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The recent parliamentary elections in Finland saw a flood of 
voices speaking against immigration / internationalisation. 
For a business school aiming at high-quality research as well 
as at educating business managers for the Finnish and in-
ternational business communities, internationalisation is a 
must. Why?

First, the obvious. Finland is a small, export-dependent 
country. Business is increasingly global. The days when 
firms could manage well by producing for the local market 
are definitely gone. Most new successful firms are now “born 
global”, i.e. focused on global markets from the very start. 
Managing international business requires knowledge of  
international markets as well as international contacts. Han-
ken is unique in Finland due to the language skills mastered 
by our students as well as our mandatory foreign exchange 
period. As a side effect, sending students abroad also inter-
nationalises our Helsinki and Vaasa campuses, since bilate-
ral exchange agreements bring a fine mixture of internatio-

nal students from top schools to 
Hanken.

Research, too, is international. 
To be on the front line requires 
the ability to communicate and 
interact with the international 
research community. We need 
to recruit internationally among 
top researchers, not just locally.  
Ideally, part of our faculty will be 
international, without jeopardi-
zing our responsibility for educa-
tion in Swedish in the business 
sector. Hanken is  at the very begin-
ning of this process, and great effort 
is needed to compete for business 
academics on the international job 
market . 

The need for internationalisation

The Grönroos Service Research Award is presented to scholars 
in recognition of excellent achievements in service research. The 
recipients should challenge accepted truths in their field and demon-
strate significant originality in their work. The emphasis lies above 

EVA L I L JEBLOM 
RECTOR

GRÖNROOS SERVICE RESEARCH AWARD 
INSTITUTED

Professor Evert Gummeson and Professor Christian Grönroos

all on innovative new approaches. The first to receive the award is 
Professor Evert Gummesson of Stockholm University.
 
An award seminar was arranged at Hanken on May 17. The semi-
nar was called “One Step Ahead in Service - Boost your Business”, 
in honour of the innovative type of research that merits the award. 
Professors Christian Grönroos and Evert Gummeson both spoke at 
the seminar, Professor Gummeson focusing on “Society as a network 
of complex service systems: the many-to-many approach” while Pro-
fessor Grönroos queried “In the marketplace there is only service! 
Can we finally learn something from this?” The third speaker was 
professor Tore Strandvik, who gave a historical review and practical 
implications for the future of the service research at CERS.

The Centre for Relationship Marketing and Service Management 
(CERS) at Hanken School of Economics instituted the award in 2010 
in honour of Professor Christian Grönroos. The award committee 
consists of the director of CERS and the professors at the department 
of Marketing at Hanken.



ANDERS WALL AWARDS EUR 
13,000 TO A VERSATILE AND  
ENTREPRENEUR-MINDED HANKEN 
STUDENT
"An active and versatile student with many irons in the fire 
both as an entrepreneur and as a promoter of entrepreneur-
ship" was how the jury of the Anders Wall Foundations cha-
racterised Markus Lampinen, student at Hanken and reci-
pient of this year's Anders Wall award. 

Alongside his studies, Lampinen works as the Head of 
Operations of Grow VC International. He is also one of the 
founders of Fresh Tunes Finland and has  been involved in 
founding the Hanken Entrepreneurship Society. 

The Anders Wall Foundations distribute approximately 
two million Swedish crowns in scholarships and educatio-
nal grants every year. Scholarships are awarded to entrepre-
neur-minded young people in the fields of research, entre-
preneurship, international studies and culture.  

HANNU RYÖPPÖNEN 
HEADS STEERING  
COMMITTEE FOR  
HANKEN MBA 
A new steering committee for the Hanken MBA has been 
named. Heading the committee is Hannu Ryöppönen, non-
executive board member for several companies and former 
CFO of Stora Enso, IKEA, Alfa Laval and Ahold among oth-
ers. 

Other members on the committee are Director Marjo 
Berglund (HYY-yhtymä), Senior lecturer Patrick Furu, Pro-

fessor Timo P. Korkea-
mäki, Researcher Anne 
Rindell and Professor 
Pontus Troberg.

The committee’s 
term is three years and 
it has an advisory role 
in the development and 
structuring of the pro-
gramme. The Hanken 
MBA was founded in 
1997. It is a two- year, 
part-time executive MBA 
programme. In 2008, 
the Hanken MBA was 
awarded the AMBA ac-
creditation.

HANKEN IMPACT 
MAKERS
Hanken presents its Impact Makers in a brand new 
gallery. Hanken Impact Makers are people with a 
strong connection to Hanken and a decisive influence 
on business life, society and academia. The gallery is 
continuously up-dated and new true Impact Makers 
are added. Visit the gallery and become acquainted 
with faculty members and alumni who have made - 
and continue to make -  an impact!

Visit:
Impactmakers.hanken.fi

ALUMNI DAY IN  
STOCKHOLM 
On May 20, Hanken arranged its annual international 
alumni event in Stockholm. For the first time the event was 
co-arranged with the Stockholm School of Economics. The 
programme included a half-day seminar with interesting 
speakers and a festive dinner in the evening and attracted 
more than 100 participants.

Rector Eva Liljeblom of Hanken and Director Carina 
Aspenberg of the Stockholm School of Economics opened 
the Alumni Day event. The participants were then indulged 
by being given the opportunity to listen to Stefan Ingves, 
Chairman of the Executive Board and Governor of  Riksban-
ken (the Swedish Central Bank) who spoke on the current 
situation of the European economy. In the afternoon, the 
participants took part in workshops. 

This was the fifth international alumni event arranged 
by Hanken. Previously, international alumni events have 
been arranged in addition to two prevíous timed in Stock-
holm, also in London and Brussels.
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NEW SCHOLARSHIP REWARDS 
TOP HANKEN STUDENTS 
On May 23 fifteen students at Hanken received the Rector’s 
List Scholarship 2011. The scholarship is awarded annual-
ly to a group of students who according to certain criteria 
are considered the top five per cent. The selection criteria 
include study time (the numbers of semesters enrolled at 
Hanken), the number of credits obtained, and the average 
grade of course work. Only students with an average grade 
of at least VG (very good) are included in the population.

Markus Lampinen and Anders Wall at the award ceremony in Stockholm



MANAGEMENT WITH 
PROFESSOR JULIAN  
BIRKINSHAW
On February 16 some hundred alumni and other business 
people gathered at Hanken to listen to Professor Julian 
Birkinshaw from the London Business School. Professor 
Birkinshaw captivated the audience with his views on how 
to reinvent management. Leadership in today’s world, said 

Professor Birkinshaw, 
should be about adapta-
tion, innovation and enga-
gement and definitely not 
all about coordinating and 
supervising others.

During his presenta-
tion, Professor Birkinshaw 
did, however, emphasise 
that there are still many 
obstacles to making the-
se  ideas work - primarily 
the inherent hierarchy in 
companies and the high 
divides  between different 
departments.  As Professor 
Birkinshaw summed up: 
“To open new doors, new 
structures are needed so 
that companies can make 
use of the collective compe-
tence within the company”.

SEMINAR ON MARKET 
DESIGN 
On May 5, Hanken and the management consultancy com-
pany Vectia hosted a seminar on Market Design. Alumni 
were invited to participate in the seminar and discuss Mar-
ket Design with Professor Kaj Storbacka and PhD Suvi Ne-
nonen, originators of the concept.

During the seminar Professor Kaj Storbacka and PhD 
Suvi Nenonen gave a presentation entitled “Market design 
– future growth through market design”. After the presenta-
tion, there was a lively discussion on why a company should 
take on market design, how markets can be designed and 
the implications of market design on management and stra-
tegy work. 

Professor Kaj Storbacka and PhD Suvi Nenonen publis-
hed an award-winning book on Market Design in 2010, un-
fortunately only available in Finnish to date. 

You can read more about Market Design in:

Storbacka, K. & Nenonen, S. (2011). Scripting markets: 
from value propositions to market propositions. Industrial 
Marketing Management, 40(2): 255-266.

Storbacka, K. & Nenonen, S. (2011). Markets as configura-
tions. European Journal of Marketing, 45 (1/2): 241-258.

VIP-SEMINAR 
IN VAASA WITH 
BO LUNDGREN
On April 6, Bo Lundgren, 
Director General of the 
Swedish National Debt Of-
fice and former Swedish 
Minister of Finance, visited 

the Hanken Vaasa campus. He was the keynote speaker at a 
VIP-seminar arranged for important corporate connections 
in the Vaasa region. His presentation focused on the role of 
the state in financial crises.

In his presentation, Lundgren emphasised the im-
portance of readily and efficiently engaging with the pro-
blems at hand. “The state always has a role to play in a syste-
mic crisis. The medicine is often liquidity - fast,” Lundgren 
said.

The participants in the seminar also learned more about 
the most recent crisis that Lundgren has been involved in, 
namely the crisis at Saab. As Director General of the institu-
tion that stands as guarantor for the loans granted to Saab 
by the European investment bank, Lundgren was in a posi-
tion to share very interesting insights with the audience.

SUCCESSFUL YEAR FOR 
THE HANKEN  
MENTORSHIP  
PROGRAMME
The Hanken mentorship programme 2010-11 was concluded on 
May  19 with a festive dinner. This year’s programme has been very 
successful, as 29 student-mentor pairs have been working together 
throughout the year.

“Several of the mentors and students have told us that they are going 
to continue to get together although the programme has ended. It 
seems that we have been exceptionally successful in pairing mentors 
and students this year. Some of the mentors have already signed up 
for next year’s programme, which is even more exciting,” said Erik 
Lund, Head of Careers Services at Hanken.

This year’s success goes to show that the mentorship programme is 
rewarding for both student and mentor, and that participating in the 
programme is definitely mutually beneficial.

The Hanken mentorship programme consists of active alumni who 
have made a career for themselves and are willing to share their 
knowledge and experience. They are paired with students and new 
graduates looking for connections and insights into the working 
world. Next autumn, Hanken will launch the first mentoring pro-
gramme in English aimed at supporting the integration of internatio-
nal students into Finnish society.
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VA A S A

H E L S I N K I

HANKEN AT A GLANCE
HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Campus also in Vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2145

 » Number of doctoral students – 170

 » Academic staff – 130

 » Number of partner universities worldwide – 98

AREAS OF STRENGTH
 » Finance and Statistics

 » Management and Organisation

 » Intellectual Property Law

 » Service and Relationship Marketing

BSc, MSc AND PhD DEGREES IN
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Statistics

 » Supply Chain Management and Corporate Geography

MASTER’S DEGREE PROGRAMMES IN ENGLISH
 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Intellectual Property Law (Helsinki)

 » International Management (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (Vaasa)

 » Strategic Entrepreneurship and Marketing (Vaasa)

EXECUTIVE EDUCATION
 » Hanken MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

 » CEFA/CIIA Certified EFFAS Financial Analyst

WWW.HANKEN.FI
INFO@HANKEN.FI

CONFERENCE:  
THE POWER OF  
RESPONSIBILITY
The first CR3 conference took place at Hanken in Helsinki 
8-9 April. The conference theme was “The power of respon-
sibility”. Conference participants could choose between 8 
different streams focusing on topics such as responsible 
management education, the political role of business th-
rough CR and socially responsible investors. The conference 
attracted more than 80 participants from more than 40 dif-
ferent universities around the world.

In his opening speech, Professor Guido Palazzo, Univer-
sity of Lausanne, brought up  globalisation and its impact 
on CSR. – Globalisation has consequences for how com-
panies perceive their own responsibility for environmental 
and social issues in the areas where they operate. During the 
last century “doing good” was the primary socio-ethical goal 
for companies. In the 21st century the prevailing thought is 
“primum non nocere”, ”do no harm”.

The CR3 conference results from cooperation between 
three business schools that were among the first to adopt 
the UN Principles for Responsible Management Educa-
tion (UNPRME): Audencia Nantes School of Management 
(France), Hanken School of Economics (Finland) and ISAE/
FGV in Curitiba (Brazil). The three schools have been wor-
king together on issues related to Corporate Responsibility 
/ Global Responsibility since 2008. 

NEW BILATERAL EXCHANGE 
AGREEMENTS

Hanken has signed three new bilateral exchange agree-
ments. The new partners are:

The University of Antwerp, Faculty of Applied Economics, 
Belgium

The City University of Hong Kong College of Business,  
China

The University of Freiburg, Faculty of Economics and  
Behavioural Sciences, Germany

The Hanken exchange scheme now consists of 98 bilateral 
agreements with universities in 35 countries. 

Professor Guido Palazzo 


