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1. Introduction 
 

Tourism is an increasing global phenomenon. Every year more than one billion 

people travel to destinations outside their usual environment (International Tourism 

Highlights, 2020; UNWTO Tourism Highlights, 2018). For example, in 2017 the 

number of international tourist arrivals was 1,326 billion whereas in 2019 

international tourist arrivals increased to 1,460 billion (International Tourism 

Highlights, 2020; UNWTO Tourism Highlights, 2018).  

Tourism can be defined in many ways. Williams & Lew (2015, p. 6) have defined 

tourism as “temporary movement of people to destinations that are removed from 

their normal place of residence”. However, tourism also includes the facilities, 

services and activities tourists use during their travel (Williams & Lew, 2015). 

According to the definition of United Nation’s World Tourism Organisation, tourism 

is “the activities of persons travelling to and staying in places outside their usual 

environment for not more than one consecutive year for leisure, business or other 

purposes” (Tourism to the Year 2000, 1994 cited in Williams & Lew, 2015, p. 6).  

According to Hall & Page (2002), tourism has been a part of Anglo-American 

geographical research since the 1930s. Urban tourism, more specifically, has been a 

central research topic in the field of geography since the 1980s (Hall & Page, 2012). 

The research focus has been, for example, in researching the relationship between 

tourism and urban change and “tourism’s role in urban development” (Hall & Page, 

2012, p. 18). Tourism in general is also fundamentally a geographical phenomenon 

(Saarinen, 2014; Williams & Lew, 2015). According Williams & Lew (2015, p. 3), 

tourism is a geographical phenomenon because it is “essential way that humans 

engage with other people, places, and environments”. Tourism is a geographical 

phenomenon also because tourism as a phenomenon includes “human–environment 

interactions and landscape; conservation and management of places and 

environments; environmental perceptions and sense of place; and spatial behaviour 

and human mobility” (Williams & Lew, 2015, p. 3). Tourism is clearly a place-based 

phenomenon based on different locations which also makes it a geographical 

phenomenon (Chang, 2012; Rickly-Boyd, 2014). Tourism exists through places and 

shapes the places it exists in (Williams & Lew, 2015).  
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Tourism causes both positive and negative economic, environmental, and socio-

cultural impacts in the destination areas, which affect the lives of local people 

(Ribeiro, Valle & Silva, 2013; Stylidis, 2016). Therefore, it is important to 

understand local people’s perceptions towards tourism and tourism impacts to 

minimize the negative impacts of tourism and to promote sustainable tourism 

(Nunkoo & Gursoy, 2012; Ribeiro et al., 2013). As tourism is an important source of 

income in many developing countries, it is important to research residents’ 

perceptions towards tourism in the context of these countries. Researching residents’ 

perceptions towards tourism in the context of developing countries is also important 

because these themes have been mainly researched in the context of developed and 

industrialised nations (Nunkoo & Gursoy, 2012).  

Geography studies, for example, the relationship between human and the 

environment or between people and place (Lew, 2012; Tani, 1995). For example, 

tourism geography can help to find an answer to questions like “how places are 

experienced and what they mean to the tourist and resident” (Lew, 2012, p. 185). 

While the main aim of my thesis is to research residents’ perceptions towards 

tourism, tourism impacts and tourism development in the city of Pokhara in Nepal, 

this thesis also aims to understand what kind of place image local people have of 

Pokhara. Similar to the research traditions of geography and tourism geography, in 

this study I will research what kind of relationship residents of Pokhara have with 

their home environment through studying the images residents have of Pokhara and 

how these images affect their perceptions towards tourism in the area. According to 

Stylidis, Biran, Sit & Szivas (2014, p. 260) local people’s place image “affects their 

perceptions of tourism impacts and in turn their support for tourism development.” 

As Stylidis et al. (2014) pointed out, the more positive local people’s place image is, 

the more positive their perceptions towards tourism impacts are. Therefore, I will 

also research residents’ image of Pokhara and how that possibly affects their 

perceptions towards tourism. The thesis aims to find answers to following research 

questions: 

- What kind of perceptions residents have towards tourism, tourism impacts 

and tourism development in Pokhara? 

- What kind of image residents have of Pokhara? 

- How is the place image connected to residents’ perceptions towards tourism? 
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According to a research conducted by Nepal Rastra Bank (NRB) in 2001, majority of 

the local people in Pokhara had “highly positive attitude towards tourists and 

tourism” in the area (NRB, 2001 cited in Bhandari, 2013, p. 83). The first assumption 

of this study is that residents’ attitudes have changed slightly towards apathy as the 

tourism has increased and developed in Pokhara since 2001. The second assumption 

is based on earlier research on place image and tourism attitudes; the more positive 

place image locals have, the more positive attitudes they have towards tourism. 

Unfortunately, COVID-19 pandemic has deteriorated the tourism situation in Nepal 

as well as around the world. Because there has been no tourism activity in Nepal in 

the past year due to COVID-19, the research focuses on studying residents’ 

perceptions towards tourism considering the tourism situation before COVID-19 

pandemic. 

My previous background in tourism studies influenced my interest towards a tourism 

related focus for my research. I chose the city of Pokhara as my case study area 

because Pokhara is an increasing and one of the most visited tourism destinations in 

Nepal. In addition, my personal interest towards Nepal as a country as well as the 

fact that I have visited Pokhara myself influenced my choice while choosing the 

focus and study area for my research.  

Some research has been conducted about tourists’ perceptions of tourism in Pokhara 

(e.g. Parajuli & Paudel, 2014), but almost no research has been published about 

Pokhara’s residents’ opinions towards tourism (except the study conducted by Nepal 

Rastra Bank in 2001). Therefore, I developed an interest in researching residents’ 

perceptions towards tourism in the city of Pokhara. Also, since this topic has barely 

been researched before in the context of Pokhara, researching residents’ perceptions 

provides an important addition to the local tourism research literature and can be 

useful for formulating future tourism development initiatives in the area.  

The thesis is constructed as follows: In the beginning of this thesis I will present the 

country context of the study and provide an insight into the tourism industry in Nepal 

and Pokhara city. After the country context I will present my theoretical framework. 

I use Doxey’s irritation index and social exchange theory to analyse residents’ 

perceptions towards tourism, tourism impacts and tourism development. The 

theoretical framework also includes the role of place image in defining local people’s 
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attitudes towards tourism. After the theoretical framework, descriptions of the used 

methods, data, and data analysis are provided. I collected the research data with a 

qualitative online questionnaire targeted for the residents of Pokhara and analysed 

the data by using qualitative content analysis. The research results are presented 

theme by theme after the methods, data, and data analysis chapter. Lastly, I will 

present discussion and conclusions of the results in the end of the thesis.  

 

2. Country context 
 

As discussed in the introduction, researching local people’s perceptions towards 

tourism is important in the context of developing countries. Before going forward with 

the research process, it is important to understand the country context of the research 

and the research region’s historic and current tourism situation. Therefore, in this 

chapter I will present the history and current situation of tourism industry first in Nepal 

in general and then in the city of Pokhara. 

 

2.1. Tourism and tourism development in Nepal 

Tourism is a relatively new industry in Nepal (Parajuli & Paudel, 2014). The first 

foreign tourists visited Nepal in the 1950s (Shrestha & Shrestha, 2012). In 1957, 

Nepal’s Tourism Development Board was formed, followed by the establishment of 

Tourism Department in 1959 (Parajuli & Paudel, 2014). The government of Nepal 

started to document the number of tourist arrivals in 1962, during which 6000 

foreign visitors visited Nepal (Bhandari, 2019). In 1969, Nepal Tourism 

Development Committee was formed to develop Nepal’s tourism policy and to create 

“a long-term development plan” for Nepal’s tourism sector (Shrestha & Shrestha, 

2012, p. 60). In 1972 a “Tourism Master Plan” was launched and in 1977 Ministry of 

Tourism was established in Nepal (Parajuli & Paudel, 2014, p. 24). After the 

formation of Ministry of Tourism, tourism planning and tourism policies became 

more efficient (Parajuli & Paudel, 2014). In 1998, Nepal Tourism Board was 

established which replaced the earlier Department of Tourism (Thapa, 2003).  

In 1998 a “Visit Nepal 1998” campaign was implemented to improve the image of 

Nepal internationally and to increase tourist arrivals in Nepal (Parajuli & Paudel, 
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2014). Also, in 2002 Nepal Tourism Board established a “Destination Nepal 

Campaign 2002-2003” to enhance Nepal’s image as a tourism destination (Thapa, 

2003). Nowadays Nepal’s tourism policies are developed by Tourism and Civil 

Aviation Ministry while Nepal Tourism Board advertises tourism in the country 

(Shrestha & Shrestha, 2012). In 2008, the government of Nepal launched “Nepal 

Tourism Year 2011” campaign with an aim to increase international tourist arrivals 

up to one million during the year 2011 (Parajuli & Paudel, 2014, p. 22). During the 

Nepal Tourism Year 2011 campaign different tourism activities, such as improving 

trekking routes, rafting, paragliding, canoeing as well as home stays were 

implemented as new activities to attract tourists to Nepal (Parajuli & Paudel, 2014). 

Other objectives of the campaign were, for example, to improve tourism 

infrastructure in already existing and new destinations (Parajuli & Paudel, 2014). 

Despite the Nepal Tourism Year 2011 campaign, only 736 215 tourists arrived in 

Nepal in 2011 (Nepal Tourism Statistics 2019, 2020). While the aim of Nepal 

Tourism Year 2011 was to attract one million tourists to Nepal, the aim for the year 

2020 was to attract two million tourists (Tourism Vision 2020, 2009). In addition, 

Nepal’s Tourism Vision 2020 aimed to “increase employment in tourism sector to 

one million”, generate livelihoods in rural areas, spread benefits to grass root level, 

and include women and other deprived to the business (Tourism Vision 2020, 2009, 

p. 9). 

Nepal’s tourist arrivals have increased remarkably since the 1960s. For example, 

during 1964 only 9 526 tourists visited Nepal, in 1976 the tourist arrivals exceeded 

already 100 000 visitors and in 2019 almost 1,2 million tourists arrived in Nepal 

(Nepal Tourism Statistics 2019, 2020). Even though Nepal’s tourist arrivals have 

increased in the long term, the tourist arrivals have also experienced fluctuations for 

example due to Nepal’s political instabilities (figure 1) (Nepal Tourism Statistics 

2019, 2020; Thapa, 2003). For instance, Nepal’s civil war from 1996 to 2006 

negatively affected tourism and tourist arrivals in Nepal (Nepal Tourism Statistics 

2019, 2020; Thapa, 2003). Also, instabilities in South Asia, such as Afghanistan war 

and tensions between India and Pakistan have negatively affected tourist arrivals in 

Nepal (Thapa, 2003). In addition, the 9/11 attacks in 2001 had a negative impact on 

global tourism as well as tourist arrivals in Nepal as the threat of terrorism and 

increased security concerns decreased tourist arrivals temporarily (Bhattarai, Conway 
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& Shrestha, 2005). The tourist arrivals in Nepal decreased 22% in 2001 and 23,7% in 

2002 (Nepal Tourism Statistics 2018, 2019).  

Still nowadays the number of tourist arrivals is subject to Nepal’s political and social 

stability as well as the state of global economy (Sharma & Bhattarai, 2011). In 

addition, natural disasters, such as the earthquake in 2015 can have a negative impact 

on tourist arrivals in Nepal. For example, in 2015 tourist arrivals decreased 32% 

(Nepal Tourism Statistics 2018, 2019). During the time of this research the global 

COVID-19 pandemic has also significantly affected Nepal’s tourism. Due to national 

and global travel restrictions, the number of tourists has decreased remarkably in 

Nepal. In addition, the Visit Nepal 2020 campaign, and its goal of attracting two 

million tourists to Nepal has been postponed (Pattisson & Sedhai, 2020, March 19).  

 

Figure 1. International tourist arrivals since 2000 (Nepal Tourism Statistics 2019, 

2020). 

Nepal’s tourism is mainly focused on the areas of Kathmandu, Pokhara and Chitwan 

(Sharma & Bhattarai, 2011). Nepal’s tourism peak seasons are March & April and 

October & November during which most tourists arrive to Nepal (Shrestha & 

Shrestha, 2012). Most tourists come to Nepal for leisure purposes and leisure tourism 

accounts for 86% of total tourism in Nepal (Nepal 2020 Annual Research: Key 

Highlights, 2020). The top five country of origins in 2019 were India (21,2% of all 
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tourist arrivals), China (14,2%), USA (7,8%), the United Kingdom (5,1%) and Sri 

Lanka (4,7% of all tourist arrivals) (Nepal Tourism Statistics 2019, 2020).  

Tourism is an important industry for Nepal’s economic development. In 2017, 

tourism revenues accounted directly for 4% and totally for 7,8% of the total GDP in 

Nepal (Travel & Tourism Economic Impact, 2018). In addition, visitor exports 

accounted for 28% of total exports in 2017 (Travel & Tourism Economic Impact, 

2018). In 2019, tourism revenues accounted for 6,7% of the total GDP (Nepal 2020 

Annual Research: Key Highlights, 2020). Figure 2 shows that tourism’s total 

contribution to national GDP has experienced some fluctuations but mainly increased 

in the past years (Travel & Tourism Economic Impact, 2018). Because tourism 

revenues are important to Nepal’s economy, the aim of Nepal’s government’s 

tourism policies has been to increase tourist arrivals and thus create more tourist 

revenues, employment, and tax profits (Thapa, 2003). However, according to Sharma 

& Bhattarai (2011, p. 48), Nepal’s tourism development should include local 

people’s needs and opinions and be “people-centred” instead of “growth oriented”. 

Also, Dhakal (2011) has pointed out that it is important to include local people in 

tourism development in order to make tourism development sustainable.  

 

Figure 2. Tourism’s contributions to Nepal’s GDP (Travel & Tourism Economic 

Impact 2018 Nepal, 2018). More recent figure is unfortunately not available. 
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2.2. Tourism and tourism development in Pokhara 
 

Similar to Nepal’s tourism development, tourism in the city of Pokhara in Gandaki 

Province in Western Nepal (figure 3) is a relatively new phenomenon (Upreti & 

Upadhayaya, 2013). Air traffic to Pokhara started in 1953 and road traffic in 1957 

(Parajuli & Paudel, 2014). For example, in 1957 only 119 visitors visited Pokhara 

(Gurung, 1980 cited in Khatiwada, 2013). Apart from a few mountaineers and 

explorers who used Pokhara as a transit point to access mountains in the 1950s and 

1960s, hippies were the first Westerners to visit Pokhara in the 1970s (Dawadi & 

Upadhayaya, 2013; Khatiwada, 2013; Upreti & Upadhayaya, 2013). During the end 

of the 1970s, the professional tourism development started in the area and during the 

1980s Pokhara was already a modern mountain tourism destination which had 

hundreds of tourism facilities, such as hotels, shops, bars and restaurants (Dawadi & 

Upadhayaya 2013; Upreti & Upadhayaya, 2013).  

 

 

Figure 3. The map of Nepal (Central Intelligence Agency, 2020). 

Pokhara is an attractive tourism destination because it has many natural and cultural 

attractions in the region (Upreti & Upadhayaya, 2013). Natural attractions in the area 

include, for example, lakes, hills, caves, and nearby mountains (Upreti & 

Upadhayaya, 2013). Pokhara is located next to Phewa lake, which has become a 

famous distinctive feature of Pokhara with its views of the nearby mountains (figure 

4) (Upreti & Upadhayaya, 2013). Due to high socio-cultural diversity in the Pokhara 
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region, the cultural attractions include, for example, Buddhist and Hindu temples 

(figure 5) (Upreti & Upadhayaya, 2013). In addition, Pokhara is still nowadays a 

famous entry point to several trekking routes in the nearby mountains, and a popular 

destination for other adventure tourism attractions, such as paragliding, sky diving 

and rafting (Upreti & Upadhayaya, 2013).  

 

Figure 4. A view of the Phewa lake.  

  

Figure 5. Hindu temple (left) and Buddhist temple (right) in Pokhara.  

According to Sharma (2012), Pokhara is Nepal’s second famous tourism destination 

after Kathmandu. However, Parajuli & Paudel (2014) argue that Pokhara is the most 

visited destination among both national and foreign visitors. According to Nepal 

Tourism Statistics (2009, cited in Sharma, 2012) approximately 40% of all foreign 

visitors visit Pokhara during their stay in Nepal. For example in 2010, 230 799 

international tourists visited Pokhara during their stay in Nepal (Upreti & 
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Upadhayaya, 2013). This accounts for 38,3 percent of the total tourist arrivals, which 

were 602 867 during 2010 (Upreti & Upadhayaya, 2013). However, during 2019 

only 222 404 foreign tourists visited Pokhara (S. Pariyar, personal communication, 

2020, August 17). This accounts only for 18,5 percent of the total tourist arrivals, 

which were almost 1,2 million in 2019 (Nepal Tourism Statistics 2019, 2020).  

As the figure 6 shows, the tourist arrivals have increased in Pokhara since the start of 

a professional tourism development in the 1970s. Only during 2001-2005 the tourist 

arrivals decreased due to the political instability in Nepal. A closer examination of 

tourist arrivals from 2001 to 2010 (figure 7) shows that tourist arrivals have 

increased every year apart from the years 2002, 2005 and 2008. In 2007, “Visit 

Pokhara Year 2007” -campaign aimed at promoting tourism and increasing tourist 

arrivals in Pokhara (Sapkota, 2013). According to Sapkota (2013, p. 122) “Visit 

Pokhara year 2007 was the first promotional campaign in the regional level outside 

Kathmandu”. Due to the campaign, the tourist arrivals increased 74 % from the year 

2006 and 165 177 tourists arrived in Pokhara during 2007 (Sapkota, 2013).  

Figure 6. International tourist arrivals in Nepal and in Pokhara from 1976 to 2010 

(Upreti & Upadhayaya, 2013.)  
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Figure 7. International tourist arrivals in Nepal and in Pokhara from 2001 to 2010 

(Sapkota, 2013).   

Between 2010 and 2018 there has been no official data available about the tourist 

arrivals in Pokhara. However, according to the estimated numbers available in 2013, 

more than 200 000 foreign tourists and estimations of equal number of domestic 

tourists visited Pokhara annually (Khatiwada, 2013). Even though domestic tourist 

arrivals have not been recorded, it was estimated in 2012 that approximately 250 000 

domestic tourists arrived to Pokhara every year (Pokharel, 2012 cited in Upreti & 

Upadhayaya, 2013). In 2013 it was estimated that the number of tourists in Pokhara 

will increase up to 500 000 foreign visitors and 500 000 domestic visitors in 2020 

(Khatiwada, 2013). Pokhara Office of Nepal Tourism Board has estimated that in 

2017 more than 400 000 foreign tourists visited Pokhara (Pokharel, 2018, July 7).  

As of July 2018, Pokhara Office of Nepal Tourism Board estimated that annual 

foreign tourist arrivals in Pokhara could be up to 600 000 (Pokharel, 2018, July 7). 

Ministry of Industry, Tourism, Forest and Environment of Gandaki Province started 

collecting tourist arrival data in Pokhara again in July 2018 (Pokharel, 2018, July 7; 

S. Pariyar, personal communication, 2020, August 17). Based on the most recent 

tourist arrival data, the actual tourist arrivals in Pokhara are smaller than the many 

estimates different stakeholders have presented. According to the ministry’s tourist 

arrival data of July-December 2018, 176 680 foreign tourists visited Pokhara (S. 

Pariyar, personal communication, 2020, August 17). According to the data of 2019, 

only 222 404 foreign tourists visited Pokhara during 2019 (S. Pariyar, personal 
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communication, 2020, August 17). Domestic tourist arrivals were not recorded, but 

according to the estimations approximately 333 600 domestic tourists visited 

Pokhara in 2019 (S. Pariyar, personal communication, 2020, August 17).  

The tourists visiting Pokhara can be divided into two groups: volume tourists and 

value tourists (Sapkota, 2013). Volume tourists visit Pokhara as large masses from 

neighbouring countries, such as India and China (Sapkota, 2013). Value tourists, 

instead, come from long-distance countries, such as USA, Canada, Japan and 

European countries (Sapkota, 2013). Value tourists stay for a longer time in Pokhara 

and spend more during their visit (Sapkota, 2013).  

During the past years, tourism businesses and facilities have increased remarkably in 

Pokhara (Sapkota, 2013). For example, during 2013 Pokhara had 573 hotels, 145 

restaurants, 116 travel agencies, 81 trekking agencies and 18 paragliding companies 

(Upreti & Upadhayaya, 2013). Most of the tourism facilities and tourism 

development occur in the coastal area of Phewa lake in Pokhara (Shrestha & 

Upadhayaya, 2013). Even though Pokhara’s tourism development aims at increasing 

the number of visitors without having an impact on the quality and sustainability of 

tourism and its impacts on Pokhara (Upreti, Upadhayaya, & Sapkota, 2013), the fast 

development of the Phewa lake area has caused natural and man-made negative 

impacts in the area, such as landslides burying parts of the lake, unmanaged and 

growing urbanisation causing water pollution, et cetera (Shrestha & Upadhayaya, 

2013).  

One strategy to increase the amount of tourist arrivals is to improve air traffic 

connections to and from Pokhara. According to Nepal’s Tourism Vision 2020, the 

airport in Pokhara will be “developed as a regional international airport to handle 

flights from neighbouring countries and ASEAN countries” (Tourism Vision 2020, 

2009, p. 17). Developing airport’s capacity to operate international flights will 

increase tourist arrivals in the region in the future. As the tourist arrivals will most 

likely increase in Pokhara in the future, it is important to research residents’ 

perceptions towards tourism, tourism impacts and tourism development now, so that 

the city could possibly minimise negative tourism impacts as well as negative 

attitudes towards tourism and tourism development, and therefore promote more 

sustainable tourism development.  
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3. Theoretical framework and important concepts  

In this research I will use Doxey’s irritation index and social exchange theory as my 

theoretical frameworks. Also, place image is an important theoretical concept for my 

research because it can have influence on people’s perceptions towards tourism. I 

will first introduce Doxey’s index and social exchange theory in the next chapter and 

then discuss about place image in the chapter 3.2.  

 

3.1. Doxey’s irritation index and social exchange theory 
 

Doxey’s irritation index (irridex) and social exchange theory are both relevant 

theoretical models for my research. In this chapter I will first introduce the Doxey’s 

irridex and then the social exchange theory. I will also provide criticisms towards the 

Doxey’s irridex as well as discuss how I will use it as a framework for my research.  

To begin with, Doxey’s irritation index (figure 8) analyses local people’s attitudes 

towards tourism during different stages of tourism development (Williams, 1998). 

According to Doxey’s model, during the beginning of tourism development local 

people’s attitudes are in a euphoria stage, during which tourists and investors are 

gladly received in host areas (Williams, 1998). During euphoria stage tourism 

planning occurs in a small scale (Murphy, 1985 cited in Williams, 1998).  

After euphoria stage, local attitudes change to apathy stage, during which local 

people are more involved in tourism business, the relations between tourist and local 

people are “more formal and commercial”, “tourists are taken for granted” and 

feelings of apathy occur particularly among those locals who are not involved in 

tourism industry (Murphy, 1985 cited in Williams, 1998, p. 158–159). During apathy 

stage tourism development and planning focus mainly on the marketing of the 

destination (Murphy, 1985 cited in Williams, 1998).  

When tourist destination keeps developing, an annoyance stage follows the apathy 

stage (Williams, 1998). During annoyance stage, local people are annoyed of 

increasing tourism which has impacts on local residents’ lives (Williams, 1998). 

During this stage, tourism development focuses on “increasing infrastructure rather 

than limiting growth” (Murphy, 1985 cited in Williams, 1998, p. 158).  
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The last stage in Doxey’s model is antagonism, during which local people’s 

frustrations and annoyances towards tourists are openly shown, and local people 

blame tourists for the problems emerging in host communities (Murphy, 1985 cited 

in Williams, 1998). 

 

Figure 8. Doxey’s irritation index. From Murphy (1985) in Williams (1998).  

Even though Doxey’s model is likely to occur at least in part of the tourism 

destinations (residents’ attitudes seem to follow Doxey’s model for example in the 

research of Kwon & Vogt, 2010), the model is also criticised for being a negative 

interpretation of visitor-host relations which excludes the positive impacts tourism 

might have in the host communities (Williams, 1998). In addition, the model has 

been criticised for being unidirectional and only representing a decrease in the 

quality of host-visitor relations even though in reality the host-visitor relations are 

more complicated (Williams, 1998). For example, tourism development situations 

can also improve instead of only deteriorating, and efficient tourism planning can 

prevent negative tourism impacts and antagonistic attitudes caused by them 

(Williams, 1998).  

Doxey’s model has also been criticised for not recognising that local communities 

and resident attitudes towards tourism are heterogeneous and that the individuals 

hold differing opinions towards tourism in the destination areas (Huimin & Ryan, 

2012; Mason & Cheyne, 2000; Nepal, 2008). As Carmichael (2000, p. 603) has 

argued, different residents may also express “the full range of feelings on Doxey's 

scale”. In addition, Williams (1998) has pointed out that people who are involved in 
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and benefit from the tourism industry have different attitudes towards tourism than 

those people who are not involved in the industry. According to Mansfeld (1992), the 

attitudes towards the social impacts of tourism are more positive among those who 

are involved in the tourism industry. Local people’s attitudes towards tourism can 

also differ among different socio-economic groups, due to different demographic 

factors (such as age or gender) or due to different level of community attachment 

(Mansfeld, 1992; Nepal, 2008). For example, residents who have been living in the 

destination area for a longer time (and therefore having higher community 

attachment) have more negative attitudes towards tourism than newer residents with 

lower community attachment (Nepal, 2008). Even though I am using Doxey’s index 

in this research, I agree with the above-mentioned notions about local people’s 

differing perceptions towards tourism. I think it is only natural that residents’ 

perceptions towards tourism are as heterogeneous as the communities itself.  

Additionally, Hall and Lew (2009) have added a ‘realism’ stage to the index after 

antagonism stage to respond to the criticisms towards the original irridex (figure 9). 

According to Hall and Lew (2009), during realism stage the host community has 

more experience with tourism which leads to more realistic assumptions about the 

benefits and other contributions tourism has for the development of the destination.  

 

Figure 9. Doxey’s modified irridex based on Hall & Lew (2009) (Williams & Lew, 

2015).  
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Because of the above-mentioned limitations in Doxey’s irridex, the index should not 

be used as a comprehensive model to describe the relationships between local people 

and tourists, even though it usefully points out the ways in which the relationships 

between tourists and local residents potentially deteriorate when the tourism industry 

develops (Williams, 1998). However, the index gives an insight of the visitor-host 

relations, which can act as a model for improved tourism development and tourist-

host relations. According to Shaw & Williams (2002, p. 100), Doxey’s irridex is one 

of the “most widely used frameworks for describing the effects of tourists on a host 

society”. Shaw & Williams (2002, p. 100) also acknowledge the limitations of the 

index, but according to them the “index is useful in exploring the reaction of 

residents to increasing tourism pressures”. Even though Doxey’s model has been 

criticised, it is an important model pointing out that negative social impacts of 

tourism are likely to increase if tourism planning, management and development are 

executed poorly (Zhang, Inbakaran & Jackson, 2006). These notions are also the 

reasons why I decided to use Doxey’s index as my theoretical framework despite the 

criticisms the index has received.  

In this research, I will use Doxey’s index as an approximate descriptive framework 

to which I will compare the situation of tourism development and perceptions 

towards tourism in Pokhara. During the research process I will, however, bear in 

mind the critique the model has received, and therefore use the model only as an 

approximate framework. Because Doxey’s irridex offers only a superficial 

interpretation of local people’s attitudes towards tourism, I will also use social 

exchange theory as a theoretical tool to understand residents’ perceptions towards 

tourism and its impacts. I will now briefly explain what social exchange theory is 

about and how it has been applied in the tourism studies.  

Social exchange theory is based on the idea that human behaviour or social 

interactions are exchange situations which focus especially on the exchange of 

benefits and costs (Homans, 1961 cited in Nunkoo, 2016). According to Ap (1992, p. 

668), social exchange theory is a “general sociological theory concerned with 

understanding the exchange of resources between individuals and groups in an 

interaction situation”. During these interaction situations persons or groups exchange 

concrete material or immaterial, social, or psychological resources (Ap, 1992). Based 

on the social exchange theory, a person is likely to participate in this kind of 
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exchange situation if the exchange results in benefits, and if the benefits are greater 

than the possible costs created by the exchange (Ap, 1992; Nunkoo & Gursoy, 2012). 

According to Homans (1958, p. 597), the idea that interaction between persons is an 

exchange of material or immaterial resources is “one of the oldest theories of social 

behaviour”. Zhang et al. (2006, p. 185) have pointed out that “social exchange theory 

is originally a relationship maintenance theory that looks at how people arrive at their 

decisions in relationships”. If a person benefits from the relationship (i.e. exchange 

situation), he or she is more willing to further engage in it (Skidmore, 1975 cited in 

Zhang et al., 2006).  

Even though social exchange theory has its roots in sociology and social psychology, 

it has been widely used in tourism studies to examine local people’s positive and 

negative perceptions towards tourism, tourism development and tourism impacts 

since the 1990s (Andereck, Valentine, Knopf  & Vogt, 2005; Nunkoo & Gursoy, 

2012; Nunkoo, 2016; Zhang et al., 2006). According to Nunkoo (2016, p. 588), 

social exchange theory “is considered to have made the most important theoretical 

contribution to studies on residents’ perceptions of tourism”. In tourism studies, local 

people’s perceptions towards tourists, tourism and tourism impacts are measured 

through a “social exchange” in interaction situations between locals and tourism 

(Andereck et al., 2005). According to Ap (1992) and Zhang et al. (2006), those 

people who think that the tourism industry is important and that the benefits of 

tourism development are greater than the costs are more likely to participate in the 

exchange situation and to support tourism development. In other words, if local 

people benefit from the exchange between them and tourism, the perceptions towards 

tourism and tourism development are more positive (Andereck at al., 2005). 

Similarly, those who do not benefit from the exchange or do not interact with tourism 

tend to have more negative perceptions towards tourism and tourism development 

(Andereck et al., 2005).   

Tourism studies which have used social exchange theory have also tested the 

relationship between local people’s perceptions towards positive tourism impacts and 

their support for the tourism industry as well as the relationship between the 

perceptions towards negative tourism impacts and the support (Nunkoo & Gursoy, 

2012). The studies using social exchange theory have suggested that if local people 
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have positive attitudes towards tourism impacts, they are more likely to support the 

industry (Nunkoo & Gursoy, 2012). Similarly, local people’s negative attitudes 

towards the impacts are connected to lower support for tourism industry (Nunkoo & 

Gursoy, 2012). 

 

3.2. Place image and its role in defining local people’s attitudes towards tourism  
 

Place image is a central concept for my research because it can affect the ways in 

which local people perceive tourism in their home regions. In this chapter, I will first 

introduce the definitions of the concepts of place, image, and place image and 

discuss the ways in which I will utilise these concepts in my research. In the end of 

this chapter I will also discuss how place image can influence local people’s attitudes 

towards tourism. 

Place can be defined in different ways. Briefly, according to Agnew (1987 cited in 

Creswell, 2004), place is a combination of location, locale, and sense of place. 

Location is the physical location of a place which is defined by coordinates, while 

locale refers to the visible aspects of a place, how the place looks, and what material 

entities form the place (such as buildings, roads, parks et cetera) (Agnew, 1987 cited 

in Creswell, 2004). The sense of place includes the “subjective and emotional 

attachment people have to place” (Agnew, 1987 cited in Creswell, 2004, p. 7). To put 

it simply, place is a location with a meaning (Creswell, 2004). According to Tani 

(1995), place is subjective, defined by and produced in individual’s everyday life.  

The concept of image has multiple definitions which differ in different disciplines 

and contexts in which the term is used (Tani, 2001). Simply, image means a picture 

of an object, which can be defined in two different ways (Suomen kielen 

perussanakirja, 1990 cited in Karvonen, 1999). Image can be externally produced 

visual and communicative image (an “artistic image” created by a so-called 

communicator and received by a so-called receiver), or it can be internally produced, 

subjective mental construct inside human mind and consciousness (a “psychological 

image” created by receiver’s interpretations and ideas) (Grunig, 1993; Nimmo & 

Savage, 1976; Suomen kielen perussanakirja, 1990 cited in Karvonen, 1999). 

Similarly, according to Äikäs (1999 cited in Tani, 2001) image can be divided into a 
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deliberately created public image and a mental image which consists of mental 

representations. For example, media and other stakeholders, such as tourism tour 

operators can affect the image formation of a certain place, i.e. creating a public 

image (Gartner, 1994). On the other hand, the image of a place can also be a mental 

image, formed by individual’s own experiences (Gartner, 1994). According to 

Petrovsky & Yaroshevsky (1987 cited in Singh, 2009, p. 380), image, which is 

formed based on individual’s perception, is “a subjective picture of the world or its 

fragments, including the subject itself, other people, the spatial surroundings and the 

temporal sequence of events”.  

Image can also be understood as “a representation of reality” or as “a visual 

perception” (Tani, 2001, p. 144; Lynch 1960 cited in Tani, 2001, p. 144). According 

to Mitchell (1986), the concept of image can be divided into five different image 

categories: graphic, optical, perceptual, mental, and verbal images. Especially the 

concept of mental image has been used in the field of behavioural geography 

(Phillips, 1993). In this research, I will use the concept of image as internally 

produced subjective mental image, something that is formed by an individual and its 

experiences.  

The research of images emerged in the field of geography during the 1960s and the 

research focus on place increased in geography during the emergence of humanistic 

geography in the 1970s (Creswell, 2009; Äikäs, 2004). Humanistic geography places 

human subjectivity and human perceptions of the world in the centre of the research 

focus (Gregory, Johnston, Pratt, Watts & Whatmore, 2009). It studies, for example, 

people’s perceptions of space and place (Häkli, 1999; Tuan, 1976). Also, behavioural 

geography has studied, for example, human-environment relations, images, and 

attachment to place (Gold, 1980; Gold, 2009; Häkli, 1999). According to Boulding 

(1956 cited in Gold, 2009), people’s images of the world have an impact on their 

behaviour and knowledge formation. Even though the concept of image is widely 

used in many different disciplines, such as psychology or the studies of public 

relations, image is also a geographical term (Äikäs, 2003). According to Äikäs 

(2003), for example city image is always located in a specific place and is in relation 

to other places, which makes it a geographical concept.  
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Place image is defined as a mental entity of person’s ideas, beliefs and perceptions of 

a certain place, which is formed by individual’s contact with the environment 

(Boulding, 1956 cited in Gold, 1980; Crompton, 1979; Kotler, Haider, Rein, 1993 

cited in Stylidis, Biran, Sit & Szivas, 2014). Like the concept of image, place image 

can also be divided into external and internal image (Paasi, 1986a). According to 

Paasi (1986a), internal image is an image the residents have of a place, whereas 

external image is the image other people who do not live in the area have of the same 

place. In this research, I will focus on Paasi’s definition of the internal place image, 

i.e. the place image local people have of their home region.  

The concept of place image is quite similar to the concept of sense of place. The 

sense of place is a concept which has been studied in the field of human geography 

(Foote & Azaryahu, 2009). The concept of sense of place includes people’s 

knowledge, perceptions, feelings, and attachments towards particular environments 

(Foote & Azaryahu, 2009; Gregory et al., 2009; Shamai, 1991). According to Shamai 

(1991), there exists three stages of sense of place: belonging to a place, attachment to 

a place and commitment to a place. In these three stages, the level of people’s sense 

of place can range from “not having any sense of place to deep commitment towards 

a place” (Shamai, 1991, p. 349). While analysing residents’ place image of Pokhara, 

I will also briefly analyse their level of sense of place.  

The concept of place image is also connected to the concept of regional identity, 

which has also been studied in geography. According to Paasi (1986b), people’s 

images of regions are part of their regional identity. As a concept, regional identity is 

complex and can be defined in different ways (Simon, Huigen & Groote, 2010). For 

example, according to Paasi (1986b; 2009) regional identity can be divided into the 

identity of the region and the regional identity of the inhabitants. Briefly, the identity 

of the region refers to the “elements of nature, culture and people” that are used to 

classify and differentiate between different regions (Paasi, 2009, p. 141). Regional 

identity of the inhabitants, instead, means the ways in which people identify 

themselves with certain regions (Paasi, 2009; Anděl, Balej & Bobr, 2019). Regional 

identity can also be understood as “perception of the people in a particular territory 

or a region with its specific characteristics” (Anděl, Balej & Bobr, 2019, p. 82). 

According to Simon, Huigen & Groote (2010) regional identities are socially 

constructed by people and therefore change over time. As people interpret regions in 
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different ways, also regional identity can have many meanings (Simon, Huigen & 

Groote, 2010). 

Place image is also broadly studied in tourism studies (Elliot, Papadopoulos & Kim, 

2011). According to Heath (2003, cited in Ramkissoon & Nunkoo, 2011, p. 128), 

residents’ place image is created “by a complex structure consisting of physical, 

social, and psychological processes”. In tourism studies, research concerning local 

people’s place image can be divided into research about city image (“the image of a 

place as a place to live in”) and research about the image as a tourism destination 

(Stylidis, 2018, p. 554). In my research, I will focus on researching local people’s 

place image as a city image. However, I will use the term place image in this study 

instead of the term city image.  

According to Elliot et al. (2011), Ramkissoon & Nunkoo (2011) and Stylidis, Sit & 

Biran (2016), many of the tourism related place image studies have focused on 

tourists’, consumers’ or investors’ image of a tourism destination instead of 

researching local residents’ image of the destination (for example Beerli & Martin, 

2004; Chen & Phou, 2013; Elliot, Papadopoulos & Szamosi, 2013; Elliot & 

Papadopoulos, 2016; Selby & Morgan, 1996). However, some of the place image 

studies have lately researched the relations between local people’s place image and 

their attitudes towards tourism. For example, Ramkissoon & Nunkoo (2011) and 

Stylidis et al. (2014) have pointed out that local people’s image of the tourism 

destination has an important role in defining residents’ attitudes towards tourism 

impacts and tourism development.  

Researching residents’ place image produces also important insights which can help 

to improve tourism development, planning, marketing as well as the quality of local 

people’s lives (Andereck & Nyaupane, 2011; Elliot et al., 2011).  In addition, 

tourism development needs local people’s support in order to be successful (Nunkoo 

& Gursoy, 2012). Locals’ attitudes towards tourism impacts and tourism 

development tend to be more affirmative if their place image is positive (Ramkissoon 

& Nunkoo, 2011; Stylidis et al., 2014). Similarly, locals who have more negative 

place image see tourism impacts and development more negatively (Stylidis et al., 

2016). Addressing and solving local people’s negative perceptions can be beneficial 

to tourism development, because the more positive perceptions locals have towards 
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tourism, the more they support tourism development, and share positive image of the 

destination to tourists and potential tourists (Stylidis et al., 2016). Therefore, 

researching local people’s place image and perceptions towards tourism is important.  

 

4. Methods, data, and data analysis 
 

In this chapter I will discuss about the methods, data, and data analysis used in this 

research process. This research is based on qualitative methods, data collected with 

qualitative questionnaire and qualitative data analysis process by using qualitative 

content analysis. I will first present my research methods, then talk about the data 

gathering process and the data itself, and finally discuss about the data analysis 

process.  

 

4.1. Methods 
 

According to Elliot et al. (2013), many of the place image research has been 

conducted with quantitative methods. However, place image is a complex 

phenomenon and therefore qualitative methods have a potential to give greater 

insights on the issues related to place image (Elliot et al., 2013). As Jenkins (1999, p. 

7) points out, “qualitative research minimises the danger of forcing respondents to 

react to a standardised framework that may not be an accurate representation of their 

image.” Similarly, many of the tourism research related to residents’ perceptions 

towards tourism has been conducted with quantitative methods (For example 

Andereck et al. 2005; Nunkoo & Gursoy, 2012; Ramkissoon & Nunkoo, 2011). 

Qualitative methods can offer deeper insights also on the tourism perceptions of 

locals, which is why I decided to use qualitative methods in this research process. 

Qualitative methods aim to understand the phenomenon being researched instead of 

simply being descriptive and explaining the phenomenon (Tuomi & Sarajärvi, 2018). 

Originally the plan was to conduct interviews in Pokhara, but due to the COVID-19 

pandemic I was not able to travel to Nepal and execute the interviews. Instead, I 

decided to collect the research data electronically with a qualitative questionnaire, 

which was distributed to residents of Pokhara through different Facebook groups 
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targeted for Pokhara residents. In this way I could reach the residents of Pokhara 

more easily and get more insights from different people about their opinions towards 

tourism and the city of Pokhara.  

Questionnaires are often used in quantitative research, but they can also be used in 

qualitative research (McGuirk & O'Neill, 2010). In qualitative questionnaires open-

ended questions are important to acquire information about participants’ personal 

views of the researched topics (McGuirk & O’Neill, 2010). In the questionnaire I 

used open-ended questions and free elicitation approach while collecting information 

about residents’ place image and their perceptions towards tourism. Open-ended 

questions and free elicitation approach give respondents a chance to describe their 

place image and perceptions towards tourism with their own words instead of 

answering to predetermined set of characteristics which the researcher has chosen for 

the study (Reilly, 1990). Similar to Reilly’s study (1990), I asked respondents to 

describe their view of Pokhara with three words in the questionnaire. In addition, I 

used open-ended questions to collect information about residents’ views of the 

natural, social and build environment of Pokhara.  

 

4.2. Data 
 

In this chapter I will first discuss about the data collection, and then provide an 

overview of the respondents’ profile in the end of the chapter. The research data was 

collected with a qualitative questionnaire distributed online for the residents of 

Pokhara. The data collection phase started with planning questions for an initial test 

questionnaire. As McGuirk & O'Neill (2010) have pointed out, testing the 

questionnaire before conducting the actual research is important. Planning the 

questions for the questionnaire was quite easy, but I formed too many questions at 

first, and later the limiting of the questions was quite difficult. Even after reducing 

the questions I ended up having a total of 18 questions in the questionnaire, which 

was quite a lot. However, all 18 questions seemed to be relevant for my research, 

which is why I decided not to reduce the number of questions anymore.  

Some of the questions were influenced by the earlier studies of Reilly (1990), 

Ribeiro et al. (2013) and Stylidis et al. (2014). In his study, Reilly (1990) uses free 
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elicitation approach while researching the image of a destination and asks the 

participants to describe their view of the research area with three words. Similarly, in 

my study I researched residents’ place image of Pokhara by asking the participants to 

describe their view of Pokhara in three words. In addition, Ribeiro et al. (2013) have 

studied residents’ attitudes towards tourism development and in their study, Ribeiro 

et al. (2013) also measured residents’ involvement in the tourism business. In my 

study, the questions related to residents’ involvement in the tourism business in 

Pokhara were adopted from the work of Ribeiro et al. Lastly, Stylidis et al. (2014) 

have studied the role of residents’ place image in defining residents’ support for 

tourism development. In their study, Stylidis et al. (2014) measured, for example, 

residents’ opinions about tourism development and residents’ perceptions towards 

the social environment. In my study, the questions related to residents’ opinions 

about tourism development and residents’ perceptions towards the social 

environment of Pokhara were influenced by the work of Stylidis et al.  

I divided the questions in the questionnaire into three categories. The first one 

acquired background information about the participants, the second one acquired 

information about residents’ perceptions towards tourism in Pokhara, and the last one 

about residents’ place image of the city of Pokhara. In the test questionnaire I also 

asked people’s comments and feedback about the questionnaire, in order to be able to 

improve the questionnaire before starting the actual research. In the questionnaire 

form I had an introduction part stating the purpose of the research and why I was 

conducting a test round first.  

I created the questionnaire by using the E-lomake service of University of Helsinki. 

The questionnaire was translated also into Nepali with the help of my spouse. I 

thought that using my spouse as a translator was the best option because he is fluent 

in both Nepali and English and he knew the background of my thesis better than 

other possible translators would have. The questionnaire form was translated into 

Nepali to increase the response rate and to make it accessible also for those who 

might not speak English.  

There are many different sampling methods to acquire data for your research 

(Bradshaw & Stratford, 2010). In my research I used criterion sampling, convenience 

sampling and snowball sampling. Criterion sampling means that the participants have 
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to meet certain criterion (Bradshaw & Stratford, 2010). In my case the criterion was 

that the participant is a Nepalese citizen living in the city of Pokhara. Convenience 

sampling means to select participants “on the basis of access” (Bradshaw & 

Stratford, 2010, p. 75). For me, gaining access to the participants was quite limited, 

which is why I had to rely on different Facebook groups to gain access to the 

possible participants. Therefore, my sample was largely based on the access I had to 

the participants. However, there was also a chance for snowball sampling in my 

research, as I asked the people in the Facebook groups to share the questionnaire to 

other Pokhara residents who might be interested in participating in the research. 

It was quite difficult to receive constructive feedback about the test questionnaire. I 

distributed the test questionnaire first to a few people I knew lived in Pokhara. Since 

I did not receive many responses, I decided to distribute the test questionnaire also in 

two Facebook groups targeted for Pokhara residents. After distributing the test 

questionnaire in Facebook, I received eight responses. The feedback I received from 

the test responses were mainly positive. People seemed to be interested towards the 

topic of the research and happy that I was conducting a research about the topic. The 

only negative comment I received stated that the questionnaire was not friendly for 

mobile phone users, but unfortunately that was something I could not improve more 

as I already tried to make the questionnaire as simple as possible, avoiding “too 

fancy” question formats and features, such as drop-down boxes.  

Even though most of the test respondents took 15 to 20 minutes to complete the 

questionnaire, one person spent 30 minutes to fill in the form. However, only one 

person commented that the questionnaire could have been shorter. As McGuirk & 

O'Neill (2010) have stated, an online questionnaire should not take more than 20 

minutes to complete in order to maximise the response rate. Because only one person 

spent longer than 20 minutes to complete the questionnaire, I decided not to shorten 

the questionnaire after the test version. Also, all the questions I had in the test 

questionnaire seemed relevant for my research topic, so it would have been difficult 

to reduce any of the questions.  

While conducting the test round, it seemed that the questions were easily understood 

and mostly well interpreted. Most respondents replied understandably and coherently 

to the questions asked, even though some respondents answered quite briefly to the 
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open questions. Also, the structure of the questionnaire seemed to be logical, and I 

did not receive any negative comments about the questionnaire structure or 

individual questions. In addition, no data analysis problems emerged during the test 

questionnaire. 

After going through the test round phase I created a new introduction part for the 

actual questionnaire stating the purpose and aims of the research as well as the 

information regarding anonymity, confidentiality and the time required for answering 

the questionnaire. I first distributed the actual research questionnaire in four different 

Facebook groups targeted for Pokhara residents during December 2020. Receiving 

responses to the actual questionnaire was difficult at first which is why I extended 

the data collection period to January and early February 2021 and distributed the 

questionnaire form to other two Facebook groups targeted for Pokhara residents. 

After distributing the questionnaire in those six different Facebook groups I received 

17 responses. After receiving a total of 17 responses the themes of the answers 

started to repeat each other to some extent. However, I noticed that almost all more 

negative comments about tourism emerged only in the test responses. Because of 

this, and because the test questionnaire and actual questionnaire were identical, I 

decided to include the test responses to the actual research data. In this way the final 

number of responses I received was 25. The only difference between the test round 

responses and actual responses was that in the test questionnaire, people only chose 

the statements related to their opinions towards tourism in question number 10.1. 

(see annex 1) instead of choosing also the statements related to their opinions 

towards tourists. In the actual questionnaire people chose both statements related to 

their opinions towards tourism and tourists. Because of this, I only took into 

consideration the statements related to respondents’ opinions towards tourism in the 

data analysis phase.  

In the beginning of the questionnaire respondents’ age, gender, length of residence in 

Pokhara and residence’s proximity to the tourism zone were asked to receive 

information about the respondents’ background. Respondents’ age was asked in the 

questionnaire to analyse respondents’ age distribution, in order to know if some age 

group was over-represented. In the questionnaire the respondents’ age was 

categorised into following cohorts; ≤17, 18-24, 25-34, 35-44, 45-54, 55-64, and 65≤. 

Respondents’ age distribution is illustrated in the figure 10. As the figure 10 shows, 
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most of the respondents belong to the cohort of 25-34 years, but also other age 

groups, except the groups of ≤17 years and 55-64 years, were represented in the 

study.  

 

Figure 10. Respondents’ age distribution. 

Similarly, respondents’ gender was asked in the questionnaire to analyse 

respondents’ distribution by gender, in order to know if one gender was over-

represented in the responses. Respondents’ gender distribution is illustrated in the 

figure 11. As the figure 11 shows, more than half of the respondents were men. 

 

Figure 11. Respondents’ gender distribution. 
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In addition, respondents’ length of residence in Pokhara as well as the proximity of 

the residence to the tourism zone were asked in the questionnaire to get an idea of 

how long the respondents have been living in Pokhara and how near the tourism zone 

the respondents live. These are illustrated in figures 12 and 13. As the figure 12 

shows, most of the respondents have lived in Pokhara 13 years or more. Also, as the 

figure 13 shows, six of the respondents live within 1 km from the tourism zone near 

Phewa lake, whereas nine of the respondents live 6 km or further from the tourism 

zone.  

 

Figure 12. Respondents’ length of residence in Pokhara.  

 

Figure 13. Proximity of respondents’ residence to the tourism zone.   
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Even though all of these above-mentioned factors can affect local people’s 

perceptions towards tourism and tourism development, due to the limited scope of 

this research these factors and their impacts on the tourism perceptions were not 

analysed. In future studies, it would be interesting to research how these above-

mentioned factors affect residents’ perceptions towards tourism in Pokhara and 

elsewhere.  

 

4.3. Data analysis 
 

Even though the questionnaire form was also translated into Nepali, all the answers I 

received were written in English. This quickened the data analysis process as the 

answers were not needed to be translated from Nepali to English. I started the data 

analysis process by downloading the answers from the E-lomake site to RTF files. In 

this way I could make notes in the response files while conducting the data analysis. 

At first, I was planning to use ATLAS.ti software for coding my research data. 

However, the data I received from the responses was not that complex and it would 

have taken relatively long time for me to learn to use the software, as I had never 

used it before, so I decided to code the data manually instead. In this way I was able 

to start the data analysis process right away without spending my time to learn how 

to use a new software.   

There are different types of coding for data analysis (Cope, 2010). Content analysis 

is one common type of coding especially while coding quantitative data (Cope, 

2010). However, content analysis can also be applied to qualitative data (Elo & 

Kyngäs, 2008; Schreier, 2012). Quantitative content analysis is more focused on 

quantifying the research data and coding frequencies found in the data while 

focusing on the manifest, literal meanings of the data (Kracauer, 1952 cited in 

Schreier, 2012; Schreier, Stamann, Janssen, Dahl, & Whittal, 2019). Qualitative 

content analysis instead focuses on finding latent, hidden meanings from the research 

data and forming categories and themes from the data (Kracauer, 1952 cited in 

Schreier, 2012; Schreier et al., 2019). Quantitative content analysis is also more 

concept-driven whereas qualitative content analysis is more data-driven (Schreier, 

2012).  
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According to Schreier (2012, p. 1), qualitative content analysis “is a method for 

systematically describing the meaning of qualitative material.” In qualitative content 

analysis, the data is being categorised based on the themes of a coding frame 

(Schreier, 2012). Building a coding frame is a central phase of qualitative content 

analysis (Schreier, 2012). According to Schreier (2012, p. 61), “coding frame is a 

way of structuring your material, a way of differentiating between different meanings 

vis-à-vis your research questions”. Coding frame consists of main categories and 

their subcategories (Schreier, 2012).  

Another important phase in qualitative content analysis is to divide your data into 

units of coding (Kohlbacher, 2006; Schreier, 2012). Units of coding can be one 

paragraph, several paragraphs or only a few words, depending on your categories in 

the coding frame (Schreier, 2012). Units of coding will be interpreted and assigned to 

different categories (Schreier, 2012). According to Schreier (2012), dividing your 

material into units of coding is important to ensure the consistency of the analysis. 

The consistency of the analysis is ensured by having two different coders coding the 

same material or coding the material in two different points in time if there is only 

one coder (Kohlbacher, 2006; Schreier, 2012). Comparing the analysis results and 

ensuring the consistency of analysis is not possible if the material is not divided into 

predetermined segments, i.e. units of coding (Schreier, 2012).  

According to Schreier (2012, p. 43), qualitative content analysis is useful method in 

studies which have descriptive research questions, i.e. research questions which aim 

to find an answer to questions like “what is a certain group of people saying about a 

given topic?”. On the other hand, coding is a better option if your research questions 

aim on theory building and your data is complex (Schreier, 2012). Due to the 

descriptive nature of my research questions and because the data I received was not 

that complex, I decided to use qualitative content analysis as an analysis method for 

my research.  

As Schreier et al. (2019) have pointed out, there has been debates whether qualitative 

content analysis is part of qualitative research practice or a hybrid method combining 

quantitative and qualitative aspects. Also, Alasuutari (2011) has argued that the 

division between qualitative and quantitative research has become blurred and that 

both qualitative and quantitative analysis can be applied in the same research and 
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while analysing the same research data. In addition, Tuomi & Sarajärvi (2018) have 

presented that after categorisation, qualitative content analysis can also be combined 

with quantification of the data. In my research I also used some features of 

quantitative content analysis and quantification in my data analysis process. For 

example, I coded the frequencies of how many times certain views and opinions 

were expressed in the research data and presented these frequencies in the research 

results to demonstrate the importance of these views and opinions.  

Qualitative content analysis can be used inductively, i.e. data-driven way to create 

theories from the data or deductively, concept-driven way, to test an existing theory 

(Elo & Kyngäs, 2008; Schreier, 2012; Tuomi & Sarajärvi, 2018). Qualitative content 

analysis process can also combine both approaches especially while building the 

coding frame (Schreier, 2012). According to Schreier (2012), it is possible to use 

deductive, concept-driven, approach while choosing the main codes/categories for 

the coding frame, but while constructing the subcategories in the coding frame, 

inductive, data-driven, approach is often used. However, you can mix these both 

approaches both while creating the main categories and subcategories of the coding 

frame (Schreier, 2012). In my data analysis phase I used inductive approach while 

creating the coding frame from the research data.  

While creating the coding frame, I also divided and numbered my research material 

into units of coding. While dividing my research material into units of coding, I used 

thematic criterion for forming the units of coding. In thematic criterion you choose 

and define your units of coding based on the topic occurring in each unit (Schreier, 

2012). One topic corresponds to one unit of coding, and when the topic changes, a 

new unit of coding is formed (Schreier, 2012). After finishing the coding frame and 

dividing the research material into units of coding, I conducted a trial coding using 

only half of the research material. According to Schreier (2012), it is good to conduct 

a trial coding before starting the actual coding process to test the functionality of the 

coding frame. Trial coding should be conducted twice, the results of these two 

coding rounds should be checked for consistency, and if any inconsistencies occur, 

the coding frame should be modified (Schreier, 2012).  

While conducting the coding, it is important to build a coding sheet (Schreier, 2012). 

Coding sheet is a spreadsheet where you mark your categories and each unit of 
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coding according to the category they belong to (Schreier, 2012). After conducting 

the two separate trial coding, comparing the two coding sheets and checking for the 

consistency of the coding did not reveal any major inconsistencies in the coding 

processes. However, I decided to modify and simplify the coding frame a little, since 

it had quite many subcategories which only had one unit of coding assigned to them. 

After modifying the coding frame, I proceeded to the actual coding. I also conducted 

the actual coding twice to ensure the reliability of the coding process. I conducted the 

second coding after 14 days from the first round of coding, and these two separate 

coding processes did not reveal any inconsistencies in the coding.  

While analysing residents’ involvement in tourism business and their perceptions 

towards tourism, I simply compared and combined individually each respondents’ 

data regarding their involvement in tourism business and contact with tourists with 

the data regarding their perceptions towards tourism, tourism impacts and tourism 

development. I divided the respondents into four different categories: 1) those who 

are involved in tourism business and have contact with tourists and have positive 

perceptions towards tourism, 2) those who are involved in tourism business and have 

contact with tourists but have negative perceptions towards tourism, 3) those who are 

not involved in tourism business and does not have contact with tourists but have 

positive perceptions towards tourism, and 4) those who are not involved in tourism 

business and does not have contact with tourists and have negative perceptions 

towards tourism.  

Similarly, while analysing residents’ place image and its connections to their 

perceptions towards tourism, I simply compared and combined individually each 

respondents’ data regarding their place image with the data regarding their 

perceptions towards tourism, tourism impacts and tourism development. I created 

four different place image categories based on the responses: 1) highly positive place 

image if respondents did not identify any negative place image characteristics in the 

responses, 2) positive place image if respondents identified only one negative place 

image characteristic, 3) somewhat positive place image if respondents identified two 

negative place image characteristics but had otherwise positive overall place image, 

and 4) negative place image if respondents identified negative place image 

characteristics in each of the three environment types (natural, social and build 

environment). After that I analysed whether each of the respondents had highly 
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positive, positive, or negative perceptions towards tourism compared to their place 

image characteristics.  

 

5. Results 
 

In this chapter I will go through the research results theme by theme, starting with 

the results regarding respondents’ perceptions towards tourism, tourism impacts and 

tourism development. After that I will present the results regarding respondents’ 

involvement in the tourism business and its relations to their perceptions towards 

tourism. Finally, I will present respondents’ place image and its connections to their 

perceptions towards tourism.  

 

5.1. Residents’ perceptions towards tourism in Pokhara 
 

“I like it when people from across the world visit my city and like it for what it is. It 

not just enhances the reputation of my city, it also helps the people associated with 

tourism industry generate income.” 

 -Respondent 6 

 

Residents’ opinions towards the tourism situation in Pokhara were analysed by 

asking the respondents to choose which one of the following statements best 

describes their opinion towards tourism; “I’m happy with the current tourism 

situation”, “I don’t care about the current tourism situation”, “I’m annoyed with the 

current tourism situation” and “I’m angry with the current tourism situation”. The 

respondents were asked to evaluate their opinions regarding the tourism situation 

before COVID-19 pandemic, as currently there was no actual tourism activity in the 

region due to the pandemic. As the figure 14 shows, most of the respondents were 

happy with the current (pre-COVID) tourism situation in Pokhara.  
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Figure 14. Residents’ opinions towards tourism situation in Pokhara. 

“Tourism is source of daily income for many peoples in Pokhara. It provides the job 

and opportunity for many that makes me happy” 

-Respondent 12 

 

The respondents listed several reasons why they were happy with the tourism 

situation in Pokhara. For example, six respondents were happy that tourism creates 

income and employment opportunities for the local people. Four respondents thought 

that tourism and tourists increase the overall reputation and atmosphere of the city 

and the interest of Pokhara as a place to live in. Also, three respondents were 

satisfied with tourists’ good behaviour and positive attitudes. One respondent also 

mentioned that in her opinion the tourism is managed quite well in Pokhara which is 

why she is happy with the tourism situation. One respondent also thought that the 

tourism situation in Pokhara is excellent and one was content with the flow of 

tourists.  

“I think I am happy with the lively environment tourism brings to the city. It is an 

important factor for many people for the generation of income”  

-Respondent 22 
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Even though the respondents were asked to report their opinions towards the tourism 

situation as it was before COVID-19 pandemic, one respondent replied being happy 

with the tourism situation because the COVID situation is improving and therefore 

creating possibilities for increasing local tourism in the area. Also, two of the 

respondents who informed being annoyed with the current tourism situation were 

annoyed because of the negative effects of COVID-19 pandemic to the tourism 

industry. Others who reported being annoyed with the tourism situation were 

annoyed with the tourism situation because many tourists are considered as annoying 

bargain-hunting tourists who decrease the local tourism product prices by bargaining 

and therefore causing imbalance within the tourism industry economy, because 

tourism has increased the use of drugs and violence, because tourists may be 

“scammed” by the local people and because of the negative impacts tourism has on 

the local environment. One of the respondents explained being annoyed with the 

tourism situation, because the increasing tourist flows increase waste in the city and 

the issue has not been properly addressed yet. Also, the tax that tourists pay has not 

been channelled towards minimising the negative impacts of tourism. In addition, 

according to the same respondent the city lacks a tourist information centre in many 

tourist places in Pokhara.  

There was also one respondent who reported being angry with the current tourism 

situation because of unnecessary hotel developments in Pokhara. According to the 

respondent it is annoying that “people are building rooms in their houses and 

claiming them as hotels” and that “tall buildings are constructed as hotels” 

(respondent 19).  In addition, one respondent reported of not caring about the tourism 

situation in Pokhara, because tourism is a worldwide phenomenon.  

Residents’ perceptions towards tourism were analysed also by asking what the 

respondents think about tourism in Pokhara in general and the tourists who visit 

Pokhara. Most respondents had positive or neutral perceptions towards tourism and 

tourists in Pokhara and only a few respondents showed some dissatisfaction towards 

tourism and tourists. One respondent was dissatisfied towards tourism because 

tourism degrades the environment in Pokhara. Also, one respondent was concerned 

about tourism’s environmental impacts and unequal economic benefits. According to 

the respondent Pokhara is a really nice place for tourism, but the tourism products 

should be diversified, and tourism should benefit more rural communities. One 
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respondent was concerned about COVID-19 pandemic’s impacts on Pokhara’s 

tourism industry, even though the respondents were asked to estimate their opinions 

towards tourism based on the tourism situation before COVID-19. One respondent 

expressed that tourism has good possibilities in Pokhara, but the city should learn 

more from other cities around the world.  

Some of the respondents were explicitly satisfied with the tourism in Pokhara. For 

example, one respondent expressed that tourism is good for the city of Pokhara and 

one respondent saw tourism as a good way to interact with foreigners and therefore 

had a positive view of tourism. Other respondents were more neutral towards tourism 

in their responses. For example, three respondents explained that tourism brings 

revenues and employment opportunities to the local people and many respondents 

described Pokhara’s features as a tourism destination while being asked about their 

opinions towards tourism. However, most of the descriptions were highly positive. 

For example, two respondents described Pokhara as a perfect holiday destination and 

as one of the best places to visit. One respondent also defined Pokhara as “one of the 

best place for tourists to hangout before and after going to one of the best trekking 

route in the world” (respondent 10). In addition, according to three other 

respondents, Pokhara is a beautiful and good tourism destination for both adventure 

and leisure tourists. Also, one respondent saw Pokhara as very welcoming to tourists 

and as a better tourism destination than any other big city in Nepal. According to one 

respondent, Pokhara is a place generally preferred by tourists because of its natural 

surroundings, peace, and culture, and because its people are friendly and helpful. 

 

“[Tourists] are our guest and we should support them in any inconvenience”  

-Respondent 23 

 

“I think of tourists as guests and hope they have a good stay at Pokhara”  

-Respondent 13 

 

Most of the respondents had also highly positive views of tourists. For example, five 

respondents described tourists as visitors or guests who are welcome to Pokhara and 
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who enjoy their stay there. Also, three other respondents thought that tourists like 

Pokhara while visiting there.  

 

“Those who come to visit Pokhara are kind and they talk polite with us”  

-Respondent 5 

 

Many respondents expressed explicitly their positive perceptions towards tourists. 

For example, one respondent expressed that “tourists are best thing about Pokhara” 

(respondent 3) and one respondent said that he “always face kind and helpful 

persons” when being asked about his opinions towards tourists (respondent 5). Also, 

respondents described that tourists are “excellent” (respondent 25), “jolly and good 

people” (respondent 8), “nice and humble” (respondent 24) and one respondent 

expressed that tourists are “all cool” (respondent 7). Some respondents had more 

neutral perceptions towards tourists, describing them as high and low spenders, or as 

nature lovers who visit Pokhara because it is cost effective destination and has a lot 

of natural beauty.  

Even though most respondents had positive views of tourists who visit Pokhara, one 

respondent was worried about the drug behaviour of tourists. Working as a nurse in a 

travellers’ health clinic, the respondent explained witnessing a lot of drug abuse 

cases among tourists and wondering whether tourists are coming to Pokhara for 

drugs or for peaceful recreation purposes. In addition, one respondent thought that 

tourists are visiting the city for too short time periods and that tourists should extend 

their stay in Pokhara. Also, three respondents thought that tourists do not spend 

enough on Pokhara’s services.  
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5.2. Residents’ perceptions towards tourism development in Pokhara 
 

“This city carries tremendous prospect, but proper government vision and effective 

and efficient implementation of that is necessary.”  

-Respondent 6 

 

Residents’ perceptions towards tourism development in Pokhara were also asked in 

the questionnaire. In the questionnaire respondents were asked to choose one of the 

following statements based on their opinions towards tourism development in 

Pokhara; “Pokhara’s tourism should be further developed”, “Pokhara’s tourism 

should stay the same” and “Pokhara’s tourism development should be limited”. As 

the figure 15 shows, almost all respondents thought that Pokhara’s tourism should be 

further developed and only one respondent thought that Pokhara’s tourism 

development should be limited.  

 

Figure 15. Residents’ opinions towards tourism development in Pokhara.  

The respondents provided several different reasons why they thought that Pokhara’s 

tourism should be further developed. For example, five of the respondents thought 

that Pokhara’s tourism should be further developed because there are a lot of 

potential and possibilities for tourism development in the area. According to one 

respondent, Pokhara should be promoted more internationally to make it a better 

known and a more popular destination in South Asia. According to the same 
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respondent, Pokhara has potential in terms of its natural beauty but the respondent 

thinks that government should improve Pokhara’s infrastructure to make the city 

more welcoming and suitable for affluent high spender tourists. However, one 

respondent thought that tourism should be expanded to attract local tourists as well. 

One respondent supported tourism development simply because the respondent 

would want to see more people in Pokhara and to spread the positive views of 

Pokhara. 

Four of the respondents thought that new places should be identified for tourism 

purposes to increase tourism. For example, one respondent thought that tourism 

should be further developed also in nearby villages to create homestay options to 

increase economic growth in these areas. Currently the tourism activities are 

concentrated in the lakeside Pokhara, so if the lakeside area deteriorates, Pokhara’s 

tourism will suffer, as one of the respondents explained. According to another 

respondent, Pokhara has a high potential to attract national and international tourists, 

but the city’s infrastructure should be developed to attract tourists also to other areas 

than merely to the Phewa lake area. Also, one respondent thought that tourism 

products should be diversified in Pokhara.  

 

“Tourism should be developed more systematically, many rules and regulations are 

baseless. In the name of development nature has been destroyed which shouldn't be 

the case.”  

-Respondent 12 

 

Four of the respondents were also concerned about tourism development’s 

environmental impacts. For example, one respondent hoped that tourism 

development would be implemented by concentrating on responsible tourism 

development and environmental conservation. According to other two respondents, 

tourism should be further developed but in a way that Pokhara will be preserved for 

future generations also and in a way that does not destroy natural resources.  

According to one respondent, tourism should be further developed because it is the 

main industry in Pokhara, and it helps making Pokhara famous worldwide. However, 

another respondent thought that tourism should be developed not only for economic 
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development reasons but also for increasing the exchange of information and ideas 

between locals and tourists. According to one respondent, tourism development is 

desirable because developing the tourism in Pokhara improves the future of the local 

citizens and the nation. Two respondents supported tourism development but were 

concerned about the commission payments in tourism industry. The other one hoped 

that less commission would be paid in tourism industry so that price rates could be 

good for both locals and visitors. The other one suggested that there should be a law 

that forbids the habit of commission payments in tourism industry.  

According to one of the respondents, there is much need of further development in 

terms of providing information to tourists in the local areas. For example, 

establishing tourist information centres in local areas and distributing information 

materials is needed. Also, one respondent thought that tourism should be further 

developed in terms of giving more information to tourists about Nepal. One 

respondent thought that tourism should be developed in terms of developing health 

facilities and safety awareness among locals and tourists. Finally, according to one 

respondent many things need to be improved compared to the current situation in 

order to receive the best tourism results. 

Only one respondent thought that Pokhara’s tourism development should be limited. 

According to the respondent, this is because some unnecessary developments have 

been made in the area, such as the construction of a new international airport, while 

roads are not repaired in lakeside Pokhara.  

 

5.3. Residents’ perceptions towards tourism impacts in Pokhara 
 

“Tourism is a good source of income for people in Pokhara. Also people learn a lot 

by dealing with tourists which is good.”  

-Respondent 13 

 

Residents’ perceptions towards tourism impacts were also asked in the questionnaire. 

This was done first by asking about the perceived positive and negative tourism 

impacts with open questions and then asking which of the following statements best 

matches respondents’ opinions; “Positive impacts of tourism are bigger than the 
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negative impacts” and “Negative impacts of tourism are bigger than the positive 

impacts”. As the figure 16 shows, almost all respondents thought that the positive 

impacts of tourism are bigger than the negative impacts and only one respondent 

thought that the negative impacts of tourism are bigger than the positive impacts.  

 

 Figure 16. Residents’ opinions towards tourism impacts.  

The respondents identified several positive and negative tourism impacts in Pokhara 

region (figures 17 and 18). As positive impacts 19 out of the 25 respondents 

mentioned beneficial economic impacts, such as economic development in general, 

creation of employment and earning opportunities, improvements in the standards of 

living and livelihoods among the local people and increases in the demand of local 

products. One respondent also mentioned the improvement of entrepreneurial skills 

of local people as a positive tourism impact. Other often mentioned positive impacts 

were socio-cultural benefits, such as socio-cultural exchange and increasing 

intercultural awareness between locals and tourists, which were mentioned in nine 

out of the 25 responses. Other mentioned positive impacts included for example, the 

improvement of the city’s reputation and the development of the city, and 

entertainment opportunities created by tourism. There was also one respondent who 

did not see any positive impacts of tourism.   
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Figure 17. Residents’ perceived positive tourism impacts.  

 

“There are lots of environmental pollution problems. And even Pokhara is not 

having those tourists who spend more on its services” 

-Respondent 16 

As negative impacts 10 out of the 25 respondents mentioned negative environmental 

impacts such as environmental degradation, increasing waste production and 

pollution, and increasing use of resources. Two respondents were concerned 

especially with lake pollution. The second most mentioned negative impacts were 

related to socio-cultural phenomena (mentioned in 6 out of the 25 responses), such as 

cultural assimilation and westernisation of the local culture, habits and values, and 

tourists’ disrespect towards local cultures and people. Other mentioned negative 

impacts were, for example, Pokhara’s over-reliance on tourism, which causes a risk 

of tourism related incomes to decrease during crisis situations when less tourists 

arrive to Pokhara (3 responses), emergence of drug dealing (2 responses), and 

negative economic impacts such as increase of the prices for local people, inadequate 
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salaries in tourism business for local people and the emergence of commission 

payments. There were also three respondents who did not see any negative impacts 

of tourism.   

“Over-reliance on tourism can negatively impact the city during crisis situations just 

like Covid-19 pandemic, or national strikes, earthquake situation and so on. As less 

tourist tend to visit the city affecting the incomes of those associated with this 

industry” 

-Respondent 6 

 

 

Figure 18. Residents’ perceived negative tourism impacts. 
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5.4. Residents’ involvement in the tourism business and their perceptions towards 
tourism 

 

Residents’ involvement in the tourism business was asked to analyse how many 

people earn their living through tourism and have a direct contact with tourists as 

part of their work, and how this impacts their tourism perceptions compared to the 

locals who do not earn their living through tourism or have a direct contact with 

tourists. As the figure 19 shows, almost half of the respondents earn their living 

through tourism and have a direct contact with tourists as a part of their work. The 

occupations included for example, tourist guides and travel agent workers, restaurant 

and homestay owners, tourism hospital nurses and a paragliding instructor. One 

respondent earns his living by doing digital marketing for hotels but does not have a 

direct contact with tourists as a part of the work.  

 

Figure 19. Residents’ involvement in the tourism business. 

Among the people who have direct contact with tourists as a part of their work, half 

of the respondents had positive perceptions towards tourism and tourists. One of 

these respondents had especially highly positive views of tourists and tourism in 

Pokhara and the respondent did not see any negative impacts of tourism. Another 

respondent had positive perceptions towards tourism but thought that tourists are 

staying for too short time periods and should extend their stay. Also, one respondent 

had positive perceptions towards tourism but was concerned that tourists do not 

spend enough on Pokhara’s services and this way support the local economy.  
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Another half of the respondents who have a direct contact with tourists as a part of 

their work had more negative perceptions towards tourism and tourists in Pokhara. 

All of these respondents were annoyed with the tourism situation of Pokhara. For 

example, respondents were annoyed with the tourism situation because of the 

negative environmental impacts, such as increasing waste production, and unequally 

distributed economic benefits of tourism. One of the respondents was annoyed with 

the tourism situation because tourism increases the occurrence of drug use and 

violence. One respondent explained being annoyed with the tourism situation 

because of COVID-19 pandemic’s negative impacts on the local tourism industry, 

even though the respondents were asked to estimate their opinions towards tourism 

considering the tourism situation as it was before the pandemic. In addition, two of 

the respondents were annoyed towards so called bargain-hunting tourists. 

Interestingly, even though these respondents’ perceptions towards tourism and 

tourists were more negative, all five respondents still thought that tourism’s positive 

impacts on Pokhara and its people are bigger than the negative impacts.  

The one respondent who earns his living through tourism but does not have a direct 

contact with tourists as a part of his work had quite apathetic and negative attitude 

towards tourism and tourists in Pokhara. The respondent did not care about the 

tourism situation in Pokhara, did not see any positive impacts of tourism and thought 

that the negative tourism impacts are bigger than the positive impacts.  

Among the people who does not work in tourism business and does not have direct 

contact with tourists, most respondents (11 out of 14) had positive perceptions 

towards tourism and tourists in Pokhara. All of these 11 respondents were happy 

with the tourism situation of Pokhara due to different reasons. For example, one 

common reason was the positive economic impacts tourism brings to the local 

people. Another common reason why local people were happy with the tourism 

situation was that tourism increases the reputation of Pokhara and makes it a more 

interesting place.  

Only three people who does not work in tourism business and does not have direct 

contact with tourists had less positive perceptions towards tourism. Two of these were 

annoyed with the tourism situation and one was angry with the tourism situation. The 

other one who was annoyed with the tourism situation was annoyed because many 
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tourists may get scammed by locals. The other one was annoyed because of COVID-

19 pandemic’s negative impacts on local tourism industry. The one who was angry 

with the tourism situation was angry because of unnecessary hotel developments. The 

same respondent also thought that tourism development should be limited in Pokhara. 

However, all three respondents thought that positive tourism impacts are bigger than 

the negative impacts, despite their less positive attitudes towards tourism.  

 

5.5. Residents’ place image and its connections to the perceptions towards 
tourism  

 

“[Pokhara] is a beautiful city of Nepal in the compare to capital Kathmandu. Also 

people are very friendly and helpful.” 

-Respondent 15 

 

In the questionnaire residents’ perceptions towards the natural, social and build 

environment of Pokhara were researched. In the questionnaire residents were also 

asked to describe Pokhara in three words, and the city was most commonly described 

as beautiful (12 times) and peaceful (six times). Pokhara was also described as 

friendly, natural, and clean, and as a heaven, a “gift from God” and a city of lakes for 

a few times. Other comments included the descriptions of Pokhara as scenic, green, 

picturesque, and enchanting, to mention a few. Residents’ perceived place image 

attributes of Pokhara are illustrated in figure 20. Some of the respondents described 

Pokhara’s natural features while asked to describe Pokhara in three different words. 

Some of the respondents described Pokhara more subjectively as their home, being 

clearly attached to the place, while some of the respondents described the city more 

objectively, indicating less attachment to the place.  
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Figure 20. Residents’ perceived place image attributes of Pokhara. 

Based on my interpretations of the research data, the local people seem to have 

mostly a positive place image of Pokhara. The respondents were especially content 

with the natural environment of Pokhara, describing Pokhara’s nature for example as 

beautiful, unique, stunning, mesmerising, and breath-taking. However, eight 

respondents were concerned about environmental degradation and pollution. Four of 

these respondents were concerned about the state of environmental management and 

thought that more focus should be placed on environmental management in Pokhara. 

Also, one respondent was concerned about the preservation of natural resources and 

thought that the resources should be better preserved. The same respondent also 

thought that more parks and refreshment areas should be developed in the city. The 

respondents’ concern of environmental degradation and the need of environmental 

management can be summarised in the following quotes from two of the responses: 

“[Pokhara] used to be beautiful and pollution free but it's losing its beauty day by 

day”  

-Respondent 7 

“Pokhara has a plenty of green spaces on the outskirts of the city. Due to rapid 

urbanisation and huge tourist in-flow the need to maintain it is high and authorities 

should make a proper plan in this regard”  

-Respondent 6 
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The respondents seemed to be mostly content with the social environment (such as 

safety, cleanliness, and friendliness of locals) of Pokhara, considering Pokhara as a 

safe city and locals as friendly and helpful. Only two respondents thought that the 

safety of Pokhara should be improved. According to three of the respondents, the 

cleanliness of the city should be managed better. Also, two respondents mentioned 

that waste management should be improved. However, according to one respondent 

Pokhara is one of the cleanliest cities in Nepal. Also, one respondent thought that 

Pokhara is cleaner than other cities in Nepal, but government should implement some 

rules and regulations to maintain or even improve the cleanliness of the city. In 

addition, according to two respondents, local people are becoming more aware of 

keeping the region clean.  

“[Pokhara] is pretty safe, cleanliness could be better and definitely its garbage 

management. Locals are very friendly but most foreigners don't meet them and 

people of lake side are mostly businessman.”  

-Respondent 4 

 

“Every people of Nepal are welcoming and friendly. The city is quite safe and the 

local authorities are doing the best they can. And, people are getting aware about 

keeping the area clean.” 

 -Respondent 9 

 

Among the three environment types, the build environment of Pokhara received the 

most negative comments. The respondents were especially dissatisfied with the 

quality of local transportation systems. Seven respondents thought that transportation 

systems should be improved. Transportation systems were described, for example, as 

overcrowded and exceeding the capacity of local roads. Also, according to four 

respondents, Pokhara’s build environment and its infrastructure should be improved.  

“Transport needs to be improved. Some buildings are quite old and many places 

need reconstruction and maintenance.”  

-Respondent 13 

 

The build environment of Pokhara was described, for example, as poor, chaotic, and 

overcrowded. One respondent considered the infrastructure as adequate but lacking a 
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proper maintenance. In addition, two other respondents thought that the buildings are 

in a need of maintenance. However, there were also two respondents who considered 

the build environment of Pokhara as better than in other places and as one of the best 

in Nepal. Despite the negative comments about build environment, the overall place 

image of Pokhara was positive among the respondents.  

Among the 25 respondents, 11 respondents had a positive place image of Pokhara 

and positive perceptions towards tourism in Pokhara. Among these 11 respondents, 

five respondents had a highly positive place image of Pokhara, meaning that the 

respondents did not identify any negative place image characteristics. Among these 

five respondents, one respondent had also highly positive perceptions towards 

tourism. This respondent was very content with the tourists who visit Pokhara and 

did not identify any negative tourism impacts. Other four respondents who had a 

highly positive place image had positive perceptions towards tourism in Pokhara. 

The respondents were happy with the tourism situation but also identified some 

negative impacts of tourism. The other six respondents had otherwise positive place 

image except they identified one negative place image characteristic, most 

commonly about the build environment (especially the transportation systems). 

Among these six respondents, one respondent had highly positive perceptions 

towards tourism and did not identify any negative tourism impacts.  

In addition to the 11 respondents who had a positive place image of Pokhara and 

positive perceptions towards tourism, there were four respondents who had 

somewhat positive place image of Pokhara and positive perceptions towards tourism, 

being happy with the tourism situation. The respondents who had somewhat positive 

place image had otherwise positive place image, but they identified two negative 

place image characteristics.  

Out of the remaining 10 respondents, three respondents had a positive place image of 

Pokhara but more negative perceptions towards tourism, being annoyed with the 

tourism situation in Pokhara. In addition, five respondents had somewhat positive 

place image but more negative perceptions towards tourism, being annoyed or even 

angry with the tourism situation. One of the respondents who had somewhat positive 

place image did not care about the tourism situation, did not identify any positive 

impacts of tourism and considered the negative tourism impacts greater than the 
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positive impacts. Lastly, there were two respondents who had a more negative place 

image, meaning that the respondents identified negative place image characteristics 

in each of the three environment types (natural, social and build environment). Other 

one of these respondents had positive perceptions towards tourism, but the other one 

had more negative perceptions, being annoyed with the tourism situation.  

 

6. Discussion  
 

In this chapter I will bring together the earlier theoretical discussions and the 

empirical results of this research. I will start with discussions about the Doxey’s 

index and residents’ perceptions towards tourism and then discuss about the social 

exchange theory and residents’ perceptions towards tourism. Finally, I will discuss 

about place image and its impacts on the residents’ perceptions towards tourism. In 

the end of this chapter, I will first discuss about the ethical considerations and 

researcher’s position in the research, and then discuss about the validity, reliability, 

and limitations of the study.  

 

6.1. Doxey’s index and residents’ perceptions towards tourism 
 

According to the Doxey’s irritation index, local people’s attitudes towards tourism 

change over time from euphoria to apathy, annoyance and finally to antagonism 

(Williams, 1998). Based on my interpretations of the research results, it seems that 

residents’ perceptions towards tourism in Pokhara are mainly still in the euphoria 

stage, even though the tourism industry is quite developed in Pokhara. Most 

respondents reported being happy with the tourism situation in Pokhara for several 

reasons and expressed positive views towards tourism, tourists, tourism impacts and 

tourism development. However, there were also seven respondents who reported 

being annoyed towards the tourism situation in Pokhara and expressed slightly more 

negative views towards tourism and tourists, even though these respondents had also 

positive views towards tourism impacts and tourism development. Therefore, 

residents’ perceptions towards tourism are not only in the euphoria stage, but also 

some annoyance is emerging.  
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However, as the critiques towards the Doxey’s index express, the index should not be 

used as a comprehensive model to define local people’s attitudes towards tourism, 

because in reality the attitudes towards tourism are more complex than the 

unidirectional index indicates (Williams, 1998). Also, as Huimin & Ryan (2012), 

Mason & Cheyne (2000) and Nepal (2008) have pointed out, local people’s 

perceptions towards tourism are heterogenous and individuals have different 

opinions towards tourism in the destination areas. This is also true in this research, 

because even though the majority of the respondents had positive perceptions 

towards tourism, there were also some respondents who were annoyed with the 

tourism situation, one respondent whose attitude was more towards apathy, and one 

respondent who reported being angry with the tourism situation.  

The results of this research indicate that in light of the Doxey’s index, the tourism 

attitudes of residents might change more towards annoyance if tourism impacts and 

tourism development are handled poorly, as Zhang et al. (2006) have pointed out. 

However, efficient tourism planning and development can prevent negative attitudes 

towards tourism (Williams, 1998). Therefore, it is not guaranteed that residents’ 

perceptions towards tourism will deteriorate over time. Instead, the perceptions can 

even improve if the tourism industry and its impacts are managed well. In addition, 

based on Pokhara residents’ perceptions towards tourism and tourism impacts, it is 

possible that residents’ views of tourism are moving towards the realism stage in 

Doxey’s modified index. As discussed in the theory section, in the realism stage the 

local communities have more realistic assumptions about the benefits and other 

contributions tourism might have in the destination area (Hall & Lew, 2009). As the 

results of this research indicate, residents seem to have a good understanding of 

tourism’s positive and negative impacts on Pokhara, which indicates that the 

attitudes could be moving also towards the realism stage.   

 

6.2. Social exchange theory and residents’ perceptions towards tourism 
 

According to Nunkoo & Gursoy (2012), earlier tourism studies which have used 

social exchange theory have suggested that residents support tourism industry more 

likely if they have positive perceptions towards tourism impacts. Similarly, 

according to Ap (1992) and Zhang et al. (2006), those people who believe that the 



 
 

52 
 

benefits of tourism are greater than the costs are more willing to support tourism 

development. My interpretations of the research results indicate that this is also the 

case in Pokhara. Almost all respondents identified many positive tourism impacts 

and thought that the positive tourism impacts are greater than the negative impacts. 

Similarly, almost all respondents supported further development of the tourism 

industry in the area.  

The social exchange theory used in tourism studies also suggests that those locals 

who interact with tourists and tourism and benefit from the interaction have more 

positive perceptions towards tourism and tourism development than those who do not 

interact with or benefit from tourism (Andereck et al., 2005). In this research this was 

analysed by asking the respondents whether they earn their living through tourism 

related activities and have direct contact with tourists as a part of their work or not 

and comparing the respondents’ perceptions towards tourism to their involvement 

with tourism and tourists. Interestingly, my interpretations of the research results 

indicate that only half of the people who earn their living through tourism and have 

direct contact with tourists have positive perceptions towards tourism and tourists. 

The other half of the people who earn their living through tourism and have direct 

contact with tourists have more negative views of tourism, being annoyed with the 

tourism situation in Pokhara. However, even though these respondents had more 

negative perceptions towards tourism, all of them still considered tourism’s positive 

impacts greater than the negative impacts and supported future tourism development. 

Also, there was one respondent who earns his living through tourism but does not 

have a direct contact with tourists and whose perceptions towards tourism were also 

more negative. The respondent did not care about the tourism situation in Pokhara, 

did not see any positive impacts of tourism and considered the negative tourism 

impacts greater than the positive impacts. However, even this respondent supported 

future tourism development.  

On the contrary, almost all of the respondents who do not earn their living through 

tourism or have a direct contact with tourists had more positive perceptions towards 

tourism and tourists, being happy with the tourism situation in Pokhara and 

supporting the future tourism development in the area. Only three of the respondents 

who do not earn their living through tourism or have a direct contact with tourists 

had more negative perceptions towards tourism, two of these being annoyed with the 
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tourism situation and one of these being angry with the tourism situation. Even 

though two of these respondents were annoyed towards tourism situation, they still 

supported future tourism development. However, the respondent who reported being 

angry with the tourism situation also thought that tourism development should be 

limited in Pokhara.  

Considering the research results presented above, the results regarding residents’ 

involvement with tourism and tourists compared to their perceptions towards tourism 

are not completely in line with the earlier tourism research results. The results of this 

research indicate that residents’ perceptions towards tourism are not always more 

positive the more residents benefit from tourism and interact with tourism or tourists. 

On the contrary, the perceptions towards tourism might be even more often negative 

among the people who have contact with tourism and tourists than those who have 

not. However, given the relatively small sample of respondents in this research, the 

results cannot be generalised. To obtain more reliable and generalisable results, a 

more extensive research of the same themes with a bigger sample should be 

conducted.  

 

6.3. Place image and residents’ perceptions towards tourism 
 

In this study I researched Pokhara residents’ internal place image, i.e. the image local 

people have of a place they live in (Paasi, 1986a). In the questionnaire I asked the 

residents to describe their view of Pokhara in three words and based on the answers I 

identified different place image attributes residents attached to Pokhara. All the place 

image attributes residents attached to Pokhara were positive. However, when I asked 

the residents to describe their views of the natural, social and build environment with 

open-ended questions, some more negative views also emerged, especially regarding 

the build environment. Despite some of the more negative perceptions, the residents 

of Pokhara seem to have mainly a positive overall place image of Pokhara. 

As earlier research has argued, the more positive local people’s place image is, the 

more positive perceptions they have towards tourism and tourism development 

(Ramkissoon & Nunkoo, 2011; Stylidis et al., 2014). This was also partly the case in 

my research. 11 out of 25 respondents had a positive image of Pokhara and also 
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positive perceptions towards tourism in Pokhara. In addition, there were four 

respondents who had somewhat positive place image and positive perceptions 

towards tourism. There were also three cases where respondents’ place image of 

Pokhara was positive, but perceptions towards tourism more negative. In addition, in 

five cases respondents’ place image was somewhat positive, but perceptions towards 

tourism more negative. Also, in two cases the respondent had more negative place 

image of Pokhara. In the other one of these cases the respondent had also more 

negative perceptions towards tourism, but in the other one the respondent had 

positive perceptions towards tourism despite the more negative place image.  

Even though in approximately half of the cases both the place image and perceptions 

towards tourism were positive, it cannot be concluded that positive place image will 

always automatically result in positive perceptions towards tourism among the local 

people. This is because there were also cases where locals’ place image was positive, 

but perceptions towards tourism more negative. Also, there was one case where 

respondent’s place image was negative, but perceptions towards tourism positive. 

However, as discussed in the previous chapter, due to the relatively small sample the 

results cannot be generalised, and a more extensive research with a bigger sample 

should be conducted to obtain more reliable and generalisable results about residents’ 

place image and its connections to the perceptions towards tourism.  

As discussed in the theory section, there exists three stages of sense of place: 

belonging to a place, attachment to a place and commitment to a place (Shamai, 

1991). In these three stages, the level of people’s sense of place can range from “not 

having any sense of place to deep commitment towards a place” (Shamai, 1991, p. 

349). Based on my interpretations of the research data, it seems that all of the 

participants of this study do have at least some level of sense of place of their home 

environment. However, some of the participants expressed higher attachment to 

Pokhara than others, describing Pokhara more subjectively as their home. Based on 

my interpretations and the three stages of sense of place, those participants who 

described Pokhara more objectively showed belonging to the place, while some of 

the participants showed attachment to the place. Based on my interpretations, none of 

the participants showed deeper commitment to the place.  
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6.4. Ethical considerations and researcher’s position  
 

While conducting a research researcher has to keep in mind several ethical 

considerations. Ethical questions are connected to the entire research process, from 

the decisions about research topic and choice of methods to the ways to approach and 

relate to research participants as well as to the writing and communication of results 

(Dowling, 2010; Iphofen & Tolich, 2018). The ethical questions include questions of 

how researcher should behave, whether the research creates social change and are the 

methods used in the research fair and justified (Dowling, 2010). Taking ethical issues 

into consideration is important especially in qualitative research which often 

“invades” participant’s privacy (Dowling, 2010; Iphofen & Tolich, 2018).  

Ethical considerations are especially important during the data collection phase. The 

ethical issues to consider during the data collection are connected to privacy and 

confidentiality, informed consent, and possible harm the research might cause to the 

participants (Dowling, 2010; Iphofen & Tolich, 2018). Firstly, it is extremely 

important to ensure that the research data is stored confidentially and that the results 

are presented in a way that ensures the anonymity of respondents (Dowling, 2010). 

In my research it was easy to ensure the anonymity of respondents because the 

respondents answered the research questionnaire anonymously. However, in the 

questionnaire I asked the e-mail addresses of those participants who wanted to 

receive the research results after the research is finished. But, participation in the 

research and providing the e-mail address was purely voluntary. In addition, I did not 

connect the e-mail addresses to the answers given in the questionnaire but separated 

the e-mails from the responses before starting to analyse the data. I also stored the 

research data safely in my computer where no one else had access to it.  

Secondly, it is important to provide the participants proper information of the 

purpose of the research, which issues the researcher will study and what is expected 

of the participants (for example in terms of the time needed to fill in the 

questionnaire) so that the participants will know what they will be participating to 

and can give their consent to participate in the research (Dowling, 2010). In my 

research I had an introduction part in the questionnaire form which clearly stated 

these questions. In addition, participation was purely voluntary, and the participants 

could choose not to participate in the research and not to answer the questionnaire. 
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Also, there was a chance that participants could have chosen to discontinue to fill the 

questionnaire form even in the middle of the questionnaire if they felt like it. 

Thirdly, it is important that the research would not cause harm for the participants 

during the research process, or if there is a risk of harm, the researcher would 

acknowledge this and act accordingly (Dowling, 2010). For example, discussing 

about sensitive topics can cause psycho-social harm among the participants 

(Dowling, 2010). In this kind of case the researcher needs to be prepared and, for 

example, offer access to counselling resources (Dowling, 2010). In my research the 

risk of harm was minimal, as the topic I was investigating was not sensitive. Instead, 

the responses I received during distributing the test version of the questionnaire were 

positive; the participants were happy that I was conducting a research on such a 

topic. 

There have been discussions among qualitative researchers whether the researcher 

should be a so-called insider or an outsider of the research process (Dowling, 2010; 

Dwyer & Buckle, 2009). According to Dowling (2010), researcher is an insider if he 

or she shares similarities with the research participants and outsider if the researcher 

is considerably different from the participants. As Dwyer & Buckle (2009, p. 55) put 

it, researcher is an insider if he or she shares “the characteristic, role, or experience 

under study with the participants”. As I am not a resident of Pokhara and therefore 

not a member of the Pokhara community, I am an outsider in this research. However, 

my personal experience from Pokhara affected in the background while choosing the 

focus for my research. Also, as I have visited Pokhara before, I had some 

assumptions regarding local people’s perceptions towards tourism and tourism 

impacts in the area, which have affected my research question formation and 

questionnaire formation process as well as possibly even the analysis of the research 

data and the interpretation of the results. Therefore, I cannot consider myself as a 

purely external observer of the tourism attitude situation in Pokhara.  

According to Dwyer & Buckle (2009), researcher can be simultaneously both insider 

and outsider of the research process instead of being either insider or outsider. Also, 

as Dowling (2010, p. 36) states, a researcher is “never simply either insider or 

outsider”. Similarly, my personal experience from Pokhara as well as my background 

as a tourism student make me partly an insider of the research process. My 
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experience from Pokhara and my background as a tourism student has also affected, 

for example, the questionnaire formation, as it was easier to develop questions for the 

questionnaire with some prior knowledge of the topic.  

Even though the only local people I was in contact with in Pokhara were employed in 

tourism related businesses, based on my visit in Pokhara I have assumed that 

residents have mainly positive or slightly apathetic perceptions towards tourism. 

Even though I had my prior assumptions, this research and its results are based only 

on the acquired research data. However, there is a possibility that my personal 

assumptions and my background as a tourism student have affected in the 

background while conducting the data analysis and the interpretation of the results.  

 

6.5. The validity, reliability, and limitations of the study  
 

The concepts of validity and reliability are commonly used to measure the rigour and 

quality in quantitative research (Golafshani, 2003). In quantitative research reliability 

refers to the consistency and repeatability of research results whereas validity, 

according to Joppe (2000, cited in Golafshani, 2003, p. 599), “determines whether 

the research truly measures that which it was intended to measure or how truthful the 

research results are”. According to Golafshani (2003), there has been arguments 

whether the concepts of reliability and validity can be used in qualitative research or 

not, and whether these concepts should be replaced with other concepts, such as 

credibility, transferability, confirmability trustworthiness and dependability. For 

example, Lincoln & Guba (1985, cited in Golafshani, 2003) use the concept 

dependability instead of reliability in qualitative research. However, according to 

Patton (2002, cited in Golafshani, 2003), reliability and validity should be taken into 

consideration also in qualitative research. Also, according to Schreier (2012), 

reliability has a more important role in qualitative content analysis than usually in 

other qualitative research. Therefore, I continue using the terms validity and 

reliability also in this case.  

Triangulation, i.e. combining different qualitative and quantitative methods or data is 

considered as one way of testing the reliability and validity of a research (Golafshani, 

2003). However, according to Golafshani (2003), some researchers have considered 

triangulation and mixing methods in qualitative research as problematic, whereas 
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some consider it as useful and necessary. Due to the limited time available for this 

research, triangulation was not conducted in this study. Instead, I have aimed to 

achieve the reliability and validity of the research by reporting the research process 

transparently from data collection phase to the reporting of the results. Also, by 

coding the research data twice increased the reliability of the results, as no 

inconsistencies emerged in the two rounds of coding. In addition, the research can be 

considered valid, as it managed to answer the research questions set in the beginning 

of the research process. However, the coding frame used in the data analysis phase 

was not completely reliable and valid because it had many miscellaneous categories 

in it with many units of coding assigned to them.  

The reliability of the study may have been affected by the online questionnaire. The 

online questionnaire was written both in English and in Nepali in order to maximise 

the response rate. Even though all respondents answered in English, there is a 

possibility that some of the answers were interpreted differently than what the 

respondent had originally meant, because there were no possibilities to ask further 

explanatory questions from the participants. Also, finding diverse participants for the 

study was challenging and the group of respondents ended up being quite 

homogeneous, consisting of mainly adults of age group 25-34 years. Furthermore, 

using Doxey’s irritation index despite the criticisms towards this model might be 

contradictory. Also, the research was conducted during the COVID-19 pandemic 

which has affected Nepal’s and Pokhara’s tourism significantly. The tourist arrivals 

have been remarkably decreased during the time of research which may have 

affected residents’ perceptions towards tourism and tourists in Pokhara, even though 

the participants were asked to consider the tourism situation before COVID-19 

pandemic while answering the questionnaire.  

Similar to the research conducted by Sanjay Nepal (2008), one of the limitations of 

this study is that due to a limited time frame available for conducting this research, 

the study covers residents’ attitudes only during a specific point in time instead of a 

long-term overview of the residents’ attitudes and their changes. According to 

Stylidis et al. (2014, p. 271), “residents' place image and their perceptions of tourism 

impacts are dynamic, and may change over different stages of the destination's life 

cycle, and as circumstances transform”. Therefore, a longitudinal study would offer 

deeper insights about residents’ perceptions, how and why they might change over 
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time and how tourism developers and policy makers might react to these attitude 

changes in order to maintain local people’s acceptance towards tourism (Nepal, 

2008).  

In addition, due to the qualitative nature of the research and the relatively small 

sample of the respondents, the research results and residents’ perceptions cannot be 

generalised to be valid for the entire Pokhara community. Also, since the research 

was conducted only in the context of Pokhara, the research results cannot be 

generalised to be valid in other regions in Nepal or elsewhere. Therefore, further 

research is needed in terms of conducting a larger scale qualitative or quantitative 

research of the same topics both in Pokhara as well as elsewhere in Nepal and other 

developing countries.  

 

7. Conclusions 

This study aimed to research what kind of perceptions residents have towards 

tourism, tourism impacts and tourism development in Pokhara, what kind of image 

residents have of Pokhara, and how the place image is connected to residents’ 

perceptions towards tourism. In the beginning of the thesis I presented two 

assumptions. The first assumption of this study was that local people’s attitudes have 

changed slightly towards apathy as the tourism has increased and developed in 

Pokhara since the previous study researching local people’s perceptions towards 

tourism in 2001. However, my interpretations of the results of this study indicate that 

this is not the case in Pokhara, where residents’ perceptions towards tourism have 

remained mostly positive.  

Based on my interpretations of the research results, residents seem to have mainly 

positive perceptions towards tourism, tourism impacts and tourism development in 

Pokhara, even though some more negative views towards tourism, tourism impacts 

and tourism development were also expressed. Even though seven respondents 

reported being annoyed towards the tourism situation, more than half of the 25 

respondents reported being happy with the tourism situation and expressed positive 

views towards tourism and tourists in Pokhara. Most common perceptions were that 

tourism is good for the city of Pokhara because it creates employment and income 



 
 

60 
 

opportunities for the local people and because it increases the reputation and 

atmosphere of the city. Most common negative perceptions were that tourism 

increases the environmental degradation and pollution. In addition, even though 

almost all respondents identified several negative tourism impacts, all respondents 

except one thought that positive tourism impacts are still greater than negative 

tourism impacts in Pokhara. Also, all respondents except one thought that Pokhara’s 

tourism should be further developed due to different reasons. These reasons included, 

for example, utilising the unused potential of Pokhara region, making the tourism 

products more diverse and focusing on the environmentally friendly tourism 

development.  

Local people’s involvement in tourism business and its impacts on their perceptions 

towards tourism were also researched in this study. Almost half of the respondents 

reported earning their living through tourism and having a direct contact with tourists 

as part of their work. Even though according to social exchange theory used in 

tourism studies local people have more positive perceptions towards tourism if they 

are involved with and benefit from tourism (for example Andereck et al., 2005), the 

results of this research indicate that this is not always the case at least in Pokhara. 

Half of the participants who earned their living though tourism related activities and 

had direct contact with tourist had positive perceptions towards tourism, but the other 

half had more negative perceptions towards tourism. On the contrary, almost all of 

the participants who do not earn their living through tourism or have direct contact 

with tourists had positive perceptions towards tourism.  

The second assumption set in the beginning of this study was based on earlier 

research on place image and tourism attitudes; the more positive place image locals 

have, the more positive attitudes they have towards tourism. Based on my 

interpretations of the research results of this study, most locals had positive place 

image of Pokhara. Pokhara was most commonly described as beautiful and peaceful. 

Local people’s perceptions towards the natural, social and build environment were 

analysed, and among these three environment types, the natural environment was 

most highly appreciated, even though some respondents were concerned about 

environmental degradation, pollution, and the state of environmental management. 

The respondents were mostly content with the social environment, considering the 
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city as safe and friendly, but the cleanliness of the city should be better managed 

according to some of the respondents. Among the three environment types, the 

respondents were least content with the build environment. Especially the 

transportation systems received negative comments, and some of the respondents 

thought that the build environment and infrastructure should be improved.  

According to the earlier research based on place image and local people’s 

perceptions towards tourism, the more positive place image locals have, the more 

positive their perceptions towards tourism are (Ramkissoon & Nunkoo, 2011; 

Stylidis et al., 2014). This was partly the case in this research also. Some of the 

respondents who had positive place image had also positive perceptions towards 

tourism. However, there were also respondents who had positive place image, but 

more negative perceptions towards tourism. Therefore, this study suggests that 

positive place image will not always automatically result in positive perceptions 

towards tourism among the local people.  

Despite the relatively small sample of this study and its other limitations, the 

research results could be utilised while formulating Pokhara’s future tourism 

development plans. As the results have shown, local people think that Pokhara has 

potential for future tourism development for example in terms of diversifying the 

tourism products and developing new tourism destination areas, but simultaneously 

especially tourism’s environmental impacts worries many of the participants. 

Therefore, future tourism development should take environmental conservation into 

consideration and try to find ways to develop tourism without harming the 

environment. Also, incorporating residents’ perceptions in the tourism development 

initiatives could yield more positive tourism development outcomes. Understanding 

residents’ perceptions towards tourism, tourism impacts and tourism development is 

important in order to be able to develop tourism in a more socially, economically, 

and environmentally sustainable way.  
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Annexes  

Annex 1. The questionnaire structure  

Namaste,  
I’m a master’s student from University of Helsinki, Finland, and I’m conducting a 
master’s thesis research about local people’s opinions towards tourism in the city of 
Pokhara. In the research I will also study what kind of perceptions local people have 
of the city of Pokhara, and how these perceptions are connected to the opinions 
towards tourism.  

The purpose of this survey is to collect information about local residents’ opinions 
about tourism in the city of Pokhara and opinions about the city of Pokhara itself. 
Therefore, I only hope answers from the people who currently live in Pokhara. While 
answering the survey, consider the situation of tourism in Pokhara as it was before 
the COVID-19 pandemic, as currently there is no tourism activity due to the 
pandemic. You can answer either in English or in Nepali.  

The information acquired in this survey will only be used in this particular master’s 
thesis. However, the final results of the thesis will be shared with Ministry of 
Industry, Tourism, Forest and Environment of Gandaki Province. If you wish to 
receive the final results of this research, please add your e-mail in the end of the 
questionnaire. All answers of this survey will be treated confidentially and 
anonymously, and the e-mail won’t be connected to the survey answers.  

It takes approximately 15-20 minutes to complete the survey and it would be 
appreciated if you could complete the questionnaire at your earliest convenience or 
no later than February 7th. Your answers will be highly appreciated and an important 
part of making this thesis research possible. 

In case you have any questions, feel free to contact me by e-mail listed below. 

Thank you for your time and effort, 

Eveliina Ikonen 
eveliina.ikonen@helsinki.fi 
MSc student in Human geography 
The Department of Geosciences and Geography 
University of Helsinki 

 

Background information 

1. How old are you?   

o ≤17 
o 18-24 
o 25-34 
o 35-44 
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o 45-54 
o 55-64 
o 65≤ 

2. What is your gender?  

o woman 
o man 
o other 
o prefer not to answer 

3. How long have you been living in Pokhara?  

o ≤3 years 
o 4-6 years 
o 7-9 years 
o 10-12 years 
o 13≤ years  

4. How near the tourist areas (near Phewa lake) do you live?  

o ≤1 km 
o 2-3 km 
o 4-5 km 
o 6 km≤  

5. Do you earn your living through tourism? If yes, how? 

6. If you earn your living through tourism, do you have direct contact with tourists as 
part of your work? 

7. Are you involved in the tourism business or with tourists in some other way? If 
yes, how? 

 

Opinions about tourism in Pokhara 

8. What do you think about the tourism in Pokhara? 

9. What do you think about the tourists who visit Pokhara? 

10.1. Which two of the following statements best matches your opinion about 
tourism and tourists in Pokhara (before corona)? Please state why 

o I’m happy with the current tourism situation in Pokhara 
o I’m happy with the tourists in Pokhara 
o I don’t care about the current tourism situation in Pokhara 
o I don’t care about the tourists in Pokhara 
o I’m annoyed with the current tourism situation in Pokhara 
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o I’m annoyed with the tourists in Pokhara 
o I’m angry with the current tourism situation in Pokhara 
o I’m angry at the tourists in Pokhara 

10.2. Why?  

11.1. Which of the following statements best matches your opinion? Please state why 

o Pokhara’s tourism should be further developed  
o Pokhara’s tourism should stay the same 
o Pokhara’s tourism development should be limited 

11.2. Why? 

12. What are the positive impacts of tourism to Pokhara and its people? 

13. What are the negative impacts of tourism to Pokhara and its people? 

14. Which of the following statements best matches your opinion?  

o positive impacts of tourism are bigger than the negative impacts 
o negative impacts of tourism are bigger than the positive impacts 

 

Opinions about Pokhara city 

15. How would you describe Pokhara? For example, which three words best describe 
Pokhara in your opinion? 

16. What do you think about the natural environment of Pokhara? 

17. What do you think about the social environment of Pokhara (for example: safety, 
cleanliness, friendliness of locals, etc)  

18. What do you think about the infrastructure of Pokhara (for example: buildings, 
transportation, etc)? 

 

I wish to receive the results of this research 

o yes 
o no  

If yes, please add your e-mail below 

_____________________________ 
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