
NEWSLETTER 3– 12
fROM haNkEN SChOOL Of ECONOMICS

Design is with us at all times, and this year it has 
played a special role for many of us, not least 
because of Helsinki being the World Design Ca-
pital 2012. At Hanken, and to me personally, de-
sign entails many things, but I want to highlight 
two perspectives in particular. 

Firstly, we at Hanken focus on the design of our 
study programmes and service offerings, from 
bachelor to doctoral studies, and furthermore to 
executive education. This involves long-term de-
velopment of content and learning methods, but 
it also requires a dynamic capability to create 
tailor-made solutions for our partners. 

Secondly, Hanken has hosted several interna-
tional conferences this year. As it happened, 
the theme of the 28th EGOS (European Group 
for Organizational Studies) Colloquium 2012 in 
Helsinki was design. This conference brought 
almost 1,800 leading organisation scholars to 
Hanken and Aalto University to reflect upon the 
meaning of design in organisation theory and 
practice. As the former chairman of EGOS, and 
as a representative of one of the organisers, I felt 
really proud of Hanken. I believe this is what we 
want and need to do to remain as a leading in-
ternational business school.

Creative Education

ThE GRÖNROOS SERVICE RESEaRCh aWaRD

The Grönroos Service Research Award is presented in recognition 
of excellent achievements in service research, to scholars who chal-
lenge common beliefs and demonstrate significant originality in their 
work. Innovative new approaches are emphasised above all when 
selecting the recipient.

The recipient of the 2012 Grönroos Award is Raymond P. Fisk, 
Professor and Chair of the Department of Marketing at Texas State 
University-San Marcos, in the United States.

“Ray does research in the spirit of the Nordic School, challenging 
current ways of thinking and opening new intellectual pathways. 
What makes Ray an excellent recipient of the award is his broad 
and inventive contribution to service research through the applica-
tion of drama and improvisation from a theatre setting, lessons from 
jazz and music, the use of metaphors in service marketing, and his 
explorations into customers behaving badly, veterinary services, 
and service innovation”, says Maria Holmlund-Rytkönen, Head of 
the Department of Marketing at Hanken School of Economics.
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RECTOR’S LIST 
SChOLaRShIP 2012 
aWaRDED

The Rector’s List Annual Scholarship awards the top 5 
per cent of students close to their M.Sc. graduation. The 
selection criteria include enrolment time and obtained cre-
dits, as well as the average grade. Students enrolled in the 
integrated bachelor’s and master’s programmes and stu-
dents enrolled in the 2-year master’s degree programmes 
are both included.

Hanken Premium Partner representatives from Fazer, 
H&M, KPMG, and PwC, as well as Hanken Partner repre-
sentatives from Deloitte and Ernst & Young, had the oppor-
tunity to participate in the ceremony and acquaint themsel-
ves with the award winners.

COMMUNICaTIVE 
LEaDERShIP 

Anyone who has ever held a senior position in any con-
text has probably realised that it is not always easy to convey 
a message to those who are to be managed. Why a message 
does not always get interpreted as it is intended, was one 
of the questions that Margaret Ivarsson answered in her 
lecture on Communicative Leadership at the Forum for 
Women’s Leadership, organised by Hanken in Vaasa.

Leading is not always easy, as employees do not repre-
sent a homogeneous group. Cultural differences, different 
security needs, different ages, and different genders are 
some of the factors that may affect the communication bet-
ween managers and employees. “As a manager, you should 
know who you are and you have to adapt to different types 
of people. A communicative leader engages employees in 
dialogue, gives and seeks feedback, and involves employees 
in decision-making”, says Ivarsson”.

BUSINESS DESIGN 
fORUM

In conjunction with Helsinki Design Week in Septem-
ber, Hanken & SSE Executive Education and consulting 
firm Talent Vectia arranged a business design forum to 
show that design is not only about products, but also a vital 
part of business and leadership. During the seminar, nearly 
100 business executives gathered to listen to the Finnair plc 
CEO, Mika Vehviläinen, discuss how Finnair has tackled the 
challenge of achieving a service design identity and culture 
in a heavily competitive industry.

The participants also dug into concrete business chal-
lenges in two innovation clinics on the topics of designing 
growth markets and customer experiences within non-
linear broadcasting, and creating a positive customer ser-
vice culture by means of leadership. Both innovation clinics 
had a strong practical approach involving real-life cases.

PETRI kokko
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OPEN aCCESS 
JOURNaLS

During the past years, free scientific journals started to 
challenge the traditional fee-subscription magazines. The 
increased number of free journals and more widely availa-
ble so-called open access journals has also raised suspicions 
that these journals do not hold the same quality as the jour-
nals that require subscriptions.

“The opinion is divided, and false images of open access 
publications are actually spread. Due to this, we studied the 
matter in a scientific manner by using citation statistics”, 
says Bo-Christer Björk, Professor of Information Manage-
ment at Hanken, who, along with Professor David Solomon 
from Michigan State University, investigated how often 
articles from open access journals are cited in comparison 
to subscription magazines. Professors Björk and Solomon 
concluded that among the magazines that have emerged 
over the last ten years, there was no difference in citation 
between subscription and open access journals.

This research is an important contribution to the debate 
about the pros and cons of open access publishing.

NEW DEaN Of 
haNkEN’S VaaSa 
CaMPUS 
As of 1 August 2012, Professor lars-johan lindqvist is Dean of 
Hanken’s vaasa Campus. The previous Dean, Professor Sören kock, 
will return to his professorship in Management and organisation.

lindqvist’s term of office extends from 1 August 2012 until the end of 
2013. lindqvist has previously held the position of Dean during the 
years 1986-1996.

PETRI kokko

INNOVaTIVE SERVICE
The SERVSIG International Service Research Confe-

rence was held on 7-9 June 2012 in Helsinki, Finland, the 
World Design Capital of 2012. SERVSIG is the name given 
to the American Marketing Association’s Services Marke-
ting Special Interest Group. The SERVSIG International 
Research Conference is held in a different country every two 
years. This year’s conference was hosted by the CERS Cen-
tre for Relationship Marketing and Service Management at 
Hanken School of Economics. The keynote was presented 
by Petri Kokko, Director of Google Global Sales Learning & 
Development, on the topic ”Customer Driven Change”.

DESIGN!?
The theme of the 28th EGOS Colloquium 2012, in Hel-

sinki on 2–7 July 2012, was Design!? The concept of design 
has been defined and used in a multitude of ways in a variety 
of academic fields, ranging from the classics of organisatio-
nal design to studies on open sourcing and aesthetics. The 
exclamation mark in Design!? denotes the need for orga-
nisational and other theorists actively to take into account 
different perspectives, to take a stand, and to suggest new 
and innovative ideas vis-à-vis existing work.
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haNkEN aT a GLaNCE
haNkEN IN fIGURES
 » Founded in Helsinki 1909

 » Campus also in vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2183

 » Number of doctoral students – 164

 » Academic staff – 126

 » Number of partner universities worldwide – 103

aREaS Of STRENGTh
 » Finance and Statistics

 » Management and organisation

 » Intellectual Property law

 » Service and Relationship Marketing

BSc, MSc aND PhD DEGREES IN
 » Accounting

 » Commercial law

 » Economics

 » Entrepreneurship, Management and organisation

 » Finance

 » Information Systems Science

 » Management and organisation

 » Marketing

 » Statistics

 » Supply Chain Management and Corporate Geography

MaSTER’S DEGREE PROGRaMMES IN 
ECONOMICS aND BUSINESS
 » Corporate Governance (Helsinki)

 » Economics (Helsinki)

 » Financial Economics (Helsinki)

 » Intellectual Property law (Helsinki)

 » International Management and Strategy (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (vaasa)

ExECUTIVE EDUCaTION
 » Hanken MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education vaasa

 » CEFA/CIIA Certified EFFAS Financial Analyst

WWW.haNkEN.fI
INfO@haNkEN.fI

NEW BILaTERaL 
ExChaNGE 
aGREEMENTS
Hanken has signed one new bilateral exchange agreement. 
The new partner is:

Universidad Carlos III de Madrid Department of Business Ad-
ministration, Spain

The Hanken exchange scheme now consists of 103 partner 
universities in 37 countries. 

haNkEN PaRTNER 
PROGRaMME
The Hanken Partner Programme aims at building long-lasting, 
mutually beneficial relationships that strengthen the 
connection between Hanken and the corporate world.

Hanken Premium Partners: Fazer, H&M, KPMG and PwC
Hanken Partners: Deloitte and Ernst & Young
Hanken Vaasa Partner: Estlander & Partners

haNkEN NETWORk 
DaY – EMPLOYING 
GENERaTION Y
The annual Hanken Network Day is jointly arranged by 
Hanken and the Student Union. This year the event was ar-
ranged for the second time. During the day Hanken Premium 
Partners Fazer, H&M, kPMG and PwC and Hanken Partners 
Deloitte and Ernst&young, togehter with 11 other companies, 
met Hanken students and faculty to build new contacts in an 
informal atmosphere.

The event was closed with a panel discussion between 
students and employers where opinions and experiences were 
shared on the theme ”Employing generation y-possibilities 
and challenges”. The panel consisted of Frank korsström, 
CEo, Accenture Finland, kati Sulin, online Dialogue Director, 
Fazer, Helka Pirinen, Senior Consultant and  Rasmus Savan-
der, Chairman, SHS (Student union). The panel was modera-
ted by Charlotta Niemistö, Post-doctoral Researcher, Hanken. 


