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Global Competitiveness and Active 
Integration of International Students 
In Finland, using the cultural know-how and 
expertise of international students  to benefit 
Finnish companies is as yet a completely untap-
ped resource - despite the obvious advantages. 
After all, who would know a country’s social be-
haviour, consumer habits and needs better than 
an individual coming from this specific culture? 
Equally, Finland sorely needs a stronger inte-
gration of great new talents to boost internatio-
nal competitiveness and business.

I contend that universities have a central 
role to play in this respect. The key to success 
is our high-quality teaching; it’s internationally 
recognised but should be more closely integra-
ted with Finnish business. Here, Hanken is at 
the forefront. We integrate our international 
students to be part of our innovative and inter-
national teaching groups. We create platforms 
where our students and our partner companies 

can meet, i.e. within courses and through gra-
duate thesis projects. And we actively encou-
rage our international students to find intern-
ships in local companies. Taking it one step 
further, we feel it’s important that integration 
is there from the very beginning. Our Finance 
and Accounting programme is a good example:  
as their very first master’s level course, students 
take part in a case competition arranged with 
PwC.

Clearly, if we want attitudes to change, 
there’s still a lot of work to be done on a natio-
nal level.  We are developing our efforts to have 
a positive influence nationally. Would you ex-
pect anything less of an international business 
school, now accredited by EQUIS, AACSB and 
AMBA! 

HANKEN AACSB ACCREDITED 

MINNA MART IK AINEN
DEAN OF EDUCATION

On 19 November, AACSB International announced that Hanken School of Economics 
has earned accreditation in business. The AACSB accreditation is regarded as a hall-
mark of excellence in business education, and has been earned by only five per cent 
of the world’s business schools offering degree studies in business and economics.

 AACSB International commends Hanken for this achievement: 
- We congratulate Hanken and Rector Karen Spens on earning the accreditation, which 
requires a great deal of self-evaluation and determination to achieve. Each AACSB -ac-
credited business school also commits to on-going improvement, says Robert D. Reid, 
executive vice-president and chief accreditation officer at AACSB International. 

- For Hanken this means that we have confirmed our position as one of the leading 
business schools in Finland and internationally. International accreditations gua rantee 
that we maintain a high quality in our research, our education, and our interactions 
with the surrounding community, says a visibly pleased Rector Spens. 

With this accreditation, Hanken joins the exclusive group of business schools that 
have earned all of the three most prestigious international accreditations, i.e. AACSB, 
AMBA and EQUIS. Only some 75 of the world’s business schools – below one per 
cent - belong to this group. 



RESEARCH AWARDS

During the last months Hanken researchers attracted 
awards both in Management and Organisation, Marketing, 
and Entrepreneurship and Management. First off was Pro-
fessor Frank den Hond who received the Best Paper Award 
2014 from the Journal of Management Studies for his paper 
”Playing on Two Chessboards: Reputation Effects between 
Corporate Social Responsibility (CSR) and Corporate Poli-
tical Activity (CPA)”.

Subsequently Professor Magnus Söderlund was awar-
ded the annual prize for the Best Book in Marketing by the 
Swedish Marketing Association for his book Marknadsfö-
ring och påverkan på konsumenten, dealing with marketing 
and influencing consumers.

To finish, Silvia Stroe and Joakim Wincent have been 
awarded the International Council of Small Business (ICSB) 
2015 World Conference Doctoral Student Award for their 
paper ”Role Overload, Development of Obsessive Passion, 
and Moderating Effects of Goals - A Note on Early Stage 
Founders at Pitching Events”.

HANKEN RESEARCH 
DAY

Hanken Research Day was arranged for the first time 12 
November as a platform for researchers at Hanken to share 
their work with other faculty and staff at Hanken. During 
this special day researchers shared their ideas in short in-
formal sessions across both disciplinary and unit bounda-
ries, thus increasing collaboration within Hanken.

The formal installation lectures constituted the grand fi-
nale of Hanken Research Day. This year four new professors 
gave lectures.

NEW PARTNER: 
NATURVENTION  
The academic year began with Hanken investing in Naava active 
green walls. The intention is to improve indoor air quality in a 
natural way in study areas at Hanken’s campuses in Helsinki 
and Vaasa. The investment is a shared effort with NaturVention, 
Hanken’s new partner company.

- These walls are placed in spaces where our students spend long 
periods of time, such as the library and group rooms. Their purpose 
is to improve indoor air quality so as to provide our students with 
better study conditions in rooms where they may sit for long periods 
concentrating on their tasks, says Rector Karen Spens. 

Jaakko Aspara
Grönroos professor in Marketing 
Strategic Marketing, Field Experimentation, and Finnish 
Marketing Capabilities

Benjamin Maury
Wahlroos professor in Finance 
Governance through Voice and Exit: The Role of Portfolio 
Concentration

Liisa Välikangas
Professor in Innovation Management
Innovating Management? Adventures in the Next Fron-
tier

Joakim Wincent 
Professor in Entrepreneurship and Management
Exploration and Exploitation of Entrepreneurial 
Opportunities

JAAKKO ASPARA BEN JAMIN MAURY

L I ISA VÄL IK ANGAS JOAKIM WINCENT



HANKEN MEMBER OF 
QTEM NETWORK

As of autumn 2015, Hanken is a member of the estee-
med QTEM network, launched in 2012. QTEM stands for 
Quantitative Techniques for Economics and Management. 
QTEM is an international network that brings together 
outstanding students, academic partners and international 
corporations.

The focus of QTEM is to develop skills in analytical and 
quantitative techniques and to offer master-level studies 
open to outstanding students from member universities.

Hanken and BI Norwegian Business School are the 
only Nordic members of the network, which currently has 
13 academic partners in the Americas, Asia, Australia, and 
Europe.

ANNUAL HOMECOMING - 
HANKENDAGEN
The eleventh annual homecoming day “Hankendagen” was 
organised in Helsinki at the beginning of October. The event 
gathered over 200 alumni for an afternoon of workshops, 
networking and a keynote speech by author and former Pri-
me Minister of Sweden Fredrik Reinfeldt. Changes and no-
velties in companies and in society were the focus of the day 
and Reinfeldt spoke about the kind of leadership needed in 
turbulent times caused by both global trends and changes 
in society. A gala dinner concluded the event. Hankendagen 
2016 will be held in Vaasa.

FUNDING FOR QUALITY 
RESEARCH

Hanken has, as partner of a consortium project, been granted fun-
ding by the Strategic Research Council at the Academy of Finland 
for the research project ”Social and Economic Sustainability of 
Future Working Life: Policies, Equalities and Intersectionalities in 
Finland (WEALL)”.
 
This multidisciplinary project examines equalities and inequalities 
in working life as regards, for example, urban and rural settings, 
age/generation, ethnicity, regionality, and gender. The research 
team at Hanken consists of Charlotta Niemistö, Annamari Tuori, 
Jukka Lehtonen and Jeff Hearn. 

The project is headed by the University of Helsinki; partners in 
the consortium are Hanken and Jyväskylä University as well as a 
number of international university partners.

ALUMNUS OF THE YEAR

Henrik Ehrnrooth, CEO of KONE Corporation was chosen Alumnus 
of the Year. Through his keen interest in Hanken’s activities, Henrik 
Ehrnrooth acts as an active link between the school and the business 
community. He serves as a role model for both present students and 
other alumni.

- During the past years Hanken has exhibited a remarkable develop-
ment and today it is the most international business school in Finland. 
I am happy that I have been able to support this development through 
my different roles and commissions for Hanken. This is a commitment 
I will definitely continue with in the future, says Henrik Ehrnrooth, who 
is both proud and honoured by the award.

Hanken School of Economics annually appoints an Alumnus of the 
Year, a Hanken alumnus recognised for activities in society during the 
preceding year. The awardee should also have maintained an active 
relationship with Hanken after graduation.

.

HENRIK EHRNROOTH
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HANKEN AT A GLANCE

HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Operations also in Vaasa since 1980

 » Research and teaching in Swedish and English in five departments

 » Number of students enrolled for bachelor’s and master’s degrees 
– 2294

 » Number of doctoral students – 137

 » Academic staff – 125

 » Number of partner universities worldwide – 110

AREAS OF STRENGTH
 » Economics

 » Finance

 » Management and Organisation

 » Marketing

MAJORS
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Supply Chain Management and Social Responsibility

MASTER’S DEGREE PROGRAMMES IN 
ECONOMICS AND BUSINESS
 » Business and Management (Helsinki)

 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Finance and Accounting (Helsinki)

 » Intellectual Property Law (Helsinki)

 » General Management (Vaasa)

EXECUTIVE EDUCATION
 » Hanken Executive MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

WWW.HANKEN.FI
INFO@HANKEN.FI

HANKEN PARTNER 
PROGRAMME

The Hanken Partner Programme aims at building long-las-
ting, mutually beneficial relationships that strengthen the 
connection between Hanken and the corporate world.

Hanken Premium Partners:

Hanken Partners:

Hanken Vaasa Partners:

Hanken Branding Partners:

HANKEN NETWORK 
DAY  

It is no coincidence that Hanken Network Day takes place 
in the early days of the autumn term – this gives everyone a 
fresh start into a new academic year! This year special em-
phasis was put on Professional Social Media Networking 
with a closing lecture held by Jörgen Sundberg, coach from 
LinkHumans, a company linking your brand and the people 
you want to reach. Another 18 companies participated in the 
event.

Hanken Network Day is an informal event where it’s 
easy to establish contact with visiting company representa-
tives. Focus lies on tangible items; companies tell students 
about competencies required in daily working life and the 
CV drop-ins offer expert hints on how to shape up a CV or 
what to bear in mind when preparing for a job interview. 

NEW BILATERAL 
EXCHANGE 
AGREEMENTS

Hanken has signed a new bilateral exchange agreement. 
Our new partner is:

St. Petersburg State University, Faculty of Economics


