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Internationalisation of universities 
and Hanken

NINE OUT OF TEN EXCHANGE STUDENTS 
RECOMMEND HANKEN 

Students who have spent their exchange semester at Hanken during 
spring 2014 highly value their term, and 90 % say that they would 
recommend Hanken as an exchange university. This can be concluded 
from the results of the exchange student survey Hanken conducted in 
spring 2014.

The majority of the exchange students were either very satisfied or 
fairly satisfied with the courses at Hanken, both with the course offer 
(86 %), assessment methods (91 %), their own learning (82 %), and 
teaching methods (81 %). Compared to previous years, the percentage 
of students satisfied with their own learning had risen significantly. 
The exchange students also commended the familiar atmosphere at 
Hanken, and good grades were given student service, library services, 
the services of the Centre for international affairs, as well as computer 
classes. 

A total of 44 out of 67 exchange students took part in the survey  
(response rate 66 %). Of the respondents, 73 % came from Europe,  
16 % from Asia, and 11 % from North America. Only one of the respon-
dents had spent the exchange semester at Hanken’s Vaasa campus, 
making the results applicable to Hanken’s Helsinki campus only.

Universities throughout Europe are giving high 
priority to internationalisation these days. By its 
very nature, science has never known any borders 
between nations, but what is new today is the in-
stitutional preference for internationalisation, 
supported by incentives from both public policy-
makers and private financiers.

The international competition between universi-
ties has intensified. Today, internationalisation 
is a strategic instrument for creating competitive 
advantages in the international markets for higher 
education and research. It should support the in-
ternational recruitment of high-quality students 
and faculty, and in so doing it is crucial to un-
derstand just how internationalisation promotes 
quality development in education and research. 

On a national level, Hanken has in many re-
spects been a forerunner as far as interna-
tionalisation is concerned. But with the in-
tensified competition between universities, 
Hanken must keep refining its investments in 
internationalisation in order to support quality 
development in education and research. Han-
ken has to do more than just meet its declared 
goals regarding international students and fa-
culty.  Today’s investments in internationalisa-
tion have to more efficiently promote quality in 
education and research – Hanken’s key activi-
ties – thereby promoting Hanken as a player in 
the international business school market.

RUNE STENBACKA 
DEAN OF RESEARCH



BENJAMIN MAURY ELECTED    
WAHLROOS PROFESSOR OF FINANCE 

Ph.D. Benjamin Maury has been elected Wahlroos Profes-
sor of Finance from 1 August 2014.

Maury has held a Tenure Track position in Finance and 
has made significant advances not only in research and 
teaching, but in institutional contributions as well, fulfilling 
the necessary requirements for a professorship. 

As the first university in Finland, Hanken introduced the 
Tenure Track system in 2006  – a system based on a ca-
reer model employed by leading universities in the USA. 

“I am extremely happy to have reached this point in my 
academic career”, says Maury whose areas of research 
and teaching include corporate governance, value invest-
ing, and fundamental analysis. 

The professorship is named after a donation to the fund-
raising campaign HANKEN 100 from Saara and Björn 
Wahlroos Foundation.

RUNE STENBACKA APPOINTED   
RESEARCH PROFESSOR 

Rune Stenbacka, Dean of Research and Professor of Economics, 
has been awarded a two-year research professorship from   
1 January 2015.

“It is both a privilege and a stimulating challenge to focus exclusi-
vely on research in competition economics”, Stenbacka says.
This is the second time Hanken appoints a research professor –  
a natural step in strengthening Hanken’s profile as an international, 
research-intensive university. 

“Research is the cornerstone of all our activities and it’s also an 
important variable in university funding. And even though Hanken 
has done well in recent years in regard to research, we must be 
aware that competition is increasing and so we have to continually 
develop and renew both ourselves and the knowledge we create”, 
says Rector Eva Liljeblom.

RECTOR’S LIST   
SCHOLARSHIP TO   
TOP 15 STUDENTS
At the end of the spring term 15 students were awarded the 
Rector’s List Scholarship 2014.

The scholarship is annually awarded to a group of stu-
dents who represent the top five percent of students. The 
selection criteria include study time (the number of terms 
enrolled at Hanken), the number of credits obtained, and 
average course grades. Only students with an average grade 
of at least VG (very good) are included in the population.

Representatives from the Hanken Premium Partner 
companies Fazer, KPMG and PwC, as well as the Hanken 
Partner company EY, participated in the award ceremony 
and were given an exclusive opportunity to meet the reci-
pients of the scholarship.

JAAKKO ASPARA APPOINTED  
GRÖNROOS PROFESSOR OF MARKETING

Ph.D. Jaakko Aspara has been appointed Grönroos 
Professor of Marketing from 1 October 2014. The profes-
sorship is named after the legendary Hanken professor 
Christian Grönroos. 

“I am very pleased to take on this position at Hanken’s 
highly esteemed marketing department; it is the internatio-
nally most recognised professorship in Finland within the 
field of marketing“, says Aspara.

Aspara is regarded as one of the leading academics in 
his field in the Nordic region and has a strong portfolio 
of high-quality research outputs. His research focuses 
on strategic marketing, including innovations, business 
models, new service development and design, as well as 
consumer behaviour and market research.

NEW TALENTS AT HANKEN



BO EDVARDSSON

THE ADMISSION 2014 
The results of this year’s admission round to the Bachelor’s 
and Master’s Programme in Economics and Business Admi-
nistration (in Swedish) were published in June.

This year Hanken admitted 184 students to its B.Sc. 
and M.Sc. Programme in Helsinki and 80 to Vaasa. These 
students are admitted based on the results of the entrance 
exam. The 14 extra places of study that Hanken is offering 
2014 and 2015, (based on an agreement with the Ministry of 
Culture and Education) are included in this number.

In addition, 33 students were admitted based on studies 
at the Open University. The number of applicants via Open 
University studies has increased dramatically. 

FLEXIBLE JOINT STUDY 
PATHS IN LOGISTICS
The Rector of Hanken, Eva Liljeblom, and the Rector of 
Arcada University of Applied Sciences, Henrik Wolff, have 
concluded an agreement on collaboration in the subject of 
logistics.

In order to create flexible study paths, Hanken and Ar-
cada have agreed on a division of responsibility, where Ar-
cada is responsible for teaching bachelor’s level courses and 
Hanken both bachelor’s and master’s level courses, with fo-
cus on the latter.

Helsinki Summer School 2014 took place 5-21 August. The 
three-week long academic event is annually organised by 
Hanken School of Economics, the Aalto University and the 
University of Helsinki. The event gathers over 60 nationa-
lities for an unforgettable experience including high-level 
academic studies and social activities.

Deepa Nair (UK), Susanne Lebkücher (Germany) and 
Chhavi Goel (India), students from the course Service Mar-
keting and Design held at Hanken, all agreed that Helsinki 
Summer School was well organised, with many inspiratio-
nal social and cultural activities. 

MINNA MARTIKAINEN 
RECEIVED FUNDING 
FROM THE ACADEMY 
OF FINLAND
Hanken Professor Minna Martikainen and Professor Juha Pekka 
Kallunki from the University of Oulu have been granted funding 
from the Academy of Finland for their joint research project  
“Managerial traits and equity-based compensation”.

The research project investigates how the personal characteristics 
of board members, CEOs (Chief Executive Officers), CFOs (Chief 
Financial Officers) and other top corporate insiders affect two 
key decisions on stock-based executive compensation, that is, 
the design of their stock-based compensation schemes and the 
subsequent insider trading with these stocks. 

GRÖNROOS SERVICE 
RESEARCH AWARD 2014 
TO BO EDVARDSSON
The Grönroos Service Research Award 2014 went to Bo  
Edvardsson, Professor in Economics, founder of CTF, the 
Service Research Center, at Karlstad University, Sweden.

The award, named after the marketing professor Chris-
tian Grönroos, aims to inspire service marketing researchers 
to pioneering and innovative research.

Edvardsson was awarded the prize for his long-term work 
on creating an infrastructure for service research in Sweden. 
Thanks to his extensive international network, Edvardsson 
has also strongly influenced the international development 
in this particular field.

The award was presented in May 2014 during the 20th 
Anniversary Seminar of CERS, Hanken School of Economics’ 
Centre for Relationship Marketing and Service Management.

HELSINKI SUMMER 
SCHOOL 2014

DEEPA NAIR, SUSANNE LEBKÜCHER AND CHHAVI GOEL
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HANKEN AT A GLANCE

HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Campus also in Vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2228

 » Number of doctoral students – 157

 » Academic staff – 137

 » Number of partner universities worldwide – 109

AREAS OF STRENGTH
 » Economics

 » Finance

 » Management and Organisation

 » Marketing

MAJORS
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Supply Chain Management and Social Responsibility

MASTER’S DEGREE PROGRAMMES IN 
ECONOMICS AND BUSINESS
 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Financial Economics (Helsinki)

 » Intellectual Property Law (Helsinki)

 » International Strategy and Sustainability (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (Vaasa)

EXECUTIVE EDUCATION
 » Hanken Executive MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

WWW.HANKEN.FI
INFO@HANKEN.FI

HANKEN PARTNER 
PROGRAMME
The Hanken Partner Programme aims at building long-
lasting, mutually beneficial relationships that strengthen 
the connection between Hanken and the corporate world.

Hanken Premium Partners:

Hanken Partners: 

Hanken Vaasa Partners: 

CEREMONIAL    
CONFERMENT OF   
DOCTORAL DEGREES 
2014 
On the 28th of November, Ph.D. graduates from a number 
of countries will gather at Hanken School of Economics in 
Helsinki for the 11th Ceremonial Conferment of Doctoral 
Degrees. The solemn conferment, taking place every five 
years, consists of the conferring of doctoral degrees to pro-
movendi, who have graduated since October 2009, followed 
by an evening of dinner and dancing for promovendi and 
invited guests. 

Honorary doctoral degrees will also be conferred to a 
select group of people based on important academic contri-
butions or eminent careers in trade and industry. This year 
the number of doctoral degrees conferred will amount to 74. 
In addition there will be 5 honorary doctors. 


