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Hanken defines itself as a research-based bu-
siness school. Our focus is on high-quality in-
ternational research, typically evidenced th-
rough publications in refereed, high Impact 
Factor journals. 

The competition in international research is 
tough, and the tools are limited: it is all about 
your faculty, and its incentives and possi-
bilities for research. Lately we have seen a 
strengthening of the incentives to publish in 
top journals. Also in the recruiting new facul-
ty, research quality has been in focus.

Now we can see some of the fruit of our la-
bours. During an accreditation visit to Han-
ken, we could present a list of our publications 

where our faculties have contributed. The list 
included top journals such as the American 
Economic Review, the Academy of Manage-
ment Review, and the Journal of Financial 
Economics. According to the crude measure 
of refereed international publications per fa-
culty, used by the Ministry of Education and 
Culture, Hanken has annually improved its 
score, scoring highest in 2010 among all uni-
versities with business education in Finland.

We are happy for our current successes, but 
hopefully only in the beginning of the process 
towards an even higher research quality. 

Success in international 
research

EVA L I L JEBLOM 
RECTOR

Great leadership was the main topic at this 
year’s Hanken Alumni Homecoming Day, 
Hankendagen in Helsinki. Close to 300 alumni 
participated in workshops on future leadership 
challenges and leadership in the financial 
sector, to name a few topics. 

In her opening speech Rector Eva Liljeblom said 
that Hanken is well on its way to reaching its 
strategic objectives. Today Hanken is a highly 
international and research-focused business 
school with close ties to the business community. 

Outukumpu’s CEO Mika Seitovirta pondered 
whether the same leadership style can be 
applied in different organisations, and gave an 
account of the most important leadership skills 
he has picked up from previous employers. 

Keynote speakers were Chairman of the Board 
Harry “Hjallis” Harkimo, owner of Finnish 
ice-hockey team Jokerit, and Google’s Sales 

Director Petri Kokko. They agreed that it takes 
a warm heart and visionary ideas to be a 
great leader. Harkimo also pointed out that it 
is important to build your team from the core, 
and emphasized that you will need three or 
four key team members, who will function as 
positive examples for the rest of the team. Petri 
Kokko emphasized a creative and challenging 
atmosphere, underlining that innovation can 
come from any part of the company, “it is 
everyone’s responsibility to try to come up with 
new innovations”. 

LEADERSHIP EXPERTS AT HANKEN ALUMNI 
HOMECOMING DAY

Harry Harkimo and Petri Kokko



FRENCH CULTURE AND COM-
MUNICATION MINISTER AWARDS 
ULLA LADAU-HARJULIN
On October 25, Ulla Ladau-Harjulin, lecturer in English at 
Hanken, received the Ordre des Arts et Lettres at the French 
Embassy in Helsinki. The honour was issued by Frédéric 
Mitterrand, Culture and Communication Minister, as re-
cognition of a “significant contribution to the enrichment of 
the French cultural inheritance.”
Ladau-Harjulin received the second highest degree of the 
order, Le grade d’officier. Other Finns who have received 
the award include Erkki Toivanen (1985), Karita Mattila 
(2003) and Tero Saarinen (2004).

HANKEN CO-ORGANIZER OF 
THE HELSINKI REGION WELCOME 
WEEKS

Hanken was one of the co-organizers the Helsinki Re-
gion Welcome Weeks. The weeks were aimed at all inter-
national students and internationally-minded people in the 
Helsinki region. The programme was packed with interes-
ting events ranging from sporting events to job-hunting 
opportunities and seminars, all aiming at making the region 
more familiar.

Within the Welcome Weeks framework Hanken arrang-
ed a seminar called The Finnish Economy Put into Context. 
Speakers at the seminar were Hanken ambassadors Heidi 
Schauman (Bank of Finland) and Carl Haglund (European 
Parliament).

JUAN LUIS ESPINOSA VEGA 
AWARDED FOR BEST MASTER’S 
THESIS IN HR

Juan Luis Espinosa Vega’s Master’s thesis ”Fostering 
affective organizational engagement during radical strate-
gic change” has received the Best Master’s Thesis award by 
HENRY ry (The Finnish Association for Human Resource 
Management). Espinosa Vega’s thesis focuses on affective 
engagement of middle management in the context of radical 
strategic change.

Annually HENRY ry arranges a Best Thesis competi-
tion in human resources. The competition emphasizes new, 
fresh and innovative perspectives within human resources 
as well as high-quality research. The prize of 1 000 Euros 
was handed over on September 29 at the Uudista ja uu-
distu-seminar in Helsinki.

Espinosa Vega is a fresh alumnus from Hanken’s Inter-
national Management Master’s programme.

KRISTINA HEINONEN AND TORE 
STRANDVIK’S PAPER RECEIVED 
AWARD OF EXCELLENCE

A paper written by Kristina Heinonen, HANKEN Foundation As-
sistant Professor in Marketing and Tore Strandvik, Professor in Mar-
keting at Hanken, has been chosen as Highly Commended Award 
Winner at the Literati Network Awards for Excellence. Heinonen 
and Strandvik’s paper ”Monitoring value-in-use of e-service” was 
published last year in Journal of Service Management Volume 20 
Number 1.
Every year the editorial teams at Emerald’s journals nominate an 
Outstanding Paper and up to three Highly Commended Papers 
published in a previous volume of the journal. The nominated artic-
les represent the most impressive pieces of work the editorial team 
has seen throughout the year. Journal of Service Management is a 
highly ranked journal within Service Marketing.

Ulla Ladau-Harjulin

Heidi Schauman and Carl Haglundor 
Gyöngyi Kovács



BRANDING SEMINAR IN VASA
Vasa campus hosted a one-day seminar on “Branding 

architecture – How to build successful brands”. Speakers 
at the seminars were Henrik Uggla, Ass. Professor at KTH 
Stockholm, Peter Björk, Ass. Professor at Hanken, and Pe-
ter Vesterbacka, Mighty Eagle at Rovio.

Peter Björk underlined the importance of creating as-
sociations to a brand. – A brand becomes a brand when it 
has a place in the consciousness of the customer. As one of 
Europe’s leading theorists and an expert on Brand Portfo-
lio Management and Brand-alliances, Henrik Uggla talked 
about risks and opportunities in co-branding.

Rovio’s Peter Vesterbacka spoke about ”Angry Birds – 
an international success story”. Vesterbacka said that the 
company has not spent any money on marketing Angry 
Birds, and pointed out that the main reason for success is 
simply a lot of luck. “-At this point in time our brand is the 
fastest-growing brand in the world. Our goal is to be the first 
entertaining brand to reach over 1 billion fans. That is more 
than Facebook”.

GUEST LECTURE WITH DR. WIL-
LIAM (BILL) MONCRIEF
Hanken hosted an afternoon session with Dr. William Moncrief, 
Senior Associate Dean, Neeley School of Business, Texas, on the 
topic “Do you have 20/20 vision? Who will Rule the Business and 
Political World in 2020?”. During the session Dr. William Moncrief 
talked about ”trouble” spots and about hot or growing markets. He 
combined history, political science and marketing into a forecasting 
of the status of the world in 2020. -To know where we are going in 
the future we have to see how we got to this point today. Furthermo-
re he pointed out that there have been five major global business 
milestones in recent history:

 »  End of World War II

 »  Fall of the Wall 1989

 »  Beginning of the Internet 1992”ish”

 »  9/11 2001

 »  Super-Recession 2008-2009

“- Knowing these past milestones will help us determine who the 
major business and political players will be in the future and where 
the potential danger spots might lie.”

VERONICA LINDHOLM APPOINTED 
ALUMNUS OF THE YEAR

Hanken annually elects an “Alumnus of the year”. This 
honour is bestowed on a noted Hanken alumnus who is both 
an ambassador for Hanken and has a strong connection to 
Hanken. This year’s Alumnus is Veronica Lindholm, Mar-
keting Director at the Walt Disney Company Nordic. Vero-
nica Lindholm has a longstanding commitment to student 
activities at Hanken and has served as an active link bet-
ween Hanken and the business community. As a result, she 
has been and continues to be a role model for alumni and 
students. “-I am very honoured, and I am incredibly pleased 
to see the very close interaction between Hanken and the 
corporate world, something I missed during my own col-
lege days. I see it as a given that we, the business represen-
tatives, will be there for Hanken” says Lindholm. “-I have 
chosen to focus my commitment on students, that’s where 
I have seen the greatest opportunity to make a difference”. 

“-It has been rewarding for me to get to know Hanken 
from a different perspective and I warmly encourage all 
alumni to get involved. There are several ways to get invol-
ved with Hanken. Every alumnus is free to engage in the is-
sues they are most passionate about”, concludes Lindholm. 

The award was announced at the annual homecoming 
day, Hankendagen, in Helsinki on Friday, October 7. This 
was the third year that Hanken appointed an Alumnus of 
the year. Previously, Ole Johansson, Chairman of The Con-
federation of Finnish Industries EK and Philip Aminoff, 
Chairman of Electrosonic Group, have received the award.

Ulla Ladau-Harjulin

Veronica Lindholm

Peter Vesterbacka, Henrik Uggla and Peter Björk
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HANKEN AT A GLANCE
HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Campus also in Vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2145

 » Number of doctoral students – 160

 » Academic staff – 100

 » Number of partner universities worldwide – 100

AREAS OF STRENGTH
 » Finance and Statistics

 » Management and Organisation

 » Intellectual Property Law

 » Service and Relationship Marketing

MAJORS
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Statistics

 » Supply Chain Management and Corporate Geography

MASTER’S DEGREE PROGRAMMES IN ENGLISH
 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Financial Economics (Helsinki)

 » Intellectual Property Law (Helsinki)

 » International Management and Strategy (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (Vaasa)

EXECUTIVE EDUCATION
 » Hanken MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

 » CEFA/CIIA Certified EFFAS Financial Analyst

WWW.HANKEN.FI
INFO@HANKEN.FI

NEW BILATERAL EXCHANGE 
AGREEMENTS
Hanken has signed two new bilateral exchange agreements. 
The new partners are:

Karlsruhe Institute of Technology, Germany  

University of Strathclyde, Strathclyde Business School (tri-
ple crown EQUIS, AMBA, AACSB), UK 

The Hanken exchange scheme now consists of 102 bilateral 
agreements with universities in 36 countries. 

OPEN DOORS AT HANKEN
During two days in November Hanken opened its do-

ors and was visited by over 500 matriculation students. The 
students came from schools all over Finland and presenta-
tions were given by Hanken’s staff, alumni, students and 
the student union. Camilla Sågbom, director of Hanken’s 
External Relations summed up the event “–The days were 
a success and we managed to reach out to the right target 
group and increase the awareness of what Hanken offers”.


