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Linguistic and multimodal insights
into the tourist brochures

Tuomo Hiippala
Department of Modern Languages

University of Helsinki

Abstract

This article summarises the results of my doctoral dissertation, which stud-
ied how the tourist brochures combine language, images, layout, and maps to
promote the destination and to guide the reader. The data consisted of the
English-language tourist brochures published by the city of Helsinki between
1967 and 2008, which were annotated for their content, layout, rhetorical,
and navigation structures, and stored into an XML database. I used this
data to create models of the tourist brochures' structure, which revealed
common structural patterns, longitudinal changes in these structures, and
factors that a�ect the brochures' overall structure and appearance. The



This article summarises the results of my doctoral dissertation (Hiippala 2013),
which studied the tourist brochures using linguistically inected methods, focus-
ing on how the brochures combine language, images, layout, and other modes of
communication. The data consisted of 58 English-language tourist brochures pub-
lished by Helsinki City Tourist O�ce between 1967 and 2008. Situated in the
emerging �eld of multimodal research, the dissertation sought

1. to identify which factors shape the tourist brochures,

2. to reveal how they are structured, and

3. to determine whether the brochures have changed over time.

By modelling the brochures' generic structure, the dissertation aimed to comple-
ment and support the previous detail-oriented analyses of the tourist brochures
(see e.g. Hiippala 2007, Francesconi 2011). To some extent, the dissertation also
responded to Molina and Esteban's (2006, p. 1051) call to \establish some criteria
for brochure design in order to adapt brochures to the speci�c needs of tourists
and, consequently, to improve their appeal and e�cacy in forming images." What
follows is a broad description of the theoretical framework, methods, data, and
results.

Background

Since the 1990s, the �eld of linguistics has increasingly studied how spoken and
written language interact with other modes of communication, such as images,
typography, layout, gesture, posture, and gaze, to name a few (for a historical
perspective, see Kaltenbacher 2004). This stream of research has challenged pre-
vious considerations, which treated non-linguistic contributions to written texts
or spoken situations as `paratextual' or `paralinguistic'. What has come to be
known as multimodal research, in contrast, places language on an equal footing
with other modes of communication. Following the publication of several inu-
ential works, such as Gunther Kress and Theo van Leeuwen'sReading Images
(2006) and Michael O'Toole'sThe Language of Displayed Art(2011), multimodal
research has expanded into several approaches and is rapidly establishing itself as
an independent subdiscipline (Jewitt 2014, Norris & Maier 2014).

Many contemporary approaches to multimodal research are strongly rooted in
Michael Halliday's linguistic theories of grammar (2013) and language in society
(1978). Instead of approaching language using formal, rule-based descriptions,
Halliday considered language a resource, which is shaped by its users in the con-
texts of culture and situation. For Halliday, language is a semiotic resource { the
epithet `semiotic' refers to language's potential for making meaning. Multimodal
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