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Noteworthy Returns on Research 
Investments

HANKEN’S 11TH CEREMONIAL 
CONFERMENT
On 28 November, Hanken School of Economics held its 11th Ceremonial 
Conferment of Doctoral Degrees in Helsinki. Since the last conferment in 
2009, 75 promovendi have received the doctoral degree from Hanken and 
these doctorates were conferred at the ceremony. In addition, five honorary 
doctorates were conferred on recipients for their academic, cultural or societal 
contributions. 

For their important academic contributions, Hanken conferred the honorary 
doctoral degree on Professor R. Edward Freeman from University of Virginia 
Darden School of Business, Professor, Dr. Annette Kur from Max Planck Insti-
tute for Innovation and Competition and PhD Oz Shy, Senior Economist at the 
Federal Reserve Bank of Boston. Chairmen of the Board Berndt Brunow and 
Stefan Persson also received the title honorary doctor for their successful and 
longstanding careers in the business community, and for their activities for the 
benefit of Hanken School of Economics and the economic sciences.

Management and organisation was the most popular major among the gra-
duates (24 %), closely followed by marketing (21 %). The distribution between 
men and women was quite equal, with women making up 45 percent of the 
promovendi. This year’s promovendi represented over 20 different nationali-
ties.

In a review on the state of scientific research in 
Finland, Hanken’s results were clearly above av-
erage. The review was conducted by the Acade-
my of Finland and included recommendations 
on improving the position of Finnish research 
internationally. Hanken can be said to be well 
on the recommended way.
Firstly, Hanken has pursued an area-of-strength 
policy since the early 1990’s and is already chan-
nelling resources to these areas, especially as 
regards research. Secondly, the review calls for 
increased international recruitment, and recent 
figures show that 23 % of our academic staff is 
international and that 27.7 % of all our publi-
cations are published in international journals. 
These are among the highest figures in Finland.
What makes me especially happy are the re-
sults of a bibliometrical study conducted as a 

part of the review. The citation index shows that 
Hanken’s research with an index of 1.4 is clearly 
above the world average of 1. In Finland, only 
Hanken and the Aalto University rise above the 
world average. The same trend can be seen in 
the Top 10 index, where Hanken’s index is 1.7 
while the world average is 1.
Hanken also wants to encourage the regrowth of 
future researchers through our PhD programme. 
This autumn, we actually conferred 75 doctoral 
degrees. In addition, the 100th woman publicly 
defended her doctoral thesis in the beginning of 
December. 
These positive news prove that Hanken’s strate-
gy, combined with a flexible and effective alloca-
tion of resources, really pays off. Hanken shows 
that even small units can conduct significant, 
productive research with a high level of impact. EVA L I L JEBLOM 

RECTOR



NEW FUNDRAISING 
CAMPAIGN
Hanken is about to launch its new fundraising campaign  
HANKEN RETURNS. The timing is excellent, as the Ministry of  
Education has committed to match the funds raised by up to 3 euros 
for every euro. All the funds will go to Hanken’s basic capital to 
secure Hanken’s future as an independent business school and to 
ensure the high quality and standards for education, internationali-
sation and research. 

The campaign will last until the end of June 2017 and the aim is to  
involve the business community as well as alumni, students, faculty 
and personnel. Please read more at www.hanken.fi/hankenreturns.

EERO VAARA TO 
EIASM’S MANAGING 
BOARD
Professor Eero Vaara has been appointed member of 
EIASM’s Managing Board. The board consists of professors 
in business and management from European universities 
and business schools. Rector Emerita of Hanken School of 
Economics Marianne Ste-
nius previously held the 
position of President of the 
Board. 

EIASM (European Insti-
tute for Advanced Studies in 
Management) is a Europe-
an network for research and 
doctoral education in busi-
ness and management, and 
has been operating for over 
40 years. Hanken is one of 
the founding members. 

EERO VAARA

TALENTS OF   
TOMORROW AT   
HANKEN NETWORK 
DAY 
The 4th Hanken Network Day was arranged on 25 Septem-
ber. The event offers companies as well as students and fa-
culty from Hanken a forum for making contacts and expan-
ding their networks in an informal setting.

For students, this year’s Hanken Network Day offered 
a valuable opportunity to meet the business world, and to 
hear and discuss the competences and capabilities in de-
mand on the employment market right now. The day also 
offered possibilities for speed interviews and having one’s 
CV checked by the company representatives. At the same 
time, the participating companies got the possibility to 
meet the students of today - the talents of tomorrow.

FROM COACH POTATO 
TO SoMe INFLUENCER
Kai Huotari has studied TV viewers who tweet about TV 
programmes while watching them. This phenomenon cal-
led TV live-tweeting has become increasingly popular in 
recent years and has shown to have a positive impact on 
TV ratings. ”A TV live-tweeter is an empowered TV viewer 
who can, by experientialising live-tweeting into his or her 
TV viewing, personalise and control his or her TV viewing 
experience better than before, and can reach a large enough 
audience and acceptance for his or her ideas. Live-tweeting 
makes TV viewing more active, more challenging, and more 
passionate” says Houtari. 

Kai Huotari, Dr. Sc. (Econ), defended his doctoral thesis 
in marketing, one of Hanken’s areas of strength, in August. 

K AI HUOTARI



NEW AMBASSADOR 
STRENGTHS  
Hanken School of Economics has three new Hanken Am-
bassadors. Margaretha Cronstedt, Partner, JLT Risk Solu-
tions AB, Katarina Heikius, General Manager, Högskolestif-
telsen Österbotten and Hanna Westman, Senior Economist, 
Bank of Finland. 

Hanken now has 21 active Hanken Ambassadors wor-
king as role models for the students and at the same time 
contributing by attracting prominent researchers to the 
School. The ambassadors are an important support for 
Hanken in both marketing and in business life. 

RECENT GRADUATES’ 
CAREERS OFF TO    
A GREAT START
Career Services at Hanken actively monitors how newly gra-
duated alumni experience their first years in working life. 
The most recent study conducted this year, targeting stu-
dents graduated between 2012-2013, showed good results. 
The turbulent situation on the labour market does not seem 
to have affected the young graduate positions in any great 
degree. One to two years after graduation 97 % (compared 
to 95 % in the study conducted in 2012) of the respondents 
were either employed, pursuing further studies or on paren-
tal leave. 

As much as 80 % of the respondents felt their degree 
from Hanken has given them the skills to work in the in-
dustry of their choice. 91 % report that their degree is ap-
preciated by employers, and almost as many, 90 %, say they 
are satisfied or very satisfied with the quality of the degree. 

PRME NORDIC   
REGIONAL CHAPTER  
SECRETARIAT 
Hanken has been elected as the new secretariat for the 
PRME (Principles for Responsible Management Education) 
Nordic Regional Chapter for two years. The PRME Nordic 
Chapter currently comprises nine Nordic member institu-
tions.

In order to develop the Nordic Regional Chapter, Han-
ken will draw on its experience and activities in the PRME 
Champions group to disseminate information, knowledge 
and new ideas, with an aim to creating tangible outcomes 
in the Nordic network, while at the same time channelling 
ideas from the regional chapter to PRME as a whole. 

Hanken was the first school in Finland to become a 
member of PRME in 2007. In 2013, Hanken was selected as 
one of the 25 (later 30) members of the global PRME Cham-
pions group.

ANNA HÄGGBLOM 
ALUMNA OF THE YEAR
Hanken annually appoints the Alumnus of the Year – a Hanken 
alumnus who has been recognised for playing an active part in 
society while maintaining an active relationship with the School 
after graduating.

This year Hanken’s rector has appointed Anna Häggblom, CEO 
of the interior design and construction company AVEO, as  
Alumna of the Year. Häggblom has remained committed to 
Hanken’s activities, she is an active link between Hanken and 
the business community while serving as a role model for both 
students and alumni.

”I see graduation not as an ending to my relationship to Hanken, 
but rather as a natural transition to a new chapter. Lifelong  
learning through a lifelong relationship”, Häggblom says.

ANNA HÄGGBLOM
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HANKEN AT A GLANCE

HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Campus also in Vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2228

 » Number of doctoral students – 157

 » Academic staff – 137

 » Number of partner universities worldwide – 109

AREAS OF STRENGTH
 » Economics

 » Finance

 » Management and Organisation

 » Marketing

MAJORS
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Supply Chain Management and Social Responsibility

MASTER’S DEGREE PROGRAMMES IN 
ECONOMICS AND BUSINESS
 » Business and Management (Helsinki)

 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Finance and Accounting (Helsinki)

 » Intellectual Property Law (Helsinki)

 » Quantitative Finance (Vaasa)

EXECUTIVE EDUCATION
 » Hanken Executive MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

WWW.HANKEN.FI
INFO@HANKEN.FI

HANKEN PARTNER 
PROGRAMME
The Hanken Partner Programme aims at building long-
lasting, mutually beneficial relationships that strengthen 
the connection between Hanken and the corporate world.

Hanken Premium Partners:

Hanken Partners: 

Hanken Vaasa Partners: 

NEW BILATERAL 
EXCHANGE 
AGREEMENTS
Hanken has signed a new bilateral exchange agreement.  
The new partner is 

Trinity College, Dublin School of Business in Ireland. 

RELAUNCH OF   
EXCHANGE LETTER
This autumn Hanken has relaunched its bi-annual newsletter to all 
former exchange students. From now on all former exchange students 
will be able to stay in touch with us and follow events at Hanken.

The first issue of the newsletter has been very well received. Former 
exchange students from various periods have sent us their best pictu-
res from their time at Hanken. One accompanying comment says it 
all - “it wasn’t all about the parties, it was the people!”


