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Responsible Education

SOCIaL INNOVaTION

In November, the research group on Corporate Responsibility, Ethics 
& Management Education (CREME) at Hanken School of Economics 
hosted a series of workshops that outlined and addressed some of 
the main CR challenges and opportunities for Finnish business in 
the context of land, food and development. One of the workshops 
was facilitated by Associate Professor Subhasis Ray from the Xavier 
Institute of Management in India, who presented cases from India 
and Peru on regulations and policy on industrial land acquisition. 
The workshop looked at land use, land rights and land regulations 
from a global perspective.

Successful social innovations in a developing region were discussed 
during the workshop led by Rhoda Kadalie, Executive Director of 
Impumelelo Social Innovation Centre in South Africa. The presenta-
tion asked how can successful social innovations be fostered and 
potentially replicated, and what can we learn from social innovation 
in different contexts.

KAREN SPENS 
DEAN OF EDUCATION

During my years at Hanken, the subject that we now call Supply Chain Management and Corporate 
Geography (SCM&CG) has changed dramatically. Two focal areas have grown to become the core 
of the subject, humanitarian logistics and corporate responsibility. An award-winning conference 
paper in 2006 triggered international interest and led to the establishment of an international re-
search network in humanitarian logistics (HL). Formalising the group, the Humanitarian Logistics 
and Supply Chain Research Institute (HUMLOG Institute) was established between Hanken and the 
National Defence University (NDU) in 2008. Today, the institute serves as a global platform for HL 
research and the home for the first journal in the field, the Journal of Humanitarian Logistics and 
Supply Chain Management. The second research focus is corporate responsibility (CR) and sustaina-
ble development. While environmental management has been part of the focus of the subject since 
the 1960s, the research focus on it has been intensified since the end of the 1990s, and has come to 
include both the social and environmental aspects of corporate activity. 

While recognising CR as a cross-disciplinary field, the focus fits well within the traditional research 
themes of corporate geography through its emphasis on research on the localization process, interac-
tion with the external environment, and managing increasingly complex supply chain relationships. 
Today Hanken offers a CR study module, and, while it is co-ordinated by SCM&CG, it essentially 
integrates courses from various other subjects at Hanken. What is more, it is offered as a module 
for students of the University of Helsinki – in return, SCM&CG students have access to logistics and 
geography courses at the university. It is within this module that the students, in their final work in 
the course CSR: From Principles to Practice, have the task of organising a panel debate – a debate 
that has this year attracted very prominent speakers, of which you can read more in this newsletter.

RHODA KADAl IE 



RELIEf SUPPLY ChaIN 
MaNaGEMENT 

The cost of transportation in aid operations and of supp-
lies in crisis areas is very high. To ensure that aid deliveries 
succeed, it is crucial that local actors are involved in the 
work, not just aid workers flown in from major aid organi-
sations. The research institute HUMLOG, founded by Han-
ken and the National Defence University of Finland (NDU), 
focuses on research in humanitarian logistics. October saw 
the book launch of Relief Supply Chain Management for Di-
sasters: Humanitarian Aid and Emergency Logistics, edited 
by Gyöngyi Kovács, Director of the HUMLOG Institute and 
Professor Karen Spens. 

“Cooperation between different actors in terms of disas-
ter relief, development aid and transportation of medical 
supplies for emergency help to depressed regions is very 
important in humanitarian logistics, explained Professor 
Karen Spens.

The HUMLOG Institute was founded in 2008. The aim 
of the HUMLOG Institute is to share and disseminate know-
ledge on issues related to humanitarian logistics.

BjöRN ROSENgREN

fUTURE VISIONS aND 
GLOBaL EXPaNSION 

Finland in the world in 2020 was the theme of Hanken’s 
biggest alumni event, Hankendagen, which was arranged at 
Hanken’s campus in Vaasa this year. The day also provided 
an interesting panel discussion on how Finland can retain 
its competitive advantage.

The keynote speaker Björn Rosengren, CEO at Wärt-
silä, raised the topic of “Challenges of making China a home 
market”. According to Rosengren, China as a market is im-
portant for all companies that want to call themselves glo-
bal.  Rosengren divided the competitive landscape of China 
into three segments: highest, middle and lowest segment. 
“The middle segment is what most Chinese companies are 
focusing on, whereas it is common for foreign companies 
to enter the Chinese markets and have a strong position in 
the highest segment. But without paying any attention to 
the middle segment, foreign companies face the risk that 
Chinese companies will get better and work their way up-
wards, displacing foreign companies when the top segment 
has more players in it.” Rosengren ended the session stating 
that in order to succeed in China, an international company 
needs to have a strong local presence and be able to meet the 
local competitors. 

gyöNgyI KOváCS AND K AREN SPENS

hONORaRY        
DOCTORaTE 
Tore Strandvik, Professor of Marketing at Hanken, has recei-
ved an honorary doctorate at Karlstad University, Faculty of 
Economic Sciences.
Tore Strandvik has visited the Service Research Centre, CTF 
and Karlstad University in various roles over the years, as a 
lecturer, researcher, visiting professor and conference partici-
pant. He is also a member of CTF’s Board of Directors and the 
reference groups for CTF’s research. 



haNkEN aPPOINTS   
RESEaRCh PROfESSOR
Eero vaara, vice-Rector and Professor of Management and Or-
ganisation at Hanken School of Economics, has been appointed 
the school’s first research professor. Eero vaara will begin his 
two-year professorship on 1 january 2013.
“The research professorship is one step in the process of 
strengthening Hanken’s profile as an international research-inten-
sive university. The appointment was made taking into account 
previous research qualifications and the applicant’s research 
prospects, based on a clearly formulated research plan”, says 
Rector Eva liljeblom.

ECO-LaBELLING OR 
DECO LaBELLING

What is behind the eco-certificates of the agro-food in-
dustry? Why do we need them and how do they actually 
work? The demand for eco-labelled products is constantly 
increasing and there are over one hundred different eco-
labels and certificates on the market. 

As part of the Corporate Social Responsibility: From 
Principles to Practice course, Hanken organised an event 
to discuss whether companies embrace the eco-trend ba-
sed on sincere corporate responsibility or purely because 
of increased sales profit. The event also consisted of an 
expert panel where Tarja Halonen, President and Chair of 
the Board of the Helsinki Sustainability Center, and Ulrika 
Romantschuk, Communications Director at Fazer, among 
others, discussed the topic.

EXIT fINLaND? 
In November, Hanken alumni and students organised a 

seminar on what it is like to be an entrepreneur, how great 
ideas start and how to find the right strategy when going 
international. During the seminar, experts discussed entre-
preneurship and internationalisation. The keynote speakers 
of the seminar were:

William Wolfram, a young entrepreneur who is the 
founder and CEO of Deal Dash, an e-commerce start-up 
operating mainly in the US with a turnover of more than 6 
million euro per month.

Dag Sandås, Executive VP and Deputy to Chief Execu-
tive Officer at The Switch, a Vaasa-based company specia-
lised in renewable energy applications, succeeding on both 
domestic and international markets.

Jan Sten, an expert on innovations, entrepreneurship 
and family business in various forms.

The seminar ended with a pitching session where parti-
cipants presented business ideas to both the audience and 
an experienced jury, who gave feedback on the business 
idea. The jury consisted of experts from different areas: 
Catharina Stackelberg, MD at Marketing Clinic, Torkel 
Tallqvist, founder and CEO of Artefaktum, Antti Pasila, co-
founder and COO at Kiosked and Tero Leikas, Executive Di-
rector at Ernst & Young.

OPEN DOORS aT     
haNkEN

For three days in November, Hanken opened its doors 
and was visited by over 600 matriculation students. The 
students came from schools all over Finland and presen-
tations were given by Hanken’s staff, alumni, students and 
the student union. Nina Olin, Director of Hanken’s Exter-
nal Relations, summed up the event: “The open door con-
cept is not only a unique opportunity for us to reach out to 
the right target group and increase the awareness of what 
Hanken offers, but it is also an important forum where we 
can take up on trends and answer questions in person. This 
year we expanded the event to three days, which enabled us 
to make each day tailor-made based on the audience”.

PRESIDENT TAR jA HAlONEN  
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haNkEN aT a GLaNCE
haNkEN IN fIGURES
 » Founded in Helsinki 1909

 » Campus also in vaasa since 1980

 » Research and teaching in Swedish and English in five different 
departments

 » Number of students enrolled for bachelor and masters degrees – 
2183

 » Number of doctoral students – 164

 » Academic staff – 126

 » Number of partner universities worldwide – 104

aREaS Of STRENGTh
 » Finance and Statistics

 » Management and Organisation

 » Intellectual Property law

 » Service and Relationship Marketing

BSc, MSc aND PhD DEGREES IN
 » Accounting

 » Commercial law

 » Economics

 » Entrepreneurship, Management and Organisation

 » Finance

 » Information Systems Science

 » Management and Organisation

 » Marketing

 » Statistics

 » Supply Chain Management and Corporate geography

MaSTER’S DEGREE PROGRaMMES IN 
ECONOMICS aND BUSINESS
 » Corporate governance (Helsinki)

 » Economics (Helsinki)

 » Financial Economics (Helsinki)

 » Intellectual Property law (Helsinki)

 » International Management and Strategy (Helsinki)

 » Marketing (Helsinki)

 » Quantitative Finance (vaasa)

EXECUTIVE EDUCaTION
 » Hanken MBA

 » Hanken & SSE Executive Education

 » Hanken Executive Education vaasa

 » CEFA/CIIA Certified EFFAS Financial Analyst

WWW.haNkEN.fI
INfO@haNkEN.fI

NEW BILaTERaL 
EXChaNGE 
aGREEMENTS
Hanken has signed one new bilateral exchange agreement. 
The new partner is:

Rheinisch Westfälische Technische Hochschule Aachen 
(AACSB), Germany.

The Hanken excahnge scheme now consists of 104 partner uni-
versities in 37 countries.

haNkEN PaRTNER 
PROGRaMME
The Hanken Partner Programme aims at building long-lasting, 
mutually beneficial relationships that strengthen the 
connection between Hanken and the corporate world.

Hanken Premium Partners: Fazer, H&M, KPMG and PwC
Hanken Partners: Deloitte and Ernst & Young
Hanken Vaasa Partner: Estlander & Partners

aLUMNUS Of ThE YEaR
This year Dag Sandås 

was appointed Alumnus 
of the year. Dag Sandås is 
CFO and Deputy CEO at 
The Switch, a Vaasa-based 
company that specialises in 
renewable energy applica-
tions, succeeding on both 
domestic and international 
markets. 

DAg SANDåS


