathered by interviewing 22 persons from three social categories. They were 
born between 1908 - 1957. They told about their childhood homes and about their parental period. 
Household/family activity and pursuit to well-being were analysed with Greimas's actantial model.  
 
RESULTS 
In the beginning of the century the goals of well-being in poor families were closely connected with 
by everyday living and coping. In rich families people wanted to increase both material and mental 
well-being, they were also responsible for the well-being of other people and the well-being of 
public domain. Since the Second World War the public domain and the private domain in Finland 
have had more co-operation than earlier. The society has supported families to improve their well-
being, but especially during the war the society also used sanctions to support social well-being.  
 
The goals of well-being in the families were more material and directed towards making the future 
better after the war. Hard-working, technology and importance of money and also education were 
valued. More Finnish women wanted to work outside the home after the war. From the research 
material could be found that families with many members had different opinions and goals and this 
caused  conflicts. Other family members could either act for or against the goals of one family 
member. 
 
CONCLUSIONS 
Well-being comes true in interrelationships - as well between the private and the public domain as 
inside the family. The interaction between the households and the society has reflected on the well-
being of both of them. In the beginning of this century even minimal aid from the society was a 
great shame to the family, after the war the interaction between the households and society has 
become closer. Material well-being has increased in the households and in the society, but what 
about family members - are they happier than before? Responsible activity in the families and in the 
society requires that we are ready to give preference to common well-being. 
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DECLINING OF FAMILY AND THE FUTURE OF JAPANESE WELFARE REGIME: 
TOWARD THE MARKETIZATION AND STATE-IZATION OF WELFARE SUPPLY 

SYSTEM 
 

Kamitani, Akio 
Hokkaido Univ. of Education, Iwamizawa Campus, Japan 

2-34-1 Midorigaoka 
Iwamizawa 068 8642 

Japan 
kamitani@iwa.hokkyodai.ac.jp 

Fax 0126 32 0324 
Phone 0126 32 0324 

 
Japanese society urbanized it rapidly after the Second World War. Many people moved from farm 
village areas to city areas in Japan. It is said that the number of the moved people reaches thirty 
million people. As a result, population decreased at once in the community of farm villages. Also, 
the people who have moved to the city areas had isolated and disappeared connections to those who 
lived there. This way, the extended families of farm village areas contract and small nuclear 
families have come to disperse individually even in city areas. 
 
Until the early half of 70’s, the number of low aged population is big as for the population 
constitution of Japan and aged people are very small. Rapid declining birth rates and rapid aging 
influences the function of the family largely with rapid becoming a nuclear family. When the scale 
of a family becomes small, the function of the welfare supply that a family has offered is falling off. 
At this time, the ones that alternates the function of a family are a state and market. In Europe, 
Welfare states have accomplished a main alternate function. In the other markets have 
accomplished a main alternate function in America and Anglo Saxon countries. And global 
economy makes the function of states weak and the proportion of the welfare supply by market will 
be spreading widely and deeply. 
 
And what about the case of Japan? In Japan, in the days of the Second World War many of 
Japanese lived in farm village department and were engaging in agriculture. Many of Japanese 
families were extended families. The members, especially women of the family were doing care-of 
children and old persons in the extended family. The connection of the woman, a grandmother, 
wife, daughters and the nieces undertook the bringing up and care in the extended family. There 
were the networks of the local community (die Gemeinschft) that is not dismantled by urbanization. 
The welfare supply by the family becomes with possibility by the labor concentrated agriculture 
that was supported by the local community with the extended families. Naturally, the reduction of 
the dismantling families and communities are going to limit the welfare supply by the family. 
 
As for in Japan aging of the population went on rapidly after the 1970's. Therefore, reducing even 
the scale of the family, the function of the welfare supply by the family fell off. Even though, the 
Japanese Government cut welfare so as not to become an advanced country disease (especially 
British Disease) in the 1980's. The welfare supply that was cut at that time was assumed when the 
family bears it. However, the reorganization of the welfare is requested, because the dismantling of 
the family went on. Entering into aging society in the 90's end, Japan-style a public care system 
(Koteki-kaigo hoken) was made. The system of the welfare by the family of Japan will be 
dismantling still more. Furthermore the rapid increase of labor participation of women and the rise 
of the income of Japanese average family will make Japanese people purchase the welfare goods 
and commodities in the market of welfare. 
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LEARNING OF LIFE IN FOLK TALES 
 

Seigo Yasutaka 
German Literature, Hokkaido University of Education 

2-34-1 Midorigaoka 
Iwamizawa 068 8642 

Japan 
seigo@iwa.hokkyodai.ac.jp 

Fax 0126 32 0313 
Phone 0126 32 0313 

 
Everybody remembers various folk/fairy tales read out in her/his infancy. The leaning of language 
in our childhood starts over tales in which we can perceive and witness motifs constructing our 
lives. There exist elements such as man, space, time, things, phenomena, a community, and a 
society and so on in a life/world of tale. Those elements of a tale depict various characteristics of 
those times. Characteristics written or talked in an old tale brought us an objective view of current 
lives. 
  
Though time has changed, the essence of problems in our lives and in the society never change. 
Moreover, relative observing of problems in our current daily lives to those in lives of old days 
provides us with the much clear way to solve problems. We know very recent life style, custom and 
history of the modern times, but we have no knowledge of the life of the Middle Ages. Learning 
directly and lively through things or phenomena of Middle Ages life gives us the opportunity to 
proper understanding of the mind of medieval people. 
 
How many fairy tales and folk tales have you known since your births?  
In other words, how much do you know yourself and your life? 
In the mirror of folk tales, you can see yourself, your today's life and your future. 
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SESSION 2  
 
 
Gender, Well-Being and Policy Issues 
 
-  Developing the National Policy Alternatives for Increasing Labor Force Participation Rate of 
Married Women in Korea, Kim, Seon-Mi; Kim, Yong H. (KOR) 
-  Women and Gambling: A Consumer Perspective, Berry, Ruth E.; Fraehlich, Cheryl (CAN) 
-  Diffusion of Democracy and Market Economy in the World: Gender Challenges, Wejnert, 
Barbara; Wachowiak, Anna (USA) 
-  Comparative Analysis of Patient’s Rights: An International Perspective, Rider, Mary Ellen; 
Makela, Carole J. (USA) 
 
 
Home Economics Profession and Well-Being 
 
-  Our Professional Well-Being: A Body of Knowledge for the 21st Century, Anderson, Carol L.; 
Nickols, Sharon Y. (USA) 
-  Conforming a Teacher-Training Course to New Concepts of Well-Being, Miyashita, Hideaki; 
Fujimoto, Takako (JPN) 
-  Education Necessity for Consumer Creativity, Aoki, Kahori; Fritz, Anne; Fujimoto, Takako 
(JPN) 
-  A Comparative Study of the Concepts of Consumer Science and Health Promotion in Their 
Historical Framework in the United Kingdom in Relation to the Construction of Well-Being, 
Bailey, Susan (GBR) 
 
 
Citizen, Consumer and Consumer Education 
 
-  Risk-Taking Behaviour of University Students: Implications for Intervention Programmes, 
Daniels, Priscilla (ZAF) 
-  A Trend of Consumer Education in Home Economics Education at Asian Countries, Sato, 
Fumiko (JPN) 
-  Perspective of Local-Global Interaction within Consumer Education in Latvia, Dislere, Vija 
(LVA) 
-  Consumer and Citizen, Two Sides of a Coin? Consequences for Education, Hjälmeskog, Karin 
(SWE) 
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DEVELOPING THE NATIONAL POLICY ALTERNATIVES FOR INCREASING THE 

LABOR FORCE PARTICIPATION RATE OF MARRIED WOMEN IN KOREA 
 

Seon-Mi Kim  & Yong H. Kim 
Kwangju University  & Hankuk Univ of Foreign Studies, Korea 

Imun-dong 270, Dongdaemun-Gu 
Seoul 130-791 

The Republic of Korea 
sunmikim@hosim.kwangju.ac.kr    yhkay2008@yahoo.co.kr 

Fax +82-2- 968-2624 
Phone +82-2-2633-9031 

 
 
This paper addresses the issues surrounding the development of policy alternatives for improving 
employability of married women at the national level. Over 80 percent of the married women want 
to work outside home either on paying job or on volunteering work. And about 52 percent of the 
married women are projected to be still out of any work in the year of 2005 and 2010. As  South 
Korea moves toward the IT society, human resource management activities are more  important in  
achieving  higher economic growth and per capita income. 
 
In this perspective, this paper surveys 300 married women, so called “full-time” homemakers 
residing in Seoul but not placed in the satisfactory workplace, and interviews in-depth 6 
administrators who conduct the NGO-related education and training programs for the homemakers. 
Collecting the data from these two groups are rationalised in order to identify and eliminate the 
perception gap between them in creating better environment for the paying work or volunteering 
services. 
  
This study suggests that the policy alternatives associated with enhancing sharing information and 
networking activities among various organizations, lifting structural barriers against married women 
getting jobs, providing daycare services, broadening life education opportunities and building  small 
and self-owned business opportunities would be effective in increasing the social welfare level of 
South Korea. Finally, the results are compared with the cases selected from Japan, Germany, U.S.A. 
and Cuba in consideration of future international cooperation in this area. 
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WOMEN AND GAMBLING: A CONSUMER PERSPECTIVE 

 
Ruth E. Berry and Cheryl Fraehlich 

Department of Family Studies, University of Manitoba, CANADA 
Faculty of Human Ecology, University of Manitoba 

R3T 2N2 Winnipeg CANADA 
rberry@ms.umanitoba.ca 

Fax 204-474-7592 
Phone 204-474-8054 

 
Gambling, as an activity, impacts families every day. Like tobacco, alcohol, pornography and 
firearms, gambling is perfectly legal but is opposed by a significant segment of society. This strong 
resistence, often from religious groups, means that all forms of gambling are not available in some 
regions of Canada. Where it is permitted, the growth of revenue from gambling is staggering–the 
total net profit for provincial and territorial governments was $5.5 billion in 1999/2000. Gambling 
leads the "sin" tax revenues and just shy of the $5.9 billion that provinces net from the sales of 
alcohol and tobacco combined.  The average total loss for each adult on provincially-run gambling 
is nearly $400, whereas only $1.20 was spent per adult on problem gambling treatment programs. 
 
Gambling has rarely been considered as a consumer activity, which generally refers to the purchase 
of retail goods and services. Consumer expenditure surveys have not always included this category 
of spending, which has become increasingly more important in the 1990's with the expansion of 
casinos and Internet gambling. It is rarely mentioned in the financial management literature or 
budgeting guides. 
 
The current exploratory study was funded by the Ontario Problem Gambling Research Centre, and 
used a feminist perspective to consider the experience of women who were both recreational and 
problem gamblers. The study involved the qualitative analysis of interviews with female gamblers 
residing in the northwest region of the province of Ontario, Canada. Data were also collected from 
the Ontario Problem Gambling Helpline, bankruptcy trustees in the region, and file data from a 
local addiction service treating female gamblers. Observations of casino and bingo venues were 
made to determine how "women-friendly" these facilities were. An innovative technique used was a 
"Phone-In" which was advertised in the region, and invited women who gambled to call into a toll-
free number to talk to an experienced counsellor. 
 
To date, data from 35 female client files from the addiction service has been collected and partially 
analyzed. Preliminary results indicate that women gamble for a variety of reasons including coping 
with stress, socializing and as a form of escapism. Twenty-five of the women had a history of abuse 
in relationships and most were currently using drugs and/or alcohol. The most common concern that 
women expressed was that gambling created financial problems such as not having enough money 
for household bills, groceries and children's clothing. Further results will be presented at the 
International Household and Family Research Conference 2002. 
 
The advertising of the excitement and glamour of gambling, and the possibility of winning large 
amounts of money, are not tempered with public service advertising outlining the downside of the 
activity, including the actual odds of winning. Casino venues tend to create a fantasy world with no 
clocks, windows or connections with reality. Consumer educators need to realize the impact of 
government sanctioned gambling on the values and spending patterns of consumers. 
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The growing scholarly interest in worldwide diffusion of democracy is clearly a respond to 
increasing globalization, economic dominance of liberal democracies and economic and political 
interdependence of the world. Scholarly interest is also generated by historical events of the 
widespread democratization in Latin America in the 1980, and the 1990s democratization of the 
former Soviet bloc states and countries in Africa. This rapid diffusion of liberal democracy across 
the world (see Figure 1) has brought substantial changes to the lives of residents of newly 
democratized states (Dahl 1982; Stephenson 1998, Wejnert 2001).  
 
But democratization that is assisted by transition towards a market economy has also been 
associated with changes in life-styles, employment levels, family relationships, redistribution of 
resources, and the emergence of new class systems (Dahl 1998; International Labor Office 1985; 
Wallerstein 1995; Wejnert 1996a, b,c; Wejnert 2001a). Although many of the contemporary 
democratic trends have been commonly assumed to enrich people's lives and to increase their life 
opportunities, the costs of democratization are often substantial. The connectedness of democratic 
freedom with economic liberty frequently leads to social inequality, social discomfort and cause the 
status of ordinary citizens to decline (Held 1990; Wallerstein 1998, 1999; Wejnert 2001). Women 
especially are in a particularly difficult situation and face several problems that are unique because 
of their greater variety of social roles, and also because their employment status is always more 
tenuous than that of men (Amott & Matthaei 1996; Bonvillain 2001; Stycos, Wejnert, & Tyszka 
1999; Wejnert & Spencer 1996). How could we assess the impact of world's trend towards 
democratization and market economy on women's lives? In this paper we apply the theoretical 
concept of quality of life (QOL) to measure the impact of spreading democratization on gender. 
This paper presents initial results of empirical studies on women's perceived (subjective) QOL in 
two newly democratic Eastern European countries: Poland and the Ukraine. Three sets of data are 
compared in this paper: results of a pilot research conducted by Stycos, Wejnert and Tyszka in 
Poland, in 1995; Polish research, in which the same methodology and the same questionnaire was 
applied, conducted by Wachowiak in 1999; and Ukrainian research conducted by Wejnert and 
Muller in 2000 (also using the same methodology and the same questionnaire). We believe that the 
transition to democracy alone does not necessary mean improvement in women's QOL. Rather, as 
we argue, the increase of QOL is a function of (a) women's position before transition to democracy, 
(b) a country economic situation before and during transition period, and (c) a temporal rate of 
democratization. Therefore, an assessment of women's life and their economic or social position 
using only indicators of a country development level (GNP or education level) might not lead to 
realistic evaluation of women's quality of life in new democracies. We propose to supplement 
objective indicators with subjective material collected from respondents to shed more light on the 
issues assessed by objective measurement.  
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People's health is an important factor in measuring social and economic well being.  The United 
Nation's Universal Declaration of Human Rights (United Nations, 1948) includes health care as a 
right for the world's people. Yet, we know that health conditions and care vary across nations as 
well as within nations as is illustrated by life expectancy, infant mortality, prevalence of illness and 
injury, and timely access to affordable health care (Brundtland, 1998).  
 
In addition, consumers around the world are increasingly being asked to take more responsibility 
for their own health care (Consumers International, 2001) Consumers are expected to be active 
participants in the prevention, maintenance, and receipt of treatment related to their health and that 
of family members. With enlarged responsibilities, an increased recognition of patients' rights has 
occurred relative to the use of health care services. As a result, many countries have created charters 
or legislation of patients' rights. These rights can be considered to be both social and individual 
rights. As such, they address quality and accessibility of health care as well as basic consumer 
rights.   
 
The purpose of this paper is to compare efforts on patients' rights among countries with selected 
examples to profile the current status of patients' rights around the world.  Eight to 12 patients' right 
documents of geographically dispersed countries (including countries represented at this 
conference), regional coalitions, and international organizations have been selected for analysis and 
comparisons. Research questions examining the following characteristics of patients' rights policies 
will be addressed: approach to patients' rights (charter, comprehensive law, etc.), population 
inclusion/exclusion, basic consumer rights (information/education, choice, voice (to be heard), self 
determination, redress/remedy, environmental health, consumer education), dignity, inclusion of 
consumer responsibilities, privacy/confidentiality, responsibility of enforcement, and other 
(additional) notable characteristics of patient rights efforts. Implications for family and consumer 
social and economic well being as related to health care will be examined for information, 
education, research, and advocacy roles for professionals in consumer and family sciences and its 
related areas.  
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From its very beginning, practitioners and friends of home economics have discussed and debated 
the content of what should comprise the body of knowledge of our field. Throughout the 20th 
century, professionals expressed their points of view and came together to share their perspectives 
usually agreeing on the elements that were considered the core of the body of knowledge for that 
era.  Discussions of the philosophical underpinnings of the body of knowledge also occurred, 
seldom with agreement on these matters. 
 
Within the American Association of Family and Consumer Sciences, leaders determined that the 
turn of the century was a good time to reflect on the past, consider the present content of the field, 
and create a conceptual model for the future.  Out of a meeting held January 2000, emerged the 
framework for a body of knowledge for the 21st century.  The authors further developed this 
framework which was presented as the Commemorative Lecture at the 2001 annual meeting of the 
American Association of Family and Consumer Sciences.  Further dialogue about the body of 
knowledge, including international colleagues is intended to foster scholarly analysis and reflection 
on the application of the body of knowledge in professional practice and ultimately lead to the 
economic and social well-being of consumers, families, and communities. 
 
The body of knowledge includes unique concepts integrating the study of individual, family, and 
community systems throughout the life course and in the context of current concerns and trends.  
Basic human needs are central.  Individual well-being, strong and resilient families, and healthy 
communities are concepts that focus the work of professionals.  Integrating elements in the body of 
knowledge are systems theory and life-course development.  Themes including: global 
interdependence, resource development and sustainability, capacity building, wellness, and 
appropriate use of technology provide the context for applying the body of knowledge.  
 
 
 
 
 
 
 
 

 16 



CONFORMING A TEACHER-TRAINING COURSE TO NEW CONCEPTS OF WELL-
BEING 

 
Hideaki Miyashita and Takako Fujimoto 

Iwamizawa Campus, Hokkaido University of Education 
Midori-ga-oka 2-34 

Iwamizawa 068-8642 Japan 
m@iwa.hokkyodai.ac.jp 
Fax +81-126-32-0251 

Phone +81-126-32-0330 
 
INTRODUCTION  
  In this paper we discuss the necessity of conforming teacher-training courses to the change of 
concept of "well-being", and introduce a practice in our mathematics course.  
A kind of paradigm-shift of teacher-training course becomes our subject because of the striking 
change of social conditions/situation on which the teacher-training course depends. This "change" 
consists of such things as: informationalization, IT, Individualization, diversification, changing 
consumption patterns, customer-oriented, globalization, internationalization, destruction of 
traditional style of management, corporate restructuring, deregulation, changing consciousness of 
work force, changing employment patterns, personal training, skill-up, career-up, aging society.  
  And here follows the change of the meaning of "well-being". It should include "adaptation of 
individual/organization to individuality/diversity-oriented society". And, accordingly, the ability to 
instruct this kind of "well-being" should be disciplined in teacher-training courses, because for the 
under-aged in schools it is their teachers who lead them to prepare for their future "economic and 
social well-being".  
 
ABILITY FOR EDUCATION OF WELL-BEING  
  The discipline/ability here aimed at should be business-oriented, or producer-oriented, rather than 
consumer-oriented, by the reason :  
    1. Understanding producer-oriented stance is just necessary.  
- Indeed, the inquiry into a system of the society becomes deep, broad and minute when we take the 
standpoint of producer.  
    2. "Producer-oriented" is compatible with "consumer-oriented".  - Indeed, it is not the consumer 
but the producer who is really obliged to understand the consumer's activity.  
 
DESIGN OF MATHEMATICS COURSE  
  We make it our subject to conform the teacher-training course to new concepts of "well-being", 
and here we restrict the subject to the design of the mathematics course.  
  The mathematics course in the teacher-training college is different from those in the department of 
science or engineering. Indeed, "generative and synthetic" is the epithet of the ability that this 
course aims at.  
  The teaching method for this "generative and synthetic" consists of such elements as follows :  
       Business-oriented, Production-oriented,  
       Multi-view, Perspective View, Broad View,  
       Design-centered Course, Creative Activity,  
       Generative and Synthetical Understanding,  
       Design-centered and Synthetical Instruction,  
       IT-enabled Visual Aids for Effectiveness and Efficiency of Instruction/Learning,  
       Best Use of Digital Power, and 
       Web-based Self-learning System. 
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In this paper, we discuss ways of living a creative life, and what the nature of creativity is, from the 
viewpoints of both personal consumer life and working life. 
 
Everyday life can be considered to consist of two portions: working life and consumer life, 
considering everyday life from the important economic perspective.  All the people in our society 
exhibit consumer life in certain forms, but not all of them are always subject to a consumer life 
while carrying on their working life.  To give an example, children being brought up have no 
working life to get money.  However, all the children can be recognized as future consumers with 
future working lives.  
 
When a new human being is born, it grows to be more aware each day of the relationship between 
his self and others/society/environment.  This awareness and interaction is the basis of the creative 
life that is happening simultaneously with any other aspects of their lives. 
 
"What is creativity?" is not a question that is easy to answer in a short sentence. Nevertheless, 
everybody realizes that creativity is very important to a fulfilling life.  There are many creative 
activities that can occur in daily life: making crafts, food, decorating rooms, shelter, gardening and 
so on. Whenever we act in our lives, we always work with our brains and use our body tools. It is 
recognized that identifying problems in our everyday lives and having the ability to solve them is a 
most important and creative aspect to a satisfying life, and can even make our lives come close to 
an ideal life. 
 
To make successful and satisfying decisions, we must use knowledge.  In order to achieve effective 
decision making, learning, training and practicing these skills at school can be seen to be most 
important.  For consumers, in order to make anything in their lives – such as making a purchase or 
managing housework - requires the ability to identify needs, to collect ideas and information, to 
identify constraints, to check if the ideas fit with these constraints, to plan how to make the decision 
take form, to try out and test the materials and techniques involved; in other words the ability to 
design and to select a solution is required.    All these actions are a path to creative outcomes.   
 
The way to success in creative decision making involves the following: to decide, to plan, to select, 
to modify, to reinforce and to practice for making value, sense, recognition and action in everyday 
life.   In these processes of actions of the consumer life and working life, refining the human sense 
of values is important. In other words, we can say that improvement in the hierarchical sequence of 
recognition – practice - analysis – synthesis – valuing, when repeatedly practiced,  produces a better 
life.  
 
Forming the sense of values of people is one of the important roles of education. Therefore 
specifically targeted educational strategies are necessary to refine our creativity, connecting 
our personal lives to society and to science. 
 
Key word: creativity, work, consumption, life, sense, recognition –practice, analysis – synthesis, 
values 
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INTRODUCTION 
Historically, in the UK, both Home Economics and Health Education have been concerned with the 
well-being of individuals and their families. The relatively recent developments of the subject fields 
to Consumer Sciences and Health Promotion calls into question a potential change of focus. In 
order to study these changes in the UK, research needs to be undertaken to develop appropriate 
concept maps. Although much research has been undertaken into subject field developments and 
subject field history notably in Scandinavia, Australia and in the US, there has been relatively little 
research undertaken on this aspect in the UK. 
 
RESEARCH OBJECTIVES 
To analyse the subject field construction at Higher Education level for degree  and post-graduate 
courses in the UK in both subject fields in the last four years, using prospectus, handbook and 
UCAS data in terms of stated subject study areas. To analyse previously published research in terms 
of changes in the subject field definitions in both areas. To relate the research as to how well-being 
is perceived as a significant area for both subjects. 
 
RESULTS 
Analysis of both the subject fields indicated that in the last four years there had been a period of 
relative stability in terms of course content and emphasis, but with an increasing focus on the 
consumer particularly as an individual, not necessarily in the context of a family. Health Promotion 
had also tended to move from a more educational approach, through a medicalised approach to a 
greater emphasis on the public health context.  
 
The historical review indicated that at different periods of time in the UK, well-being has had a 
greater or lesser emphasis, depending on the surrounding pressures in relation to course content and 
commercial and political pressures respectively and the ways in which well being has been defined. 
 
CONCLUSION 
 
'Well-being' is beginning to play a more important role in relation to Consumer Sciences in the UK , 
particularly if Health Promotion, consumer education and personal, social and health education are 
perceived as being linked into the interpretation and concept map for Consumer Sciences. This 
allows for a clearer contextualising of research within the breadth of consumer and family research 
internationally. 
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Adolescence is a period characterized by risk-taking and in particular sexual exploration. Risk-
taking provides opportunities for adolescents to learn how to think and act. They learn to understand 
and appreciate the consequences of their behaviour and feelings, it can promote more complex 
thinking, increase confidence, and help to develop a young person's ability to assess and undertake 
risks in the future.  
 
Sexual risk-taking has enormous consequences for young adults including unwanted pregnancy, 
HIV/AIDS and other sexual transmitted infections. The health care young adults is a neglected area 
particularly in developing countries. There is no age group in which the potential for preventive 
action based on well planned research based intervention programmes is greater. This will diminish 
risk-taking behaviour in all adolescence, and create the opportunity to reach those who are truly 
dysfunctional, with these innovative strategies. 
 
This study will investigate the nature of sexual risk-taking behaviour,  ascertain if there are gender 
differences in sexual risk-taking behaviour, and use the findings as a basis for formulating 
interventions to promote safer sex.  
 
The research makes use of a cross sectional survey design. A structured group-administered 
questionnaire was used to investigate the gender differences in risk-taking and sexual risk-taking 
behaviour of university students. The sample consisted of 1410 first year students. The 
representation of females in the sample were higher than males . The sample consisted of sixty 
percent (838) females and forty percent males (572). 
 
The results of the study demonstrated an association between various forms of risk taking such as 
alcohol consumption, smoking and unsafe sexual practices. Conversely, it showed that there is an 
association between various forms of health-enhancing or preventing behaviour such as physical 
exercise, use of seat belts and health eating habits. These findings can contributed to the 
development of an intervention based on approach which takes into consideration the social and 
cultural context of the young adults and must be based on structural and behavioural interventions. 
Thus interventions should address the life style in which the behaviour is embedded.   
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The aim of this study was to define an effective method of fostering decision-making ability in 
home economics education.  
The syllabus of home economics education in University at some Asian countries and some 
textbooks in senior high school were mainly analyzed from the point of decision-making ability. 
 The results were as follows: 
1. In current home economics syllabus, consumer education was great importance to almost 
countries that I investigated. But there were few contents that were written in detail about decision-
making ability. 
2. In current home economics' textbooks, many teaching materials to develop the ability of decision 
making in purchase behavior were found. But there ware few materials that had another contents.   
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The consumer education nowadays in Latvia is not organized as a separate subject in schools. The 
knowledge about consumer education are integrated in many another’s school subjects as economy, 
home economics, biology, sociology. Though experience of European countries shows that it is 
quite useful to teach consumer sciences as a divided subject and some themes keep in another study 
subjects. It is essential for Baltic countries incorporating in European dimension in reality to get 
knowledge about environment, the habits and the cultural background of European friends, to learn 
on similarities and differences, many of them related to ways of eating, the different prices of food 
and another household things. 
 
The aim of research is to investigate the necessity for rising up the qualification of teachers of home 
economics within consumer science. Teachers are persons who have a straight influence to the new 
generation thinking about future family module and about quality of every day life. It is in a deep 
connection with consumer education quality level. The goal is to develop life-long learning for 
teachers / adults within area of family as market actors interests. 
 
The investigation about necessity of development of consumer education have made in Latvia 
University of Agriculture in Institute of Education and Home Economics. Questionnaire about 
consumer education some aspects had made and gave to the teachers who are practicing in schools 
in different regions of Latvia. 
 
The perspective of consumer education development we foresee in collaboration with European 
partners. We have already involved in Nordic- Baltic project within consumer education what is 
supported by The Royal Ministry of Children and Family Affairs what is on the way to work out the 
curriculum reforms for school education level in the Baltic countries. There are applicable examples 
of good practice of consumer education within European Module for Consumer Education worked 
out by four European countries under leadership of University of North London scientists. These 
examples show a range of consumer education methods for various school systems and different 
levels. Rezekne High School in Latvia region had already collaborated with them and our university 
is going to initiate those ideas in our study work. We are going to take part in the project EU – 
EQUAL organized by IFHE Austria and German sharing the good practice and experience. 
 
On the result of research the importance of the quality of understanding of consumer education 
within home economics teachers is still underestimate and unsatisfactory. The information for 
teachers about new regulations, laws and obligations in consumer affairs in EU and comparison 
with consumer needs in Latvia is needful. Identifying the factors what are required for perspective 
development of consumer education in adult learning in Latvia is requisite. 
 
Key words: consumer education, teacher education, adult education, life-long learning 
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The focus in my presentation is on education in relation to consumerism and citizenship. I am 
interested especially in the situation and thoughts of children and youngsters. Questions such as the 
following will be elaborated: what does it mean for a young person to be a consumer and what does 
it mean to be a citizen? what kind of education is suitable, asked for or needed?. Further, possible 
theoretical approaches useful in research focusing on young persons as consumers and citizens will 
be discussed as well as methodological issues. All questions rised from planning a research project 
with Scandinavian and European connections. 
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Much is expected from 3rd generation mobile telecommunication technologies (3G). Service 
providers and phone manufacturers hope that the 3rd generation will be as great a commercial 
success as the 2nd generation was. The confidence was at its greatest when operating licenses were 
given out and auctioned in the year 2000. But it is up to consumers to decide how successful the 
developed products and services will be commercially. 
 
Understanding the lifestyles of consumers is important for the developers of 3G because it raises the 
potential of commercial success. Consumer lifestyles are indeed emphasized in marketing efforts. 
New demands are also created by showing how consumers can use the new products and services. 
 
Some consumer types are more prevalent than others in the photographic images that the developers 
of 3G use in media. This paper studies these prevalent consumer types. What kinds of consumers 
are they, what do they do and where? Analyzing the images reveals much about what kinds of 
consumers the technology is being developed and for what kinds of purposes. It also reveals what 
kinds of consumers are not accounted for. 
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The consumption patterns of Finnish young people have attracted a lot of public attention recently. 
The roles of young consumers in the creation of new consumer cultures have become an 
increasingly interesting problem particularly along with the expanding information technology, 
such as the mobile phone and related communication cultures. Young people’s spending on data 
communication has increased significantly during the past few years, although the growth has 
slightly slowed down recently. Mobile phone and Internet have become icons of the lifestyles of 
young people. Mobile phone is also typically regarded as a symbol of new credit-based lifestyles, as 
phone bills are among the most important reasons for the insolvencies of young people.  
 
This paper is based on a survey “Consumer Cultures of Young People in the Changing Information 
Society”, which focuses on the consumption styles of young people aged 16-19. The survey was 
collected from upper-secondary schools and vocational schools in spring 2001. The questionnaire 
covered themes such as the incomes and the use of money in general, the use of mobile phone and 
information technology, attitudes towards environmental and ethical issues, and general 
consumption habits.  
 
The target of this study was to find out whether there could be found connections between the use 
of the mobile phone and general consumption styles among young people. According to the results, 
mobile phone was an inseparable part of the consumption and everyday life of Finnish young 
people. Over 90 per cent of them had a mobile phone at their disposal. However, the role of the 
phone varied a lot among the users. For some young people, the phone itself as a technical 
instrument was not important, but they were almost addicted to the use of it. These “addicts” were 
mainly girls. However, there were also young people (mainly boys) to whom it was very important 
to own advanced and “trendy” technology, including “posh” mobile phones. The third user type was 
an economical one, for whom both the phone and the use of it were mundane necessities that should 
be as low-priced as possible.  
 
The above mobile phone user types had a clear connection to the general consumption styles of 
young people. The “addict” users, as well as the “trendy and technical” ones were typically impulse 
shoppers and also trend–conscious. Moreover, the technology-oriented were typically not interested 
in environmental issues. The “economical” users, in turn, were not interested in technology, and 
they were also less trend-conscious. With greater likelihood, they were ethical and “green” 
consumers. Social background and income had no significance in the mobile phone use and related 
consumption styles, which was a bit surprising. 
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Finland is one of the world’s leading nations in mobile communications. The age of the Finnish mobile 
phone users has sunk constantly and will most likely continue to do so. Teenagers adapt existing mobile 
communications technologies, which are mainly initially directed to adults, in a new, innovative way.  
 
Teenagers incorporate mobile use into their lives in ways unique to their personality or lifestyles of different 
youth groups. Mobile use is also connected to the utilisation of other new communication technologies such 
as email, chat, IRC and the Web pages.  
 
Finnish teenagers are especially the early adopters and innovators of text messaging. A text message is a 
short message sent from one mobile phone to another or from an operator to a GSM mobile phone 
subscription via Short Message Service (SMS). The length of the message is 160 characters at most.  
 
Text messaging culture is still a relatively young phenomenon: in Finland, the first messages by private 
persons were sent in 1995. Since then, the development in use volume has surpassed all expectations. In 
2000 almost one billion text messages were sent by the five million inhabitants of Finland.  
 
The actual text message trend started in 1998 when the youngest generation adopted the messages, and SMS 
use became trendy. Currently the text messaging culture of the teenagers is also a great part of mobile 
markets from the point of economy. Now many youngsters aged 13 to 18 have more SMS messages than 
calls on their invoices. Therefore the teenagers have a significant role as consumers of new mobile services. 
On the one hand they are ready to use all new mobile services and on the other hand they seldom can pay 
their mobile phone bills completely by themselves. 
 
Private mobile communication based on user-generated contents is perhaps the most important reason for the 
popularity of text messaging. Finnish teenagers do not use text messages only to organise formal meetings 
and informal face-to-face contacts but also to express their deeper emotions. The text messages are full of 
love and affection or anger and hate. Besides personal messages new SMS content services (horoscopes, 
weathers forecasts, news, sport scores) are popular, too. 
 
However, text messaging culture is only the first form of written mobile communication. In the near future 
there will be many other forms of mobile writings such as mobile emails and chat boxes on the WAP or on 
the mobile Internet. Families have to discuss all the time how much money they are ready to put into the 
mobile consumption of young ones. 
 
 
Ms Eija-Liisa Kasesniemi, MA, born 1965, is working on her dissertation about SMS culture of Finnish teenagers. Her 
doctoral thesis “Mobile writings” will analyse contents, usage cultures and use context of text messages among Finnish 
teenagers, as well as their reasons for SMS use.  
 
Kasesniemi has studied mobile culture of Finnish children, adolescents and adults since 1997. Currently she works as a 
scientific researcher at VTT Information technology, Human Interaction Technologies. Kasesniemi was also in charge 
of the Mobile Communication Culture of Children and Youth research project 1997-1999.  
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This study aims at examining consumer views and opinions about information and communication 
technology including their skills and possibilities to utilise this technology. During the last years 
there have been huge expectations for the growth of electronic services. The aim of this paper is to 
study the current use of Internet services and consumer estimates of the future use of mobile 
services. 
 
The data was collected on behalf of a survey at the beginning of June 2001. The final sample 
consisted totally of 669 observations. The response rate was 44 percent, which can be considered as 
good. The objects of the study are trained practitioners of health and social care. This sector is 
dominated by women, and our aim was to examine the educated women’s relation to information 
and communication technology. The data consists mainly of the answers by active members of 
trade union, over 40-year-old-people and nurses. 
 
The trained practitioners of health and social care are active participants in development of 
information society; they do not feel that they are any outsiders in information society. Their 
attitudes towards information technology are mainly positive. Especially the young are eager to 
learn to utilise information technology both at work and during leisure time. 
 
All participants had used computers and almost all had received computer training. Over half of the 
health care staff has more than moderate skills in using a PC. The young, the best-educated and 
singles have the best skills in information technology. 
 
New technologies have been mainly developed by the technically educated and a viewpoint of an 
ordinary consumer, and especially a woman, is often neglected. Earlier it has been stated that 
younger generation is ready to adopt electronic services. This study demonstrates that also older 
consumers and women would be eager to use electronic services if they only produce some evident 
value added for them. For adult consumers electronic services must have utilitarian and practical 
value. They might be ready to pay for that kind of services. These consumers are not interested 
technology itself, but on the services provided. The most potential electronic services in the future 
are closely connected to communication (e-mail, search services) and helping consumers' everyday 
life (information search, payments, schedules and news). 
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Technology, especially computers, has become a part of life for many people in the world. This has taken 
place without people being aware of it. The personal computer has changed our lifestyle in respect of 
activities ranging from communicating with people to reading the newspaper. It has also impacted on 
people's physical health and relationships within families. This in turn, affects the well being of individuals 
and families.  
 
Three main themes that have emerged from the literature are: social interactions, health and quality of family 
life.  
 
1. SOCIAL INTERACTIONS 
The use of electronic media such as Email and ICQ has provided people with immediacy and work has 
become very efficient. However, it has cut down on face-to-face human interaction.  
 
2. HEALTH 
As people are devoting more time on the Internet and ICQ and are passively looking at the computer screen, 
this has frequently resulted in fatigue, eyestrain, burning soreness and headache. Young people may go to 
bed late and come to class tired.  
 
3. QUALITY OF FAMILY LIFE 
Computers have provided opportunities for family togetherness in some households but conflicts and 
tensions were evidenced in other homes.  
 
As there are a variety of perspectives about the impacts of information technology on family life. The 
purpose of the study was to gather information on how computers have changed people's lives and the social 
interactions in two different cultural settings. 
 
A survey was administered to a group of full-time tertiary students at The Hong Kong Institute of Education 
and the same survey was presented to technology students at The Australian Catholic University. A 
comparison of data collected from the two institutions produced insights into the cultural similarities and the 
differences in the use of computers and their impacts on the family. 
 
The analysis of the results revealed some thematic perspectives, which support the evidence reviewed in the 
literature. Similarities were found and these included the major purposes for using the computer, the duration 
of using the computer and issues that caused conflicts with family members. Some differences, however, 
were evidenced between the Hong Kong and Sydney studies. These included the amount of time spent on 
sleeping and family communication.  
 
This study is important in identifying the positive effects and negative impacts of technology in some 
cultures. Differences between the two cultures are discussed. Recommendations are provided to assist 
individuals and families to respond positively to the impacts of computers on family life around the globe.  
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The key issue of my presentation is to describe how the use of new information and communication 
technology has change in Finland since year 1996. Statistic Finland has made big random sample 
surveys in 1996 and 1999. Besides about 1200 Finns has taken part in both surveys. So I’ll report 
result of the panel too. Some smaller surveys have made in years 2000 and 2001 too. 
  
First I describe shortly the frame of references which base on ideas of needed resources, skills, 
access and motivation. I’ll make comparisons of the penetration rate of mobile phones and Internet 
use in the different population groups. I try to answer to the question why mobile phone is so 
popular and why PC:s and Internet connections has grown much lower pace. I’ll say some words of 
eShopping, too 
    
The panel data gives possibilities to follow what had happen at individual level. So I’ll present how 
skills has grown during three year among those people. The results gives an interesting picture how 
new services has taken as a part of people’s action, too. 
 
Third issue of my presentation concerns attitudes and opinions to the information society and the 
privacy protection. Finally I try to conclude why the penetration of mobile phones and Internet 
connection is so different in Finland. Of course there will been some comparisons to the situation of 
other countries too. 
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The future scenarios and impacts of electronic commerce are strongly related to the everyday life of 
consumers and households. Electronic commerce transforms the buying process affecting thus 
consumer behaviour, as well as other activities of consumers and households. Electronic grocery 
commerce specifically may have a more significant impact on the everyday life of people than in 
other lines of commerce. Grocery shopping involves all population groups, and in the majority of 
Finnish households groceries are purchased several times a week, approximately every day. 
 
A crucial factor for the adoption of electronic way of shopping is its ability to offer benefit, or 
added value, in comparison to traditional in-store shopping. Additionally, the online shopping 
services have to fit the households’ everyday routines and habits, as well as knowledge and skills of 
the households’ members. The extension of the changes affecting everyday life are dictated by the 
extent to which the electronic grocery shopping services are used, will they operate as 
complementary buying channels, or do they substitute the traditional grocery retail services.  
 
This paper investigates how online shopping of groceries is adopted and shaped by the different 
types of consumers and households. The main interests lie in three issues. First, how and why 
consumers use the electronic grocery shopping services operating on the Internet, and how they 
perceive online grocery buying. Second, how consumers are able to fit electronic shopping into the 
current practices of their everyday lives. Third, what kind of user types of electronic shopping 
services can be identified. Theoretically the study applies theories of social shaping of technology, 
and consumer behaviour.   
 
The study is based on a survey conducted in spring/autumn 2000. Data were collected from 118 
customers of online grocery stores operating in different parts of Finland. Apart from closed-end 
questions, the questionnaire contained numerous open-end questions, enabling the respondents to 
describe their experiences and opinions by their own words. The analysis methods employed in the 
study involve both quantitative and qualitative methods.  
 
The results give a picture of different types of users of online grocery stores in Finland, their 
experiences, opinions and expectations. They also provide knowledge that can be used to improve 
user oriented electronic commerce innovation processes.   
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Finland implemented General employee pension law in 1962 with 60 % target pension level after 
40 working years. Due to the law the actual pensions have increased gradually during the last 
decades, and the maximum level was supposed to be reached in 2002, exactly 40 years after the 
starting point. However, the recession in 1990's made government to cut the general social security 
in this country and even the pension benefits were decreased (Julkunen 2001). Along with high 
unemployment degree and shortening period of working career, it appeared that the maximum 
pension level will not be generally achieved, but instead the high variation between pensions will 
dominate, that on its part is highly dependent on the individual working careers.  
 
So far, the pension levels, pensioners' consumption and welfare have been followed through macro 
level indices, which do not reveal much of the real life alternatives of individual pensioners. 
Therefore, we limit our study to individual pensioners as consumers. In our paper we state a 
question, if higher pensions lead to higher consumption of services and goods, and provide more 
welfare to pensioners? The question seems to be simple to answer 'yes', but we doubt that the reality 
behind is much more complicated.  
 
Therefore, we would like to pay attention to the following sub-questions: 1) How pension level and 
consumption level are related? 2) Should consumption amount be followed instead of consumption 
value? The first question leads us to consider the alternatives for consumption, e.g., saving and 
money spent for charity, and the second refers to decreased social security, which forces pensioners 
to use private welfare services instead of public ones and pay for them. The result may be less 
consumed services with higher amount of money, which for its part affects saving or other 
consumption, and may lead to shortage of pension and feelings of decreased welfare.  
 
Moreover, we raise the question, what is welfare from the pensioners' perspective? Can welfare be 
measured by the monetary or immaterial values, like clean environment, security and care provided 
by the society? So far, current literature covering welfare society (see e.g. Havakka 2001) provides 
no answer as it pinpoints macro level perspective and elimintaes individual pensioners' point of 
view.  
 
Finally, we elaborate a model connecting concepts of pensions, consumption and welfare from 
pensioners' perspectives. We are aware, that even the methodological design for the kind of study 
demands special attention. Still we find it worth to try, as there exists a gap in the present state of 
knowledge in this respect. Another reason to study pensioners as individual consumers is the truth 
that Finnish nation will become grey-haired in the future. This will be materialised as increasing 
amount of pensioners and lengthened pension period, which follows from the current life 
expectancy.   
 
Key words: pensioners, pension level, consumption, individual welfare  
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Consumers’ behaviour is an important factor affecting competitiveness of market. If consumers’ 
price knowledge is good and they do not buy with high prices, firms are forced to price 
competitively. In other words, consumers’ price knowledge and price level are positively related. 
This study examines how exogenous market shock – euro – affects price knowledge of consumers, 
pricing of firms, and thus competitiveness of markets. We do this by measuring changes of 
consumers’ price knowledge and changes of firms pricing.  
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The aim of this paper is to show the complexity of the phenomenon over indebtedness. As there is 
no one and only cause of indebtedness there is also no one and only way to help the debtors. We are 
here introducing three different groups of over indebted and their special kind of problems in 
coping with their trauma of over indebtedness.    
 
YOUNG OVERINDEBTED: The study was conducted in autumn 2000 and the purpose was to find 
out the experiences of the young debtors and in how they cope with their debts. The data consists of 
19 semi-structured-interviewees of young clients of debt counseling in metropolitan area of Finland. 
In the study it was found that the main reasons for over indebtedness were consumer loans and 
guarantees for other people's debts. To some people the reason was unemployment or they had got 
many different loans. Some of the interviewees had taken new loans to pay the old loans. The most 
critical moment for getting indebted is the moment when youngsters move from their parent's home 
to their own home and when they start to furnish their department. Sometimes the young people do 
not want to wait until they have enough money to buy things and they start to make their shopping 
by hire purchase. It takes a long time before the indebted seek for help and advice. The coping 
process can take even more than ten years and the process can be divided in four stages. In every 
stage there are different kind of help and advice needed. The youngsters are not interested in the 
economic issues until they have serious problems with their money matters. 
 
THOSE WHO HAVE LEGAL DEBT SETTLEMENT BUT FAIL TO MEET THEIR PAYMENT 
OBLICATIONS: The study will be conducted in winter 2002 and the purpose is to understand why 
people do not with their payment even if they have got the legal debt settlement. The main 
questions in the study are 1) what are the main reasons to their problems with the payment? 2) What 
kind of support do they need? 3) Do they understand their situation? 4) Do they have enough 
information? The results of the study will be used in developing the debt counseling and creating 
new ways to support the debtors to follow their payment programs. 
 
SMALL ENTREPRENEURS: This part of the paper will discuss what does it mean to an 
entrepreneur when facing the payment problems. Does the legal debt settlement help them to 
survive or does it mean an end to their business? What kind of debt counseling do they need? What 
kind of skills and information do they need? 
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Credit society development established in the 1990’s in Nordic countries is facing new phenomena. 
Based on the innovations of new information technology flexible credit products and related 
services are expanding at the market. On the side of the development new consumer groups get 
access to credit. The largest and most challenging group is the youth. Young consumers have easily 
adopted the possibilities of the new technology, and they can be considered the “masters of mobile 
game”. Easy access to telecom products and services and the aggressive marketing and advertise-
ment of new products have been important catalysts in the development on the side prevailing post-
modern values emphasizing individualism, experiences and hedonism.  
 
The purpose of the research project is to add understanding about young consumers’ credit based 
lifestyles and payment problems. A special focus will be on mobile phones and internet with related 
services. 
 
The project addresses five research questions: What is the role of consumer credit and credit based 
devices and services in the everyday life of young consumers? How do young consumers 
understand their personal responsibility concerning credit and payment agreements? What are 
young consumers’ conceptions of the reasons of payment problems? What kind of strategies do they 
apply to avoid and to cope with payment problems? How do operators and money collection 
companies articulate and interpret their seller – customer relationship? 
 
The focus of this research paper is on the conceptual and theoretical approaches to the research 
problem. The conceptual orientation under discussion is based on the interpretative framework of 
the concepts of credit culture, credit based devices and services and credit market which form the 
societal-cultural basis for young consumers’ credit based lifestyles and payment problems. 
  
In order to understand young consumers’ credit based lifestyles and payment problems, the paper 
discusses post-modern theories of consumption such as pleasure seeking through consumption and 
traditional and modern hedonism, and identity-seeking through consumption. As indicated in 
previous studies young people are often considered more hedonistic than adults because their 
consumption is more typically leisure time consumption and especially based on experiences in 
stead of material goods as opposite to adults. Additionally, identity-seeking and self-creation 
through consumption can be considered characteristics of a certain life-course stage. This is because 
consumption is considered an essential element in the rites of passage from youth to adulthood. On 
the side of post-modern theories of consumption approaches of consumer interpretations of risks 
will be applied as a theoretical resource to the study. 
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INTRODUCTION 
The purpose is to study the changes an potential problems related to the adoption of the new 
European money, Euro. For the consumers the adoption of Euro is a process that extends over 
several years. Studying the process will provide new knowledge - not only about the use of new 
money - but on the dynamics of different types of households and families in relation to financial 
issues. The aim is to study, how do the consumers fit Euro into their everyday lives. 
 
METHOD 
The study follows the adoption process of Euro by the consumers during 2000-2002. Main aim is to 
analyse how various types of consumers conceptualise and interpret various Euro related issues in 
the context of their own everyday lives. The study is based on qualitative interviews with 20 
consumer panellists. Each panellist will be interviewed three times during 2000-2002.  
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This paper is developed within the EU-project DEEP: Developing Effective and Efficient Product 
Information Schemes (DEEP). 
  
Environmental product information schemes (EPIS) play an important role in European 
environmental policy. They can award and promote environmentally superior goods and services 
and they can also information on their quality and performance with respect to consumer health, 
resource consumption, etc. Moreover, they fit very well in a multi-stakeholder policy framework, 
since elaboration of criteria and acceptance in the market requires involvement of a number of 
different parties, from government, over business, to consumer and environmental organisations. 
  
In practice, however, several problems are still unsolved, e.g. lack of co-operation between involved 
stakeholders, arising barriers to trade due to insufficient harmonisation, little knowledge about the 
appropriateness of voluntary vis-à-vis mandatory approaches, varying scope and credibility of first 
vis-à-vis third party schemes, and finally limited information processing capacities of customers.  In 
some countries the eco-labelling schemes have been a consumer and environmental success, while 
others have struggled to establish the label as a communicative tool in the consumer market. 
 
Consumer knowledge about and trust in eco-labels is the main question put forward in this paper.  
We will present a consumer survey carried out in 2001 in Germany, Spain, Italy and Norway, and 
we will address the following questions: 
- to what extent do European consumers search for environmental information when they are 
buying product to their household? 
- to what extent do they know the most common eco-labels ,and to what extent do they trust the 
labels? 
- are there significant differences between the countries? 
- are there significant differences between consumer groups within the four countries 
 
The main focus will be on paper products, washing machines and tourism. 
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Children and young people will play an important role in the economy as the consumers of tomorrow. 
However, even as the consumers of today, their importance should not be underestimated, considering the 
fact that according to calculations of the German Institut for Research on Juveniles, children and young 
people in Germany in the 2000`s have had approximately nineteen thousand million Deutschmarks at their 
disposal annually. Yet on the other hand, every consumer purchase places a burden on the environment, a 
natural resource. Therefore, in addition to detailed information on the monetary socialization of children and 
young people and on the process by which they decide what they want to buy, it is also interesting in this 
connection to ask to what extent they think about ecological questions in their consumer purchasing. It 
should also be emphasized that the data for this study is collected not only in Germany, but in all the 
countries of the European Union. Thus it is possible, in addition, to make a comparison of various cultures. 
With this goal in mind, a first quantitative, empirical study was carried out in the autumn of 1996 in 
connection with my PhD thesis at the University of Bonn. Owing to the highly interesting results with regard 
to environmental awareness, monetary socialisation, consumer and environmental behaviour in an 
intercultural comparison and bearing in mind the increasing ecological damage as well as the rapid 
development as regards consumer behaviour, we started a repeat survey this year. Again young people, aged 
ten to sixteen years, are questioned on their habits with regard to consumption and the environment. The 
focus of our interest is in analysing comparative results over a certain period of time. The target is to have a 
minimum of 500 respondents in each country. 
 
With regard to consumer habits, the results of 1996 have shown, among other things, that both international 
as well as sex-related differences do exist. For example, parents in some countries prove to be more generous 
than others in giving their children pocket money, although economic conditions would actually lead one to 
expect the opposite. In addition, girls in certain EU countries receive less pocket money than boys. Sex-
related stereotypes can also be observed in the way they decide what they want to buy: in the EU, it is the 
boys on an average who most often buy without asking anyone`s advice beforehand, who want nobody to go 
shopping with them, and who also gather the least amount of information ahead of time. As to the question 
involving children`s fears, it became evident that their fears about the environment rank high. In 2001 half of 
the questionnaires returned before 11th  September, and the others after this dramatic date. It will be very 
interesting to analyse the differences in ranking. 1996 it was confirmed that children and young people in the 
EU tend to regard their future perspectives with pessimism. They also tend to be critical of their parents as 
inadequate role-models for environmentally conscious behaviour. Due to this lack of a necessary role-model, 
the basic environmental consciousness of children does not manifest itself in desirable environmentally-
conscious attitudes and habits. However, there are great sex-related and international differences here as 
well. For example, girls are more afraid of damage to the environment than boys, look into the future with 
greater pessimism, and more interested in environmental issues than boys. Girls understand environmentally-
conscious behaviour as something requiring them to become active themselves, whereas boys associate it 
immediately with a great limitation on their personal freedom. 
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Consumer behaviour and lifestyles of young people have aroused attention among adults for 
decades. Traditionally interest has focused to the self-sufficient side of consumerism. Youngsters 
have been seen as self-centered, greedy, and materialistic persons who are concerned only about 
their own possessions and financial success. Especially young consumers are seen as a generation 
which is more interested in snowboards, logos and sounds of mobile phones than solving the 
problems of the world. On the other hand, according to Juliet Schor about one fifth of American 
young adults are so-called 'downshifters' who are seeking a new, more sustainable lifestyle. In 
Finnish culture there was a long tradition of peasant ethic that strongly emphasised frugality in 
economy and household management (Heinonen 1998). Modern consumer society broke through in 
Finland during the 1960s. The 1960s was in the western world a decade of young people's rebellion 
against materialism (hippie movement) and during the next two decades young people introduced 
green way of thinking to the world. 
 
Today the number of ecologically concerned young consumers seems to be increasing. During the 
past few years we have witnessed a new generation of critical young people in western societies. 
They protest against globalisation process, which they see as a threat to human well-being. 
However, the critical question is, what the majority of the generation thinks. Are they so self-
centered and materialistic as it has been claimed? According to several studies it seems that the 
majority of young consumers are ecologically aware consumers on the one hand, and rather 
materialistic and hedonistic ones, on the other. The aim of this study is to find out whether they see 
any conflict of interest between green and materialistic consumerism. Another question is how they 
define ecologically sustainable consumer behaviour. 
 
The background of our study is on a survey done with the help of a questionnaire (n=637) carried 
out in 12 schools in Finland during the spring 2001 (Autio & Wilska 2001). Research data is 
gathered by means of a thematic group interviews (n=32) and personal interviews (n=12) of pupils 
at age 16 to 19 years old in five Finnish schools. Pupils have also written stories about their 
identities as a consumer as well as how they define environmentally orientated consuming 
behaviour (n=200). Qualitative research methods are used in this study. The theoretical background 
is based on humanistic economics (Ekins & Max-Neef 1992, Heinonen 2001, Schumacher 1976, 
1979, Sen 1987). According to preliminary results young consumers can be divided into three 
groups: green consumers, green and materialistic consumers, and materialistic consumers. 
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Nutrition is characterised by a wide range of habits. A change of these habits may take place at the 
time of critical events in the life of people, such as illness, food-scandals or important changes such 
as marriage or birth. This aspect of peoples' habits needs to be taken into account when one tries to 
promote sustainable nutrition. The major aspects of sustainable nutrition relate to health, ecological, 
economic and social effects. This paper deals with the kinds of influence children have in the 
process of changing a family's dietary habits towards sustainable nutrition. The results are based on 
an exploratory study entitled "Towards sustainable nutrition in households and families: 
motivations and barriers." This study uses the combination of both qualitative and quantitative 
methods, such as household analysis, a diary concerning the family's meals and qualitative 
interviews. The sample consists of sixteen households with children that practise sustainable 
nutrition habits. The results indicate that children's influence exists on several levels:  
- Pregnancy and birth stimulate parents' interest in healthy nutrition including the ecological 
dimension of food provision and use. 
- The presence of children tends to give more importance to meals in families. It also affects time 
resources for housework and food preparation, depending on how the parents handle their 
employment.  
- The fact that children develop their own tastes and preferences is also an important factor parents 
have to react to.  
- With increasing age children develop their own values, attitudes and views of life and nutrition. 
This factor may trigger a range of reactions including a complete change of a family's food habits, 
e.g. in the case of vegetarians.  
- A further factor of influence are the other institutions that take care of children, such as day care 
centres, nurseries or schools. Their relevance for nutrition varies, depending on whether they 
include nutritional education programmes or sustainable school boarding. Contact and exchange 
about nutrition with other parents has also some influence in this context. 
 
Summing up, the levels of children's influence on nutritional habits identified in this study are (i) 
the impulse resulting from pregnancy and birth, (ii) changes of time resources for housework, (iii) 
the development of children's individuality and (iv) external influences. An important implication is 
that these levels need to considered in designing programs forth promotion of sustainable nutrition. 
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This paper presents the results from two recent studies of adolescents’ drinking behaviour, 
emphasising their drinking habits at school.  
 
The first study was designed to describe and explain everyday drinking habits among 15-year old 
students (n= 426) in Kristiansand, southern Norway. The second study was made at several 
locations in Norway from 1998 to 1999. Various interventions were made, trying to influence 
drinking habits among 15-year old students (n= 437) at 10 secondary schools. This study also 
included two surveys to explore the effects of these alternatives. Among other things, the 
adolescents got information about the nutritional contents in different beverages.  
 
The interventions in the study were made because attempts to improve adolescents' drinking 
behaviour most efficiently may be made at school. The intention of the study, thus, was to change 
access to and attitudes towards various beverage alternatives at school. The project also produced 
new ideas for home economic teachers, how to work for healthy habits among their students. 
 
The studies gave similar results as to the total consumption of beverages. Low fat milk, soft drinks 
and drinking water were the dominating alternatives. The studies also revealed that a substantial 
proportion of the consumption of beverages (more than 50 per cent for many alternatives) took 
place at school. There were no systematic patterns as to the respondents’ consumption at the two 
points of time of measurement.  
 
However, another interesting pattern emerged from the results between schools with various 
canteen systems. Considerable differences were found in the adolescents’ consumption of milk and 
soft drinks. Milk was quite consistently more used at schools without canteen or canteen only a few 
days every week compared with schools with canteens every day. Soft drinks were consumed in 
more substantial quantities at schools with an extensive canteen offer.  
 
The findings in this study have major implications for food and beverage policies in Norwegian 
schools. It should be considered changing the canteen systems to alternatives that reduce rather than 
increase the consumption of less healthy beverages.  
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AIMS  
 
Aims of the pilot study has been to research methods to reveal the formal and informal consumer-
education in school, home and society and furthermore to understand how a consumer culture is 
established among the youngsters and which meaning this culture has to identity and for teaching 
and learning within consumption and household. 
 
METHODS 
 
The method tested is the use of mindmaps and a little questionnaire combined with an introduction 
to consumption in families through scenaries. The mind maps and interviews were used in a minor 
scale in the age groups 12-13, 15-16 and 18-19 years and carried out in a classroom setting. They 
were revised several times through the period. Interviews of a few selected persons were carried out 
as semistructured. A focusgroup interview has been used as well. 
 
RESULTS and DISCUSSIONS 
 
Preliminary findings show possibilities in using min maps to reveal a part of pupils' understandings 
of consumption and consumerism. 2 sets of mind maps were used, one covering the present 
situation and another for the future life. Selected persons of both sexes were interviewed afterwards 
on behalf of the mind map. The interviews gave informations concerning the dialectics and 
dilemmas attached to consumption and consumerism. Among the interviewee's some characteristics 
can be found, identified as ideal types concerning certain aspects of consumption. The pilot phase 
has been used for developing the method and changes and expansions of the mind maps and the 
questionnaires have been made. 
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Household production is an elementary part of the well-being of households. The monetary value of 
household production is in many studies determined by different opportunity cost methods or input-
output analysis. These methods are based on the time used for different household works, and the 
value of time is assumed to be same as in the market. However, the commodities produced by 
households are usually not exchanged in the market. 
 
The contingent valuation method is widely used in the valuation of environmental non-market 
benefits. The value of these non-market commodities depends on how much a consumer is willing 
to pay. This paper considers theoretically an application of the contingent valuation method in the 
determination of the household production, and compares the advantages of and the problems with 
different valuation methods. Also directions for empirical studies will be suggested.    
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Empirical research in the USA, France and Belgium show that women remain responsible for the 
largest part of the domestic work (Jacobs e.a., 1997; Jacobs e.a., 1998; Laufer, 1998; Spitze, 
Loscocco, 1999). Things are changing but only at a slow pace. Many studies have shown that the 
increased participation of women in the labour market has not forced an equal division of labour in 
households. Many household tasks are still defined predominantly as “female” tasks while others 
are expected to be done by men. Shopping and running for errands are clear examples of this. In this 
paper, we focus on the transition of the definition of male and female tasks in a longitudinal 
perspective. Tasks, which traditionally are done by women, can transform over time in tasks that are 
done by both, or can even become a typically male task or vice versa. The analysis will be based on 
the empirical data from the panel study of Belgian Households (PSBH). The longitudinal database 
offers the opportunity to combine a cross-sectional analysis with a longitudinal dimension. By use 
of latent-class analysis we will identify male and female tasks, under control of SES, age, 
educational level, the presence of children, and the working situation. Markov chains will be used to 
show the change in the gender specificity of chores across time. 
 
 
 
Jacobs, T., e.a. (1997) Emancipatie en arbeid: in de schaduw van het kostwinnersgzin ? Een onderzoek naar 
de verdeling van arbeid in de Vlaamse huishoudens. Antwerp: UIA. 
Jacobs, T., e.a. (1998) 'Over gezinsmodellen en modelgezinnen. Welke arbeidsverdeling na het 
kostwinnersgezin ?' pp. 71-94, in: Van Dongen, W., e.a. (Eds.), Het kostwinnersmodel voorbij ? Naar een 
nieuw basismodel voor de arbeidsverdeling binnen de gezinnen. Leuven: Garant. 
Laufer, J. (1998) 'Equal opportunity between men and women: the case of France', Feminist Economics, 
4(1): 53-69. 
Spitze, G.,  Loscocco, K. (1999) 'Women's position in the household', The Quarterly Review of Economics 
and Finance, 39: 647-661. 
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The aim of the presentation is to study how close economy can support or obstacle households 
functioning and how household can and do have a focal role in close economy. 
 
This presentation studies the role of the economy of dwelling area, here called close economy. It 
discusses theoretical basic of studying close economy from the point of view of households and 
their Functioning. First the goals (G.H. von Wright) are analysed in terms of variations of goodness. 
The household and its relationship to the dwelling site is studied in terms of functionings and 
capabilities (Amartya Sen). The requirements of household functioning and the supporting 
structures in close economy are reported. Local production (including household production ), local 
markets (including labour markets) and local consumption (including both consumption of  private 
business sector, public sector, third sector and households) are distinguished, analysed and in some 
cases defined. The Empirical case study material is drawn from materials and interviews researcher 
Marianne Nylund and myself have collected in a suburb called Koivukylä in 1999–2000 for a 
research project of the Academy of Finland.  
 
The conclusions show that on one hand to study close economy and its functioning is very 
important to understand which amount of  economic burden or support the dwelling site offers to a 
household, and on the other hand, that households are focal actors in formation and sustenance of 
the close economy. 
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Clergy are at the forefront in times of personal, familial, and community stress. While they are 
serving others, the needs of their own families may often go unaddressed. Studies show that clergy 
families view their financial state as a source of stress-- 95% of the clergy sampled reported being 
underpaid and experienced finances as the second most pressing problem endemic to the ministry.  
Due to insufficient salaries, clergy are five times more likely to seek second and third jobs to 
supplement their income. Because of these economic concerns, Family Stress Theory was used to 
understand the influence of economic stressors on the social well being of clergy families. 
 
QUALITATIVE ANALYSIS: Focus groups, consisting of three groups of clergy (n=19) and two 
groups of clergy spouses (n=13), were incorporated to understand the meaning or reality from the 
"point of view" of those involved. The purpose of the qualitative phase of the study was to examine 
economic stress in the lives of clergy and their families, as perceived by clergy and clergy spouses. 
The study also aimed to identify the coping resources they employed to handle the various stresses 
that impacted their lives. The findings indicated the emergence of several themes related to 
financial stress including issues concerning salary, retirement, housing, taxes, and insurance. 
Inadequate compensation for those in the ministry was a common theme across all issues, along 
with suggested coping strategies. 
   
QUANTITATIVE ANALYSIS: A survey research design was implemented that involved a random 
sample of 2,500 clergy and their spouses. A survey was mailed to these clergy with a second survey 
for the spouse, although there was no way to determine a priori the marital status of these clergy. 
The sample for both studies was obtained from a clergy resource support center serving multiple 
states in the southeastern U.S. Along with questions pertaining to demographic variables, scales 
related to the ABC-X model were incorporated, i.e., the Family Inventory of Life Events, Family 
Crisis Oriented Personal Evaluation Scale, Orientation to Life Scale, Occupational Stress Inventory, 
and Quality of Life Scale. The purpose of this quantitative study was to determine how various 
financial strains such as personal income, loans, children’s education, housing, insurance, and 
retirement plans interacted with level of family coping, psychological stress, physiological stress, 
and sense of coherence ("sisu") to predict quality of life for clergy and clergy spouses. The findings 
indicated that the variables in this study accounted for 48% of the variance in quality of life for both 
clergy and clergy spouses. For clergy, the greatest total effects were attributed to sense of coherence 
followed by level of coping and physiological stress, whereas for clergy spouses the greatest total 
effects were for level of coping, retirement plan strain, and physiological stress. Thus, for both 
groups, economic issues resulted in stress that influenced their quality of life. Suggestions for 
assisting clergy are provided.   
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INTRODUCTION 
The economic well-being of a household is usually defined as the level of satisfaction or the level of 
fulfilled wants which the household has obtained. These kinds of subjective indicators of well-being 
are said to be more valid than objective indicators when the flexible measure of well-being is 
needed to reflect the social and economic changes in a society. The purpose of this study was to 
analyze how people evaluated their economic well-being status and how the evaluation was related 
with their consumption pattern. The results explain why people who have the similar levels of 
economic resources have a different opinion about their economic well-being. 
 
RESEARCH METHOD 
In order to figure out the subjective level of well-being and consumption expenditures, 282 
housewives were interviewed with standardized questionnaires in 1999. The respondents were 
selected among the housewives whose children were in middle school, because some factors 
affecting consumption expenditures, such as educational and medical needs and the age of the 
respondents, could be controlled by doing so.  
 
RESULTS AND CONCLUSION 
Results showed that the level of subjective well-being varied among respondents even though they 
had a similar level of income. Household income was somewhat positively correlated with the level 
of subjective well-being, however, a lot of exceptional cases were found. For example, 39 percent 
of respondents who had a lower income than the sample average evaluated themselves as high-
middle or high class. On the other hand, 7 percent of respondents who had a higher income than the 
sample average evaluated themselves as poor. 
 
People who think they are relatively rich tended to spend more money on clothing, education, and 
personal transportation, in comparison with the group with similar income. On the other hand, 
people who think they are relatively poor tended to spend more money on food, education, and 
medical care, in comparison with the group with similar income. That is, the higher percentage of 
income they spend on the necessary items, the more likely they are to feel ill-being. It implies that 
the level of subjective well-being depends on the consumption pattern as well as the total 
consumption expenditures or total household income. 
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Childcare leave act of Japan was enacted in 1993. The important object of this act was to rise 
Japanese birth rate. In 1989, the rate that one woman bears for life was 1.57, and after that, it has 
remained low level, that is to say, the rate has not risen after being enacted the childcare leave act. If 
the act helps women and families to balance working life with family life, the rate would rise up, or 
not? 
 
I have interested in the gap between objects and impacts of the act. And I have also interested in 
social systems for which women or families really seek. I will arrange these problems and want to 
clarify what the social systems contributing to families should be. 
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Food security or lack of access to adequate, affordable, safe and nutritious food is a major 
determinant of under-nutrition. People who live in conditions, which put their main source of 
income at current risk, develop self-insurance coping strategies to minimize their household food 
insecurity. Households pursue coping strategies as fallback mechanisms to deal with short-term 
insufficiency of food and to ensure future income generating capacity rather than simply 
maintaining current levels of food consumption. Household copying strategies vary by region, 
community, social class, ethnic group, household, gender, age and season. 
 
The aim of this study was to investigate coping strategies of households in Khayelitsha to ensure 
household food security. A total of 20 Households (10 from the formal settlement and 10 from the 
informal settlement) were randomly selected from those willing to participate in the study. A 
questionnaire with open ended and closed questions was used during face to face interviews to 
collect information pertaining to socio-economic status, coping strategies, types of support available 
to households lacking food, food availability, and types of food eaten using a 24 hour food recall.  
 
The findings showed that 70% of the households in the informal settlement used short term coping 
strategies to ensure household food security. These strategies included borrowing money (from 
friends/relatives/neighbors/money-lenders) to buy food, borrowing food from neighbors/friends, 
purchasing food on credit, relying on help from friends/neighbors and maternal buffering (i.e. 
mothers limiting their food intake to ensure children get enough food to eat). A 24-hour food recall 
showed that households from both formal and informal settlements had low intake of foods from 
milk/milk product group while households from the informal settlement had low intake of foods 
from the fruit/vegetable group. The Food/Hunger scale and Wealth Quintiles showed that informal 
settlement households were more insecure compared to the formal settlement households.  
 
The findings reveal that short term coping strategies used by households can place them in a more 
vulnerable position with regards to longer term-option. To improve the socio-economic conditions 
of the households there is a need to provide empowerment programs that include decision making, 
business management and income generation skills to increase the resource base and alleviate food 
insecurity in poor households. 
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As the year 2000 approached, the national media created a teachable moment and demand for 
information on household emergency preparations. To meet the demand for information, Penn State 
Cooperative Extension, in cooperation with the PA2K Office, launched a campaign to educate 
Pennsylvanians about the approaching year 2000 and emergency preparations. The PA2K Office 
was an initiative of the Governor’s Office that was directed primarily at government offices, 
industries, and small businesses. Penn State Cooperative Extension’s contribution to this effort was 
a focus on the concerns of ordinary citizens, i.e., average consumers. Several methods (described 
below) were used to reach consumers. Regardless of the method, the primary message was the 
same—emergencies happen all the time and you can prepare for the unexpected by taking 
reasonable precautions within your control while conditions are normal.   
 
A key component of the educational message was Consumers and the Year 2000 (Y2K), an easy to 
read booklet developed by Penn State Cooperative Extension. Topics covered in the booklet 
included food and water, heating and cooling needs, household safety, sanitation, pets, 
entertainment, medical considerations, home appliances and equipment, transportation, and 
financial matters. Extension educators conducted nearly 500 face-to-face meetings with consumers 
and shared the message using newsletters, direct mailings of the booklet, radio, and through 
collaborative ventures with local emergency management agencies, the American Red Cross, and 
other community groups. Other methods used to reach consumers included: television, a webcast, 
electronic town meetings, videotapes, audiotape, web sites, and the Internet.   
 
To capture the impact of this massive educational program conducted in a relatively short period of 
time (March-December 1999), a user feedback evaluation card was developed for distribution with 
the Consumers and the Year 2000 (Y2K) booklet. Extension agents distributed the postage paid 
user feedback cards with the booklet when conducting face to face meetings or when consumers 
called local offices to ask for copies. Analysis of 327 usable cards returned showed that consumers 
who read the entire booklet were two times more likely to take some actions to prepare their homes 
for an emergency (Exp B=2.28,   p<.01) than consumers who did not read the booklet or who read 
parts of the booklet. In addition, high school graduates (Exp B=3.00 p<.01) and consumers who 
attended a Y2K educational workshop sponsored by Penn State Cooperative Extension (Exp 
B=3.06, p,.001) where three times more likely to take actions to prepare for an emergency than 
consumers who did not attend a workshop. The most frequently reported actions taken related to 
storing food and water.   
 

 52 



 
CLEANING SERVICE IN THE FUTURE 

 
Marja Aulanko 

Dept of Home Economics and Craft Science, University of Helsinki 
Sturenkatu 2a 

00014 Helsinki 
Finland 

marja.aulanko@helsinki.fi 
Fax +358-9-1914105 

Phone +358-9-1914082 
 
Service industry has big challenges in the future because the Baby Boom generation will retire 
during the next ten years. It is probable that service performance needed by the Baby Boom 
generation differs from services produced at the moment. Cleaning industry will respond to these 
expectations and develop its products suitable to the aged. Some service products become old while 
others undergo transformation. 
 
The aim of this study was to outline how cleaning will be perceived ten years from now by people 
carrying out this work. Their thoughts also reflect something of the future cleaning service. The 
material was collected by a questionnaire during the Finnclean Exhibition in September 2000. 
 
People in the cleaning field believed that the pressure to work faster had come to stay. Stress and 
pace of work were expected to increase even further. An increase in physical and mental strain at 
work was anticipated. Simultaneously they thought that the organization of working time would 
become more flexible, the job more versatile and new tasks would be combined with cleaning. 
Combi-jobs were believed to become general. It is evident that these positive visions are uniform 
with the common trends and meet the expectations of the aged very well. However, people in the 
cleaning field believed that the number of people in the field would decrease because young people 
are not interested in this kind of personal service. This is a threat to a good service. There is a 
danger that although the aged can afford home cleaning there are not enough people who want to 
work in this area. People do not think that cleaning is more than a technical performance.  
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The household management literature has historically looked at how families can best manage 
household resources in order to maximize individual and family well-being. While never conceived 
entirely as closed systems, the traditional research focus has been on the household, with work 
"demands" originating outside the home even as they affect the need for particular household 
resources (like time) (Deacon & Firebaugh, 1988). Three important trends should influence how 
current researchers ought to conceive of household management. The first is the ongoing trend of 
American and European women continuing to be employed outside of the home in large numbers. 
With both members of a couple involved in paid work outside the home in a majority of families in 
the US and many european countries, "household management" is better thought of as management 
of the work/family interface in the majority of households. Second, the prevalence of IT, both in the 
workplace and in the home is argued to be shifting the boundaries between home and work (Haddon 
and Silverstone 2000). Now it is possible to "manage" one's work while at home and one's home 
while at work through the use of portable computers, cell phones, pagers and the like. Finally, the 
availability of purchased household services is one way many modern families can manage 
household needs.  
 
The prevalence of dual-earner couples, IT use, and use of purchased household services leads to 
several research questions. Is IT use an effective means of managing both work and family needs? 
Are some information technology strategies more effective than others? Is use of purchased services 
an effective means of managing work and family needs? Which services are most important? Which 
are least important?  
 
We use survey data collected from 803 American dual-earner couples to assess the effects of IT use 
and use of purchased household services on two sets of outcomes: an individual couple member's 
sense of work/family balance as well as an individual's general work/family management style. We 
use latent class analysis to document information technology usage patterns and patterns in use of 
purchased services. We then use regression techniques to assess the effects of these usage patterns 
on the outcomes of interest. Implications of both types of strategies for management of the 
work/family interface are discussed. 
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The use of Internet changes our life dramatically. The services via Internet such as E-mail, 
Electronic Commerce(EC), Internet Banking, Internet-mediated Games, and Internet Auction 
enables everyone in the modern information society to experience new opportunity and challenge. 
Though the impact on consumers and family members—We are all consumers and family 
members—is significant enough to modify our way of life drastically, yet the study on the internet's 
influence on consumer and family has not been done sufficiently.  
 
The issues covered in this study are as follow; (1) The impact of internet use within family focusing 
on time and money use; (2) The consumer protection issues relating to EC focusing on consumers' 
perception and decision process; (3) The causes and effects of consumer information efficiency in 
internet; (4) The effect of internet use on family's credit and financial management; (5) The problem 
of "consumer alienation" such as information stresses, addictive use, social isolation resulting from 
heavy internet use. Five project teams are set up to study these issues respectively, but all the teams 
consistently are to align their research directions to achieve one goal: how to minimize the 
drawback of internet society. The study is based on empirical questionnaire survey in Korea.   
 
The population of internet users in Korea is growing very fast as nearly one-thirds of the people 
uses internet through broadband network in their home and internet-café. Therefore, the lessons 
from Korean case might be a good example that can direct the consumers' internet use "right way." 
The study also suggests policy remedies to regulate such problems. 
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Introduction 
Internet plays an important role as a source of information in modern information society. The use of 

internet and cable TVs recently exerts a significant influence on the information level of homes. The 
availability of information at homes may vary greatly depending on the quantity and quality of internet use 
and cable TV viewing the family can afford.  

The access to internet and cable TVs, however, involves considerable costs for homes. This may result in 
the information gap between the households which can afford the expenses and those which cannot. It is very 
likely for low-income families to be put under disadvantageous situation from lack of information. 

As such, studies on how the differences in accessibility of information at homes influence the information 
level of households should be carried out as a groundwork to formulate pertinent policies. 

 
Purpose of Study 

The influence of internet use and cable TV viewing on the information level of households is examined. 
 

Methods of Study 
Ex-post facto methods are used to identify the cause and effect relationship between the extent of 

information availability including the quality and quantity of internet use, cable TV viewing, telephone use, 
and the level of access to information and communications by family members, and their influence on the 
decision-making process within the family. 

 
Results and Discussion 
Expected Results 

- The information level of homes varies with the quantity of internet use and cable TV viewing. 
- The higher the quality of internet use and cable TV viewing, the higher the information level of the 

household gets. And, the family member who has higher level of information exerts more influence on 
the family decision-making process. 

- The quantity of telephone use doesn't influence the family decision-making process 
- Those households which expend more for information and communications enjoy higher information 
level than those which pay less. 

Suggestions 
The households which can afford higher expenses for information and communications will be more 

adaptive in modern information society, while those which cannot afford them will suffer from 
disadvantages from lack of new information.  Policy considerations to narrow the gap are in urgent need.  
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In the year 2000 Finland had a total population of approximately 5.2 million, of which 15 per cent, 
or 777,200 persons, were aged 65 or over. Women made up approximately 62 per cent of the 
population aged 65 or over. This is because women’s life expectancy is longer than men’s. In 2000, 
the aver-age approximate remaining life expectancy of a woman aged 65 or over was 19.37 years, 
while that of a man in the same age group was 15.46 years. 
 
According to the population projection for Finland, the proportion of those aged 65 or over of the 
total population will reach 17.4 per cent by 2010 and 26 per cent by 2030, the reasons being the 
large age groups born in 1946-1949, the falling mortality rate and the low birth rates of the past few 
decades. 
 
It is logical to assume that the projected changes in the structure of the population will create needs 
for new welfare services. This study describes the central aspects of living conditions that are likely 
to influence the service needs, especially those relating to housing, of a population that is ageing 
and losing some of its functional abilities. The aspects being examined are the housing conditions of 
the population aged 65 or over and the social environment within which the prevalence and 
concentration of the existing deficiencies should be analysed. The study also briefly discusses the 
implications of these aspects from the perspective of the goals of the policies targeted at the ageing 
population. 
 
The study material comprises data from the 2000 Population Census and from the European 
Community Household Panel (ECHP) survey. 
 
According to the preliminary results, the changes in the population structure are related to changes 
in household types. The proportion of elderly people living alone in private households will grow in 
the future in Finland, exceeding the average percentage for the EU Member States (Demographic 
statistics). The results of the 2000 Population Census in Finland indicate that the relative increase in 
the proportion of persons living alone starts soon after the age of 60. For example, in the age group 
of 65 to 74, the percentage of persons living alone is 25.1% and in the age group of 75 and over 
37.3%, whereas among the age groups younger than these the average percentage is 13.7%. The 
number of elderly women is almost three-fold compared to that of men in the age group of 65-74 
and almost five-fold in the age group of 75 and over. 
  
The purpose of the study is also to examine the influence of marital status. Defining the social 
environment more closely, e.g. by applying the criterion of meeting friends and relatives at least 
once a fortnight, produces lower percentages among the elderly than among the middle-aged or 
younger age groups. Examined against other indicators of the social environment taken in account 
into ECHP 1996 survey the differences are not very significant between age groups.  
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The purposes of this study are to examine effects of family characteristics and risk tolerance attitude 
on risk tolerance behavior and to investigate the effect of risk tolerance attitude and behavior on 
financial satisfaction. Several empirical studies of financial risk tolerance have examined 
demographic and socioeconomic factors as predictors of financial risk tolerance. Understanding risk 
tolerance is closely related to individual satisfaction. However, there has been no attempt to study 
the effect of risk tolerance behavior on financial satisfaction as financial well-being. In order to 
meet long run saving goals, households need to invest in volatile assets that are risky in the short-
run, but have historically been prudent long-run investments. Therefore, risk tolerance may lead to 
higher financial satisfaction in the long-run. 
 
For this study, data was collected during October of 2001 through a popular Web site for women in 
South Korea (www.azoomma.com). The participants in this study were 609 housewives. Risk 
tolerance attitude was measured by a financial risk tolerance measure, based on the scale presented 
in Grable and Joo (2000). Risk tolerance behavior was measured by the share of risky assets in total 
assets. Financial satisfaction was estimated by the overall financial situation. Descriptive statistics 
including reliability and correlation were obtained, and hypotheses tested using multiple regression 
and path analysis. 
 
Age, home ownership, income and risk tolerance attitude had positive effects on risk tolerance 
behavior. Age, home ownership, income and risk tolerance behavior were shown to have direct 
effects on financial satisfaction. Home ownership, higher levels of income, and risk tolerance 
behavior led to higher levels of financial satisfaction. Indirect effects of risk tolerance attitude on 
financial satisfaction were also found. These findings suggested that the greater is risk tolerance 
attitude, the greater is risk tolerance behavior and those who exhibit more risk tolerance behavior 
tend to be more satisfied with their personal financial situation. It implies that risk tolerance 
behavior play a positive role in predicting financial satisfaction. The findings will provide insights 
and information for financial planning, professionals and educators to better understand positive 
aspects of risk tolerance. One limitation of this study is the self-selected nature of the sample. 
Future research is needed to replicate this study using a more general sample in order to test the 
generalizability of these findings. Future research should also consider additional factors, such as 
risk knowledge and other financial well-being factors.  
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Discussions of consumer safety and health have focused on the need for government action to 
improve safety and health, either because of business negligence or consumer ignorance or 
irrationality in purchase and use decisions. These problems still exist. However, there are also 
barriers to individuals obtaining higher levels of safety and health than mandated by government 
agencies and by businesses, especially medical insurance companies. This paper will review some 
literature related to cost-benefit analysis, present an expected utility analysis showing how 
differences may exist, and present implications for government policies and consumer education. 
There is debate about whether people make rational choices but the expected utility model provides 
a normative basis for analyzing risky choices. Despite the advantages of incorporating an expected 
utility model into normative analyses of risky choices, most analyses of safety and health choices 
have used a risk neutral analysis. Analyses of safety and health choices involving risk of death 
typically have some estimate of the value of a life. One definition is the present value of future 
consumption, which implies that a person's total wealth, including human wealth, may provide an 
estimate of the value of life. Based on our estimates of 1998 data, the median wealth per person in 
the United States was $214,291, but the tenth percentile was only $50,213 and the 90th percentile 
was $704,812. The usual method of government agencies is to use mean or median levels, although 
then resulting safety levels might be too high for some consumers and too low for others. The 
variation in wealth implies a variation in rational choices about how much one should spend to 
reduce the risk of death. This has implications both within countries, for instance, in the United 
States with its unequal distribution of wealth, and within the European Community, with substantial 
differences in mean incomes among member and applicant countries. Even among people with 
equal wealth, differences in the degree of risk aversion would imply different levels of willingness 
to pay for risk reduction. If risk neutrality is assumed, and one can purchase for a cost C a device or 
service that would decrease the risk of death by p, and one's life has a value of W, then the 
breakeven value of C is pW. Hanna (1985) showed that a risk averse consumer might rationally pay 
some multiple of pW for a product feature that reduced the risk of death. More sophisticated 
analyses of the breakeven expenditures will be presented, and implications for both product safety 
standards and private and public medical insurance policies will be discussed. For instance, for 
some medical tests, there are controversies about whether health insurance policies, health 
maintenance organizations, and national health services should require the measures. For product 
safety, issues related to government standards and business liability will be discussed in light of 
expected utility approach to cost-benefit analysis. 
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There has been general concern about the impact that current working patterns may have on eating 
patterns and food choices. Within the context of family life, longer working hours and increased 
female employment may have contributed to recent changes in food behaviour, such as less food 
preparation within the home, increased consumption of convenience products and fragmented meal 
times. The effect this may have on future generations is unknown, but if less time is spent in food 
related activities within the home then there may be fewer opportunities for children to gain 
practical food knowledge and skills. Time constraints that are experienced as a result of working 
patterns may be eased by the use of time saving strategies and products in the provision of food. It 
is also possible that the main food provider's practical food and nutrition knowledge and cooking 
skills may ameliorate the impact of work on food behaviour. 
 
This paper will review research which was carried out in Sheffield to measure work related factors 
that may be associated with food behaviour. 642 households, with children aged between 8-10 years 
were included in the study. The working patterns of the adults in each household were obtained and 
the association between food shopping, food preparation and food consumption was investigated. 
The main food provider's nutrition knowledge and attitudes towards food and nutrition were also 
measured to determine whether these influenced food consumption regardless of working patterns 
and time constraints. 
 
Although no direct association was found between the number of hours worked, the flexibility 
within those hours, job satisfaction and the household food behaviour, this may have positive 
implications for working parents. The results would suggest that work commitments do not 
automatically lead to a deterioration in eating patterns and unhealthy food choices being made. 
However, an association was found between the nutrition knowledge and attitudes of the main food 
provider and the consumption of certain types of foods. Consumption of whole foods and less 
reliance on convenience products was associated with a higher level of nutrition knowledge and a 
more health orientated attitude towards food preparation and cooking. When juggling the combined 
demands of work and family the impact of working patterns on food behaviour may not simply be 
explained by the management and redistribution of time. Knowledge, skills and attitudes may lead 
to the development of more effective coping strategies when dealing with work and home 
responsibilities. Therefore, future health education should focus on empowering the individual with 
practical food knowledge and skills to support the everyday provision of food within the home. 
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Use of technology is a part of family life (see for instance Bubolz & Sontag 1993). The model, 
Bubolz and Sontag (1993) introduce, brings together various aspects of family life, including use of 
technology, into an integrative model, but the approach, as well as other similar kinds of 
approaches, have faced critics as reaching only very general level of family life and lacking actual 
daily life processes (Turkki 1999). These approaches offer heuristic models on family life 
processes, but do not introduce tools for analyzing them more thoroughly. In this paper, I shall 
suggest an episode of activity as a holistic unit of analysis in analyzing daily life and its processes. 
 
The holistic unit is an outcome of analyzing dynamics of family members’ gatherings at home 
during weekdays. I have video recorded three families with small children at home during one 
week, and evolved method for analyzing ongoing doing and talking captured on videotapes. 
 
After analyzing whole weeks, I studied more carefully one morning and evening in every family 
into units according to three types of focusing: 1) every family member is focused on a shared 
object, or 2) every family member is focused on an individual object, or a combination of these two 
types, namely 3) two family members are focused on a shared object and others on individual 
objects. I call these units episodes of activity.  
 
In these units every family members’ doings, talking, and tools, technologies and other artifacts 
used are intertwined. The units also carry face-to-face interaction between family members gathered 
home, and interaction between home life and life outside home, if occurred during an episode. An 
episode captures all these elements together and brings them available for purposes of analysis, for 
instance how families use technologies in daily life. The use of technology is intertwined in other 
actions in family life. Thus, if we want to understand technology and its use in family life we need 
to study it intertwined in other actions. This study offers a holistic unit of analysis for analyzing 
complex dynamic processes of daily life. 
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From the perspective of sustainability, kitchen activities – consuming food, cooking, preparing 
meals and eating – are a sphere characterised by a dilemma of technological development and the 
increase of material and energy intensity. On the one hand, to achieve eco-efficiency, it is necessary 
to decrease the material and energy intensity related to kitchen activities. On the other, the success 
of eco-efficient technological devices is dependent on their cultural acceptability. To succeed, 
ecological innovations have to match with consumers' everyday habits and routines, skills and 
existing tools. Sustainable technologies need to meet multiple criteria pertaining to future 
acceptability.  
 
From the point of view of environmental policy, the kitchen is a great challenge. In our study, we 
are interested in whether it is possible to change the kitchen as a technological and functional entity 
into a more environmentally sound direction. Furthermore, our study focuses on the possibilities to 
reverse environmentally inferior developments and to assess what kind of changes consumers are 
ready for. Our object is to study the prospects for technological development and cultural conditions 
of the acceptability of new technological innovations in the context of the kitchen. To study how 
new technologies may transform the kitchen, we use the approach of constructive technology 
assessment (CTA), which offers an opportunity for participatory development of sustainable 
technologies.  
 
Four alternative models of future kitchens (roughly thirty years from the present) with varying 
technological orientations for consumers and families with different lifestyles were developed by 
the research group. The models are 'techno-vegan', 'freegan', 'eco-family' and 'health-oriented 
hedonist', which differed from each other with respect to the role and importance of technology and 
ecological issues and the ways in which ecological issues are solved. The models were presented in 
focus group discussions for consumers recruited from the Consumer Panel maintained by the 
Finnish National Consumer Research Centre. The focus group discussion served as data for 
analysing the acceptance of possible developments and their consequences and for elucidating ways 
in which the visions of the future kitchens might be realised.  
 
The presentation consists of three parts. First, we will present constructive technology assessment 
as a methodological tool for consumer research. Secondly, we will report the main results of the 
focus groups with special emphasis on the technological and ecological features of the models. And 
finally, we will discuss the cultural acceptance of technology as a dynamic process of interaction 
between consumers and producers.  
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Consumers live surrounded by products. They make many choices concerning products in everyday 
life. These choices deal with the symbolic or functional properties of products defined by the 
personal and/or cultural views. The functional properties of a product can be evaluated from the 
material point of view. On the basis of technological processes of a product it is possible to define 
these properties as technological properties of a product.  
 
In my paper I will discuss the technological properties of products from the consumer point of view. 
My substance area is textiles. I will introduce a classification of material product properties of 
textiles. This classification is formed on the basis of previous studies from the perspective of the 
consumer. I have used it in an empirical study (N=167) carried out with Delphi-method. In my 
study the experts have evaluated which properties they see as important from the consumer point of 
view in everyday life. The study was implemented by using three questionnaires in 1999-2000.  
 
The results of my study indicate that in the area of textiles it is possible to form a classification of 
technological properties of textiles and discuss the issue from the consumer point of view. It is a 
question of technological knowledge of the consumer. In our environment there are different kinds 
of technology - and there will be even more in future. On the basis of my research results I discuss 
the possibility to apply the classification of my research in evaluation of product properties in 
general. Does this offer a tool for the consumer to handle knowledge of technological product 
properties? 
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In order to open economics to new explanatory paradigms and new ways of conceptualizing 
economic agency we need to learn about the history and evolution of provisioning for human needs 
and understand the prerequisites for sustainable livelihood within the ecological boundaries of the 
biosphere.  
 
The presupposition in this paper is that human economy is composed of three major, distinct 
components instead of one, monetized industrial economy, as usually taken for granted in 
mainstream economics. These basic components are the household economy and the cultivation 
economy in addition to the industrial business economy. In fact, households and cultivation have 
existed long before money was invented and industry ever emerged, but they have remained 
invisible in the eyes of scientific economics. 
 
This paper will see the home and household as the basic unit in the human economy without which 
no other economy would be possible. It emphasizes the social and humane functions of the 
household in the midst of the abundant consumer economy. It will study the entirety of the human 
economy and put the household in the new setting with the other two components, the cultivation 
and business economy. It will analyse the particular logic and terms of operation of each of these 
three components and study the dynamics and interdependences between them.  
 
This paper will also study the flexibility of the household economy, where people still have choices 
and power over their own way of life and organizing their relationship with the market. The 
potential of the household to provide independently for the basic social and material needs of the 
members of the family is decisive for people to avoid becoming fully dependent on the market. 
There is a serious risk in a consumer society that people will be made slaves of the market instead 
of conscious and selective individuals deciding their own needs and options how to satisfy them. 
Therefore, the skills, work and production within the households outside the market is seen as assets 
for preserving the integrity and dignity of persons even in the culture of conspicuous consumption.  
 
This paper will also study the relationships of the human economy vis-à-vis the economy of living 
nature or ecology, making up the domain of cultivation economy. The purpose of this paper is to 
make visible all three components of human economy, their mutual interrelationships and 
dynamism between them. The ultimate aim is to prove the necessity of their inclusion into the new 
theory of human economy and to expand the domain of economic inquiry accordingly.  
 
Finally this paper suggests us to consider to what extent we would like to acquire more control over 
our livelihood, decrease our dependency on factors beyond our control, ie the globalized free 
market with all its consequences, and to seek the options to handle the increasingly serious scarcity 
of basic resources, which humanity will have to face in not so distant future. 
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Sustainable consumption and use of resources is an increasing challenge for many western societies. 
Many governments and research institutes encourage research to investigate options for sustainable 
consumption. One of these options is reduction in water use. At present, drinking water is used for 
all water demanding household processes in the Netherlands. At the same time  there is a danger of 
shortage of high quality water in the near future. Our subdepartment participates in a research 
project where, in cooperation with other institutes and organisations, a new water system for 
households is developed on the basis of  re-use of  relatively clean waste water (so-called cascade 
water from showering for instance) and use of rain water for household processes.  
 
The aim of this paper is to describe hurdles in the development of the new system at consumer level 
and at the level of governmental policies. Several actors and regulations in society, who do not 
harmonise, come together. Not only the consumers play their part, but also the industry and rules 
for research funding and legal and public health regulations .  
 
In households the time-volume patterns of water use are measured in order to estimate constraints 
by households and possibilities for change and acceptance. The quality of the used water is 
established by taking samples in households that are analysed on physico-chemical, organoleptic 
and microbiological  properties. Legal impediments for a new system of household water use are 
evaluated on their background and consequences. 
 
The preliminary results show that the time-volume patterns in households enable substantial water 
savings with the new system, there are many differences in water quality but most properties allow 
the re-use as cascade water. There is a risk of biofilm formation that has to be reduced and there are 
potential health hazards that need attention. Legal regulations in many ways form a substantial 
constraint for the implementation of these systems. 
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The environmental awareness of both producers and consumers has let to the search for 
more environmentally friendly products. In recent years, natural colorants have gained increasing 
interest commercially, as the use of renewable natural materials has become more common. 
According to the publications, natural dyeing projects are going on in several parts of the world 
aiming at the maintenance of the living craft culture and, on the other hand, aiming at the wider use 
of natural dyes even in an industrial scale. 

The properties of the products have to fulfil the requirements of the consumers. One of the 
important properties of dyed material is the fastness of the colour. The level of colour fastness 
desired in a product is determined primarily by its intended use. Light fastness and washing fastness 
are the most important properties that must be satisfactory for textile dyes. On fading, most fabrics 
dyed with natural dyes show loss and dulling of the colour, accompanied by a change of hue. On 
wool, natural dyestuffs generally have moderate fastness to washing. Logwood and indigo are 
exceptional in this respect, as they receive high values for washing fastness. A significant number 
of natural dyes, when treated in weakly alkaline solution, show marked changes in hue. Usually, 
natural compounds contain OH groups, the deprotonation of which is pH-dependent. In many cases, 
ionisation has an effect on the colour of the compound, as it causes a bathochromic shift in the 
electron absorption spectrum of the dye molecule. The tendency to change colour makes it 
necessary to have accurate knowledge of the pH of alkaline solutions for the cleaning of textiles 
dyed with natural dyestuffs. Apparently, repeated washings under mildly alkaline conditions do not 
have a cumulative effect and therefore, after several washings, textiles reach a state of stability. 

The major environmental problem in the textile dyeing industry is the removal of dyes from 
effluents. The dye concentration may be well below 0.001 mg/l, which is lower than that of many 
other chemicals found in wastewater, but the dye is visible even at very low concentrations, thus 
producing an aesthetic hazard. In addition, the metal salts used as mordants in dyeing may have a 
negative effect on the environment. In the biogeochemical cycle, metals accumulate in plants and 
animals and, by that route, finally also in human beings. Although most metals are important and 
even necessary for plants and other organisms in trace amounts, they become toxic in high 
concentrations. 

Fashion has a role to play in determining the nature of textile effluents, because it affects the 
fabrics and colours that are used. Also, dark shades increase the amount of dye in effluents. Modern 
textiles are required to have high degrees of chemical and photolytic stability in order to maintain 
their structure and colour. In addition, anti-microbial agents are frequently added, particularly to 
natural fibres, to make them resistant to biological degradation. The high colour-fastness, stability 
and resistance of dyes to degradation have made removal of colour from textile wastewaters 
difficult. In fairly rare cases, dyes cause acute toxicity. However, in addition to assessing the 
toxicity of dye components, it is important to determine the overall toxicity of the various chemicals 
in a fabric. The toxicity of the fabric cannot be predicted directly from the toxicity of the dye itself, 
because other chemicals may alter the cytotoxicity, for example the ones in the flame-retardant as 
well as the water- and soil-repellent finishes.1 
 
1. Kopponen, P., Asikainen, M., Törrönen, R., Klemola, K., Liesivuori, J. and Kärenlampi, S. In vitro cytotoxicity of 
textile dyes and extracts of dyed/finished fabrics. ATLA 25, 539–546 (1997). 
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Statistics Finland conducted a telephone survey on environmental attitudes and opinions in Finland 
in 2000. The survey’s random sample of 2,500 consisted of 15 to 74-year-old persons in the 
population register. The response rate was about 70 per cent. Comparable data have been collected 
in 1983, 1989 and 1994. 
 
According to these surveys, concern for the environment has ranked high in Finland since the 
1980s, although concern for the local and national environment has decreased a little. Conversely, 
concern for global environmental problems, like the greenhouse effect, has increased. At the same 
time, trust in Finnish industry and politicians has grown. Finns have been strongly in favour of 
imposing environmental norms on industry, but in 2000 they were less strict than before. 
 
According to the latest survey, people believe more in their own chances of protecting the 
environment, for example, by economising in their private energy consumption. Finns were also 
more disposed toward making sacrifices for the environment, like accepting much more taxes and 
bigger prices, as well as reductions in their standard of living. 
 
These attitude changes reflect the trend indicating that environmental questions have become part of 
everyday life and are spontaneously given consideration in decision making, both in formal politics 
and in the daily lives of individuals. Environmental problems, their causes and action on them are 
seen as common issues for all. 
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Consumers meanings and consciousness of the connection between nature and countryside has 
changed as rural economies, societies and cultures have became more differentiated. In this new 
situation it is essential to explore these different connections and meanings and also examine how 
these meanings are produced and interpreted.  
 
The social meaning of the countryside and nature has varied throughout history (van der Ploeg 
1997, Kettunen 1989). Economic and political changes influence on discourses, public image and 
policies in rural areas. The concepts of rural and nature are thus culturally constructed. (Rouhiainen 
2001). 
 
Further, the meanings depend on the context in which the person is. Our relationship to the 
countryside and nature depends on our experiences and knowledge of them. Every human, 
generation and society in its historical situation defines its own relationship to nature and 
countryside. All the information of nature and countryside ”filters” through framework of values, 
which is connected to the culture. For example the conceptualisation of nature is a matter of 
narratives, myths, symbols and social relations but also it has to do with the way nature is 
constituted in natural science with the way nature is experienced in the social practises of everyday 
life. (van Koppen 2000). In addition, the reality as it is does not passively describe into people’s 
mind but people has to actively interpret and perceive the reality into something (Karvonen 1997). 
 
The purpose of this study is to recognise and understand the dimensions of nature and countryside 
and the meanings of these dimensions. The questions are: What are the meanings of the countryside 
and nature and how do these meanings link to each other? What kind of values people attach to 
nature and countryside; what are the rural environmental values? 
 
The research is theoretically grounded on the question of meaning (e.g. Odegen and Richards 1960, 
Moffitt 1994) and on the construction of concepts of nature and countryside (e.g. van Koppen 2000, 
Castree 2000). The method of the study will be theme-interviews. The research is part of a Ph.D. 
study, which is made for the University of Helsinki, Department of Economics and Management, 
Consumer Economics. 
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ENVIRONMENTAL CONSIDERATIONS IN PUBLIC PROCUREMENT 
From the consumer perspective, public purchasers are often invisible consumers. Yet, in EU their 
annual purchases make up to about 1000 billion Euros or 14 % of the Union's GDP. The purchasers 
meet a challenge when environmental considerations infiltrate into purchasing practises as 
environmental purchasing criteria for products. This concerns foods as well; in Finland the public 
sector caters yearly almost 400 million meals at e.g. schools, day-care centers, hospitals and 
vocational institutes.  
 
PURCHASERS IN SEARCH FOR ENVIRONMENTAL QUALITIES OF FOODS  
This study addresses the conceptualization of environmental qualities of foods by the purchasers 
and their discourses of environmental aspects of foods as municipal officers and individual persons. 
Due to the purchasing practises there is a need for a verifiable and understandable information 
system concerning the environmental qualities of foods and some pilot systems have been created. 
This study is anchored in the social constructionism and discourse analysis; alltogether 12 
purchasers participated in focused interviews in five major Finnish municipalities. In general, the 
conceptual framework was dominated by occupational, causal environmental considerations 
evolving from everyday work. In accounts of environmental qualities of foods, four main 
environmental discourses could be identified. Environment was understood as the source of foods 
beneficial for human health and hazardous substances were to be excluded. Often environment was 
described as a technological system of resources for food production and recipient for wastes. 
Environment was also thought of as an agroecosystem, which served as a basis for personal identity 
and connection and co-existence with the nature. Also, environment as a production system was 
understood as an object of societal legitimization.  
 
IMPLICATIONS OF DEVELOPING DISCOURSES OF ENVIRONMENTAL QUALITIES OF 
FOODS 
The discourses of environmental food qualities of municipal officers indicate a developmental 
phase and discursive competition in understanding environmental considerations of foods. The 
purchasers' views may also implicate conflicts with the present public procurement directives and 
customers' and  purchasers' individual interests. The development of a 'meaning loaded' 
environmental information system concerning foods seems to be a possibility deserving further 
studies. 
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Ancient textiles create the basis of modern textile variety. The development if textiles has changed 
the composition, the colours, the usage of fibres, production technology, as well as the expression 
of textiles. Comparing the ancient textiles to the modern ones we find out that there is a 
considerable difference between them. The information and knowledge about the ethnographic 
textiles can be found only in research and museums. 
 
On the other hand, alongside with the modern materials there exist textiles with ethnographic 
elements. These elements have to correspond to the historical theoretical knowledge, traditions and 
rules. The consumer is offered different textile compositions where ethnographic is shown as a 
precise copy, as a creative interpretation of ethnographic elements and as independent creative 
work. The strict traditions and rules of Latvian ethnographic textiles have created the basis of the 
Latvian mentality, lifestyle and environment. All these aspects influence the consumer and his 
choice of materials.  
 
The consumption of textiles has two sides: the consumer buys the offered product, the manufacturer 
produces and sells the modern ethnographic textiles. Both the sides have to be educated and 
consumer is offered the first stage of education at school. The author’s research shows that pupils 
and students, who are the modern consumers, are interested in studying textile ethnography. The 
manufacturer acquires deeper knowledge in different special educational institutions. 
 
The author has done research on consumption of ethnographic textiles in the modern environment. 
The respondents (pupils and students) who have taken part in the research have revealed modern 
tendencies in textile usage. 
 
The account of ethnographic textiles in the interious design has decreased. Napkins and tablecloths 
are the most used. Blankets follow them. Ethnographic carpets decorate very few interiors. Several 
respondents have acquired clothing items with ethnographic elements. That fact raises the question 
of the relationship between the supply and demand. The supply is scarce and that develops 
individual handicraft. 
 
Ethnographic textiles play a significant role in the modern environment.  
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In craft science research is directed to explore and understand the plural dimensions of the 
transformation in the craft processes. It has already been established that this process is a multiple 
of problem solving space rendering an open problem solving spaces in design which is most often 
overlapped with a the making process in closed problem solving spaces. The design process 
terminates when an exact mental image of the design task emerges in the mind of the designer. 
Depending on the nature of the design task whether commercial or individual this mental image can 
be kept in the mind or transferred into a visible form as a sketch or drawing. Before this point can 
be arrived at most of the design task spaces have to be dealt with and taken into account. The 
making process may bring more complications to the transformation process and alter or change the 
final outcome of the process as a product. 
      This presentation is a part of a larger study on the domain of the design and making process 
within textile products. It investigated the processes of 28 first year university students. It brought 
into daylight the essential features of economical problem solving in the design and making spaces. 
The qualitatively analysed results reflect a natural designing done in individual economical design 
where craft appears as without cost- effective pressures of commercial environments or divided 
expertise. 
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In this paper the role of media representations in confirming an image of craft as an alternative way 
of life is discussed. My ongoing study focuses on craft representations and interpretation in the 
daily news. By using the critical discourse analysis method, the aim is to clarify and deconstruct the 
speech linked to craft media, the construction of the identity of a craftsman, and the position given 
to craft and craftsmanship in the culture at hand.  
 
The process of producing cultural image of craftsmanship is considered as a negotiation between 
ontological craft world, between mental representations connected to one, and between the 
discourses used in constructing the craft world. Concepts of ideology, discourse and representation 
are essential in analysing cultural processes of such. 
 
Confirmation of craftsmanship as an alternative way of life is analysed through representations of 
time, consuming and technology connected to craftsmanship in the daily news. Consequences of 
these representations are then discussed. 
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Making clothes at home is subject to a multitude of social and technological changes. They will 
affect how much leisure-time we have, how we choose to spend the time, and what goods and 
services we buy. Will our concept of craft change, too? What will the future bring? Do we make 
clothes at home, and if we do, how do we make them and what kind of clothes would they be? Do 
we start with cloth and yarn and buttons and zippers or do we buy something else? An answer 
would be of great interest to various business planners, policy makers and educators. 
 
The present study will not try to provide any visionary projection. Instead, it looks at alternative 
futures in home sewing, and develops a set of telltale signs that would show the path we are on. 
Scenario planning is combined with delphi polling of experts to describe future conditions and 
discuss their anticipatory signs and policy implications. Especially, the consequences for craft 
education are explored. 
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The purpose of this joint project between the universities in Göteborg and Novgorod the Great was 
to create an understanding of everyday living related to food provision in families in the changing 
economic conditions in Russia.  
 
Research questions are: How are households dealing with food provision; food shopping, 
production and consumption of foods, meal planning and waste management? What are the changes 
in food acquisition habits that households have experienced during the last few years? 
 
Methods used in the study were personal interviews combined with a questionnaire in 105 
households, half of them rural, half urban. A pilot study and previous observations were done in a 
few families in order to formulate relevant research questions. The study was carried out in 
Novgorod the Great and the coding and the analysis were carried out in Göteborg. 
 
Results from the study show that in order to cope with changes in society related to economic 
reforms, households had changed both their food consumption and food production patterns. There 
was no big difference between urban and rural households. Nearly all of the households were self-
sufficient in provision of vegetables and potatoes. Many households had a "dacha", where they 
produced most of what they needed. Among changes experienced in the last few years, the 
households mentioned the rice in food prices and the decrease of income. If the households had 
changed their diet, the most frequent answers were to eat less fruit and/or meat. Some households 
also mentioned that the quality of nourishment had decreased, by that indicating lower quality, 
lower nutrition value or less healthy foodstuffs. 
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Functional foods are a relatively new food concept which has recently attained considerable 
enthusiasm among food industry all over the industrialised world. During the coming years, the 
segment is expected to grow rapidly. Ageing of population, increase in consumers' general health-
interest and focus on preventing lifestyle-related diseases are supposed to serve as driving forces for 
the trend. However, functional foods can be seen not only as simply maintaining and promoting 
good health but also as representing a new approach to food and health. Products taking the 
functions of medicine, capturing the idea of "reducing the risk of illness" and produced by novel 
food technologies engender a notion of food very different from conventional views of food as 
nutrition or pleasure.  
 
The focus of our study is on consumer interpretations, use and cultural acceptability of functional 
foods. Cultural acceptability, in this context, denotes extending the analysis from single products to 
a more general level of discussion on food, food policy and functional foods. Thus, acceptability of 
functional foods relates not only to the acceptance of single products but also to the cultural 
acceptability of the concept of functional foods as a whole.  
 
The study is based on a survey of a statistically representative sample (N=1500) of Finnish 
consumers. The data were collected in February 2002. The interviews consisted of four parts: 1) 
consumers' interpretations of healthy food and functional foods, 2) the context of use of functional 
foods, including familiarity, use, purpose of use, usefulness, and credibility, 3) the cultural 
acceptability of functional foods, including food choice criteria and attitude questions on such 
themes as technology in food production, organic production, genetic modification, and risks of and 
trust in functional foods and 4) background variables, which include demographic variables and 
questions concerning food habits and diets, exercise, health, and allergies. 
   
The presentation will focus, firstly, on consumers' notions of healthy food and functional food, 
discrepancies between these notions and interpretations in different consumer groups. Secondly, we 
will concentrate on the context of use of different types of functional foods. Finally, we will discuss 
the reciprocal relation between functional foods and food culture. The acceptability of functional 
foods takes shape culturally, in a complex web of views, habits, conventions and social organisation 
of food and eating. Functional foods may signify a notable yet intangible change in cultural ideas of 
food and health. 
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In order to implement consumer-oriented product development consumer wishes have to be 
translated into product characteristics. This requires insight into the consumers’ perception and 
wishes regarding food, product attributes and characteristics. An innovative approach is developed 
to measure health perception of consumers related to product attributes or characteristics. 
 
In this study perception is defined as the way that one thinks about a matter, or the impression one 
has based on the interpretation of his or her own framework of thinking influenced by many 
interrelating factors like culture, experience, information, knowledge and situation. This description 
shows the cognitive part as well as the affective part of perception. Nowadays food consumption is 
more and more based on emotions, so we want to emphasise the affective component without 
ignoring the cognitive part. The expectation is that insight in the affective aspects provides a better 
understanding of consumers’ perception of food products. In this study the focus is on health 
perception because of the increasing importance of this aspect to consumers. 
 
The creative method used is based on a group discussion (with 6 persons) in which the participants 
discuss a topic based on non-verbal expressions, viz. drawings and abstract paintings made by 
themselves of their interpretations, experiences and ideas. During the first part of the session, 
participants mention keywords related to health. Then they selected the keywords that they found 
the most relevant ones to health and food. These ones were used as input for the second part of the 
session, in which associations are made to discuss product attributes and specific products in more 
detail. 
 
For our research, we selected two groups of mothers of young children and two groups of women 
aged 50-65 years to discuss health perception by the above, creative method. We chose women of 
those groups, because women are more interested in health than men. Besides that women of those 
groups are in particular more interested in health, according to literature. The participants mention 
for example ‘water’, ‘sunny’, ‘natural’ and ‘fresh air’ related to health. Terms associated to food are 
‘variation’, ‘no poison’ and ‘fibres’ on a general level and vegetables and fruits as product 
categories. 
 
The preliminary results indicate that the method is appropriate to get insight in the variables 
influencing health perception of consumers. Especially the more affective part is covered well by 
the group discussion, whereas the second part secured a relation with cognitive aspects that enables 
to link the results to concrete product characteristics.  
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Over the last 50 years, the UK fresh food market has been increasingly challenged by the growth 
and domination of large grocery chains. Supermarkets now source supplies on a national and 
international basis. They have purchasing power to undercut small-scale local production and 
distribution systems that minimise many of the past advantages of short distances between the 
producer and the consumer. This alters producer perspectives. Larger-scale production and sales 
contracts for national distribution are favoured. Smaller producers focusing on supply to local 
markets have tended to struggle as retail opportunities for their fresh produce diminished. 
 
Street markets for fresh food, once the main source for the UK urban population, are now a minor 
contributor to overall sales. In part this results from a larger population and the limited number of 
markets operating within traditional constraints of time and location. In part, also, consumer 
perceptions of quality in street markets declined with the ascent of pre-washed ‘bimbo’ fruit and 
vegetables along with the disembodied, pre-packed meat favoured by many. 
 
Excessive pesticide use, BSE, foot & mouth disease and E Coli problems have all recently taken 
their toll of consumer confidence and have disturbed taken-for-granted urban assumptions about 
food safety. Furthermore, media attention on factory farming techniques have focussed public 
disquiet on issues that, until a few years ago, many consumers were happy to ignore. 
Vegetarianism, organic production methods and attempts to reconnect food producers and local 
consumers are arguably related strategies emerging from these problematic issues of consumer 
confidence. By reference to UK experiences over the last 10 years, the paper explores food 
shopping trend convergence, reduced consumer trust, and attempts to restore confidence. 
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BACKGROUND 
Based on results of a qualitative study on "Everyday Eating in Europe: a four-country qualitative study of 
urban households" (EEE4C) meals were characterized by three dimensions: structural (time, place, persons), 
social meanings (communication, aesthetic, appreciation, socialization) and functional/material (foods, ways 
of preparation). In Germany a hot, freshly cooked lunch is the main meal of the day predominantly prepared 
by the women despite the fact that the majority of women with children are employed. Individual preparation 
(within the family) of a cooked lunch is seen as a neccessity due to the fact, that less than 5% of all German 
schools offer day care (and cooked lunches) for the pupils. 
  
OBJECTIVES 
Eating behaviour and "meal traditions" are learned and practiced within the family. However, there is little 
knowledge about promoting or repressing effects on the dissemination of meal traditions from one 
generation to the next. It was the aim of this study to obtain insights in factors attributing and shaping meals 
of families today with the focus on "lunch" meals portrayed here. How are dimensions of the meals changing 
over the generations, which dimensions of the meals are prominent for families today?  
 
METHODS 
Based on the results of the first study (EEE4C), 40 middle class families with teenage children and two 
parents in employment in the Frankfurt/M area were re-visited using qualitative interviews focussing on 
everyday life practises of meals, eating and drinking. Where feasible, all grandparents (f1-generation), 
parents (f2-generation) and children (f3-generation) were interviewed. All interviews described the day 
previous to the interview, picturing the roles, procedures and dynamics of food preparations, eating, family 
meals, shopping routines, health aspects, meanings of food and eating, communication structures during 
eating and beliefs linked to food and eating. 
 
RESULTS 
All three dimensions of the meal change in the time flow of the generations. For 
structural/functional/material dimensions "time" is the most prominent factor. While the f1-generation placed 
emphasis on regular meals, timing of meals are more flexible in f2- and f3-generation due to work conditions 
of the women and conflicting leasure activities of the children. Time is vital for food preparation, which 
results in use of convenience foods in contrast to f1-generation where use of convenience products is rare. 
Most important for the f2 and f3-generation are aspects of communication during the meals. Socialization 
during and through meals was more strict in f1-generation while children today are allowed more autonomy 
in respect to amount, kind of food and way of eating it. Rigid norms on "right table manners" and aesthtics of 
table arrangement are seen as part of individual interpretations and likings. 
 
CONCLUSIONS 
In all three generations three dimensions of the meals can be described. While there is a change in all three 
dimensions, meanings of meals are crucial for the families today and are seen as central in the process of 
"making the family".  
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One of our society’s most relevant features is the rising time-pressure and the resulting demand for 
more convenience in meal preparation and consumption. Several studies have shown, however, that 
this scenario does not translate itself in a higher demand for ready meals. The question is then why 
do consumers do not perceive ready meals as such a suitable replacement for home-made meals as, 
for instance, eating out? The aim of this study is to investigate when and why consumers find 
adequate to use ready meals. Motives behind product use can be investigated with the means-end 
chain theory. Means-end chains depict how consumers link product attributes to self-relevant 
consequences and values and can be obtained using the laddering interview technique. 
 
Fifty laddering interviews with Dutch meal preparers (men and women, 20 to 86 years old) were 
carried out with the aim of uncovering the reasons behind their choice of meal preparation 
alternatives. Respondents were asked to order four alternatives (self-prepared, ready meal, eating 
out and take-away), by likelihood of choice on a weekday and on weekends. The ordering criteria 
provided were used as starting point for the laddering procedure. All interviews were transcribed, 
content analysed and coded, so that a workable number of attributes, consequences and values could 
be obtained. Finally, the LadderMap software was used for building the relevant means-end chains. 
 
Although ready meals are perceived as a timesaving, convenient and tasty alternative to home-made 
meals, people still mostly prefer to prepare their own meal regardless of the situation. Respondents 
find self-prepared meals healthy, fresh, cheap and tasty, and appreciate deciding on the ingredients 
and cooking methods to be used. Moreover, meal preparation is seen as an instrumental means of 
achieving valued ends such as a long and healthy life, being active and ensuring the family’s well 
being. 
 
Our study shows that consumers in general do perceive ready meals as a convenient and tasty 
alternative to their own meals. The issue of their (non-) use seems to more related with ready meals 
not being seen as such a socially satisfactory means of achieving the fulfilment of important 
personal values, like taking good care of your family or being an active person, as preparing one’s 
own meal. This finding is supported by research previously performed and has important 
consequences for ready meals marketing and R & D. 
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The literature shows that there are gender differences in diets and that food and food related 
practices reflect gender identity and relationships, but studies focusing on men’s ideas and accounts 
are rare. Women have usually been the focus for research on the role of food, because food is a 
feminine arena and purchasing, preparation and presentation of food is in many senses regarded as 
women’s work. The aim of this presentation is to provide some insight into the place of food in 
men’s everyday lives. Sociological and anthropological studies on food are reviewed and empirical 
examples are drawn from qualitative interviews with men from two different occupational groups in 
the metropolitan area of Finland. Among the participating men everyday food had mainly an 
instrumental role. The men usually described eating as a routine needed to refuel the body, stay 
healthy and be able to work. Working conditions and schedules related to their occupation were 
central influences on their food related practices. A better understanding of the role of food in 
everyday lives of men is relevant for effective nutrition education and policy. 
 
 

 83 



 
NEED FOR CONSUMER INFORMATION ON FOOD SAFETY AND QUALITY: CASE 

STUDY OF BEEF 
 

Terhi Latvala 
University of Helsinki, Department of Economics and Management 

P.O.Box 27 
00014 University of Helsinki 

Finland 
terhi.latvala@helsinki.fi 
Fax +358-9-191 58096 

Phone +358-9-191 58673 
 
The recent food crises in Europe have raised public concerns about the quality and safety of food. 
The growing concern among the consumers towards food safety issues has increased the demand 
for quality attributes. Most quality properties of food products can be considered as credence 
characteristics whose quality cannot be inferred before or even after the purchase.  
 
In the beef supply chain there are two parallel information-based policies, which will increase the 
credence characteristics of beef quality and safety. First, the National Quality Strategy was drawn 
up by all parties involved in foodstuffs production. The flow of information within the vertical 
distribution chain will be systematically collected and stored in a special data bank. The purpose of 
this regulatory development is to improve the availability of information within the supply chain. 
Secondly, a beef identification and labelling system of the European Union was developed 
primarily to secure the safety of beef products and to increase the transparency and traceability of 
beef products in the supply chain. Through these systems more information about the credence 
characteristics of beef safety and quality will be made available to consumers. However, very few 
studies have been made on the benefits of additional food safety and quality information for 
consumers. This study aims to find out whether consumers are willing to pay for additional 
information about beef quality and safety. 
 
The objective of this study is to measure the ex ante value of new information about the credence 
characteristics of beef, using the contingent valuation method. The results show that 59% of the 
respondents were willing to pay a premium for additional information. Among the respondents the 
concern towards food-borne diseases of animal origin (salmonellosis, E.coli O157:H7) was higher 
than concern for other risk factors in food. In particular, consumers desire more information about 
(1) the control of food of animal origin, (2) use of GMOs in livestock production,  (3) the country of 
origin, and (4) use of hormones in livestock production. 
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BACKGROUND 
The uncertainty of consumers is everywhere. Whenever one part in the chain of food supply breaks, 
the same questions arise: "What can we still eat?" Food uncertainty exists in all industrialised 
countries concerning the quality and the safety of food. Germany is at a top position regarding this 
topic. 
  
OBJECTIVES 
What is uncertainty? What leads to uncertainty? Are there alternatives or is it a basic problem of our 
time and culture? Who is uncertain? Which kind of consumers behave in a certain way?  And 
finally which groups in the EU and in our society react or act in a certain way? 
 
METHODS 
In order to answer these questions results from different disciplines of the social sciences and also 
two studies conducted at the division of Nutrition Education and Consumer Behaviour at the 
Institute of Nutritional Sciences are used. One is a representative study dealing with the consumer 
uncertainty (n=1172) and the other one is a case study of private households with regard to the 
choice of regional food (n=486). 
 
RESULTS 
The dimension of the consumer uncertainty depends on food categories, origin and degree of 
processing. The loss of esteem, estrangement recognizing and handling food and the different 
perception of risk are connected with the school education, the kind of job and the income level of 
the interviewed person. 
 
CONCLUSIONS 
Consumer policy and nutrition education has to focus on high communication of different target 
groups. Strategies for a targeted risk communication are needed in cooperation with representatives 
of consumer policy and the food industry. 
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PART II  POSTER SESSIONS 
 
THEME 1  ECONOMIC AND SOCIAL WELL-BEING OF CONSUMERS AND FAMILIES 
 
- Consumers, Families and Communities; Linking Home Economics and Women in Development, 
Betts, Sherry; Goldey, Patricia (GBR) 
- An Analysis of Experiences of Economic Problems and Financial Satisfaction of Farm 
Housewives in Korea, Choi, YoonJi; Choe, Hyuncha; Ko, JeongSook; Jo, HyunSook (KOR) 
- Social Well-Being of the Dual Career Family in Korea, Han, You Me; Seongok, Park; Young 
Hwan, Yee; Kyoung Im, Kwon (KOR) 
- Korean Children’s Entertainer Idolization and Their Self-Esteem: Focus on Consumption of 
Character Products, Hyun, On-Kang; Rha, Jong-Hay (KOR) 
- Credit Use and Financial Stress of College Students, Jeong, Woon-Young; Hong, Eud-Sil; 
Hanna, Sherman D. (USA) 
- Consumption Expenditure Styles of the Urban Households in Korea, Kim, Junghyun; Choe, 
Hyuncha (KOR) 
- The Cohesion, Adaptation and Communication of Korean Adolescent Family, Kim, Myung Cha; 
Lee, Jeong Woo; Kye, Sun Ja; Park, Mee Sok; Park, Su Sun (KOR) 
- The Participation in Family Leisure Activities by Urban Korean Housewives: A Two Decade 
Comparison (1977-1997), Kim, Oi-Sook (KOR) 
- The Realities of School Life and School Life Satisfaction of Adolescents in Korea, Kye, SunJa; 
Lee, JeongWoo; Kim, MyungCha; Park, MeeSok; Yoo, Eulyong (KOR) 
- A Study on the Value Orientation and Well-Being of Korean Adolescents, Lee, JeongWoo; Kim, 
MyungCha; Kye, SunJa; Park, MeeSok; Jeong, JinHee (KOR) 
- The Influence of Husbands’ Psychological Androgyny on Their Participation in Child-Rearing and 
on Couples’ Marital Satisfaction in Korea, Lee, Mi-Sook (KOR) 
- The Korean Economic Crisis and the Changes in Household Expenditure, Lee, Seonglim; Rhee, 
Kee Choon (KOR) 
- Towards Sustainable Development: The Output of an Input of Y.W.C.A. In Botlokwa Area (A 
Northern Province Perspective), South Africa, Masipa, Makgoshi Priscila (ZAF) 
- Home Economics Education and Social Policy in Japan, Miyuki Okada; Ikuko Ogawa (JPN) 
- Environmental Education for Consumers in Japanese Schools, Miyuki Okada; Ikuko Ogawa 
(JPN) 
- An Analysis of the Household Portfolio Changes Between 1996 -1999 - According to Wealth 
Levels and Family Lifecycle Stages, Park, Juyeong; Choe, Hyuncha (KOR) 
- The Levels of Leisure Impediment and Leisure Satisfaction of Adolescents in Korea, Park, Mee-
Sok; Lee, Jeong-Woo; Kim, Myung-Cha; Kye, Sun-Ja; Kim, Kyoung-A (KOR) 
- How Do Demographic Characteristics Affect Consumers’ Internet Shopping Intentions and 
Behavior in Korea? Park, Myungsook; Choi, Kyungsook (KOR) 
- Eradicating Poverty by Building up the Welfare Society - The Finnish Experience, Pietilä, Hilkka 
(FIN) 
- Integrating Science and Home Economics Promotes High Quality Learning, Rauma, Anna-Liisa; 
Väisänen, PV (FIN) 
- The Guarantee Foundation Operations in 1991-2001. The Characteristics of Guarantee System and 
Experiences of the Clients of the Foundation, Valkama, Elisa (FIN) 
- The Trends of Consumer Damage Types in Korea During 1995-2000, Yoon, Jung-Hai; Lee, Hee-
Sok; Jae, Mie-Kyung (KOR) 
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This paper focuses on the goals and evolution of the field of development in relation to the goals 
and history of Home Economics resulting in a conceptual framework. The framework is then used 
to discuss contemporary social issues relevant to consumers, families and communities. 
 
The method used in the paper is primarily a review of the literature in two fields: women in 
development and home economics. A model which links these two fields is developed and used to 
illustrate specific interventions. 
 
The paper is intended to facilitate discussion of case studies(from any region); to provide a basis for 
classroom teaching and discussion; to provide a tool to help identification of home economics 
interventions that might better lead to women's empowerment; and to stimulate further research in 
this area. 
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This study was conducted to understand the economic problems and financial satisfaction 
experienced by the housewives from the middle-class farm households in Korea during the time of 
economic turmoil (IMF), and to identify the factors that have an influence on them.  
The data were collected from 202 middle-class farm housewives in 8 provinces, using structured 
questionnaires. The statistical methods used for data analysis are frequency, distribution, 
percentage, mean, regression and path analysis using SPSS/PC (version 10.0) program. 
The major findings were as follows:1) The most frequent economic problems the housewives from 
farm family experienced derived from clothing expenditure (82.1%), lack of entertainment expenses 
(61.4%), and difficulty in purchasing durable goods (60.1%) in the order. In terms of financial 
satisfaction, they showed the most dissatisfaction in the consumption level (56.3%), saving to 
income ratio (54.5%), monthly payments of installments (52.5%), and income level (51.0%) in the 
order.  
2) 44.6% of the respondents said they were satisfied with their net worth, and 21.6% of them 
confessed they had difficulties in dept redemption while 52.5% of them said they felt pressure about 
monthly payments of installments, which reveals that farm households find it hard to pay back 
short-term dept. 
3) The variables that had a significant influence on the experiences of economic problems were 
investigated. And they included the level of educational background and of saving of the subject. 
The level of household income and of saving turned out to be the significant variables that affected 
the financial satisfaction. 
4) The path analysis was adopted to see the causal relations among the variables that influenced the 
financial satisfaction. The variables of experiences of economic problems, educational background 
(graduated from middle school), saving, income, and age appeared to be important in the order of 
effectiveness. Among them, the variables of saving and experiences of economic problems showed 
a direct effect, and those of age and saving displayed an indirect effect with the experiences of 
economic problems as the parameter.  
 
 

 88 



SOCIAL WELL-BEING OF THE DUAL CAREER FAMILY IN KOREA 
 

Han, You Me, Park, SeongOk, Yee, Young Hwan, Kwon, Kyoung Im 
Hoseo Univ. Daejon Univ., Jeon Buk Nat'l Univ. 

Yongun-Dong,       Keumam1-Dong            Anseo-Dong 
330-180 

Daejon City, Jeonju City, Cheonan City 
Korea 

hanym84@hanmail.net 
Fax 88 41 560 8130 

Phone 88 41 560 8134 
 
 
 
Increased labor-force participation among women is one of the most significant mark of  industrial 
society. Not surprisingly, participation rates are higher for women who are unmarried or divorced, 
but increasing numbers of married women are working outside the home in Korea. However, since 
stereotyped gender role rooted in the Confucianism are still working, employed women still  have 
the responsibility of the most house work. This make them feel role strain and dissatisfy with the 
life.  The purpose of this study was to analyse the employed wive's role strain and life satisfaction in 
terms of the husband's support as well as the family related variables and work related variables.  
 
The subjects were 358 employed Korean wives who had children under 10 years old. The nation-
wide sampling was conducted for the representativeness of the regions and the occupations. The 
instruments were self-made scale of husband's support, Bohen and Viveros-Long's (1981) Job-
Family Role Strain and Porter and Barman's (1983) Index of Wellbeing.  
 
The main results were as followings: 
1. There was significant difference in husband support according to the types of the job, the motives 
for wife's employment, the preference of employment, the dual work difficulty and the educational 
level of wife's and husband's. 
2. Some of the family related variables, such as the types of the job, the age of wife and the 
educational level of the both wife and husband, had significant relations with role strain and life 
satisfaction of the employed wife.  
3. All of the work related variables, ie., the motive for wife's employment, the preference of 
employment and dual role difficulty had association with the role strain and the life satisfaction of 
the employed wife. 
4. Results of path analysis revealed that husband' support had direct influence on his employed 
wife's role strain and indirect influence on her life satisfaction.  
 
In sum, the husband was more supportive and the employed wife had less role strain and higher 
satisfaction of the life. when she had a job for the self-actualization rather than financial reason and 
she and her husband, rather than she only, preferred for her occupation, Also, when the main 
difficulty of the dual role was the husband's acceptance of the wife's occupation, his support was 
least and her life satisfaction was lowest. Employed wife feel strongest role strain when the main 
difficulty of the dual role was health of the family. These findings also suggests that the husband of 
the employed women should support his wife psychologically and physically for the social well-
being of dual career family.  
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INTRODUCTION  In recent years, with the rapid expansion of mass media industries in Korean societies, 
influence of entertainers on children’s everyday lives had increased considerably. Entertainers had been 
idolized and had become the most popular vocations among Korean teenagers and with these trends, the 
entertainer character products market has expanded rapidly. Recent studies had repeatedly reported the 
increased influence of entertainers on several aspects of children’s development, however, relatively little 
has been found to explain actual Korean teens’ entertainer idolization act such as consumption. of entertainer 
character products. The current study was designed to expand our understanding of children’s entertainer 
idolization phenomenon by investigating how Korean teens express entertainer idolization focusing on their 
consumption of entertainer character products and how these acts were related with children's self-esteem.  
 
METHODS Four hundred and fifty five children (244 11 year-olds, 211 14 year-olds) were randomly 
selected from 4 elementary schools and middle schools located in Inchon and Seoul, Korea. A set of reliable 
and valid self-reporting questionnaire was used: How children express their entertainer idolization was 
assessed by Adolescent Idolization of Pop Singer (Raviv, 1996 translated into Korean) which include 
questions about entertainer character product consumption such as buying posters or souvenirs with the 
entertainer’s pictures, magazines and newspapers which has the entertainer related articles, etc. These items 
were self-rated according to the frequency of the act using five point rating scale (0: never to 4:very often). 
Self-Esteem Questionnaire for Korean Children and Adolescence ( Kyung-Yeun, 1999 Korean) was used to 
measure children's self-esteem in academic achievement, peer-related, physical-appearance, family-related, 
and personality dimensions.  
 
RESULTS The major results of the study were: (1) The singers and male entertainers were the most popular 
among Korean teens. (2) Korean girls consumed entertainer related character products more often than boys 
and older children consumed more often than younger ones. (3) For 11-year old-boys, the higher self-esteem 
scores in physical-appearance they consumed more character products. For 14-year-old-boys, the higher self-
esteem scores in peer-relationship they consumed more character products. (4) For girls of both ages, the 
lower self-esteem scores in academic achievement and personalities, they consumed more character 
products.  
 
CONCLUSION  These results of the study indicate that Korean children are indeed vulnerable to media 
figures especially when they are younger however it was not past the limit as the older generation had 
concerned. Also the results showed that boys and girls express their entertainer idolization by purchasing 
entertainer character products for different reasons. For boys, when they are younger their consumption of 
entertainer character products are based on the desire to look cool and as they grow older they spend money 
on entertainer character products in order to be popular among peers.  However, for girls they girls they tend 
to purchase entertainer character products in order to compensate their low self-esteem in academic 
achievement and personalities. Thus it is essential that the parents and teacher try to understand teenagers’ 
entertainer idolization phenomenon in developmental context and guide boys and girls in different ways to 
establish socially acceptable entertainer adoring cultures among teens. 
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Between 1997 and 2001 the number of undergraduates with credit cards increased by 28% to 41% 
in South Korea. Currently, 40% of college students have at least one credit card and one out of five 
college students have experienced the late payment (YMCA, 2001). The increase may be due in 
part to aggressive marketing by the credit card industry and credit card policy in Korea. In recent 
years, credit card use of college students has became a social problem. Understanding credit attitude 
and behavior is an important process for individuals, financial counselors and educators in gaining 
of financial well-being. The purpose of this study is to examine the relationship between credit 
attitude and behavior and financial stress of college students.  
 
For this study, questionnaires developed by the researcher were given to 480 undergraduate students 
in Korea during the Fall 2001 semester, resulting in 362 questionnaires with usable data. The 
Universities participating in this study are four University in the Southwestern region of South 
Korea. The dependent variable was the financial stress score, measured by the scores of responses 
to six possible financial stressors rated with a seven-point Likert scale. The independent variables 
were age, sex, monthly personal income, affective credit attitude and credit behavior. An affective 
credit attitude index was formed from four questions rated with a seven-point Likert scale based on 
a modified version of a credit attitude scale (personal communication with Jing J. Xiao, 1996). The 
credit behavior variable was the number of usable credit cards, with a mean of 0.8 and a range of 
zero to six. 
 
Three regression analysis were employed in order to identify the relationship between credit attitude 
and behavior and financial stress. The first used age, sex, income variables with credit attitude as 
dependent variable. The second used age, sex, income, credit attitude with credit behavior as 
dependent variable, The third used age, sex, income, credit attitude and credit behavior with the 
financial stress score as dependent variable. The only variables with significant effects in the credit 
attitude regression were age (positive) and income (positive). In the credit behavior regression, 
three variables were significant, with female students having more usable credit cards, and the 
number increasing with income and with the affective credit attitude. Three variables had 
significant effects on financial stress, with female students having more stress than otherwise 
similar male students, and stress increasing with income and the number of usable credit cards. The 
affective credit attitude had a significant indirect effect on financial stress, through the effect on the 
number of usable credit cards. These findings have implications for counselors, educators, and other 
professionals in the field of consume policy and financial management. Development of credit 
education programs targeted at female college students would seem appropriate for South Korea. 
Future research should consider the effects of consumer knowledge and other financial well-being 
factors. 
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Korean society, which has achieved rapid economic growth, has witnessed radical social, economic 
and cultural change over the past three decades. Because of such social circumstances, life styles of 
households changed rapidly and this accompanied changes in consumption expenditure styles. 
Therefore, it is now necessary to investigate anew consumption expenditure styles which will differ 
much from what they used to be.  
 
Therefore this study is being carried out to find out the consumption expenditure styles of the urban 
households in Korea and factors influencing them and to examine characteristics of household by 
the expenditure style classified here. 
 
Based on such points, following research subjects are established: (1) How will the consumption 
expenditure items be re-classified in accordance with the levels of households' needs and wants and 
what are the consumption expenditure styles based on them looks like (2) what are the factors that 
influence consumption expenditure styles of the urban households and (3) how can consumption 
expenditure styles of the urban households be categorized and what are the characteristics of each 
category? 
 
Data used for this research was taken from 1999 Korean Urban Households' Expenditure Survey 
carried out by Korea National Statistical Office. The statistical methods used for the analyses are: 
ANOVA, regression, and cluster analysis. 
 
Based on the results of the analysis, consumption expenditure items were categorized into four 
groups of inferior goods, necessary goods, sub-discretionary goods and discretionary goods. Out of 
total 50 items, 1 item(rents paid) was classified as inferior goods, 23 items as necessary goods, 10 
items as sub-discretionary goods and 16 items as discretionary goods. It was found that urban 
households in Korea allocated 1.65% of their total consumption expenditure to inferior goods, 
36.37% to necessary goods, 14.64% to sub-discretionary goods and 47.33% to discretionary goods. 
The factors that influenced consumption expenditure styles significantly were income, housing 
status, job, education level and age of households' head, household size, job status of spouse, the 
number of generations and region of residence. Consumption expenditure styles were categorized 
into six types, such as inferior goods-dominant, necessary goods-dominant, sub discretionary 
goods-dominant, discretionary goods-dominant, necessary goods reinforced-superior goods even 
and discretionary goods reinforced-superior goods even styles. And all of the households' 
characteristics of each type were found to be significantly different.  
 

 92 



 
THE COHESION, ADAPTATION AND COMMUNICATION OF KOREAN 

ADOLESCENT FAMILY 
 

Myung Cha Kim, Jeong Woo Lee, Sun Ja Kye, Mee Sok Park, Su Sun Park 
Department of home Management,  Sookmyung women's university 

Yong San Gu  Chung-Pa Dong 2-Ga 
140-742 SEOUL 

KOREA 
sunybono@empal.com 

Fax 81-2-710-9457 
Phone 81-2-710-9457 

 
Myung Cha Kim, Jeong Woo Lee, Sun Ja Kye, Mee Sok Park (Professor in the Department of 
home Management) 
Su Sun Park(doctoral student in the Department of home Management ) 
 
 
There is a conflict due to a large generation gap between adolescents who are positive to 
individualism of information age, and their parents who are trying to maintain Korean traditional 
way of familism. From this point of view, the family cohesion and adaptation and communication 
are very important to analyze the well-being of family.  
 
The subject of this study is 1235 senior high school boys and girls and their parents, the total of 19 
high schools were selected as a sample with nationwide classification. To measure family cohesion 
and family adaptation, questions were corrected, revised and selected based on FACES¥², 
developed by Olson, Portner and Lavee(1985). Communication scale is a index on communication 
between parents and their children (PACI: Parent-Adolescent Communication Inventory) made by 
Barnes and Olson (1982).  
 
The outcome of this study is as follows.  
1) Family cohesion and adaptation of parents showed significantly higher than adolescent children. 
2) There is no significant difference in family cohesion between son and daughter and between 
father and mother. And family adaptation of daughter and mother tend to have significantly higher 
than a son and father do. 
3) Fathers and mothers feel that they have more open communication with their children than 
adolescent feel. Since the significant difference of family cohesion, adaptation and communication 
between parents and their children interrupt psychological well-being, the first thing to overcome 
these interruption is that the parents and adolescents children need to be aware of this difference 
right now. Next, parents and adolescent children need to have various opportunity and participation 
in family life education program to enhance communication skill and family well-being.  
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The purpose of this study is to compare the participation in family leisure activities by urban 
Korean housewives from 1977 to 1997. During this period,  Korea has undergone great social 
changes. GNP per capita increased from $1,011 to $9,511 and the percentage of expenditure for 
culture and recreation per consumption expenditure for urban households increased from 1.7% to 
5.2%. The average amount of work by workers  decreased from 52.4 hours  per week to 46.7 hours. 
 
The datum of this study is from two sets of data on housewives with structured questionnaires in 
Seoul, Korea in 1977 and 1997. The subjects were selected from 3 different economic backgrounds 
based on the area and size of residents. The number of subjects for this study totals 494; 153  
subjects surveyed in 1977 and 341 in 1997. The level of participation in family leisure activities 
was measured by the days per year participated in 12 suggested family leisure activity items. 
Frequency, percentage, mean and one-way ANOVA were used  for statistical analysis and the SPSS 
PC+ program was also utilized for the analysis. 
 
The results are as follows: 
1) For the two decades, the participation in the 12 family leisure activities measured increased with 

the exception of one activity. The average participation for the activity items was 507.20 in 1977 
and 779.22 in 1997 respectively. The average rate of increase was 269.28%. 

2) Family conversation was the only one activity that decreased during the period. The number of 
days participated was 196.25 in 1977 and 188.76 in 1997(-3.82%). The most increased activity 
was window-shopping. The average number of days participated was 10.01 in 1977 and 64.60 in 
1997 (+645.35%). 

3) There was a difference in not only the level of participation but also the rate increased regarding 
the activity items.  

4) Comparing the order of activities for two decades, 7 of 12 items moved up or down the order of 
participation. The most preferred activity was family conversation in 1977 but watching TV and 
listening to the radio exceeded family conversation in 1997.  

5) The participation in out-of-house activities increased 328.59% and in-house activities increased 
123.70%.     

 
Implications for further research, leisure policy and education are suggested. 
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The life satisfaction with school where adolescents spend most of their time sways the quality of 
life in adolescence. However, the current educational system mainly focusing on the college 
entrance examination exerts a negative influence on adolescents in Korea. The present research 
examined the actual conditions of school stress and pressure, friendships such as peer group, dating, 
and school bullying, and school violence that may put adolescents in a quandary, and explored their 
effects on the school life satisfaction of Korean adolescents. First- and second-year students were 
selected from 19 high schools in the city of Seoul, medium and small-sized cities, and the seats of 
country and town. A total of 1125 subjects were used for the final data analysis. Statistical analyses 
were conducted using SAS/PC+ and included basic descriptive statistics like frequencies, 
percentages, means, and standard deviations, and statistical methods of Cronbach's ¥á, x2, t-test, 
and F-test. The major results of the study were summed up as follows: First, a large proportion of 
high school students perceived schooling as a heavy burden and experienced a great deal of stress 
associated with school. Second, the friendship intimacy of high school students revealed a very high 
level and the degree of reliability toward friends was fairly moderate. Besides, only about one-
fourth of adolescents were shown to have a dating partner. Third, 45.4% of high school students 
were bullied at school and 59.6% of adolescents responded to "disregard" when they observed some 
outcasts, whereas only 5.4% responded to "discuss with parents or teachers." Fourth, 29% of high 
school students were shown to have an experience of school violence. Fifth, the school life 
satisfaction of Korean adolescents showed a low level of below average. As compared to 
adolescents who reside in the city of Seoul and medium and small-sized cities, those residing in the 
seats of county and town showed higher level of school life satisfaction. The results of this study 
suggest that high school students need to free themselves from the present educational system 
focusing on college entrance examination for the benefit of experiencing less school stress and 
pressure. The school life satisfaction of high school students will be improved by practicing the all-
round education as well as vocational education simultaneously that may be appropriate to the 
adaptability and capability of each student. In addition, extra-curricular activities through small 
group activities need to be strengthened as an alternative method to school bullying. The self-
identity and value of every individual can be respected through the education that focuses on each 
individual and his/her personality. Finally, school violence should be prevented by practicing a 
humanity-centered education at home and at school as well as by devoting ourselves to eradicating 
violence in society at large. 
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Due to rapid social changes and lack of consensual value system, adolescents are apt to experience 
great psychological confusion. This value confusion may cause a developmental impediment and 
ultimately affects the well being of adolescents negatively. The study investigated the differences of 
the fate-controlled, materialistic, and present-oriented value by the sex of adolescents, and the 
effects of environment variables on the value orientations of adolescents. Besides, this research 
examined the effects of adolescents' environment variables and value orientation on their well 
being. A total of 1063 pairs consisting of high school students and their parents whoever was 
available between father and mother were used for the final data analysis.  
 
The major findings of the study were as follows: First, male students were more likely to endorse 
materialistic and present-oriented value than female students do. Second, exogenous variables 
revealed different effects on value orientation by sex. In the case of male students, as their parents 
hold a fate-controlled value orientation, and as they had a high level of communication with 
parents, students on academic track were more likely to endorse a fate-controlled value orientation. 
In contrast, the lower parents' fate-controlled orientation, the lower the level of family cohesion, and 
the more they are exposed to harmful environment, the more they endorse a materialistic value 
orientation. In the case of female students, as their parents hold a fate-controlled value orientation, 
and as they experienced less academic stress, students in academic track were more likely to 
endorse a fate-controlled value orientation. The more their parents hold materialistic value and the 
lower the level of communication with parents, the more they endorse a materialistic value 
orientation. Third, male students showed higher level of well being than female students. Family 
cohesion was shown to be the most influential variable to both male and female adolescents. 
Present-oriented value was a crucial factor to male students, whereas materialistic value orientation 
was influential to female students.  
 
The results of the research will be utilized as basic information of value education for adolescents 
experiencing value confusion. This study suggests that a differentiated educational program by sex 
be urgently developed. Besides, the education that may heighten the level of family cohesion for 
both adolescents and their parents needs to be implemented in order to promote the well being of 
adolescents. 
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The purpose of this study is to examine the influence of husbands' psychological androgyny on their 
participation in child-rearing and on couples' marital satisfaction in Korea. The subjects of this 
study were 512 couples who live in Seoul or the province of Kyonggi-do. About 51% of the wives 
were employed in this sample. The structured questionnaires, a separate one for the husband and 
another one for the wife, had been collected. Based on the couple data, statistical techniques such as 
Pearson’s correlation, Chi-square, t-test, one-way ANOVA and Scheffe, and multiple regression 
analysis were used to examine the research questions of this study.  
 
The major findings are as follows: 1) The more androgynous husbands are, the higher their 
participation in child-rearing is. But, the more masculine husbands are, the lower their participation 
in child-rearing is. 2) The more androgynous husbands are, the higher couples' marital satisfaction 
is. But, the more masculine or undifferentiated husbands are, the lower couples' marital satisfaction 
is. 3) The higher husbands' participation in child-rearing is, the higher wives' marital satisfaction is. 
But, husbands' participation in child-rearing doesn't influence their own marital satisfaction. 4) The 
employment of wives' increases husbands' participation in child-rearing. And, husbands' 
participation in child-rearing increases if they have only sons, instead of daughters. In addition, the 
higher the education level of husbands, the higher couples’ marital satisfaction is.  
 
Based on the results, this study suggests that Korean society needs more educational programs that 
encourage men to be androgynous so they can increase men’s participation in child-rearing, the 
quality of marriage, and the well-being of their family, especially if their wives are employed and 
they have only daughters, instead of sons. 
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This study investigates the effects of the economic crisis on household expenditure by analyzing the 
changes in the consumption expenditure patterns of Korean households before and after Korean 
Economics Crisis in 1997. For the analysis, the aggregate quarterly expenditure data from the 
Household Income and Expenditure Survey, which were collected by the Korean National Statistics 
Office, were used. The Korean economic crisis occurred in the end of 1997 and its impact on 
household expenditure was revealed in 1998. The amount of household expenditure decreased by 
12 percent on average between 1997 and 1998. In 1999, the household expenditure was recovered 
and reached the expenditure level before the economic crisis. Therefore the quarterly household 
expenditure data in 1997, 1998, and 1999 were compared to examine the impact of economic crisis 
on household expenditure.  
 
As indicated above, between 1997 and 1998, the total household expenditure decreased by 12%. 
Expenditure on clothing decreased by 29%, expenditure on entertainment decreased by 24%, 
expenditure on household equipment and appliances decreased by 16%, expenditure on food 
decreased by 14%, expenditure on health decreased by 12%, expenditure on housing decreased by 
8%, expenditure on education decreased by 7%, and expenditure on transportation and 
communication decreased by only 2%. On the other hand the expenditure on utility increased by 
9%. 
 
Between 1998 and 1999, the total household expenditure increased by 14% on average. Expenditure 
on transportation and communication increased by 25%, expenditure on entertainment increased by 
23%, expenditure on clothing increased by 16%, expenditure on food increased by 14%, 
expenditure on health increased by 14%, expenditure on education increased by 13%, expenditure 
on household equipment and appliances increased by 7%, and expenditure on housing increased by 
5%. Expenditure on utility increased by 2%. 
 
Changes in household expenditure between 1997 and 1998, and between 1998 and 1999 were 
compared by household characteristics including the levels of household income and the 
employment status, occupation, age, and educational attainment of household head.  
 
Based on the data analysis implications to household economic status and economic well being 
were suggested.  
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Sustainable development, which creates amongst others, a sustainable livelihood is a challenge to 
all South Africa. Y.W.C.A (Young Women Christian Association) is one of the committed 
voluntary organizations that promotes sustainable livelihoods globally; South Africa inclusive. Mrs. 
Emma Roberts and lady Kinnaird established Y.W.C.A in Great Britain in 1855. They were 
committed at first for providing the families with food prepared from their kitchens during the time 
of the First World War, when men had gone out for the war. Other activities of Y.W.C.A were 
developed later. Also, this organization was established in other countries including South Africa in 
1886. In Botlokwa area, Y.W.C.A was established in the late 1950”s. 
 
This paper explores the inception and development of Y.W.C.A in terms of holistic people centered 
integrated rural development, which includes amongst others: Non-Formal Education, for women in 
particular; in order to improve quality of life in their families. It highlights the achievements of 
literacy programmes as well as Nutrition Education Programs, Women and Human’s Rights, 
Fundraising, Skill Development Programmes for Entrepreneurship and others. Y.W.C.A has been 
involved in poverty alleviation programmes through its establishments of day care centers in form 
of creshe and preschools. It has also established in 1994 the center for the disabled persons. The 
paper concludes by advocating its future plans in terms of mobilizing the organization in the 
Northern Province for sustainable development.  This includes the setting up of programmes for 
men also (Y.W.C.A) as there is non-existing in the Northern Province at present. The above, in 
terms of empowering the nation, are some examples of the output of the input of Y.W.C.A in its 
efforts towards sustainable development. 
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INTRODUCTION 
In Japan, the objectives and the curriculum of education in elementary and middle schools are all 
determined by the Curriculum Guidelines of the Ministry of Education. Therefore, they reflect the 
current government policy. Since home economics primarily deals family and family life issues, it 
has been greatly affected by social circumstances and a tool of public policy. In this study, the post 
war Curriculum Guidelines and home economics textbooks for elementary school students are 
analyzed. Furthermore, the effects of social environment and policy on home economics education 
in elementary schools are discussed. 
 
CHANGE IN HOME ECONOMICS EDUCATION IN ELEMENTARY SCHOOLS 
Home economics in elementary schools began in 1947, as a new subject, to democratize the home, 
as part of a shift away from Confucian family values. In the Curriculum Guidelines of 1958, the 
aims of home economics in elementary school education focused on practical household concerns. 
From 1960 to 1975, public policy emphasized basic scholastic and scientific skills as the key factors 
for economic development; and home economics covered life skills and general family and social 
knowledge. In the Curriculum Guidelines of 1977, home economics education stressed practical 
activities and skills by providing students with an opportunity to learn from practical experiences. 
In the Curriculum Guidelines of 1989, creativity and independence in coping with changing social 
situations were emphasized. Problem solving at the family level was introduced. Currently, Japan 
has a low birthrate and an aging population. Consequently, the Curriculum Guidelines of 1999, 
which will be implemented in 2002, has increased the focus on the family and family relationships. 
Home economics will accentuate teaching the importance of the family. 
 
CONCLUSION 
Home economics education has been greatly affected by public policy and short-term political and 
economic goals. Home economics education should be focused on the development of world 
citizens with an international, humanitarian perspective. Were this the case, home economics 
education would help to empower people and allow them to shape public policy, rather than have 
public policy shape them. 
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INTRODUCTION 
Japanese consumers are well informed and aware of environmental problems such as global 
warming, desertification, and ozone layer depletion. Many, however, do not carry out eco-conscious 
behavior in their daily lives. Reconsidering daily life behavior is essential in solving environmental 
problems. In this study, environmental education for consumers in Japanese schools was analyzed. 
 
ENVIRONMENTAL EDUCATION IN JAPANESE SCHOOLS 
In Japan, the 1960’s were a decade of high industrial growth and economic development. 
Environmental education started when "industrial pollution" was featured in social science classes 
in 1970. In the mid 1980’s, as consumer related pollution and environmental issues became more 
prevalent, the focus shifted from industry behavior to consumer behavior. The Ministry of 
Education listed guidelines for environmental education in 1991, and specified that environmental 
education must also include issues related to reducing consumer related environmental problems. 
 
ENVIRONMENTAL EDUCATION IN HOME ECONOMICS 
Elementary textbooks of the 1980’s first exposed students to consumer related environmental issues 
by focusing on "wastes and their reuse". However, the term "environment" was not used in the 
curriculum standards until 1989. In 1990s, home economics played a more important role in 
environmental education because practicing eco-conscious behavior in daily life was introduced in 
these classes. In new the curriculum, which is to be implemented in 2002, home economics will be 
the only subject for environmental education. 
 
FOR FUTURE ENVIRONMENTAL EDUCATION 
There are some major challenges facing home economic educators when dealing with the 
environmental education. Students do not have the life experience to fully appreciate the impact of 
their behavior and to be concerned about the effects on other members of society and on society in 
general. Consequently, eco-consciousness behavior is not a priority and accordingly, most students 
do not practice eco-conscious behavior. To address this challenge, environmental education must 
focus on: broadening the perspective of students by examining environmental issues, helping 
students to develop the necessary skills to evaluate and come to the own conclusions about eco-
conscious behavior and environmental issues, and continually supporting and developing teacher 
education on environmental issues. 
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In connection with the current financial market changes, consumers have much difficulties in 
financial decision making. This study analyzes the consumer demand for assets in a portfolio 
context.  
 
The research objectives are to investigate the differences in the household portfolio according to the 
wealth levels and the family life cycle stages.  
  
The data are taken from 1996 and 1999 KHPS (Korean Household Panel Studies), and 1,293 
households data are selected for the final analysis.  
 
The major findings are as follows; First, according to the wealth levels and family life cycle stages, 
households diversify their portfolio. The household in low and middle wealth level or in FLC stage 
&#8545; (first child in preschool) and &#8546; (first child in primary school) has invested 
relatively large proportion of his asset into insurance. The household in high wealth level or FLC 
stage &#8548; (first child’s age over 18) and &#8549; (empty nest period) has invested relatively 
large proportion of his asset into real estate.  
 
Based on the results, implications for the consumer counceling and education and the financial 
market segmentation strategy are as follows; In the case of the household in low and middle wealth 
level it is desirable to convert insurance for saving into life-term insurance, and to invest in tax-cut 
saving products. And in the case of the household in high wealth level, they will need new 
investment strategies if the real estate market condition changes in the future.  
 
 
 
 

 102 



 
THE LEVELS OF LEISURE IMPEDIMENT AND LEISURE SATISFACTION OF 

ADOLESCENTS IN KOREA 
 

Mee-Sok Park, Jeong-Woo Lee, Myung-Cha Kim, Sun-Ja Kye, Kyoung-A Kim 
Sookmyung Women's University, Department of Home Management 

YoungSan-Ku, Chung-Pa Dong 2 Ka 53-12 
140-742 Seoul 

Republic of Korea 
jsun@hananet.net 
Fax 822-710-9457 

Phone 822-710-9456 
 

 
Mee-Sok Park, Jeong-Woo Lee, Myung-Cha Kim, Sun-Ja Kye  
Professor, Department of Home Management, Sookmyung Women's University 
Kyoung-A Kim 
Doctoral Student, Department of Home Management, Sookmyung Women's University 
 
The purpose of this study was to provide basic materials regarding adolescents' leisure culture by 
grasping the present state of the levels of leisure impediment and leisure satisfaction of high school 
students in Korea. The present research explored the actual conditions of the levels of leisure 
impediment and leisure satisfaction of adolescents, and analyzed the latest trends by individual, 
school, and family related variables. A self-reported questionnaire was administered to 1125 high 
school students across the nation. 
 
The major finding of the study were as follows: 
1. The factors impedimental to leisure activities, perceived by high school students, were social, 
economic, temporal, and familial barriers in the order of significance. School stress among the 
background variables showed a significant difference with most of the impediment factors, and 
male students revealed higher levels of familial and social impediments than female students. 
Besides, as compared to students on academic track, those on vocational track who undergo a low 
degree of school pressure showed lower level of temporal impediment. The level of economic 
impediment showed a significant difference by the monthly average family income. 
2. High school students were shown to be less satisfied with present leisure activities, and revealed 
a significant difference by sex, school stress, and degree of communication with mothers.  
3. Those students with a lower level of leisure impediment were shown to experience a high level of 
leisure satisfaction. 
 
The results of the present research suggest that the level of leisure satisfaction of high school 
students be heightened by eliminating the factors of leisure impediment. In doing this, the 
development of leisure programs that strive for the educational effect is acutely needed. 
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INTRODUCTION 
The purpose of  this study was to analyze how demographic characteristics affect consumers’ 
internet shopping intentions and behavior. The survey consisted of two questions. The first question 
was “how do demographic characteristics affect consumers’ intentions to shop on the internet?”. 
The second question was  “how do demographic characteristics affect the three steps of the internet 
shopping process (pre-shopping, shopping, post-shopping)?”. 
 
RESEARCH METHOD 
In order to figure out  the demographic characteristics of  internet shopping consumers, data was 
obtained from a survey of 124 internet shopping consumers using the questionnaires in 2000. 
Because this study focused on the analysis of  consumers with internet –shopping experience, the 
respondents were purposively selected among  the consumers who had purchased products on 
internet –shopping sites in 1999.  The data was analyzed with SPSS pc+ program. 
  
RESULTS  
The results were as follows: the results of question I showed that  the consumers with the highest 
intentions to shop were males, between the ages of 26 and 30, were college graduates, had monthly 
incomes of $2,000 and above, and reported higher levels of perceived time pressure. The results of 
question II could be explained in terms of the three steps of the internet shopping process(pre-
shopping, shopping, post-shopping). 1) The pre-shopping behavior (information search) was 
affected by marital status(married), age (31 and above) and occupation (professional/managers). 2) 
The concept of shopping behavior consisted of ‘the number of items purchased’, ‘price range’, 
‘internet shopping sites’, and ‘method of payment’: The number of items was significantly different 
according to gender, region, occupation and perceived time pressure. The price range significantly 
differed only by region. Internet shopping sites were significantly different according to gender and 
perceived time pressure. The method of payment was significantly different according to gender, 
region, perceived time pressure, education, marital status and occupation. 3) The post-shopping 
behavior (consumers’ satisfaction with the product and the internet shopping site) significantly 
differed according to region, perceived time pressure, education, marital status and occupation. 
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The discussion on welfare systems - their viability and options - often goes without  any 
understanding of and references to the economic history of the countries concerned. The simplistic 
conclusion is that the welfare society is just the luxury of the rich and the poor cannot even afford to 
dream about it. 
 
Among the variety of notions of the welfare society, the one evolved in the Nordic countries is a 
very particular kind. It is originally based on the long historical and cultural heritage of these 
countries and has been developed for about a century. One of the prerequisites for the Nordic 
welfare societies has been the participation of women and their contributions during the decades to 
the political and societal progress. 
 
The Finnish achievements in social progress in the early decades of last century are a proof that 
building the foundations of national well-being is possible in a popular way without huge public 
investments. Strengthening especially the potential, knowledge and competence of women in 
helping themselves and their families is the way of proceeding towards eradication of poverty.  
 
In fact, women started the work for raising the well-being in the Finnish families already decades 
before the public policies. The state social policy was initiated during the times of war in 1939-
1945, while the systematic social planning was introduced from the beginning of 1960s. Then it was 
understood that a consistent social policy is needed to assure and speed up the economic growth and 
to equalize the distribution of the gains and benefits of it.  
 
The improvement of people's  lives was seen as investments for sustaining economic growth and 
not as public expenditures. It was realized that economic growth and building up a welfare society 
are interdependent and mutually enhancing aims; that economic growth was not possible without 
healthy and well educated people, and the advancement of the life and well-being of people was  
not possible without growth. 
  
Thus the welfare society in Finland is a result of a long term construction process towards welfare 
and justice in general and equality between women and men. It emerged during the decades as a 
carefully regulated and democratically controlled system, without becoming a centrally planned, 
rigid state. It has given enough freedom to the market to operate and enough democratically 
delegated power to the governments to channel the wealth for the welfare of  the whole society. 
 
Today, we are globally in the midst of the conflict between capital and people. The welfare societies 
are at stake, not because of lack of resources but of the neoliberal politics in the economy and trade 
also at the national level. However, since the welfare society in Finland is deeply founded within 
the societal matrix, it is strongly defended by the civil society.  
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A one semester course of biotechnology and hygiene was organized for home economics teachers 
(n = 18) in an attempt  to increase their knowledge of chemistry and microbiology and their ability 
to integrate the elements of these subjects into the teaching of home economics in junior high 
school. The intervention was based on the principles of andragogy and socio-constructivism, 
emphasizing problem-based and collaborative learning. Teachers' learning outcomes were assessed 
by questionnaires before and after the course, as well as in portfolios. The results showed a 
statistically significant increase in ten of twelve variables used to measure the teachers’ knowledge 
and understanding of chemistry. According to the portfolios, teachers experienced their learning as 
meaningful, effective and transferable to their own work This intervention indicated the need to 
integrate science and home economics both in teachers' pre-service education and in their in-service 
training. 
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INTRODUCTION. The Guarantee Foundation provides guarantees for loans and so helps 
overindebted people in difficulties to manage their debts independently. The foundation was 
established in 1990 primarily to help people who have been in prison or in a hospital for the 
mentally ill. The guarantee operations expanded on the 1st of February 1995, with the support of 
The Finnish Slot Machine Association, in the form of a debt reorganization fund, the VeRa-project. 
The Foundation was able to broaden its guarantee system to cover other indebted people as well 
whose problems could only be resolved by the provision of a guarantee. In order to be eligible for a 
guarantee a person must be willing voluntarily to take care of his debts, to have the capacity to pay 
the shortenings of the new loan and to have no other means of getting security for his loan. The 
maximum amount of a guarantee is EUR 34.000, and maximum repayment period is 8 years.  
 
METHOD AND AIM. The aim of the study is to evaluate the guarantee operations during the years 
1991-2001. The focus of the study is on VeRa-project (insolvency foundation). First, the 
prerequisites of guarantees, their terms, and the characteristics of the payment programmes are 
examined. The other interest of the study is to asses the status of the telephone service as debt 
counselling. The empirical part of the study is related to the clients` personal experiences of 
indebtedness and the significance the decision of the guarantee. The study is based on quantitative 
and qualitative data. The quantitative material consists of a questionnaire, which was addressed to 
debtline-clients and the client register information data. The qualitative data includes 50 client 
interviews.  
 
RESULTS. It was found that nowadays the VeRa-project is the most extensive guarantee operation 
of the foundation by the amount of granted guarantees and capital. The typical client of the 
foundation is a person with relatively low income and consumer credit problems. The conditions of 
eligibility for a guarantee have tighten within years 1996-2000. The guarantee is granted for 70 per 
cent of cases. When examined the experiences of the foundation´s clients, the study prevailed that a 
positive decision in granting a guarantee had eased the economical situation and supported 
independent coping of household. On the other hand, the payment programme was considered to be 
too tight and many had problems managing with the extremely small resources.  
 
CONCLUSIONS. The VeRa-project as a form of a debt reorganization, is an important alternative 
for solutions provided by creditor or community (The adjustment of debts). The guarantee operation 
focuses on helping people with not so severe debt problems and the aim is to achieve negotiation 
among the debtor and creditor. The Guarantee foundation has it´s strengths discussed above, but 
some activities may need further development. First, foundation could have a more flexible 
approach of providing guarantees in terms of conditions of eligibility of guarantee. The direction 
towards the extending  and prolongation of the payment time and amount of capital, could cover 
more indebted people unable to cope with their burden of debt. Second, repayment plans have 
succeed quite well so far, but difficulties in paying were common among the debtor´s.  
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With big changes of socio-economic environments, it is assumed that consumer damage types have 
changed dramatically during last five years in Korea. It may be helpful to find the trends of 
consumer damage types for policy makers in order to expect what types of consumer problems 
could be getting serious or what types of new consumer problems may take place, and thus, what or 
how they could be ready for consumer protection against those consumer damage types. The 
purpose of this study was to find the trends of consumer damage types in Korea during 1995-2000. 
Content analysis method was used with the data in ¡°Cases of Consumer Problems" published by 
the Korea Consumer Protection Board (KCPB) during 1995-2000. Major findings were as follows: 
The cases that consumers reported their damages consist of 70.9% for goods, 9.3% for services 
related goods, and 19.8% for services in 1995 and 51.8%, 9.8%, 38.4% respectively in 2000. These 
results imply that services related damages could be getting more frequent and serious with 
increasing household income. The cases of damage types were classified based on purchasing 
items, reasons of damage reporting, sales types, and sales process types. Purchasing items which 
include all kinds of educational materials for children through adults, books/CDs, health aid foods, 
cars, and dry cleaning were more likely to be reported than others during last 5 years. Mobile phone 
appeared on the list of 10 major items of consumer reported damages for the first time in 1999, and 
took the first place with dramatic increases in 2000. Cases in internet services, materials for self-
studying foreign language, and personal computer appeared on the major items list of top 10 
consumer reported damages for the first time in 2000. Based on the reasons of damage reportings, 
over 90% of all cases were classified into refusal of cancelling contract, quality of goods and 
services, and improper after-service during 1995-2000. While improper after-service cases have 
decreased, cases regarding the quality of goods and services, and the refusal of cancelling contract 
have increased continuously during this period. These results imply that although the after-service 
system of most enterprises has been settling down with time, the cancellation system might still be 
inconvenient for consumers’ sake. Further, it was assumed the quality level of goods and services 
was lower than consumers expected. Sales types were classified into normal sales (sales at shops), 
visiting sales, pyramid (chain or network) sales, mail or internet sales, street sales, and others. The 
trend of consumer damages according to sales type was found that the portion of visiting sales type 
has increased untill 1997 and then decreased untill 2000. The portion of other special sales types 
(except normal sales type) has increased during 1995-2000. Sales process types were classified into 
hypnotic sales, false personation, catch sales, home party, negative option, deception of 
membership, certification etc., and new and very deceptive sales skills have showed up during this 
period. 
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Frauds and scams are not new. However, in recent years, there has been an increase in the types and 
number of frauds the general public has faced. Pennsylvania is second only to Florida in the 
proportion of its residents that are over age 65. According to data from the National Fraud 
Information Center, in 1999, Pennsylvania ranked fifth among the top ten complainant locations for 
telemarketing fraud. Many con artists see the elderly as an easy target. In addition, other groups 
such as stay at home parents, the financially stressed, and highly paid professionals are targeted 
victims.   
 
This presentation will describe a comprehensive campaign designed to educate consumers about 
their rights and to alert them of warning signs of scams and rip-offs. Examples of print and nonprint 
approaches used across the state will be shared and explained. Some data will also be shared about 
the number of telemarketing calls consumers receive and how they respond to those calls.  
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INTRODUCTION 
This study describes on the interaction of products, consumer's life-value formation and information 
technology (IT), focusing on textiles and clothing life.  Nowadays fashion is no more of uniform 
and fixed, and does not have definite style, life cycle or customer because of the development of IT 
and consumer's wide application of IT.  The fashion phenomena play important roles in well-
formed consumer life and producing comfortable goods. It is important to specify factors to affect 
consumer's individual sense of values and motives, and to find ways how to control her/his activity 
by using a various information daily 
 
CLOTHES FOR CONSUMER 
The bearing of textiles on our daily lives is so important that every consumer needs to know 
something about them. Over the centuries, people have used textiles of various types for warmth, 
covering and personal adornment, and even to display personal wealth: just have created a close 
personal environment. You are consumers as homemakers, dressmakers, retail-store customers and 
decorators. Various types of textile industries concern products and form a characteristic field, until 
when the fabrics are made into end-use products, including apparel, industrial applications, and 
furnishings that are merchandised and sold. Many industries, such as the automobile industry, are 
also important consumers. Today everyone is an ultimate consumer. Surrounded by huge quantities 
of life-resource information, consumers choose latest clothes daily with no care of its performance. 
It comes the time of personality/individuality. 
 
IMPORTANCE OF PERSONAL DESIGN EDUCATION 
Until recent years, information technology has borne the management of our lives. Many products 
with high technology are involved in daily lives and people absorb various informations and alter 
them in each style. In the process of 'absorbing-transforming', the personal sense of life-value 
becomes very important factor to provide substantial effects in one person's life. It is important for 
most schools and universities to educate students on information design and the way to act using 
their own information in daily lives. Wearing clothes is the first step to engage in personal design 
and getting dressed is a media itself. When media form a fashion phenomenon, they link consumers 
to the society/environment, extending to the society and converging into the individual. 
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Home Economics is an obligatory school subject in the Norwegian state curriculum( L97) for pupils from 6-
16 years. The subject has  266 lessons (hours) compared with art and craft which has 836 lessons. Home Ec. 
consists of five main parts:1) Food, food habits and meals, 2) Health and lifestyle, 3) Hygiene and cleaning, 
3) Consumer science and responsibility, 4) Family and social care. In Norway Home Ec. has been a school 
subject since 1890 (household economy), It became an obligatory subject for both boys and girls in 1959 
(home knowledge/science). The name is constantly a theme for discussion.  
 
Only 30 % of the teachers are educated in the Home Ec. and 25 % of  the teachers with  highest education in 
home-ec. are over 54 years. In to days society, with a constant flow of information and new technology, 
there is a need for teachers and leaders to have competence, regarding theoretical facts as well as practical 
skills and to be able to see Home Ec. in an holistic perspective. Knowledge in housekeeping has belonged to 
the women’s world and has been handed over from generation to generation as “silent knowledge “ There is 
little written material to be found and not much  research has been done in this field. 
 
An overall perspective on the subject is essential, since most women in our part of the world have gone into 
paid jobs outside the home and the family situation has changed in the last years. The knowledge and skill in 
housekeeping is difficult to convey to others, it depends on peoples understanding of the term knowledge and 
their attitude of skill and the work being done in the house. The need for knowledge and skill in connection 
with food, nutrition, lifestyle, economy and consume depends on  the society we live in. Every one’s aim is a 
good and healthy life. In the future people will have to find information quick, learn new facts, as well as 
develop skill. We know what immense influence the development of technology has had for the housework. 
Can new technology and ICT become a tool for individuals ability to master their own daily life? How can 
boys and girls, men and women use ICT to rise their competence and take responsibility for working in the 
house and caring for the family?   
 
In 1999, 142 students studying Home Ec. at 5 various institutions for teacher training  and 83 teachers in 
service from the southern part of Norway answered a questionary about their use of  ICT in Home Ec. The 
result shows that about half of both students and teachers had the necesery machinery, this has most probably 
increased by now. Ca. 50% of the teachers and 75% of the students were familiar with text-programs. Ca 
27% of the teachers and 56 % of the students used the nutrition- program, called Mat – på –Data. About half 
of the students in this study, used Internet to get information about subjects related to home economics. Very 
few of the teachers used Internet for the same purpose. The students with an average age of 23 years had a 
much more positive attitude towards using ICT in home economics than teachers with an average age of 39 
years. 
 
With modern technology it is possible to make programs and give instructions and aim at a form of model 
learning. This type of learning can proceed independent of time and place. It is obvious that taste and smell 
of food and the social setting can never be transformed via ICT. However, we can look upon the use of ICT 
as a tool we use in a conscious way, and in  problem solving.  Together with other activities it may be a 
method to reach something we find ethical valuable within Home Economics 
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The number of Internet users is rising across the world, and even more quickly in South Korea 
which not only has a high internet usage rate but one of the highest broadband usage rates in the 
world (New York Times, Oct. 29, 2001). College students in particular occupy a great portion of the 
Internet user pie. This study attempts to investigate the factors affecting Korean college student 
consumers' attitude toward internet shopping and their online purchase behavior. In the fall of 2001, 
a questionnaire given to college students who had paid for goods or services on the Internet at least 
once during the previous 12 months in Gwangju, South Korea, and 360 answers were used as the 
data for this study. The independent variables consist of two groups: demographic variables and 
internet use variables. The demographic variables include sex, age, and monthly personal 
allowance. The internet use variables include web searching competence, weekly frequency of 
being online, the average online time per connection, and the number of visits to the Internet 
shopping malls. The dependent variables are the students’ attitude toward internet shopping and 
their online purchase behavior. Attitude toward internet shopping was measured by using the 
Fishbein attitude model, while the online purchase behavior was measured by using the number of 
online purchase of goods and/or services during the previous 12 months and the total amount spent 
for purchasing goods and/or services over the Internet. Pearson correlations and multiple 
regressions were used for data analyses. 
 
The results are summarized as follows: First, resulting from the multiple regression analysis, the 
variables that have significant influence on the attitude toward the Internet shopping were web 
searching competence and the number of visits to Internet shopping malls. Those who had better 
web searching competence and those who visited the Internet shopping malls more often showed 
more positive attitude toward the Internet shopping. Second, the number of visits to Internet 
shopping malls had the greatest influence on the number of online purchases during the previous 12 
months (¥â=.25). Those who visited Internet shopping sites more often made online purchases more 
frequently. Other variables which had significant influence on the online purchases were personal 
allowance (¥â=.18), web searching competence (¥â=.14), the attitude toward the Internet shopping 
(¥â=.11), and the weekly number of being online (¥â=.10). They tend to purchase more frequently 
on the Internet as they have more personal allowance, as their web searching competence is higher, 
as their attitude toward the Internet shopping is more positive, and as they get online on the Internet 
more frequently. hird, the variable that had the greatest influence on the total amount of money 
spent for online purchase was personal allowance (¥â=.34); the higher the personal allowances, the 
more they spent for online purchase. The number of visits to Internet shopping sites (¥â=.22), the 
attitude toward the Internet shopping (¥â=.14), the amount of time being online (¥â=.12), and the 
web searching competence (¥â=.11) also had significant influences on the total amount of money 
spent for online purchase. They spent more money as they visit shopping sites more frequently, as 
their attitude toward the Internet shopping is more positive, as they spend more time on the Internet, 
and as their web search competence is better. 
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The background of our research project is based on the wide and multidisciplinary understanding of 
home economics as a science which enables us to focus on different aspects of home economics and 
home economics education. The aim of the research is to develop new ways and methods for 
teaching home economics at school. In the changing world large variety of skills are needed. This 
includes thinking skills, practical skills as well as virtual skills. The aim of the research project is to 
point out these skills both in home economics education as well as integrated to other school 
subjects. 
 
In cognitive learning environment the attention is directed to the development of formal operational 
thinking of a child. The assumption is, that in home economics everyday practices can be used as a 
means of developing pupils' thinking skills. Baking has been taken into closer consideration, 
because it is based on many phenomena of natural sciences. Experiments - rather than following the 
given recipes - help to explain and understand the phenomenon. This understanding by explaining is 
the central idea when developing higher order thinking skills of the pupils. The aim of the physical 
learning environment is to plan and design home economics classrooms as flexible as possible to 
provide an opportunity for the application of diversified teaching and learning methods. The goal is 
to develop versatile premises that can accommodate several subjects -not only home economics. 
This is carried out with the help of the design instructions and examples of possible model 
solutions. The aim of the virtual learning environment is to build a network with pupils, home 
economics teacher and other subject teachers. How do the pupils' ideas of the different phenomena 
of home economics develop in discussions and sharing the knowledge in the net? With the help of 
the virtual skills students are able to enlarge their learning environment outside the school. 
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Background  
Services play a major role in the daily life of households. The supply and quality of public services 
(e.g. health care, hospitals, day care, care for senior citizens) in Finland has recently gone down 
because of public spending. Competitive tendering are arranged and privatization is becoming more 
common. Supply of commercial services is concentrated and the number of service points and 
neighborhood stores has decreased especially in rural areas. The potential of new technology with 
electronic services is planned to resolve the problems of service availability. Research is needed to 
evaluate service quality and to guide future development in order to guarantee access to essential 
statutory services for all citizens. 
 
Objective 
The overall objective of this project is to review everyday service needs and identify suitable 
criteria for measuring the quality and availability of services. More specifically, the study aims to 
find answers to the following questions:  
What services do households, especially elderly people and families with small children, consider 
most important and what kind of problems they have?  
What are the regional differences in the availability of services? 
How does the existing supply meet the actual demand and what changes can be expected as a result 
of the structural change of the population? 
How could supply be improved? What are the possibilities of producers and municipalities to 
develop services by applying new technology and especially how willingly do households adopt 
these electronic innovations? 
 
Implementation 
The project is implemented in 2000 – 2002 in three geographical areas with different stages in 
applying information technology to service supply (advanced, steady stage and regressive area). 
The research material consists of three main data:  
1.  Households, qualitative interviews of 30 households and a survey by post total 2500 households.  
2. Service producers and firms, an inquiry by phone to representative sampling of producers total 80 
firms in the same areas. 
3. Municipal decision-makers, qualitative interviews of local authorities. Geographical information 
system (GIS) is utilized in order to point out local service supply and demand.   
 
Utilization 
Research results will be utilized to develop availability and quality of public and private services so 
that various households and their respective circumstances are taken into account in planning 
service supply. Interests in this project are common to industrial policy, social and regional policy 
(equality) as well as consumer policy. 
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Internet users in Korea are increasing very rapidly. Currently the number of Internet user is over 20 
million (March., 2001). The rate of use at home is also increasing. 57.3% of Korean households are 
connected to the broadband Internet Access. And time spent on the Internet use at home comes up 
to 16hrs. 17min.per month. Korea’s Internet use ranks first in the world. These technological 
changes affect family life. Though the use of Internet changes our family life greatly, there are a 
few studies on the changes of family life by the Internet use.     
The purpose of this study is to investigate the changes of family system following the Internet use 
of housewives. For this purpose we tried to classify the change types of family system and analyze 
the characteristics of the change types.  
This study is based on the systems approach. A family system is composed of two major 
subsystems--personal and managerial. Managerial subsystem is concerned with instrumental 
function, such as time management and financial management. Personal subsystem is concerned 
with expressive function, such as family relations and interactions. Three dimension of family 
system- time management, financial management, and family relations- are used as criteria for 
classification. For empirical analysis, the subjects of this study are housewives who use Internet at 
home. The survey was performed on-line and off-line at the same time. 582 housewives gave valid 
responses to the questionnaire. The data were analyzed by frequencies, percentage, means, factor 
analysis, one-way ANOVA, Duncan test, and cluster analysis. 
The findings of this study are as follows. First, according to the result of cluster analysis, there are 
three types on the basis of the changes of family subsystems following the use of the Internet by 
housewives : 'positive changes type', 'negative changes type', and 'no changes type'.  
Second, the characteristics of three types are as follows. 'Positive changes type' is younger, highly 
educated, and employed. Also, the years of using the Internet is longer, their ability and motive of 
using the Internet are higher than any other groups, and their time spent on the Internet is moderate. 
Above all, their ability of time management and financial management, family adaptability and 
cohesion are the highest among groups. On the other hand, 'negative changes type' is younger, 
unemployed. Their level of ability and motive on using Internet are as high as 'positive changes 
type', but their time spent on the Internet is much longer and the level of barrier to using the Internet 
is higher than the 'positive changes type'. In addition, the 'negative changes type' has lower ability of 
time and financial management, and adaptability and cohesion between family members. Finally 'no 
changes type' is older, lower educational background and employed. Their ability and motive on 
using the Internet are the lowest among groups. Their year and time spent on the Internet are also 
the shortest. Their ability of time and financial management, and adaptability and cohesion between 
family members are as low as the 'negative changes type'.  
The results of this research suggest several implications for public policy. To utilize the Internet as 
a useful tool to improve the quality of family life, housewives must be equipped with qualification 
to control the use of the Internet. The government should provide public educational programs for 
housewives that enhance the ability and motive of using the Internet. However much more 
emphasis should be put on their ability to manage their resources effectively.  
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 Nowadays, what we reconsider the living activity ensemble of us and to improve it are looked for. 
Then, where are the characteristics of the activity of the life of the human being? 
 
 We have to pay attention to the descriptions of consciousness by Karl Marx. He developed the 
profound theory about the relation between life activities and consciousness, emphasizing 
materialistic character of practice to Hegel's Philosophy and emphasizing the practical character of 
Materialism to Feuerbach Philosophy. 
 
 Marx says, "The free and conscious activity distinguishes the species of the human being from 
other animals. He makes the life activity itself to be an object of his will and consciousness. The 
human being has conscious life activity". 
  
 And then why and how are we conscious of living activity itself? It is clear that solving this 
question theoretically has worth meaning. Noticing the peculiar and personal state of life activity of 
the human being, the author gives an explanation of the forming of consciousness about the society, 
self-consciousness and the consciousness of the tense. Finally, this paper provides one part of logic 
for the improvement of the living activity ensemble of us. 
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PROBLEM UNDER STUDY 
Electric appliances are very common and used daily in households. Their generality and broad use 
make them to be a potential risk to consumers. In Finland electrical equipment cause approximately 
2000 fires and numerous electric shocks per year. 
 
OBJECTIVES 
The objective of the study is to get nationwide knowledge of the safety issues concerning household 
electric appliances and to locate the differences between subpopulations regarding electric safety. 
The study deals with the conceptions, attitudes and practices concerning safety in the use of electric 
appliances. Safety issues are examined in the context of the purchase situation, everyday use, 
maintenance and repair, and attitudes towards risk of danger. 
 
METHOD 
The study was conducted as a survey, based on random sample, among over 15-year-old population 
in Finland. The total number of respondents was 1149 and the response rate was 33 %. Frequencies 
and crosstabs were used in the analysis of the data. 
 
RESULTS 
– Safety is not an important factor when consumers are purchasing electric appliances, but price and 
functions are most important factors. 
– Four fifths read the manual of an electric appliance before using it. 
– Several consumers take care of the safety by switching off the power of the devices. E.g. three 
fourths and two thirds always turn off the power of television when leaving the house and for the 
night, respectively. 
– Some consumers leave occasionally electric devices on (e.g. washing machine or stove) when 
leaving home, but more than half of them never does it. 
– More than one fourth had experienced an electric shock and approximately one sixth had 
experienced a fire or a threat of fire caused by an electric device. 
– Almost one sixth repairs electric appliances. 
– Television is clearly seen as the most dangerous household electric appliance, stove is the second. 
– Almost all the households have a fire alarm (because it’s obligatory), more than half have a first 
aid kit, every third has a portable fire extinguisher and every fourth has a smothering blanket. 
 
CONCLUSION 
Most of the consumers use electric appliances safely, but some subgroups use them more 
dangerously. Men, young people and – surprisingly – people with higher socioeconomic status 
(higher education, professional status and income) take more risks than other people. 
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Home buying is a complex decision-making process. No other consumer decision affects quality of life more 
than housing choice. Homebuyers must consider a multitude of interrelated factors when choosing a home. 
Housing professionals have used Rogers' diffusion of innovation theory and others to postulate reasons 
homebuyers might resist adopting innovative technologies in their homes. A lack of information is one 
important reason why homebuyers often resist innovation in their homes. Another reason that consumers are 
often reluctant to accept innovations in their homes is that these innovations are difficult to see.  
 
The United States Department of Housing and Urban Development (HUD) funded this project to create a 
survey to measure consumers' willingness to use innovative home building products. This survey was created 
to aid the Partnership for Advancing Technology in Housing (PATH) in its goals of increasing the use of 
new technologies in home building. PATH is a partnership between various government agencies, headed by 
HUD, and private companies with the goal of increasing the use of technology in building in order to 
increase the affordability, durability, and safety of homes.   
 
Several steps were required to reach the end goal of a survey to measure consumers' willingness to accept 
innovations in their homes. Focus groups were conducted by the Survey Research Center at the University of 
Georgia. The four groups provided the background information needed to create questions that truly 
measured consumers' willingness to accept innovative products. The majority of the survey questions were 
developed based on the findings of the focus groups. Additional questions were added to the survey to 
determine how much money consumers were willing to spend on specific innovative products chosen by 
PATH. Demographic questions were also included at the end of the survey to help identify the types of 
people willing to accept innovative home building products.   
 
A pilot test was conducted to refine the survey. The pilot test was conducted on the Internet. This method of 
testing provided a large number of respondents in a short period of time. Once the pilot study was completed, 
the data were factor analyzed and tested for reliability. These tests allowed for the most representative 
questions to be retained in the revised survey. Additionally, face validity was tested by many experts in the 
field. 
 
The final product of this project is a 50-question survey designed for use on the Internet. While the findings 
of this pilot study cannot be generalized to a larger population, descriptive data of the survey respondents 
were calculated. The data were further analyzed with a regression analysis. 
 
There are many future uses of the survey. Use of this survey will better allow PATH to determine how to 
increase consumers' usage of new technologies in home building. The results of the survey could also help 
manufacturers determine how to increase acceptance of innovative products. As willingness to use 
innovative products in homes increases, the quality of homes will also improve.    
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Information Technologies (IT) are transforming our lives at home as well as in the workplace. In addition to 
personal computers, which are now in 47% of Georgia, USA homes, home IT include cable TV, 
microcomputers in a variety of appliances from VCRs to refrigerators, security systems, heating and air 
conditioning systems, lighting systems, and Internet access. Home IT uses include interpersonal 
communication, information acquisition/processing, and entertainment. An estimated 250,000 homes were 
wired for home automation in the year 2000. And, IT is being adopted far more rapidly than previous 
technologies.  For example, while it was 38 years before 10 million households had a telephone, 10 million 
consumers had a personal computer in their homes within seven years of introduction.  
 
This paper describes a multi-disciplinary project among departments at the University of Georgia to create a 
teaching laboratory in which the latest Information Technologies can be evaluated in a homelike 
environment. The tSuite will include a space for many of the activities that usually occur in the home (food 
preparation, eating, sleeping, entertainment, home office activities, and communication.  While industry has 
created research and development laboratories to test products, the tSuite will be the first of its kind in the 
nation to tap the expertise of the entire University. 
 
The teaching laboratory will demonstrate each of the three aspects of Information Technologies: 1) the 
transport layer that brings technology into the home, 2) the access point device which will distribute the 
technology throughout the home and include demonstrations of wireless technologies, and 3) Internet-
enabled appliances; examples include kitchen organizers, Internet-enabled televisions, whole house lighting 
controls, and Web-linked refrigerators. 
 
Imagination is the only limit to the uses for this classroom.  The development of the tSuite allows us to raise 
our programs to a new level. We anticipate that students will benefit not only from the added stimulation that 
using cutting-edge technology will bring to their learning experiences, but also from the direct and positive 
impact on their career success. To be competitive in the marketplace students graduating from the College of 
Family and Consumer Sciences must understand information and other technologies in the home and how 
they affect individuals= and families= choices and behaviors.  
 
Another focus of the tSuite will be gauging consumer acceptance of new technology and observing how well 
consumers are able to adapt to and use new technologies.  For example, Housing and Consumer Economics 
students will explore consumer acceptance and diffusion of innovation theory as they relate to new 
technologies for the home.  They could then implement a research project and use the results to develop a 
marketing plan for one of the technologies available in the tSuite. Textile, Merchandising, and Interiors 
students can use the tSuite to examine and analyze consumer response to the very latest in residential lighting 
installations and fixtures. The human element will be an important aspect of activities in the tSuite.  
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AIM 
There is an emphasis on organic food (‘Bio-Lebensmittel’) at the moment. The german minister of 
consumer protection supports the selling of this products by means of an expensive marketing 
campaign and with the introduction of a new signet of wholefood products (slogan: “Klasse statt 
Masse” – ‘quality beats quantity’). To break down barriers of purchase it is intended to sell organic 
food in higher quantities in supermarkets. Various trade chains have established there own brands 
for wholefood products over the last 3-4 years. The range of this products is presently enlarged. 
High growth rates of sale are indicating a boom. Consumers hope for a more convenient shopping 
and for cheaper products. Studies will provide data in which extend and manner this expectations 
are fulfilled. 
 
METHOD 
Analysis of literature, field studies on prices in supermarkets, wholefood shops and health food 
stores. 
 
RESULTS 
Advantages and disadvantages of purchase of wholefood products in supermarkets are discussed in 
greater detail. Comparisons will show the extend of differences in prices of traditional and 
wholefood products and differences in prices found in various types of shops for wholefood 
products. Cost calculations of traditional meals and of meals made of wholefood products will give 
an idea of how much different styles of nutrition cost. 
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Globalization and increased individualization have also had an impact on the Finns' eating habits. 
Personal preferences and the context in which the consumers make their choices are important. The 
common trends found in food preferences are, among others, healthiness, ethics, ecology, 
convenience and enjoyment. Sustainable development in choosing one’s food means that people 
consider all ecological, economical, social and cultural  aspects when deciding what to eat.  
 
Finnish people say that they are concerned about their environment. However, this does not show in 
their behaviour. Women, young people and the highly educated have reported willingness to protect 
the environment. Women are also more willing to make sacrifices and more committed to an 
ecological way of living than men are. Yet we don't know to what extent Finns take into 
consideration the sustainable development in their food consumption.  
 
The first part of this study is a survey which aims to describe food habits and household activities of 
academic Finns, both men and women (N=600). In the second part of the study the cases are 
households following an ecological way of living. Our approach is qualitative and our interviewees 
were people who take into account both environmental and nutritional aspects when choosing their 
food. 
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In a modern society, the concerns about consumption oriented culture, the activities and customs of 
consuming goods and services, have been greatly increased during past decades. From the view 
point of the consumption oriented culture the housing issue has been one of the most important 
factors in our daily lives. This study  explores the relationship between the type of housing value 
and the propensity of consumption oriented culture. The data used in this study were collected from 
506 housewives living in Korea by the self-administered questionnaire. Statistical analyses were 
conducted using frequencies, percentiles, mean, factor analysis, cluster analysis, and oneway 
ANOVA. Housing values were composed of 5 subfactors(functional value, amenity value, 
economic value, social relationship, and symbolic value). The propensity of consumption oriented 
culture comprises 5 subfactors(self-oriented value, other people oriented value, appearance-oriented 
value, conspicuous oriented value, emotion-oriented value, and consumption-oriented value). 
Housing value and consumption oriented culture were measured by 5 point Likert Scale. The major 
findings were as follows : First, the respondents were classified into three groups according to their 
degree of housing value: the group of weighting all the factors (24.2%), the group of medium-
weighting factors (34.9%), and the group of neglecting factors (40.9%). Second, the housing value 
differed according to socio-demographic variables :income, education of husband, tenure, type of 
the housing, occupation of wife, and region. Third, the propensity of consumption oriented culture 
differed significantly according to the type of the housing value. The group of weighting all the 
factors shows distinctive preference on ‘appearance-oriented value’ and ‘conspicuous oriented 
value’, while the group of medium-weighting factors shows ‘self-oriented value’ and ‘other people 
oriented value’ among the propensity of consumption oriented culture. The stats from the group of 
neglecting factors show lower levels in all kinds of subfactors of the propensity of consumption 
oriented culture. By figuring out the relationship between the housing value and the consumption 
oriented culture, we might reflect consumers’ value on the establishment of housing plans. 
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 The purpose of this study was to investigate consumer attitudes toward consumerism, individual & 
family values and social orientation. 
 1). To analyze the general trend of consumer attitudes toward consumerism, individual & family 
values and social orientation. 
 2). To examine the independent influence of variables related to consumer attitudes toward 
consumerism, individual & family values and social orientation. (independent variables: 
demograpic variables, socio-psychological variable)  
  
 The Subjects were 300 Korean homemakers. They were interviewed with questionnaires.  
 The instruments were 19 item scale for analyze of consumer attitudes, and locus of control scale for 
analyze of socio-psychological inclination.  
 The data were analyzed by: frequency, percentage, mean, deviation, ANOVA, Scheffe-test, 
Pearson correlations and Multiple classification analysis. 
  
 Major findings were as follow: 
 1) Homemakers consumer attitudes toward consumerism, individual & family values and social 
orientation were positive. Internalist (48%) was many more than externalist (17%).  
  
 2) ¨ç To analyze consumer attitude toward consumerism: The income level, a husbands job and 
education levels were significantly different. The locus of control variable was associated. Among 
these variables, the education level was the most crucial variable, and then locus of control variable. 
   
   ¨è To analyze consumer attitude toward individual & family values: The age was significantly 
different. The locus of control variable was associated.  
 Among these variables, locus of control variable was the most crucial variable. 
  
   ¨é To analyze consumer attitude toward social orientation:  
 Consumer attitude toward social orientation could not be explained by this independent variables. 
But locus of control was more persuasive than demographic variables.  
  
  Above- mentioned variables of this study should be considered for consumer education program 
and consumer policy for homemaker. Especially, 'locus of control', socio-psychological variable, 
was crucial variable. Therefore the more studies about this field need. 
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The 1990s will be marked as the decade of globalization due to the advent of the information 
economy and the Internet. With rapid adoption of technology and the Internet, acculturation and 
ethnic awareness have influenced a segment of consumers who believe in globalization and strive 
for materials and lifestyles of the exotic lands (Ray, 1997). 
 
A few organizations have enhanced global interaction by connecting consumers directly with 
artisans in third world countries. Alternative Trade Organizations--MarketPlace: Handwork of India 
and Pueblo to People--are retailing ethnically inspired apparel, crafts, and home furnishings in the 
U.S. (Littrell & Dickson, 1998). To make artisans’ products appealing to global consumers, 
consumers’ perceptions and opinions should be considered when developing a product line (Lamb 
and Kallal, 1992). Studies to understand consumers’ requirements become crucial when culturally 
inspired products use techniques and ideas novel to consumers. 
 
The researchers conducted such a study to design and evaluate consumers’ perceptions of bandhani 
and sheesha inspired silk pillows in a U.S. market. Bandhani, the art of tie-dye, originated and 
flourished in the states of Gujarat and Rajasthan in India. Sheesha (mirror) embroidery was, 
practiced by women of nomadic tribes in Kutch, Gujarat. 
 
A survey of professionals, mostly educators, who traveled outside of the U.S., believed in cultural 
globalization, and fit the craft consumer profile, provided feedback on preferences for the pillow 
collection. Participants appreciated the collection for its uniqueness and quality craftsmanship and 
provided suggestions for a larger color selection, simpler designs, and varied price ranges. Results 
suggested that color and aesthetics were important product aspects for buyers. Cost and quality 
construction would also influence intent to buy. Function and expression aspects were less 
important than the above-mentioned aspects. 
 
The study’s framework can be used to guide product development of unique and unfamiliar crafts. 
Artisans should be informed of perceptions and opinions of consumers. Ethnic crafts can be made 
using traditional methods with aesthetic attributes--colors, textures, quality craftsmanship, 
silhouettes, etc. desirable to consumers. Linking artisans directly to consumers will be cost effective 
for the artisans as well as for the consumers. 
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Environmental issues are to an increasing extent becoming a part of the modern consumer society. 
A more recent feature in environmental policy-making is that consumers are expected to be able 
and willing to make more environmentally conscious choices. Means and prospects of changing 
consumption patterns has been one of the subjects of the United Nations environmental programme 
Agenda 21. The purpose of this article is to assess the potential of consumers as decision makers 
and market actors to become active agents influencing environmental policy and, ultimately, 
improving the state of the environment.  
 
Recently, an increasing number of researchers have begun to support a view of rationality that takes 
account of persons' goals, context and constraints of the decision. Herbert Simon, the best-known 
proponent of this view, proposed looking for the models of bounded rationality. According to him 
problem solving by heuristic search is an example of rational adaptation to complex environment. 
Simple heuristics explain how a human with rather modest computational capabilities can adapt to a 
world that is very complex indeed. The basic assumption of simple heuristics is that consumers 
capitalise on environmental regularities to make smart inferences. Because the information 
available in the environment is often scarce, simple heuristics might do well in a wide range of real-
world situations.  
 
The study aimed to identify opportunities for environmental improvements from the perspective of 
simple heuristics that consumers use in their choices. The study employed protocol interviews and 
focus group discussions as the main data collection methods. They are qualitative methods with the 
emphasis on consumers' experiences, views and opinions. Three different kinds of products related 
to washing laundry were chosen as cases: laundry and household detergents, clothing and textiles 
and domestic appliances. All these product groups are present in everyday life. Consumers' 
experiences and everyday knowledge of the products was of interest in the study. 
 
The presentation consists of two parts. First, I will present the simple heuristics as a theoretical 
approach for consumer research. Secondly, I will report the main results of the interviews with 
special emphasis on environmental responsibility in choices.  
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Food production, processing, transportation and consumer’s food consumption behaviour all stress 
the natural environment. The extent of these effects has been analysed for exemple by calculating 
the energy consumed or greenhouse gas emissions produced during the food chain. The aim of this 
study is to describe how the consumption of ordinary food items such as meat, milk, fruits, 
vegetables and cereal products stress the natural environment. Also the comparisons of energy 
consumption between similar food items purchased or prepared as food in different ways are 
described. 
 
In discussion both the environmental as well as the nutritional perspectives are taken into account. 
In most cases, following sustainable development in food consumption also fills the nutritional 
goals set to the diet. However, some food items, such as low-calorie foods are recommended from 
the nutritional point of view but from the environmental perspective their consumption is not 
encouraged. 
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Salt has a long history of use as flavouring, flavour enhances and preservative, but it has other 
important properties, which contribute to the final quality of food. The technological roles of this 
multifunctional ingredient are described together with examples of foods where its use is important. 
Examples given include its use in baking, where it contributes directly to the quality of dough 
fermentation in bread making through its impact on yeast activation, as well as the more obvious 
effect on flavour. 
 
Various estimates have been made of the average sodium intake of the Latvia population and these 
often provide information on the proportions of the average intake contributed by the various food 
categories. In addition to this, it has been established that discretionary salt, salt added at the table 
and in cooking, accounted for 15% of the total intake, most of the remainder coming from the rest 
of the diet. (12) 
In an earlier study (13) we estimated the average sodium intake and, in addition, estimated how 
much of that intake was attributable to NaCl present in foods and food ingredients and how much 
was from salt food additives. The estimates were derived from the 1999 Finbalt Survey date from 
Latvia safe promote centre (9), See in table 2, and average salt intake was calculated to be 2593 mg 
per day, 22% of which was sodium naturally present in foods and 78% of which was added sodium. 
 
Domestic intake of sodium from by the Latvia population has not changed appreciably over the last 
eleven years, though the proportion of added salt has risen a little from 78% to 83%. This may well 
be a reflection of changes in the value and range of analytical data used in the calculations rather 
than significant changes in addition of salt or other sources of salt .It is noteworthy that the 
proportions of natural and added salt in food consumed at home and the increasing proportion of 
food eaten away from the home were virtually identical 
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Iron deficiency is widespread and it is due mainly to inadequate iron intake and poor availability of 
iron in food. When assessing dietary iron, the iron obtained from cookware should be considered. 
Ascorbic acid and meat increase the absorption of nonheme iron. Cooking food in iron utensils, 
steel woks, or stainless steel utensils increases its iron content. Iron added to food by iron cookware 
is bioavailable. Used iron cookware increases iron content of food as much as new iron cookware 
does. The purpose of this study was to determine the effect of cooking food in iron utensils on the 
iron content, sensory characteristics, and consumer acceptance/preference of the food. Using a 2 x 3 
x 4 factorial design, hamburger patties and applesauce were prepared with 3 treatments (raw, 
cooked in iron utensil, and cooked in non-iron utensil) and 4 replications. They were analyzed for 
iron content by atomic absorption spectrophotometry and were evaluated by a trained sensory panel, 
consumers (n=106), and by using a chroma meter, pH meter, and refractometer. Analysis of 
variance and chi-square analysis were used. Cooking hamburger patties and applesauce in iron 
utensils significantly increased iron in food, did not affect sensory characteristics or consumer 
acceptance/ preference of hamburger patties, but did affect color and flavor and decreased consumer 
acceptance/ preference for applesauce.   
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BACKGROUND 
A nutritional micro-study was conducted at Border Technikon, situated in East London, South 
Africa, to investigate the effect of urbanisation on eating patterns of students. This previously 
disadvantaged academic institution is situated in the Eastern Cape Province, one of the poorest 
provinces in South Africa. The majority of the students are traditionally from disadvantaged and 
economically restrained areas. Thus creating the ideal atmosphere to study the influence of Food 
and Nutrition education as well as urbanisation on eating habits and patterns of first year students in 
the study field of Food and Consumer Sciences. 
 
OBJECTIVES 
The author undertook a study to investigate the following : 
- The effect of Food and Nutrition education on eating patterns of first year students in the National 
Diploma: Food and Consumer Sciences, in comparison to other first year students at the Technikon. 
- The effect of urbanisation of the students, on their eating patterns. 
 
METHODS 
The author firstly conducted a literature review on the effects of both urbanisation and, Food and 
Nutrition education on eating patterns of adolescents (students) both nationally and internationally.  
 
Secondly, a study population was drawn from the National Diploma : Food and Consumer Sciences 
first year students, as well as from another group of first year students who are not exposed to Food 
and Nutrition education at the Technikon, for the purposes of comparison. A questionnaire was 
administered to the study population to meet the above objectives. Lastly, the completed 
questionnaires was statistically analysed and conclusions were drawn.  
 
RESULTS 
- Food and Nutrition education had some influence on the eating patterns of students 
- Most students do not eat three meals per day, but try to incorporate all food groups in their meals.  
- They often exclude dark leafy vegetables, yellow vegetables, whole wheat or enriched cereal in 
their meals. 
- Due to urbanisation, students are exposed to food from takeaway outlets. 
 
CONCLUSION 
Tertiary education institutions need to have a cafeteria which should provide nutritious and 
affordable meals to students and staff. The institution should also be involved in general nutritional 
education programmes to all students, so as to influence their eating patterns.  
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Cheese consumption and the variety of cheeses available on the Finnish market have considerably 
increased. The growing trend in cheese consumption started in the late 1960s and the rate of growth 
has been extremely rapid during the last two decades. The per capita consumption of cheese is now 
17 kg. The consumption figures are reaching countries like France, Germany and Italy, where 
cheese has been traditionally important part of the diet. The structure of the Finnish cheese market 
is in transition. As a consequence of the membership in the EU the cheese import has increased now 
accounting for 20 % of the total consumption. The growing interest on healthy eating has increased 
the demand for cheeses with reduced fat contents. It has been forecasted that the biggest volume 
will still be normal semi-hard varieties but light cheeses and small volume special cheeses (fresh, 
blue, and soft cheeses) will have the fastest growth rate. Today, light cheeses have a 30 % share of 
the Finnish cheese market. 
 
In order to understand the changes on the cheese market a multidisciplinary research project was 
established. The aim of the project was to study consumer evaluations of cheese quality and to 
compare consumer data to chemical and sensory panel data. The purpose of the qualitative part of 
the study was to investigate consumer concepts of cheese use and factors affecting cheese 
consumption. In addition, consumer attitudes towards domestic and imported cheeses, light versus 
full-fat cheeses were investigated. The results presented in this paper are based on the qualitative 
data analysis. 
 
The data consists of six focus group discussions with 28 consumers. Discussions were recorded and 
later transcribed. The data was further analyzed by Atlas.ti, a computer program for handling 
qualitative data. The analysis covered four themes, which were cheese use and selection criteria, 
quality expectations, health aspects and perceptions of risks. 
 
This presentation will focus on the two types of cheese use; the everyday use and the “pleasure and 
leisure” use. The analysis will throw light on three dimensions. Firstly, what role do the consumer 
concepts of health play in the two types of cheese use? Are consumers willing to accept a lower 
perceived quality in exchange for other benefits, e.g. healthiness or are there some other strategies 
to follow? Secondly, how do taste preferences affect in cheese choice in the two types of cheese 
use? Finally, the presentation will discuss the two-dimensional role of cheese consumption in 
Finland. 
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INTRODUCTION  The United States is becoming a nation of obese individuals. If obesity 
continues to rise at the present rate in the United States, some experts predict that by the year 2030, 
every adult in this country will be overweight.  Obesity is a major health problem.  "Of all the 
nutrients, fat is most often linked with chronic diseases," ( Whitney, 1999). 
  
PURPOSE  The purpose of this study was to (a) observe fat content in the diets of college students; 
(b) correlate the relationship between the actual fat content level (determined by nutritional analysis 
software) and measured body fat; (c) analyze the actual fat content level and measured body fat 
differences between FCS majors and non majors who were enrolled in Introduction to Nutrition 
which is a general education course and Human Nutrition which is a course designed for Family & 
Consumer Sciences majors; and (d) to make college students more savvy consumers of dietary fat. 
  
METHODOLOGY  At the beginning and at the end of the semester students recorded  everything 
that they ate and drank for seven days.  The students and their nutrition professor analyzed the 
results of their diets by using the West Diet Analysis software by West Educational Publishing.  
The student's body fat was measured and assessed by Model 310c Body Composition Analyzer, 
which measures body fat, lean weight, fat weight, basal metabolic rate, and total body water.  An 
analysis was done on the types of fats that the students consumed.  An analysis was also made 
between each student's dietary fat intake and their measured body fat. If the students' intake of 
dietary fat and/or body fat was above the recommended amount, it was recommended that they 
change their eating habits as related to fat consumption and to exercise five times/week to build 
muscle mass to change their body composition. 
 
RESULTS The average percentage of total daily calories from fat (mean fat) was 27.9% for both 
groups of students.  The students were asked to watch the amount of dietary fat that they consumed 
in their diet during the course of the semester.  The average consumption of saturated fat for all 
students was 9.7%.  The bioelectrical impedance analysis showed the following averages as related 
to the percentage of body fat for the students: (1) 20% for men with a range of 16.9 - 31.7%; and (2) 
27.1% for women with a range of 17.1 - 45.6%. The results of this study showed that the average 
body fat for males (20%) and females (25.24%) fell within the fair zone. A 1995 national survey of 
college students shows that one in five students is overweight( Douglas, Sept. 1997.64).  The results 
of this study indicated that almost one out of four students was overweight which is above the 
national average. 
 
IMPLICATIONS, Making college students (future FCS majors) aware of our nation's changing 
food habits, practices, and diets, should be a goal of every FCS educator.  This research study was 
designed to make the students more knowledgeable consumers as related to the consumption of 
dietary fat and the importance of exercise and fat intake as related to body fat composition.  
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The study examined the use of potatoes in Finnish households with reference to food management 
and food habits, as well as consumer views about potato quality. The data for this qualitative study 
were collected in consumers’ group discussions. Altogether 10 groups with 59 consumers 
representing different age groups and life phases took part in the discussions. The discussions 
focused mainly on food potatoes, and to some extent on processed potato products The discussions 
gave information about potato choice and use and the factors affecting them. The overall potato 
quality from the consumer viewpoint was evaluated on this basis. The perception of overall quality 
was found to be built on a strong value basis; particularly the traditional and ‘Finnish’ nature of the 
potato as well as its healthfulness and safety. Commercial quality and utility were also seen as part 
of overall quality. The former was illustrated by the choice process, which was most affected by the 
potato assortment in the store, its display, the choice criteria, and the purchase quality of the 
potatoes. The factors emphasised most in the display of potatoes were the storage conditions and the 
information given at the sales point. Factors affecting potato choice were mainly related to handling 
(washing and sod vs. earth-soiled potatoes), packing (bulk vs. packed), applicability, price, origin 
and cultivation method. Evaluation of applicability was based on the name of the variety, colour 
identifiers and other information, and potato size. Utility was appraised by the condition of the 
inside of the potato, suitability for the intended purpose and sensory quality (taste and texture). 
 
Consumers explained their potato use almost unanimously by health aspects, good taste, low cost, 
versatility and the fact that the Finnish food culture favours the use of potatoes. The improved 
purchase quality of potatoes was also seen to support their consumption. The potato was regarded as 
a safe and even ecological and ethical foodstuff. Factors which decreased potato use had to do 
mostly with the changes that are upsetting consumers’ food management and meal patterns: fewer 
warm meals and their replacement by snacks do not favour potato use. Moreover, potatoes were 
considered too slow as an everyday food. Some bad experiences also emerged, often due to growing 
tired of potatoes and the ‘rubbery’ potatoes served by institutional kitchens. The assortment and 
display of potatoes in the store were found to be factors that either encourage or discourage potato 
use depending on how well they are taken care of. Consumers expected potatoes to continue to be 
an important part of our food culture also in future, as long as their condition and other properties 
deemed important remain the same. Product development and marketing, thus, face the biggest 
challenges: how to solve the conflict between the ‘slow’ potato and the hurried lifestyle of today’s 
consumer, and how to improve the potato’s appeal by marketing methods. 
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Objectives: This study formed part of a clinical intervention trial under controlled conditions to 
examine the iron status of the pregnant and lactating women between the ages of 16 and 35 years 
old in the Vaal Triangle. The main purpose of this study was to determine food consumption 
patterns and iron status of the randomly selected sample population (n=431).  
 
Methodology: A validated demographic questionnaire, food diaries and QFFQ was used and 
statistically analysed. Trained fieldworkers conducted interviews with the help of food models to 
estimate portion size.  
 
Results: The top ten items most often consumed by pregnant women were, in descending order: 
fresh milk, tea, coffee, cold drink, maize meal, fruit juice, bread rolls, magou (a fermented non-
alcoholic drink), rice and sugar. Lactating women were as follows: fresh milk, tea, coffee, maize 
meal, cold drinks, magou (a fermented non-alcoholic drink), bread rolls, yoghurt, rice and sugar. 
Daily intakes (mean ± SD) for pregnant women were: 8425.71 ± 2279 kJ, 73.18 ± 23 g protein, 
62.29 ± 23.7 g fat, 292.45 ± 72.2 g carbohydrate, 9.74 ± 3.8 mg iron. Lactating women were: 
8511.94 ± 2047 kJ, 76.24 ± 25 g protein, 61.95 ± 22.3 g fat, 294.37 ± 64.2 g carbohydrate, 10.50 ± 
4.0 mg iron. According to the blood samples 50% of pregnant women and 83.33% of lactating 
women were suffering from IDA.  
 
Conclusions: In this study there was a clear indication that the sample population was not aware of 
proper dietary guidelines since 79.12% of pregnant women and 80.39% of lactating women were 
found to be overweight. The diets of the subjects consisted of very few plant foods and animal 
foods were scarce except for milk. Most of the items consumed were low in iron.    
 
Implications: Iron deficiency is widespread among females of reproductive age. It is partly induced 
by plant-based diets containing low levels of poorly bio-available iron. The most effective 
technological approaches to combat iron deficiency include food fortification and dietary strategies.  
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This study focuses on the prevalence of and changes in special diet behaviour of Finnish 
adolescents from 1979 to 2001. Health and health behaviour of 12-18-year-old Finns have been 
investigated biennially by mailed questionnaires to representative samples (Adolescent Health and 
Lifestyle Survey). Adherence to special diets was surveyed in 1979 (N = 4273, response rate 86 %), 
1993 (8189, 78 %), 1997 (8390, 76 %), 1999 (8219, 76 %) and 2001 (7292, 70 %). Consumption of 
special diets increased during 1979-2001 and was 4 % in 1979, 7 % in 1993, 10 % in 1997, 16 % in 
1999 and 20 % in 2001. It seems that the use of special diets increases with age and is more 
common among girls. According to the 2001 survey, elimination diets, vegetarian diets and weight 
reducing diets were each followed by 7-8 % of girls. Diets linked to sports and body-building, 
however, were more common among boys (4 %) than girls (2 %). The main reasons for adhering to 
special diets were animal rights and ecology (8 %), and for eliminating diets lactose intolerance and 
food allergies. 
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INTRODUCTION 
The main objective of this study was to determine and compare nutritional status and food 
consumption patterns of the children in private and public day-care centers in order to gather 
information to plan intervention to address the malnutrition problem in the area.  
 
METHODOLOGY  
A demographic and food frequency questionnaire was compiled and tested for reliability. Trained 
fieldworkers visited 6 private and 5 public randomly selected day care centres in the Vaal Triangle. 
The questionnaires were completed in an interview situation. Anthropometric measurements 
included weight-for-age, weight-for-height and height-for-age in both private day-care centers 
(n=183) and public day-care centers (n=60). The physical growth NCHS percentile system was 
used to indicate the nutritional status.  
 
RESULTS 
The results showed that the food most commonly consumed was tea, sugar and maize meal with 
animal protein low on the top 20 foods consumed list and was similar in both the types of day-care 
centers. The anthropometric indices in the private day-care centers showed that, 5  % were 
underweight (weight-for-age below -2SD from the reference NCHS median), 14 % were wasted 
(weight-for-height -2SD) and 39 % stunted (height-for-age -2SD). 3% were underweight, 17 %  
wasted and 22 % stunted in the public day-care centers. 
 
CONCLUSIONS  
It can be seen that although the type of foods that are consumed is similar, children in public day-
care centers are better nourished than children in private day-care centers, which could indicate that 
the public day-care centers have to make use of guidelines set by the Department of Heath and falls 
directly under the regional Dietician, meaning better control. Although children in public day-care 
centers are better nourished, both the sectors need intervention to assist in better nutrition practices. 
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BACKGROUND Epidemiological studies indicated that vitamin A intake and status are associated 
with plasma fibrinogen levels.  Plasma fibrinogen, a risk factor for coronary heart disease and 
stroke, is elevated in black South African women.  
 
AIMS To examine the influence of vitamin A fortified sugar on plasma fibrinogen concentration of 
young urban black South African women in a double blind, placebo-controlled parallel trial.  
 
METHODS A hundred randomly selected volunteers aged 13-25 years were randomly allocated to 
an experimental and placebo group. Dietary intakes, anthropometric variables, serum retinol, white 
blood cell counts and plasma fibrinogen were measured twice at baseline and thereafter at 4, 8 and 
12 weeks.  The experimental group received vitamin A fortified sugar (80 IU/g) and the placebo 
group non-fortified sugar.  
 
RESULTS Plasma fibrinogen levels were significantly lower in the experimental group after 4 and 
8 weeks but not after 12 weeks, a period when the mean BMI was significantly increased.  No 
significant changes in plasma fibrinogen of the placebo group were observed. The results indicated 
that mean plasma fibrinogen of these subjects were relatively high and that the consumption of the 
additional vitamin A by the experimental subjects could have been responsible for the observed 
decreases in fibrinogen at weeks 4 and 8 of the study period. They also indicate that the increased 
BMI and/or infections could have resulted in the increased mean fibrinogen level seen at week 12 of 
the experimental group.  No relationships between plasma fibrinogen and serum retinol were found. 
 
CONCLUSION Despite no relationships between plasma fibrinogen and serum retinol, this study 
suggests that increased intake of vitamin A is associated with a decrease in plasma fibrinogen.  
More research is needed to confirm this effect.  
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BACKGROUND 
In developing countries weaning products are traditionally prepared according to the local 
availability of agricultural products. Usually a type of cereal is used and it differs from region to 
region. Due to the poor economical status of Qebe, a rural Xhosa village, in the Eastern Cape 
Province of South Africa, the families do not have the monitory resources to purchase a large 
variety of foods. This resulted in corn and corn meal being the most predominant food sources that 
are bought and used to feed the family.  
 
OBJECTIVES 
The author undertook a study to determine the preparation methods of traditional weaning foods, 
and the weaning practices that are followed in this area. In the study attention was given to the 
description of the preparation methods of the weaning food and the weaning practices that are 
followed.  
 
METHODS 
Knowledge of the mothers/caregivers with regard to weaning foods and practices were obtained, 
through personal interviews and interviewer-administered questionnaires. The best way of studying 
the preparation method of the weaning food was by observing the local women preparing the food.  
 
RESULTS 
- The weaning food used in the Qebe area is made from locally available agricultural produce, in 
most cases corn is used. "Inembe" was the weaning food made from corn, various preparation 
methods are used.  
- Commercially available weaning food, based on corn, compare higher in nutritional value than the 
traditionally prepared weaning food.  
- Isicakathi is also used as a weaning food, a tea-like mixture of water and the roots of the Isicakathi 
plant. 
- Exclusive breastfeeding was not practiced for at least four months. 
- Infants are breastfed for a relatively long period of time. 
 
CONCLUSION 
Further research still needs to be conducted to ensure the development of an affordable, nutritious, 
and traditionally acceptable weaning food. Intervention programmes could also be established to 
create an economically advanced environment.  
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INTRODUCTION  The fat and oil intake per capita in Japan has greatly increased over the past 
fifty years, most dramatically until about 1985, and is still slightly exceeding the appropriate level.  
Reducing the intake fat and oil is difficult, however, because food that contains fat or oil is 
generally more tasty than that containing little. The newly developed oil, diacylglycerol (DAG), has 
the unique property that its components after digestion are difficult to convert into neutral fat, and 
thus, less fat is accumulated under the skin than with triacylglycerol (TAG).  The aim of this study 
is to clarify the cooking properties of DAG in comparison with TAG in respect of the stability 
against oxidation, stability during frying and emulsifying action. 
 
MATERIALS & METHODS  The fatty acid compositions of DAG and TAG were adjusted to 
approximately the same levels.  Four experiments were conducted on each sample: aerating at 40� 
under ultraviolet radiation, aerating at 40� without light, heating at 180� while gently stirring, and 
frying food materials at 180�.  POV�COV and AV data�the amount of conjugated fatty acids, 
viscosity and color of each oil were then measured.  Each oil was mixed with water and the mixture 
homogenized, and three experiments were conducted: with different ratios of water to oil, in the 
presence or absence of salt, and in the presence or absence of an emulsifier.  The type of emulsions 
and its stability were evaluated.  Simulated-mayonnaise was prepared, and the flow behavior and 
oil-particle- size distribution of each emulsions were measured 
 
RESULTS & DISCUSSION  The stability of DAG during autoxidation and thermal oxidation, and 
the stability during home-level frying were similar to those of TAG. DAG was more easily 
emulsified than TAG, tending to form a water/oil emulsion.  The simulated-mayonnaise prepared 
from DAG had higher viscosity and smaller particles than that from TAG.  These characteristics 
resulted in less fat being needed to obtain the correct viscosity for mayonnaise when using DAG. 
 
CONCLUSION  The results obtained show that DAG could be used in the same way as ordinary 
oil.  The use of DAG is expected to contribute to the future health of the Japanese population.  
 
 

 141 



 
NUTRITION EDUCATION IN LATVIA 

 
Imants Skrupskis, Gita Krumina, Dace Skrupska 

Latvia University of Agriculture 
Liela street 2 

LV3001 
Jelgava 
Latvia 

ilonakuv@cs.llu.lv 
Fax +237 3022829 

Phone +237 3005647 
 
Necessity to acquire basses of science of nutrition is connected with human's health. The standard 
of the subject of home economy foresees possibilities for girls, as well as for boys, to study home 
economy. Results of applied investigations in higher educational establishments are used in 
working out tasks and content of nutrition studies, special attention being paid to the method of 
stating nutritional value of products of animals and plants and analyses of the given results. 
 
Consumer knowledge has to be included in the curriculum of the compulsory school in order to 
strengthen children and young in their role as consumers. Consumer education usually is integrated 
in several different subjects.  
 
Nowadays knowledge about healthy food has to take a significant place in the subject of home 
economy. The first and determining factor is acquiring bases of nutrition science which would 
enable to understand connection between food and health. 
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Health professionals, especially nurses, are the primary source for nutrition information at health 
clinics and within villages of Dominica, West Indies. Virginia Cooperative Extension assessed the 
nutrition knowledge related to preventing or delaying the onset of cancer for fifteen health 
professionals working in the Northern Health District.  The 12-question test had a mean score of 6.7 
with a wide variance score of 3.15.  This score supported the limited nutrition knowledge and the 
need for nutrition training. 
 
Thirteen health professionals participated in a learn-at-home nutrition newsletter series (six 
newsletters) entitled "C/O Your Health" developed by the Virginia Cooperative Extension (VCE).  
One newsletter was mailed out every two weeks to their homes for three months. The education 
series focused on nutrition research, information, and activities related to decreasing the risk of 
cancer.  The sample was twelve females and one male of Black Caribbean descent. Ages ranged 
from 20-40 years with a 77 % having a high school education. 
 
Participants averaged 42% with a standard deviation of 0.20 on the pre-test for knowledge and 
practices.  After reading the newsletters and completing the activities, they scored 62% with a 
standard deviation of 0.11 on the post-test. Pre- and post-test scores were compared using a T-test 
and revealed a positive significant change in nutrition knowledge and practices at (p<0.02). The top 
three nutritional practices that they improved on after participating in the series were (1) eating 
more vegetables, (2) eating more fruits, and (3) eating less fatty foods.  
 
Hypertension was reported as the main disease in their family histories.  The top factors that 
influenced their eating habits were health concerns, nutrition knowledge, and daily routine and time.  
Most newsletter participants rated their health as very good (46%) to excellent (23%).   
 
The VCE's learn-at-home nutrition newsletter series was shown to be an effective educational 
strategy for health professionals in improving nutrition knowledge.  Also, it improved their 
nutritional practices.   In developing countries where travel is difficult and training budgets are 
limited, learn-at-home educational programs may be a viable educational alterative.   
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In comparison to many other major ethnic minority groups is Europe, there is very little information 
on the food behaviour and food culture of sub-Saharan Africans, most of whom originate from West 
Africa. Many of these people have become permanent residents in their host countries. Successful 
adaptation is partly dependent on how well they adjust their food behaviour to the conditions in the 
host society. The availability of familiar foods is a key element in the maintenance of food habits. 
 
In this paper, I will present preliminary findings of research carried out for my PhD thesis on the 
food behaviour and food culture of a group of West Africans settled in Europe's largest 
multicultural city, London. The aim of the study is to gain an in-depth understanding of various 
types of food behaviour within the Ghanaian community and of factors contributing to the 
development of food habits and practices within Ghanaian households. The paper will focus on the 
development of Ghanaian food culture in the city over the past forty years and analyse what impact 
the increasing availability of Ghanaian food has had on Ghanaian families residing there. The paper 
will illustrate how the transnational nature of the Ghanaian community is clearly reflected in their 
food and eating practices, and how other food cultures of the global city have left a mark on their 
current habits. It will also suggest reasons why Ghanaian food culture has captured the attention and 
imagination of only a small fraction of the host society. 
 
The main informants of the qualitative study were members of Ghanaian households differing in 
size and composition, ethnic background, and length of stay in Britain. A meal system approach 
was used as a framework for inquiring about their past and present food behaviours. This 
comprehensive approach takes various components of food behaviour into consideration, such as 
the structure of eating over the course of a day, meal format rules, cooking practices, and social and 
spatial aspects connected with food and eating. Shopping practices as well as values and beliefs 
related to food were also of interest. The fieldwork included repeated in-depth interviews with some 
of the first generation migrants, which resulted in rich narratives on their food behaviour in Ghana, 
their early years in London and on the consequent development of their habits and practices over 
the years. By involving children in the study, it was possible to ascertain inter-generational 
differences in food behaviour and to pay closer attention to processes of acculturation. In order to 
place the micro-level data in a broader context, fieldwork was also carried out in the urban 
surroundings and the wider Ghanaian community, for example, in Ghanaian shops and restaurants.  
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BACKGROUND 
In South Africa, State School Feeding was terminated in 1959, on the grounds that it was being 
wastefully executed.  Traditionally school children in South Africa take their sandwiches to school 
in the morning.  Children often do not take lunch to school and therefore rely on the tuck shop to 
supply them with something to eat.  Huskisson (1975) points out that breakfast is the most 
important meal of the day and a child's school lunch is the second.  
 
In various countries of the world, the authorities recognize this fact and in several laces countries 
the State undertakes to provide the child with 1/3 of his daily protein kilojoule requirement during 
school (Huskisson 1975:75).  In South African schools close at about 13:30 after having 2 breaks of 
15 minutes.  No lunch program exists in South Africa and lunches or fast food are sold in tuck 
shops to fill the gap. (Huskisson: 1975). 
 
The author undertook a study on the tuck shops in East London Municipal area, in the Eastern Cape 
Province of South Africa, to determine and evaluate food they sell as "lunch".  The sample included 
Ex Model C (Government and parent funded) schools and previously disadvantaged schools 
(Government funded). Information was gathered via informal interviews and questionnaires 
completed by the managers.  The analysis of the food sold in East London Secondary School tuck 
shops were evaluated against the dietary guidelines and the Food pyramid.  
 
RESULTS 
Ex Model C schools provided a larger selection and food of better nutritional value than the 
previously disadvantaged schools.  Many factors contribute to the problems previously 
disadvantages schools encounter upon running a tuck shop i.e. space, facilities, equipment, staff.  
This impacts negatively on the selection and quality level of food sold. 
 
CONCLUSION 
The conference paper will focus on the results of the study and give a complete outline of the 
conclusions drawn and possible guidelines to assist school in improving on the food sold in tuck 
shops. 
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BACKGROUND 
Fruit and vegetables are an essential part of a healthy, well-balanced diet. According to the 
Australian dietary guidelines two fruit and five servings of vegetables should be consumed each day 
as part of a diet that contributes to a healthy life style with minimal risk of developing diet-related 
diseases.  
 
OBJECTIVES 
This study investigated fruit and vegetable consumption habits and barriers towards increasing fruit 
and vegetable intake among a sample of primary school children. Further more the study examined 
children's attitudes towards and knowledge about eating fruit and vegetables and snack foods. 
Participants included 51 girls and 68 boys (10 to 12 years old), who were drawn from schools in 
Newcastle/ Australia. 
 
METHODS 
Students completed a questionnaire which included questions about fruit and vegetable 
consumption frequencies and habits and took part in an apple taste-testing session. A subgroup of 
students took part in an additional fruit taste-testing and received a information pamphlet. A second 
group also received the pamphlet but were not given additional fruit to taste. To test the 
effectiveness of the intervention strategies a follow-up survey was then conducted. 
 
RESULTS 
Results emphasize that students know fruit and vegetables to be healthy, but have limited 
knowledge about recommended intakes. 76 students consume fruit/fruit juices at breakfast four or 
more times per week and 95 students had eaten vegetables for dinner the night prior to the survey. 
Unhealthy snacks are preferred foods between meal times. One of the main barrier found for a 
higher fruit and vegetable consumption of children is low availability of these foods in school and at 
home. The interventions did not change fruit consumption levels but lead to better knowledge about 
recommended intakes.  
 
CONCLUSIONS 
Attempts to improve children's food-related choices need to address their nutritional knowledge and 
attitudes and need to improve the availability and access of fruit and vegetables in schools and 
families. In this context nutrition education needs to focus on food habits of the families. 
 
 
 


