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Hanken has defined internationalisation as one of its focus 
areas. For a business school in a small, open economy, this 
is a natural choice. Recently, many steps towards greater 
international involvement have been taken, and the results 
are emerging. The number of international refereed publica-
tions per faculty has been steadily increasing, making Han-
ken the best producing business school in Finland in 2010. 
For 2011, this ratio has further improved. Our international 
recruitment activities and our actions to get the AACSB ac-
creditation are expected to further speed up this process. 
Incentives have also been initiated to motivate papers in 
top publications. Finally, Hanken researchers have received 
important international acknowledgements, such as Profes-
sor Christian Grönroos’ recent appointment as a Legend of 
Marketing.

Regarding student enrolment, we can note the increase in 
applications to our international Master’s programmes. And 
now, as the Bachelor programme students move out for their 

term abroad, we can also foresee a 
significant increase in the number 
of exchange students at the Hel-
sinki and Vaasa campuses, further 
internationalizing our activities on 
home ground. Areas of improve-
ment do, admittedly, remain. Our 
low international research funding 
is an Achilles’ heel for Hanken, 
and given its high impact on our 
state funding, it is imperative for 
our faculty to figure out how to 
improve our international appli-
cations. International recruitment 
also remains a challenge. But on 
a general level, we are well on our 
way, and more than ready to com-
pete in an international environment.

Steps towards increased internationalisation
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RECTOR

CHRISTIAN GRÖNROOS APPOINTED 
LEGEND IN MARKETING

Christian Grönroos has been appointed as the first ”Legend in Marketing” outside North America. His research 
work, some 100 publications in all, will be compiled and featured in the forthcoming ”Legends in Marketing” 
series, edited by Dr. Jagdish Sheth (Series Editor) and published by Sage Publications. The work of Dr. Grönroos 
adheres strongly to the Nordic School perspective, which works to break down myths, generalizations and esta-
blished concepts within sales and marketing.

The objective of the Legend series is to ensure that the legacies of our most prominent marketing scholars are pre-
served and can be widely disseminated among the next generation of marketing researchers. The research work 
of Dr. Grönroos will be organized according to topics and themes into eight volumes. Other marketing scholars 
featured as Legends include Richard Bagozzi, Shelby Hunt, Philip Kotler, V. Kumar, Naresh Malhotra, Kent Mon-
roe, Jagdish Sheth, Yoram Wind, and Gerald Zaltman.
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CORPORATE 
RESPONSIBILITY 
IS HERE TO STAY

Corporate responsibility and the role of business in 
sustainable development is something we can no longer 
sweep under the carpet. The question “Can companies af-
ford not to be responsible or not to work for sustainable de-
velopment?” was asked at Hanken’s alumni day in Zürich. 
“-Sustainable development is not just for speeches or tree-
huggers, but can provide a basis for investment decisions”, 
said Mathias Narr from SAM Sustainability Investing, an 
investment company that specializes in investing in sustai-
nable development.

According to both Professor Gyöngyi Kovacs at Hanken 
and Dennis Hamro-Drotz, program director at the UNEP 
Post-Conflict and Disaster Management Branch, companies 
can contribute both during and after conflicts and disas-
ters. Joint efforts on sustainable development in disaster-
affected areas may also have other positive consequences 
for companies. Businesses can achieve greater goodwill in 
the societies they operate in and also tap onto tomorrow’s  
markets.

THE FUTURE OF 
INNOVATION 

Is innovation always positive? Is innovation the way out 
from, or the reason for the current global economic crisis? 
Are you able to catch the weak signals and early trends in 
your industry? Public debate on innovation tends to focus 
on maximising the intended positive effects of innova-
tions, but often ignores the less beneficial, unintentional 
consequences for society as a whole. These issues were 
raised at the Hanken Focus Forum which also included a 
panel discussion on “How do we improve the effectiveness 
of innovation in achieving higher well-being for everyone 
in the Finnish society in the future?”. The panel consisted 
of Esa Saarinen, Philosopher, Professor, Aalto University, 
Ville Niinistö, Minister of the Environment, Ville Miettinen, 
CEO, Microtask Oy, winner of the Red Herring Innovation 
Award, Timo Hämäläinen, Sitra fellow, PhD, Dos.,Strategic 
research, Finnish innovation fund, Sitra and Guy Ahonen, 
Director, Knowledge Management, Finnish Institute of Oc-
cupational Health.

During the seminar Hanken Professor Karl-Erik Sveiby, 
Pernilla Gripenberg, PhD and Beata Segercrantz, PhD also 
launched their book ’Challenging the Innovation Paradigm’.

MASTER’S 
APPLICATIONS AT 
ALL TIME HIGH
Applications to Hanken’s international master’s programmes have 
increased by nearly 20 per cent this spring. “-We are quite satisfied 
with both the quantity and the quality of the applicants and we are 
hoping that this is the beginning of a positive trend”, says Nina Olin, 
Director of External Relations and Communications. “-The increased 
number of applications may partly be a result of external factors, 
such as Helsinki being World Design Capital this year. In this context 
Helsinki and Finland have been promoted in media all over the 
world and this probably shows up in our statistics. External channels 
have also offered us a window to promote the fact that students 
enrolled in a regular degree programme at Hanken pay no tuition 
fee”, Olin points out.
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FAVOUR RISK-TAKING! 
The deficit in state finances, the lack of national exit 

strategies, the change in labour structure and the competi-
tive situation were all in focus when Anne Berner, president 
of the textile and furnishing company Vallila Interior, spoke 
about how to create the conditions for growth businesses at 
Hanken in Vaasa.

Berner pointed out that entrepreneurship is about risk-
taking but the conditions are not optimal. “-Risk-taking is 
not compensated, and therefore the entrepreneurs do not 
take risks to the full extent, and this inhibits growth”. As an 
example, she mentioned the taxation of companies and the 
fact that many companies are forced to grow with the help 
of foreign capital and that loan capital and shareholders are 
taxed differently.



ANDERS WALL 
AWARD
Anders Wall awards 14,000 Euro to Hanken student 
Matias Lindroos. Alongside his studies, Lindroos 
has, together with three other young entrepreneurs, 
founded Neligrate Ltd. The company has launched 
the innovative mobile application ParkkiNappi, a ser-
vice through which users can pay their parking fees 
via mobile phone. Many Finnish cities are already 
using the application and the next step is to expand 
internationally.

WHAT IF... RETHINK! 
In the light of Professor Christian Grönroos being ap-

pointed Marketing Legend by the American Sheth Founda-
tion, Hanken hosted a seminar with the title “What if... To 
kill the myths of marketing and sales!”.  

Grönroos argued that one problem is the fact that most 
research is US-driven and that the attempts made at rene-
wal don’t lead anywhere as the established framework sees 
marketing as a separate business function. “-The customer 
is everywhere in the company, but the marketing depart-
ment is often the only department that does not have direct 
customer contact. Instead, market research and thinking on 
the basis of abstractions are – all too often – carried out 
blindfolded”. He also pointed out that the perception of ser-
vice has changed. “-The idea is that service providers 
through cooperation and interaction will support the client’s 
everyday processes. Even companies that traditionally see 
themselves as goods companies could, through how they 
approach their customers, also benefit from the advantages 
of service, and act as service providers”.

FRIENDS OF HANKEN
In early May Hanken invited its donors to a donor eve-

ning to celebrate the completed campaign and the launch of 
the fundraising campaign book. Over 55 million euro is the 
balance when the fundraising campaign ‘Hanken 100’ ends. 

“-But this is not the end of fundraising, this spring we 
have founded a new fund called Friends of Hanken”, said 
Rector Eva Liljeblom. The newly created fund will support 
the university’s internationalisation strategy, and will finan-
ce research positions, professorships and student mobility.

During the event Rector Liljeblom also announced that 
the research centre CEFIR has been renamed to Wallenberg 
Centre for Financial Research in accordance with the dona-
tion from Marianne and Marcus Wallenberg Foundation. 
Hans Wibom, Chairman of the Foundation, was pleased 
with the name change. “-Education and research forms a vi-
tal link in the cooperation between Finland and Sweden as 
well as other Nordic countries. Supporting Hanken School 
of Economics promotes continued good cooperation bet-
ween researchers and students in Sweden and Finland, and 
it is fully in line with the foundation’s policy”.

HOW TO SUCCEED IN 
RUSSIA

Hanken, Hanken & SSE and Hanken Premium Partner 
Fazer arranged as part of Hanken’s Partner Programme, a 
joint seminar entitled “Leading Success in Russia”.

The family company Fazer is one of the international 
companies that have succeeded in establishing business in 
Russia and the company’s CEO, Karsten Slotte, shared the 
company’s valuable experiences. ”- In 1997 Fazer purchased 
an established bakery in St. Petersburg. The former owners 
continued working for a long time and were of invaluable 
help in the efforts of bringing Fazer to the Russian market”.

Hanken’s researchers Wilhelm Barner-Rasmussen and 
Mats Ehrnrooth have done a study with Russian economics 
researchers based on private, national companies throug-
hout Russia. The results show that even if money is still an 
important factor when people choose whether to stay at a 
workplace, the work environment, work tasks and career 
opportunities have become increasingly important.

The seminar ended with a brief round table discussion 
led by Karsten Slotte, Tikkurila Oyj’s CEO Erkki Järvinen 
and Kati Varhee, Customer Business Director at SEK & 
GREY.
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HANKEN AT A GLANCE
HANKEN IN FIGURES
 » Founded in Helsinki 1909

 » Campus also in Vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2183

 » Number of doctoral students – 164

 » Academic staff – 126

 » Number of partner universities worldwide – 104

AREAS OF STRENGTH
 » Finance and Statistics

 » Management and Organisation

 » Intellectual Property Law

 » Service and Relationship Marketing

BSc, MSc AND PhD DEGREES IN
 » Accounting

 » Commercial Law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Statistics

 » Supply Chain Management and Corporate Geography

MASTER’S DEGREE PROGRAMMES IN ENGLISH
 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Financial Economics (Helsinki)

 » Intellectual Property Law (Helsinki)

 » International Management and Strategy (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (Vaasa)

EXECUTIVE EDUCATION
 » Hanken MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education Vaasa

 » CEFA/CIIA Certified EFFAS Financial Analyst

WWW.HANKEN.FI
INFO@HANKEN.FI

HANKEN HOSTS
The following research conferences arranged this summer: 

AMA SERVSIG 2012:

SERVSIG International Service Research Conference will 
be held on June 7-9, 2012 in Helsinki, Finland, the World 
Design Capital of 2012. The conference will be hosted by the 
CERS Centre for Relationship Marketing and Service Mana-
gement at Hanken School of Economics.

EGOS COLLOQUIUM 2012:

The theme of the 28th EGOS Colloquium 2012 on July 2–7, 
2012, in Helsinki is Design!? The concept of design has 
been defined and used in a multitude of ways in a variety 
of academic fields, ranging from the classics of organisatio-
nal design to studies on open sourcing and aesthetics. The 
exclamation mark in Design!? denotes the need for orga-
nisational and other theorists to take actively into account 
different perspectives, to take a stand, and to suggest new 
and innovative ideas vis-à-vis existing work.

The EGOS COLLOQUIUM is jointly organised by Hanken 
School of Economics and Aalto University.

NEW BILATERAL 
EXCHANGE 
AGREEMENTS
Hanken has signed two new bilateral exchange agreements. 
The new partners are: 

National Taiwan University College of Management, Tai-
wan (AACSB) 

ISM University of Management and Economics, Lithuania 

The Hanken exchange scheme now consists of 104 bilateral 
agreements with universities in 36 countries.

HANKEN PARTNER 
PROGRAMME
The Hanken Partner Programme aims at building long-las-
ting, mutually beneficial relationships that strengthen the 
connection between Hanken and the corporate world.

Hanken Premium Partners: Fazer, H&M, KPMG and PwC 
Hanken Partners: Deloitte and Ernst & Young
Hanken Vaasa Partner: Estlander & Partners


