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Raising a New Generation of Researchers
Hanken annually enrols about 20 new PhD students, who typically spend 4 to 5 years completing their PhD. While our doctoral programme
is small, we are proud of its quality. We place
graduates globally, both on the academic job
market and in firms looking for strong analytical skills and research capabilities.
With on-going budget cuts hitting the university sector in Finland, doctors remaining
unemployed have raised headlines. Considering the high cost of doctoral education, the
criticism is well-motivated. These employment
patterns vary widely between universities, and
I’m happy to say that unemployment among
PhDs who have earned their degree from Hanken is the exception. According to a recent
national survey, the unemployment rate of
Hanken PhDs six months after graduation was
0%, five percentage points below the national
median.
In order to attract the best possible talent
globally to our doctoral programme, we offer
quality education, dedicated supervision and

an exciting learning environment. The latest
improvement is extending the guaranteed scholarship funding for all newly-admitted doctoral students to 24 months. Our newly-gained
triple-crown status and Financial Times rankings should also help us in recruiting.
Doctoral students bring new ideas and
youthful excitement to our everyday research
activity at Hanken. They are important in affirming the quality of our school in the eyes of the
global academic community. We need to keep
delivering while the demand for people with a
Hanken PhD is high. In other words, we need
to continue attracting high quality students to
our programme, and making sure they have
a great experience with us. Our work is by no
means done, but we have come a long way!
P.S. Hanken’s PhD programme accepts applications twice a year, and the current application period is open from 29 February to 1 April.

T I M O KO R K E A M Ä K I
D E A N O F R ES E A RC H

INTEGRATION PROGRAMME FOR ASYLUM SEEKERS
Hanken & SSE Executive Education, Hanken School of Economics and the mobile
service company Funzi launches a unique program with the aim to introduce and
integrate educated asylum seekers into Finnish working life.
The programme consists of four live modules addressing the Finnish and European
business landscape and organizational culture, strategic leadership, finance and a
sales- and service mind-set. The programme will also include an internship in a Finnish
company.
“Within the programme, we offer a chance for educated asylum seekers to take the
first step into working life while at the same time giving participating companies an
opportunity to capture impulses from international markets”, Sari Salojärvi, CEO of
Hanken & SSE Executive, explains.
The initiative feels natural for Hanken, which for a long time has been engaged in
ventures involving corporate social responsibility and sustainable development.
“At Hanken we have several initiatives under development that support refugees in
building a foundation for a future in Finland in a way that also benefits society as a
whole”, says Rector Karen Spens.

EXTENDED FUNDING
FOR HANKEN
PHD STUDENTS
Hanken extends the guaranteed full-time funding period for new PhD students from 18 months to 24 months.
All full-time students admitted to the Hanken PhD Programme in 2016 or later will receive guaranteed funding
for the first two years of their studies.
- Hanken doctors are much sought-after on the labour
market. Contrary to the gloomy national figures concerning employment rates of PhDs, our latest career study
shows that 100% of Hanken doctors are fully employed
within 6 months of graduation. We feel that extending the
funding at this point is a good investment, says Dean of
Research Timo Korkeamäki.

IPR SUMMER SCHOOL
IPR University Center is hosting its third Summer School
on Intellectual Property in Helsinki in June 2016. The programme includes among other things a seminar on the Role
of Judiciary in the Evolution of IP, Case Clinics, and a seminar on Unfair Competition in and beyond IP.
The Summer School is a unique opportunity for students
to enhance their knowledge of IPs and experience light summer days and white nights in Finland. The Summer School
brings together practitioners, researchers, students and all
those who take an interest in IP.

NEW BOARD APPOINTED
A new board for Hanken has been appointed for a three-year period and
it took office in January. Björn Wahlroos, Chairman of the Board, Nordea,
Sampo and UPM-Kymmene will continue as Chairman of the Board. Members of the new board are:
External members
Jannica Fagerholm, Managing Director, Signe and Ane Gyllenberg Foundation
Anna Häggblom, Founder and Chairwoman of the Board, Aveo Oy Ab
Björn Wahlroos, Chairman of the Board, Nordea, Sampo and UPM-Kymmene
Lars Ågren, Executive Director, Stockholm School of Economics
Internal members
Hanna Donner, Head of Marketing
Kristina Heinonen, Professor in Marketing
Kenneth Högholm, Professor in Finance
Charlotta Niemistö, Researcher in management and organisation
Susanna Taimitarha, Lecturer in statistics
Student member
Filip Björklöf
The Board is the highest decision-making body at Hanken. It consists of 10
members, five of whom represent the faculty and staff at Hanken, four are
external and one represents the students. The Chairman is always one of
the external members.

B J Ö R N WA H L RO O S
C H A I R M A N O F T H E B OA R D

HANKEN RANKS FIFTH
IN NORDIC
COMPARISON
A recent study done at University of Vaasa shows that
Finnish university-level business schools rank high in a
Nordic comparison. The study compared the numbers
of peer-reviewed articles published by various Nordic
countries and universities in prestigious scientific journals in 2005-2015. According to the results, Hanken takes fifth place.
Finnish universities are doing well especially in marketing, management, accounting and finance. During
2005-2015 the number of articles published by Finnish
universities has more than tripled.
- In spite of the tough global competition and scarce
resources our Finnish universities are working effectively and produce high-level scientific research. It is also
delightful that Hanken ranks so high in this study, says
Hanken’s Dean Timo Korkeamäki.

INTERNATIONAL
HELSINKI DAYS
International Helsinki Days (IHD) is an annual
international seminar organised by the Student
Union (SHS) of Hanken School of Economics. Thirty
participating students from all over the world visited
Finland and Hanken to get to know Finnish business
life under the theme ”Reinventing the Nordic business model - adapting to changes in international
markets”. The theme was approached through guest
lectures, company visits and through working on a
case in teams.

ENERGY WEEK
Hanken hosted two events during the Energy Week arranged in Vaasa. A Sales Café Workshop focusing on best
practices in sales and an Energy Spin, a platform for top
energy start-ups and investors and executives to meet.
The week-long event was arranged by EnergyVaasa, the
largets energy cluster in the Nordic countries.

HANKEN BUSINESS FORUM:

CREATIVITY INNOVATION INSPIRATION
The third Hanken Business Forum brought Skype’s creator Jonas
Kjellberg to Hanken. Together with Hanken Professor Liisa Välikangas,
Kauppalehti’s Editor-in-Chief Arno Ahosniemi and Chairman of the
Board Björn Wahlroos he discussed how to create new business through
innovation, how to learn from things that are yet to happen and how to
create growth in industry transformation.
The winner of the EPCE-Kauppalehti Inspiration Award was announced
during the seminar. The award was given to the Finnish barbershop
MRoom for being an inspiration to others thanks to its innovative business design as well as for showing financial growth.

M RO O M T H E W I N N E R O F T H E E P C E - K AU P PA L E H T I
I N S P I R AT I O N AWA R D

ALMOST 5 MEUR
RAISED FOR HANKEN’S
FUTURE

HANKEN AT A GLANCE

Hanken’s fundraising campaign HANKEN RETURNS has
now reached the half-way mark , having so far raised more
than 4,8 million euro from almost 200 donors, including
companies, foundations and private persons. This support
is vital for Hanken and the aim is to involve more donors
throughout the rest of the campaign period.
The fundraising campaign HANKEN RETURNS was
launched in December 2014 and will continue until the
end of June 2017. The campaign raises funds to strengthen
Hanken’s unique position as Finland’s only independent
business school. All the funds raised are matched up to three times over by the Finnish government.

»» Research and teaching in Swedish and English in five departments

HANKEN IN FIGURES
»» Founded in Helsinki 1909
»» Operations also in Vaasa since 1980
»» Number of students enrolled for bachelor’s and master’s degrees
– 2345
»» Number of doctoral students – 129
»» Academic staff – 125
»» Number of partner universities worldwide – 110

AREAS OF STRENGTH
»» Economics
»» Finance
»» Management and Organisation
»» Marketing

NEW BILATERAL
EXCHANGE
AGREEMENTS
Hanken has signed a new bilateral exchange agreement.
Our new partner is:

MAJORS
»» Accounting
»» Commercial Law
»» Economics
»» Entrepreneurship, Management and Organisation
»» Finance
»» Management and Organisation
»» Marketing

HANKEN PARTNER
PROGRAMME
The Hanken Partner Programme aims at building longlasting, mutually beneficial relationships that strengthen
the connection between Hanken and the corporate world.
Hanken Premium Partners:

»» Supply Chain Management and Social Responsibility

MASTER’S DEGREE PROGRAMMES IN
ECONOMICS AND BUSINESS
»» Business and Management (Helsinki)
»» Corporate Governance (Helsinki)
»» Economics (Helsinki)
»» Finance and Accounting (Helsinki)
»» Intellectual Property Law (Helsinki)
»» General Management (Vaasa)

EXECUTIVE EDUCATION
Hanken Partners:

»» Hanken Executive MBA
»» Hanken & SSE Executive Education
»» Hanken Executive Education Vaasa
VA A S A
VA A S A
HELSINKI
HELSINKI

Hanken Vaasa Partners:
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