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Accreditations and Rankings
The accreditations and all that goes with that 
“business” is something we are used to; Han-
ken has been accredited since 2000 by EQUIS 
and by AMBA since 2008. A more recent addi-
tion to our palette, which we are very proud of, 
is the so called FT ranking (Financial Times). 
Our biggest master’s programme was ranked 67 
in Financial Times’ annual Masters in Manage-
ment ranking of the best masters programmes 
world-wide. In total there are some 15 000 bu-
siness schools in the world and of these only 80 
are ranked on the Financial Times list.
The rankings are, in addition to the accredita-
tions, something that business schools are put-
ting a lot of effort into joining and keeping up. 
In terms of rankings, a recent study investigates 
the motivations and beliefs driving prospective 
students’ to consult ranking tables 
(http://www.qsdigitalsolutions.com/resour-
ces/how-do-students-use-rankings). The 
study suggests prospective students typically 
approach university rankings with the aim 
of optimizing their own future employment 

prospects. A high ranking is seen as proof of a 
strong reputation among employers, meaning 
better prospects for its graduates in the labour 
market. For many students the way to initially 
approach rankings is to see it as a quick short-
listing tool. However, students also go to the 
rankings to check the reputation of an unfami-
liar institution and to directly compare two or 
more universities. The rankings can then work 
as a final-stage tiebreaker between the choice of 
two universities or business schools.
So many people have asked why do we do it, i.e. 
why do business schools want to join rankings? 
The answer is simple; if we want to attract pro-
spective students rankings are becoming a key 
element driving the choice of which business 
school to go to. In addition, this ranking also 
signals that Hanken is a modern, top-rated 
business school from an international point of 
view, which is important to us as we continue 
on our road to internationalisation and exten-
ding our global network of partner universities. 
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Hanken’s Master’s programme has been rated as 67th out of the 80 best master’s 
programmes worldwide by the Financial Times’ annual Masters in Management ran-
king. One reason for Hanken’s success is the high employment rate (98%) registered 
for Hanken students three months after graduation.

Through its network Hanken & SSE Executive Education continues to hold its position 
as the top executive education provider in the Nordic and Baltic region in all catego-
ries. The Financial Times Executive Education Rankings 2015 rank the best executive 
education programmes globally. Hanken & SSE Executive Education placed 31st and 
with that improved on last year’s ranking.

Hanken & SSE Executive Education is part of the Stockholm School of Economics 
Executive Education network and took part in the rankings as its representative in 
Finland.

HANKEN RANKS WELL 



INTERNATIONAL ALUMNI 
DAY IN STOCKHOLM

The ninth annual International Alumni Day was held in 
Stockholm in May and gathered close to 60 alumni from 
both Hanken and Stockholm School of Economics. The 
theme CSR was discussed from different perspectives 
by Lin Lerpold, Executive Director for Mistra Center for 
Sustainable Markets at SSE, Gunnela Hahn, Head of Re-
sponsible Investments at The Church of Sweden, Hanken 
researcher Nikodemus Solitander and Hanken alumnus Li-
nus Almqvist, Head of Communications and B2C 
Marketing at The Swedish Childhood Cancer Foundation.

NEW DEAN OF 
EDUCATION

Professor Minna Martikainen has been appointed Dean of 
Education as of 1 August 2015. Martikainen joined Hanken 
in 2013 as Professor of Accounting. She succeeds Professor 
Karen Spens who has taken office as Hanken’s Rector for 
a five-year term.

MINNA MARTIKAINEN 

INTERNATIONAL PRIZE 
FOR BEST REPORT 
ON RESPONSIBLE 
MANAGEMENT 
EDUCATION

Hanken’s report on its progress in responsible management educa-
tion has for the second time been awarded the prize for the best 
PRME report. The 2015 Recognition of Excellence Award is granted 
as acknowledgement of the way Hanken reports on its progress and 
goals for responsible management education.

The prize was awarded to seven of the approximately 500 univer-
sity members worldwide that have signed the UN Principles for Re-
sponsible Management Education (PRME). The prize was awarded 
during the PRME Global Forum in New York on 23 June 2015.

”Receiving this international award for the second time confirms our 
position as a forerunner in integrating responsibility into education. 
Being able to report on our activities in an efficient way and setting 
tangible goals for these activities are central aspects of Hanken’s 
sustainability strategy”, says Nikodemus Solitander, who coordina-
tes the PRME efforts at Hanken.

NEW MASTER’S 
PROGRAMME IN 
GENERAL MANAGEMENT
A new Master’s programme in General Management will 
start in Vaasa in the autumn of 2016. The programme offers 
a broad base in business and management with common 
foundation courses during the first year. The second year 
offers the following three specialisation tracks:

 »  Accounting and Commercial Law

 »  Marketing, Management & Entrepreneurship

 »  Finance

PIA ARENIUS RECEIVES A 
ONE-YEAR RESEARCH
GRANT

Pia Arenius, Professor of Entrepreneurship, Management 
and Organisation has been awarded a research grant via the 
Foundations’ Professor Pool. The purpose of the grant is to 
allow Professor Arenius to focus entirely on her research for 
a year.



PEDA-FORUM 
CONFERENCE

The Peda-forum network in Finland arranges an annual 
development conference on teaching and university peda-
gogy. This year the conference was arranged in a unique 
collaboration between Hanken and the National Defence 
University.

The theme of the conference was modern teaching 
methods and collaboration, with topics such as the role of 
MOOCs and avatars in future pedagogy, modern teaching 
facilities, digitalization, and the collaboration between uni-
versities and employers. Among the keynote speakers were 
Professor Emeritus Yves Epelboin from UPMC – Sorbonne 
University in Paris and Chairman of the Hanken Board 
Björn Wahlroos.

HARILAINEN’S DOCTORAL 
THESIS AWARDED

Hanken PhD Hanna-Riitta Harilainen has received a scholarship 
from the Fund for Promoting Finnish International Trade for her 
doctoral thesis in Supply Chain Management and Social Respon-
sibility, ”Managing Supplier Sustainability Risk”. 

Harilainen looks at how image risks and operational supply chain 
risks are considered and managed by company decision-makers. 
This has direct practical relevance for a number of companies with 
international operations.

CONFERENCE ON COR-
PORATE GOVERNANCE 
AND CORRUPTION

The first Hanken Centre for Corporate Governance (HCCG) 
conference on Corporate Governance and Corruption was 
held in June 2015.

The keynote speakers were Professor Joseph Fan (Chi-
nese University, Hong Kong), one of the most cited finance 
professors in Asia, and Professor Johann Graf Lambsdorff 
(University of Passau) who designed the Transparency In-
ternational Corruption Perceptions Index. 

DAVID GRANT
VISITING SCHOLAR 
AT HANKEN

David Grant, Professor of Logistics at Hull University Bu-
siness School, is visiting scholar at the HUMLOG Institute 
at Hanken in 2015. He is involved in joint research related 
to sustainable supply chain management and service supply 
chains, supervision of doctoral and master’s students, and 
has taught one of Hanken’s summer courses.

Grant has also been involved with a pilot project for 
master’s students where students write their thesis in article 
format, an option in Supply Chain Management and Social 
Responsibility offered in the spring. The pilot was a success 
with two students supervised by Grant having their papers 
accepted at the Logistics Research Network conference in 
the UK.

RECTOR’S LIST 
SCHOLARSHIP 2015

The Rector’s List Scholarship is annually awarded to the students re-
presenting the top 5 per cent of students. The selection criteria consist 
of study time, number of credits obtained and grade point average. 
Only students with an average grade of at least Very Good are 
included in the population. Just before summer, 15 students were 
awarded the Rector’s List Scholarship 2015.

Representatives from Hanken Premium Partner Companies Fazer, 
KPMG and PwC, as well as from Hanken Partner Companies EY and 
the Mutual insurance company Elo participated in the awards cere-
mony and were given an exclusive opportunity to meet the recipients 
of the scholarship.
.
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HANKEN AT A GLANCE

HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Operations also in Vaasa since 1980

 » Research and teaching in Swedish and English in five departments

 » Number of students enrolled for bachelor’s and master’s degrees 
– 2294

 » Number of doctoral students – 137

 » Academic staff – 125

 » Number of partner universities worldwide – 110

AREAS OF STRENGTH
 » Economics

 » Finance

 » Management and Organisation

 » Marketing

MAJORS
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Supply Chain Management and Social Responsibility

MASTER’S DEGREE PROGRAMMES IN 
ECONOMICS AND BUSINESS
 » Business and Management (Helsinki)

 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Finance and Accounting (Helsinki)

 » Intellectual Property Law (Helsinki)

 » Quantitative Finance (Vaasa)

EXECUTIVE EDUCATION
 » Hanken Executive MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

WWW.HANKEN.FI
INFO@HANKEN.FI

NEW BILATERAL 
EXCHANGE 
AGREEMENTS
Hanken has signed a new bilateral exchange agreement. 
Our new partner is:

Goethe University Frankfurt, Faculty of Economics and 
Business Administration

HANKEN PARTNER 
PROGRAMME
The Hanken Partner Programme aims at building long-las-
ting, mutually beneficial relationships that strengthen the 
connection between Hanken and the corporate world.

Hanken Premium Partners:

Hanken Partners:

Hanken Vaasa Partners:

Hanken Branding Partners:

FUNDRAISING 

Hanken continues to receive support through generous 
donations to the on-going fundraising campaign HANKEN   
RETURNS. The Swedish Cultural Foundation and 
the Jane and Aatos Erkko Foundation have each donated 
EUR 1 000 000 and the Saara and Björn Wahlroos founda-
tion has donated EUR 250 000 to Hanken.

- With these donations Hanken can continue to develop 
as an independent international Swedish-speaking business 
school with focus on high quality, competitive research and 
education, says rector Karen Spens.

The fundraising campaign HANKEN RETURNS will 
continue until 30 June 2017. The aim of the campaign is to 
strengthen Hanken’s position as the only independent busi-
ness school in Finland.


