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FOREW ORD

FOREWORD
The School has a research policy according to which the
areas of strength (AoS) are prioritised in resource allocation.
The current four areas of strength – Economics, Financial
Economics, Management and Organisation and Marketing
– are valid until December 31st 2018. The appointment of
the current areas of strength was based on the EoR1 evaluation, done by an external panel in 2012-2013. The panel conducted a systematic and objective analysis of the research
conducted in Hanken’s areas of research, which where ten
at that time. The EoR1 report can be found at: http://hdl.
handle.net/10138/38891.
This report is based on Hanken’s second Evaluation
of Research (EoR2), which was conducted during 20172018, with a slightly different approach. This time research
teams were themselves invited to form prospective areas of
strength (AoS), and those research teams were evaluated,
along with an evaluation of each subject area at Hanken. In
the coming years, the comments of the panel and the results
of the evaluation will also be applied in the continuous process of developing Hanken’s research environment with the
aim of research excellence in research – highly appreciated
by the corporate world and society.

R E C TO R K A R EN S P EN S
H A N K EN S C H O O L O F E CO N O M I C S
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EVALUATION PROCESS
The Rector assigned a steering group for the EoR2 project
in May 2017. It consisted of the Dean of Research Timo Korkeamäki (chair), Rector Karen Spens, Dean of Education
Minna Martikainen, Associate Dean Maj-Britt Hedvall, Library Director Tua Hindersson-Söderholm (secretary) and
the Heads of Departments Professor Jaakko Aspara, Professor Sören Kock, Professor Matti Kukkonen, Professor Anders Löflund and Professor Topi Miettinen.
The steering group defined two goals for the evaluation
(appendix 1: Terms of Reference):
Part I: EoR2; to hear the panel’s opinion on the research conducted at each of the subject areas of the school.
This part followed the structure of EoR1 and the subjects
areas were graded on a five-point scale.
Part II: AoS: to get preliminarily suggestions of areas
of strength. The panel were to distinguish between research
areas where research of the highest international standard is
conducted (research areas in category A) and research areas
which have the potential to develop towards the highest level
of international research and determining what is necessary
to ensure such development (research areas in category B).
The panel were also asked to provide a ranking of those in
the category A.
For the first part (EoR2) Hanken provided the panel
with a commented quantitative bibliometric analysis of the
overall research/publication output of Hanken’s researchers
during 2012-2016 for the entire school (appendix 2: Publishing Profile 2012-2016: Hanken School of Economics) and
its 8 subjects areas. The bibliometric analysis were provided
by the library and based on information in the School’s research database Haris and Scopus data available in SciVal.
The subject areas were then asked to prepare a commentary
based on the subject’s bibliometric analysis (appendix 3: Instructions for the subject commentary).
For the second part (AoS), research groups at Hanken
were asked to sign up for an evaluation. The groups could
be subject areas, parts of subject areas, or cross-disciplinary
research groups around a common theme. The minimum
size of a research group was six persons and the same person could belong to a maximum of two groups. The members
in any two groups were not to overlap by more than 50%.
The research areas provided the panel with a self-evaluation
report (appendix 4: Instructions for the Self-evaluation Report), but no separate bibliometric analysis was made. Nine

research groups signed up for an evaluation and thereby
applied for becoming an area of strength.
The steering group members collected panel member suggestions among their peers at the departments and
Hanken’s International Advisory Board was also asked for
suggestions. The goal was to find persons with a comprehensive view over the scientific fields of business and economics
and an insight in more than one subject at Hanken. Since the
panel members should not have any past linkages with the
university, e.g. common research projects, research outputs,
etc. all 49 suggestions were carefully investigated, leaving
the steering group with 12 potential candidates. They were
contacted in a rank order, set by the subjects, and the panel’s
composition also needed to be adjusted on the final stretch
because of calendar synchronisation issues.
The Rector assigned the external panel in December
2017. It consisted of six international distinguished scholars,
with no earlier collaboration with Hanken researchers:

»» Glenn Stinson Chair in Competitiveness, Professor of
Business Administration and Economics Esther Gal-Or
(chair) University of Pittsburgh
»» Chair Professor and Head Agnes Cheng, School of Accounting & Finance, The Hong Kong Polytechnic University
»» Professor of IP Law Geertrui Van Overwalle, University
of Leuven
»» Founder Cels, Professor Logistics Susanne Hertz, Centre
of Logistics and Supply Chain Management, Jönköping
International Business School
»» Professor in Organisation Studies David Wilson, The Faculty of Business and Law, The Open University Business
School,
»» Professor of Corporate Finance Luc Rennenboog, Department of Finance, Tilburg School of Economics and Management
The panel started its work immediately and met several
times via Skype. They completed the EoR2 evaluation first
and also the AoS evaluation reports were in draft version
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at the time of their site visit at Hanken on May 28th and
29th 2018 (appendix 5: EOR Panel Site Visit 28-29.5.2018).
During their visit, they had the possibility to ask additional
questions from representatives of both parts of the evaluation, with a stronger weight on the AoS.
The panel provided Hanken the final report in August
2018.
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EVALUATION OF RESEARCH
AT THE HANKEN 			
SCHOOL OF ECONOMICS
AS PRESENTED BY THE EVALUATION COMMITTEE
I. INTRODUCTION
This report presents the result of the evaluation of research
at the Hanken School of Economics over the period 20122016. The Hanken School has eight Subject Areas, and nine
research areas that have sought to be evaluated for the Area
of Strength status. The latter group will be referred to as AoS
throughout this report. The current evaluation is based upon
self-evaluation reports provided by the nine AoS, bibliometric analyses, and on a two-day site visit at Hanken on May
28 and 29, 2018. The members of the panel are:
»» Agnes Cheng, The Hong Kong Polytechnic University
»» Esther Gal-Or (Chair), University of Pittsburgh
»» Susanne Hertz, Jönköping University
»» Geertrui Van Overwalle, University of Leuven and Tilburg University
»» Luc Renneboog, Tilburg University
»» David Wilson, The Open University
There are two objectives to the evaluation. The first is to
evaluate research conducted at each of the Subject Areas of
the school. The basis for this evaluation is quantitative bibliometric analyses of the overall research/publication output
of Hanken’s researchers during 2012-2016 for the entire
school and its eight subject areas. The second objective is to
evaluate research conducted by each of the nine prospective
Areas of Strength (AoS) at the school. The basis for this evaluation is self-evaluation reports (including curricula vitae),
submitted by the AoS.
There are five criteria for evaluating the Subject Areas,
with each criterion evaluated on a five-point scale. The fivepoint scale to evaluate the criteria is as follows: 5 = excellent,
4= very good, 3 = good, 2= insufficient, 1= poor. The criteria
for evaluation of the Subject Areas are:
1. QUALITY is assessed based on the reputation and position
of the unit within the community of researchers. It is judged
by the ability of the unit to achieve and present clear-cut scientific analyses and results. The assessment reflects the position of the unit in relation to the frontier of research.
2. PRODUCTIVITY relates to the total volume of scientific
reports of the unit. These are usually in the form of written
publications, but other forms of publication are acceptable.
The quantification of production may be refined by means of
bibliometric analysis, which allows citation frequency to be

estimated, or by other means of describing the significance
of a publication to the community. Productivity and its impact must be judged in relation to the number of scholars at
the unit, and to standards within the field.
3. IMPACT is a criterion, which includes the impact on business and society of a publications as well as implementation
of research results in the society. The research is to be placed
in relation to the international development of the field of
study or to important trends or issues in society.
4. VITALITY and organisational capacity are criteria, which
concern the internal dynamics of the unit and its contacts
with the rest of the world but also the capacity of the unit to
implement successfully the work it has planned. This may
include possible changes in research focus at the unit as well
as flexibility and ability to allow the formation of and possibility to sustain strong research environments.
5. DEGREE of internationalisation includes all aspects of
international contacts at the unit level. The number of international faculty at the unit, the journals in which the unit
publishes, international research contacts in terms of incoming and outgoing longer research visits, shorter conference
and workshop participations, international co-authorships,
editorial and other tasks in international scholarly journals,
international joint projects, and any other international research contacts.
In evaluating the nine AoS, the panel distinguished between areas of strength where research of the highest international standard is conducted (research areas in Category
A) and research areas, which have the potential to develop
towards the highest international standards (research areas
in Category B.) The Panel ranked AoS selected in Category A.
For AoS in Category B, the panel offered recommendations
to allow them to achieve high international standards.
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II. FINAL CLASSIFICATION OF
THE AREAS OF STRENGTH
The nine prospective Areas of Strength at Hanken are as follows:
»» AoS1: Digitisation and Sustainability in Intellectual
Property
»» AoS2: Well-Being, Inclusion and Meaningful Work
»» AoS3: Humanitarian and Societal Logistics
»» AoS4: Responsible Organising
»» AoS5: Service and Customer Management: A Nordic
Perspective
»» AoS6: Competition and Consumer Behaviour
»» AoS7: Corporate Governance and Sustainable Value
Creation
»» AoS8: Financial Markets, Policy and Governance (FINMA-POGO)
»» AoS9: Strategy as Practice Meet Entrepreneurial Strategy
In classifying AoS to be in Category A and Category B, the
Panel used the following criteria:

size of an AoS, on the other hand. Size was considered relevant in the sense that a minimal critical mass is necessary
to safeguard continuity of research and possibility to sustain
strong research environments.
2.6 IMPACT
Impact is related to impact on business and society of a publication as well as implementation of research results in
the society. The research of an AoS was placed in relation to
the international development of the field of study and/or
in relation to upcoming big societal challenges. Impact was
mainly given a qualitative character through the research
areas’ self-evaluations.
2.7 DEGREE OF INTERNATIONALISATION
The degree of internationalisation includes all aspects of
international contacts at the unit level. The amount of international faculty at the unit, the journals in which the
unit publishes, international research contacts in terms of
incoming and outgoing longer research visits, shorter conference and workshop participations (in/out), international
co-authorships, editorial and other tasks in international scholarly journals, international joint projects, as well as other
international research contacts.

2.1. PAST PERFORMANCE (2013-2018)
Past performance relates to the total volume of scientific output of the AoS. Major attention was given to written publications in internationally peer reviewed journals or books.
Quantification of production was refined by means of bibliometric analysis, where possible. Quality of production was
estimated by citation frequency of the publication outlet, or
by other means of describing the significance of a publication to the community. Productivity and its impact were judged in relation to the number of scholars within the AoS, and
to standards within the field.

Using these criteria, four AoS were deemed to be in the Category A. In rank order, these are:
»» AoS6: Competition and Consumer Behaviour
»» AoS8: Financial Markets, Policy and Governance (FINMA-POGO)
»» AoS4: Responsible Organising
»» AoS2: Well-Being, Inclusion and Meaningful Work
Part IV of this report includes detailed evaluations of the
nine AoS. These evaluation reports include suggestions to
each AoS for possible areas of improvement.

2.2. VISION FOR THE FUTURE - INNOVATIVE POWER
Innovative power relates to future research of the AoS in relation to the frontier of research. A lot of attention was given
to the ability of the AoS to present clear-cut, innovative and
well- developed future research plans, and a thematic and
conceptual thread within the AoS.
2.3. INTERNATIONAL STANDING
Standing in the international community is related to the reputation and position of the AoS within the community of researchers. International standing was analysed through the
bibliometric data available and assessed through the lens of
the knowledge and expertise of the peers present.
2.4. MULTIDISCIPLINARITY
Multidisciplinarity relates to effective scientific collaboration
within an AoS, and the concerted action across Departments
to overcome conducting research in separate silos. Multidisciplinarity was assessed by looking into the synergies within
an AoS to achieve future research plans.
2.5. STABILITY AND CONTINUITY
Stability and continuity relate to the internal dynamics of the
AoS, including governance dynamics and the capacity to successfully implement planned research. Attention was given
to leadership style and organisation, on the one hand, and
6

III. SUGGESTIONS FOR SCHOOLWIDE POLICY CHANGES
The panel believes that by making the following policy changes Hanken School of Economics is likely to enhance its research standing internationally.
BONUS SYSTEM
A bonus system is a good way to enhance the research focus.
There are however two caveats.
First, the difference in remuneration between an international top publication (labelled as A in Hanken Foundation’s
remuneration guidelines) is arguably too low relative to publications at the B and C level. The payment for an A publication is currently Euro 5.000, for a B is Euro 3.000, and a C is
1.500. This payment structure does not reflect the required
effort nor the relative international impact of these publications. Consequently, it could be that the current system is
inducing a problematic incentive system in that faculty now
have stronger incentives – from an income-maximizing perspective – to concentrate on B and especially C journals and
to forgo aiming at the A-level publications. A possibly more
appropriate payment structure (‘exchange rate’ between the
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different types of papers) could be Euro 10.000 for an A publication, Euro 1.500 for a B publication, and Euro 300 for
a C publication. This increase in remuneration structure at
the A-level will probably lead to an economizing of total research pay-out for the school but create better incentives.
Second, for the bonus system to function well, it is important to maintain fairness across disciplines because there are disciplines with more top journals than others (e.g.
marketing has 5 top journals according the journal lists used
by Hanken whereas finance only 3 and strategy has only 1).
Also, citation cultures are different across disciplines (higher in management, lower in economics) such that rankings
should be used that correct for those differences. The marginal intra-disciplinary effort to publish in top journals is also
different across disciplines – a very thorough approach to
establish ‘exchange rates’ between publications in the top
journals across fields can be found in Korkeamäki, Sihvonen
and Vähämaa (JBR, 2018).
Third, a bonus system is good practice, but one should
also make sure that it does not introduce a culture of envy in
the school. Some schools are therefore capping the amount
of research money that one can earn as an individual researcher (also to compensate for different levels publishing difficulty across fields). For instance, one could contemplate
limiting the amount to be earned to e.g. 40k€ over a 5-year
period. Individuals should recognize that publishing at the
top level is in itself very rewarding (regardless of monetary
compensation). In addition, time may be also a valued compensation for the more research-oriented faculty (Hanken
already applies this system to some extent). The quality of
combined research output (e.g. number of papers at A and
B level multiplied by the impact score of journals, corrected
for citation culture) could be turned into a financial award
for the Department. It is then up to the head of Department
to allocate tasks whereby the best publishing people would
receive more research time).
PHD PROGRAMME
We talked to a large group of PhD students (about 10-12)
across all fields and across all levels of distance from graduation. One common finding is that all the selected students
were very satisfied with the supervision. Faculty members
are quick to respond to questions from their PhD students
and to give comments on the texts the PhD hand in. So,
faculty is showing a strong commitment towards their students.
In terms of ambition, most PhDs expressed an interest
in being hired by Hanken after graduation. Very few had
an interest applying internationally or even staying abroad
during the PhD. This may reflect to some degree lack of ambition to seek some international exposure. Inbreeding (hiring one’s own students) is not advisable as such, strategies
have been abandoned by the good US universities for more
than 40 years and by the good European ones for more than
20 years. Given the special duties allocated by the Finnish
government (e.g. education in Swedish), it may be advisable
to ask the most promising students whom Hanken would
like to hire to do their entire PhD abroad, or at least a large
part abroad in conjunction with a good university. When
hiring these students, their international exposure could
cross-fertilize research at Hanken.

IV. DETAILED EVALUATION
OF PROSPECTIVE AREAS OF
STRENGTH
AOS1 - DIGITISATION AND SUSTAINABILITY IN
INTELLECTUAL PROPERTY
1. DESCRIPTION AND RELEVANCE
Some 30 years ago, centres for ‘law and technology’ gradually emerged within law faculties around the world. Two approaches could generally be observed. In a first approach
the technology was put front and centre (e.g. ICT), and the
various legal disciplines dealing with that technology were
assembled in one research centre (e.g. IP law, competition
law, contract law, insurance law, etc.)1. In a second approach
the law was positioned as the central focus of attention (e.g.
IP law) and technology was analysed through the lens of that
particular field of law, thereby closely monitoring a panoply
of emerging new technologies (ICT, software, biotechnology,
etc.)2. AoS1 can be situated in the second approach: AoS1
is centred around IP law, and covers traditional IP law (copyright law, patent law, trademark law), as well as the relation between IP law and current technological developments
(biotechnology, 3D printing, etc.).
Besides the internal research agenda of AoS1, there is
a structural research collaboration with the IPR University
Center, a joint institute of six Finnish universities3. The IPR
University Center coordinates research in this field and strives to create collaboration between researchers and institutions representing different disciplines, as well as to encourage links between universities and the business world. The
Center is hosted by Hanken School of Economics (Dr. Olli
Pitkanen is research director).
AoS1 is relatively small and comprises only of three permanent employment relationships. Prof. Niklas Bruun has
been very instrumental in bringing IP research to fruition
at Hanken in the past. Today, the thriving force and academic leadership within this AoS mainly comes from Prof. Nari
Lee. She is a dynamic person and demonstrated the ability
and charisma to steer this AoS towards high level research,
addressing research topics with societal relevance.
2. PAST AND CURRENT PERFORMANCE
Research in AoS1 focused on the interplay between new technological trends and IP law, both from a Finnish/Nordic, as
well as from an international perspective.
Publication output in AoS1 aligns with the tradition
within law schools, offering a mixture of book chapters in
edited volumes with scientific publishers, and journal artic1
Examples include: TILT (University of Tilburg), IVIR
(University of Amsterdam), CRID (University of Namur).

2

Examples include: Max Planck Institute for Innovation
and Competition (Munich), CIER (University of Utrecht), CIR (University of Leuven – now merged with ICRI to form CiTiP), CIIR
(University of Copenhagen).
3
University of Helsinki, Aalto University, University of
Turku, Hanken School of Economics, University of Eastern Finland
and University of Lapland (see https://www.iprinfo.com/ipr-university-center/en_GB/ipr-university-center_1/).
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les. The majority of articles in AoS1 was published in international, peer-reviewed journals, with high international and/
or European scientific prestige (e.g. International Review of
Intellectual Property and Competition Law, European Intellectual Property Review), or recognized national standing
(e.g. Nordiskt immateriellt rätsskydd). Legal scholars tend
to publish both in international and national journals, depending on whether the research focuses on the international or the national ‘forum’. As to top publications, Lee is very
prominent, followed by Bruun and Pitkänen.
Research in AoS1 aimed at applying a multidisciplinary
approach. This has resulted in joint seminars on the topic of
IP law and economics; however, collaboration is not visible
in joint legal/economic publications. This does not come as
a surprise, as this type of joint (economic/legal) publications
is cumbersome, because different publishing traditions, and
reputational reward schemes, are present in economic and
legal academic culture.
AoS1 acquired significant funding from the Academy of
Finland over the past years (2013-2015; 1.011.881 €). However, AoS1 has been somewhat less successful in attracting
substantial European funding for fundamental research.
AoS1 is the main driver behind the Master’s studies in Intellectual Property Law, offering an encompassing two years
of full-time study (see https://www.hanken.fi/en/studies/
apply/masters-degree-programme/intellectual-propertylaw). The majority of the courses engage hourly lecturers
and guest visiting professors, all coordinated by one faculty
member, namely prof. Nari Lee.
3. INTERNATIONAL RELEVANCE
As to the position of this AoS in the Nordic countries, it is
clear that AoS1 has a strong reputation as one of the leading
institutions for IP law in the Nordic countries. Depending on
whether or not one includes Denmark into the comparison,
two other strong IP research institutes in the Nordic countries come to mind: the Centre for Information and Innovation
Law (CIIR) at the Faculty of Law at Copenhagen University
(see http://jura.ku.dk/ciir), with academic top experts such
as prof. Jens Schovsbo, prof. Thomas Riis; and Stockholm
University, with academic top experts such as prof. Jan Rosén (Copyright law, Trademark Law), and prof. Marianne
Levin, with a fully-fledged LLM in European IP law (see
https://www.jurinst.su.se/english/education/courses-andprogrammes/master-s-programmes/european-intellectualproperty-law-ll-m-eipl).
As to AoS1 position internationally, faculty staff within
this AoS is well represented in international academic associations (ATRIP, EPIP) and participates extensively in
formal and informal international research activities. International research collaborations have been set up, both formally and informally.
4. FUTURE PLANS
AoS1 aims at maintaining the current level of research quality and international standing, by focusing research and funding towards the impact of Industry 4.0 (Big Data, Artificial
Intelligence, Bitcoin, Internet of Things) on current frontiers
in IP law. In doing so, AoS1 opts for a strong normative embedding: AoS1 positions IP law not as an end in itself, but as
an instrument serving socially important purposes and promoting sustainability, fairness and the public interest, rather
than focusing one-sidedly on profit and the private interest,
8

singling out the firm as central unit of analysis. Connecting
new technological developments (Digitization, Industry 4.0)
with a strong normative embedding (fundamental values expressed in norms) can be considered unique in its own way.
However, plans for strengthening the interdisciplinary approach, and for expanding research collaboration between
legal and economic scholars in the area of Industry 4.0 are
not further elaborated. Future synergies and common research projects between legal and economics/management
scholars are not thoroughly addressed. No common project
proposals seem to have been submitted to acquire external
funding.
OVERALL
AoS1 was selected as one of Hanken’s centres of excellence
in 2006. It is beyond doubt that since then, this AoS has developed into an IP research centre tackling highly relevant
societal issues in a unique way. AoS1 is visible in Europe and
beyond and has deployed fascinating future research plans.
AoS1 has also been very successful in establishing education
programs.
AoS1 comprises few permanent staff. The panel highly
values the pivotal role of Prof. Nari Lee as a thriving force in
this AoS. The panel expressed concerns, however, about the
teaching workload of Prof. Lee, as this might come at the detriment of the expansion of scientific research within AoS1.
The panel is also quite worried about the stability within
AoS1, and its potential to secure continuity of research and
funding over time. Finally, the panel would have appreciated more concrete plans to establish synergies and common,
well-targeted research projects between legal scholars in
AoS1 and economic/management scholars in Hanken.
OVERALL EVALUATION: B

AOS2 - WELL-BEING, INCLUSION AND MEANINGFUL WORK
1. DESCRIPTION AND RELEVANCE
This group formally came together in 2016 although the focus on well-being and the world of work has a longer history
with some scholars (e.g. Ahonen and Salin) in the Department of Management and Organisation.
The AoS comprises 18 members, all drawn from the Department of Management and Organisation. The AoS has
four full Professors, two of whom are Emeritus, leaving Joakim Wincent and Denise Salin as full-time Professors. There
is a good spread of mid-career and more junior scholars in
the AoS who can form the basis of a succession plan for the
future. Four Doctoral students (with three more who graduated in 2017) indicate a healthy flow of young scholarship
into the group.
The research topics addressed by the AoS have a long
history in Psychology, Organisation Behaviour and the Social Sciences in general. Combining the social factors of
work with the more technical and structured demands of
organisation (and assessing the impact of these on the world
of work and workers) have been at the heart of studies of
careers, employment, socio-technical studies, motivation
and health for many years. This grouping therefore makes
intellectual sense and it is not surprising that all its current
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members are drawn from the Department of Management
and Organisation (and that there are strong contacts with
other Departments across the University).
Since the AoS was formed, questions of well-being and
work have become an increasingly key focus of attention in
most developed countries. Although there is clear evidence
that well-being at work increases productivity, motivation,
innovation and retention, recent changes in employment
laws, in labour markets and technologies have combined
arguably to reduce well-being at work. Organisations may
have the best technologies in the world. But they may also
have some of the most dissatisfied employees at all levels.
The world of work has also changed in the past few years to
render employment increasingly precarious. Labour precarity is now a common feature of virtually all jobs of all kinds.
Short-term contracts. Unpaid work, zero hour’s contracts
and often unpaid internships are now a common feature of
most labour markets. The broad research topic of well-being
at work is, therefore, a key area for research.
2. PAST AND CURRENT PERFORMANCE
The output of researchers in this AoS is mostly published
in ABS 3 or 4 journals. In addition, Professor Wincent has
two A ranked globally rated papers (one in Harvard Business
Review and the other in Academy of Management Review).
Wincent and Ehrnrooth also have strong publication pipelines with Khoreva (a younger scholar) having a forthcoming
publication in Employee Relations (ABS 2).
The group has a relatively impressive record of securing
research income from external agencies and this would certainly match the income of highly regarded research groups
in the field internationally (such as the Institute for Employment Research at Warwick University in the UK).
Since 2014, researchers have secured over a million Euros in research grants and other external sources of research
income. The key bidders are Salin and, Ehrnrooth, but there is evidence of other scholars being involved in research
funding (e.g. Tornroos) and Ahonen is active in securing research funding.
The research of the group appears central to teaching.
The Master’s level teaching in Management and Organisation is arranged around two tracks: “people management”
and “strategy”. Issues around well-being, inclusion and meaningful work are central features of the teaching in the “people management track”. Well-being issues are also covered
in several courses offered by entrepreneurship, for instance
Advanced Management of Corporate Entrepreneurship, Entrepreneurial Behaviour and Competences, Affärsmodeller
och Tillväxt and Affärsutveckling och resursprocesser. In
addition, Ehrnrooth is responsible for the strategic HRM
module in Hanken’s EMBA programme. Research relevance
for teaching, therefore, appears high.
3. INTERNATIONAL RELEVANCE
In terms of relevance to policy, the group has strengths. For
example, Ahonen was formerly a Director at the Finnish Institute of Occupational health (FIOH) and therefore was able
to influence policy on well-being via his research. Publications from the group not only comprise peer-reviewed scholarly journal papers, but also include books aimed at a broader, practitioner audience (Ahonen, Sveiby and Biese). Biese
also has a blog, where she disseminates research findings to
the general public. Ahlvik has arranged several large-scale

seminars on mindfulness at Hanken and Törnroos has been
one of the main organisers of the Health Psychology Conference in Helsinki in 2016 and in 2017.
Relevance to practice in the corporate world is also a
strong aspect of the group. For example, Ehrnrooth has
worked with and presented research results directly to more
than 10 large Nordic multinational corporations and is currently, together with Törnroos, engaged in a people analytics project in close collaboration with the multinational
corporation Cargotec Oy. Wartiovaara and Ahlvik are working with entrepreneurs on well-being using the Hanken
Business Lab incubator. Several members have been or are
currently working as leadership consultants/coaches or are
board members of companies and associations.
Members of the AoS are active collaborators with international partners and have developed international research networks. The AoS has an international reputation
for leading work in the areas of passion and on workplace
bullying. The group is cross-disciplinary with members holding PhDs from various fields, such as sociology, psychology,
technology, management, and entrepreneurship and much
of the research is cross-disciplinary involving collaboration
partners from other fields.
The social and political relevance of the group’s work,
which tends to focus on the micro level (employees and work
groups) means there are active collaborations with other related areas in Hanken, which tend to focus on more macro
level concerns. These include the CCR institute, which is devoted to the study of corporate social responsibility and the
Gender Institute (GODESS).
4. FUTURE PLANS
This AoS has clear and ambitious future plans. From a scholarly perspective, they are aiming at top journal publications.
This will strengthen their publication portfolio over the next
few years. Salin, for example, has some eight papers currently under review at least five of which are in top quality
peer-reviewed journals.
The AoS is also aiming at practical relevance and is already engaged in research projects in companies (for example conducting action research on mindfulness). The group uses multiple methods (quantitative and qualitative) and
has a distinctive analytical approach to its research (with the
focus being firmly at the interfaces of the individual and Psychology).
There is a critical mass of scholars in the group (18), this
area of research is likely to grow as employment, and labour
markets become less benign and more precarious. There is
some evidence of younger/less-experienced scholars beginning to publish in their own right and it is highly likely that
this area of research will continue to attract PhD students.
OVERALL
This group shows promise of becoming a significant AoS.
The group has managed to knit together some previously
diverse areas of research on employment, bullying and wellbeing. Because the group is relatively new, it has not had the
opportunity to achieve the critical mass of publications and
research effort that other, more established, groups have achieved. Nevertheless, this is a group, which is likely to benefit from investment, and it can become a more significant
area of research strength for Hanken. The group will have
to decide to what extent research remains at the individual
9
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level of analysis or to what extent research takes into account
the more macro context of labour markets and conditions.
But either way, the group’s current track record and evidently clear plans for development make the group worthy of a
strong evaluation.
OVERALL EVALUATION: A

AOS3 - HUMANITARIAN AND SOCIETAL LOGISTICS
1. DESCRIPTION AND RELEVANCE
The AoS Humanitarian and Societal Logistics is based on
research in Supply Chain Management and Social Responsibility (SCM& SR). It consists of members from the Humanitarian Logistics and Supply Chains Research Institute
(HUMLOG Institute). This institute is a research centre
jointly created by Hanken and the National Defence University (NDU).
The areas of research proposed by the AoS derive from
two research fields. The first is the field of humanitarian logistics and disaster management and aid supply chains - in
natural disasters, emergencies, crisis, and conflict zones.
The second, larger field is sustainable and responsible supply chain management, as it relates to environmental, ethical,
and societal issues. Other research fields of interest are crisis
management, disaster relief cycle, civil military coordination, risk, resilience, sustainable supply, and public sector
management.
Both research fields focus on social concerns and have
significant prospects for future projects.
The suggested AoS consists of 23 researchers. Five are
Associates from different countries and two are researchers
on leave of absence as of 2018. This reduces to a permanent
staff of 16 researchers, 8 of whom are faculty. Four are full
Professors. One of the Professors has a position at a level
of 20% and another Professor carries 100% administrative
responsibilities. The research areas proposed are innovative
and the researchers are relatively young. Out of 23 researchers, only four are above 50 years of age. The group of researchers is dynamic and very international (from 15 nationalities). They serve on a big number of editorial boards and
have served as editors or co-editors of the Journal of Humanitarian Logistics and Supply Chain Management from its
start. Furthermore, the researchers are active in organising
conferences and research seminars and have had a continuous exchange of researchers via Fulbright scholarship and
other EU scholarships. They also participate in many joint
international research projects and serve as outside examiners of PhD theses in various countries across Europe.
The research topics addressed by the group have attracted the interest of scholars from a number of universities in
the world. However, many of the senior researchers attracted are not core faculty, and those who are have assumed
significant administrative and societal responsibilities.
The number of publications more than doubled during
the period 2014 to 2016. However, most journals in the field
of humanitarian logistics are not highly ranked. The group
has started to publish lately in higher ranked journals such
as Journal of Production and Operations Management, so
the quality of publications is likely to improve in the future.
There is also continuous dissemination of the group’s
research to companies, NGO, GO, etc. Teaching and tuto10

ring has been an important part of the group’s work, with 62
master students and 13 doctoral students during 2015/2016.
The group offers a competitive portfolio of executive education programs to organisations such as Red Cross, Unicef
and its partner ministries of health, and to UNHCR. The researchers of this AoS HSL have been very active in building
the brand of Hanken, as evidenced by the number of visiting
researchers and by media interest.
The group has obtained significant external funding from
a variety of national and international sources (1.684450
EUR during 2010-2017), including funding of the project
PROFI 3 jointly with the Finance Department. The group
has also been approved as supplier to Unicef and UNHCR.

2. PAST AND CURRENT PERFORMANCE
Most of the group’s publications are not the result of joint
collaboration between researchers of the two fields comprising the AoS (humanitarian logistics and sustainability/
responsibility.) However, risk, resilience, mobility, reverse,
safety/security, or recycling are topics of interest to both
fields. These topics can be addressed in the context of different organisation: public, private, NGOs, and military. They
offer, therefore, great opportunities for future collaboration
between scholars from the two fields in the future.
Examples of topics that researchers in the groups have
addressed in the past include: logistics and supply chains,
procurement and sustainability, disaster risk reduction and
resilience, relief preparedness and civil protection, mobilization of response CIMIC, humanitarian supply chain performance, concepts in humanitarian and development aid, public sector management, public health, reverse logistics and
recycling, carbon and energy footprints, humanitarian skills
and competences, closed loop system and circular economy,
and innovation and systemic change impacting humanitarian supply chain.
As mentioned above, the group has been extremely successful in securing external funding. It has obtained EU funding for joint projects with other European universities, such
as iTRACK and H2020, from the Academy of Finland, from
other external foundations, and from the UN. The sponsored
research projects are often collaborations with public and
corporate organisations.
The application of the group’s research in teaching and
the group’s cooperation with outside corporations and public institutions enhance the Hanken brand and improve the
learning experience of students. In addition to research and
teaching, members of the group have contributed significantly to serving their profession by organising conferences,
by serving on boards, on promotion committees, and on editorial boards of journals.
3. INTERNATIONAL RELEVANCE
The research fields of HSL are relatively new and are of high
interest to the global society. There is a growing number of
conflicts, disasters, and crises in the world. These events
have raised interest internationally in the field of humanitarian logistics and supply chain research. Crises caused by
draught, polluted water, and lack of drinking water or energy
have also raised international interest in the field of sustainability and responsibility in society. The two research fields
comprising this AoS deal with a large variety of societal organisations. Research in HSL investigates environments
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that have been subject to limited research in the past. Some
examples include serious conflicts, modern slavery, and disasters in high poverty countries. This research is of high interest internationally and has been covered frequently in the
media. Several of the HSL researchers have been interviewed
on these topics on major media outlets (CNN, for instance.)
Existing highly ranked scientific journals have started special departments for humanitarian logistics and supply chains,
and new journals have been established in the field of humanitarian crises, conflicts preparedness, response, and reconstruction.
Many of the relatively young researchers of HSL have
been successful in publishing, in getting awards, and in securing external international funding.

The goal of the HSL is to become an international hub for
researchers in their research fields. They also wish to expand
their collaboration with different partners and to develop
new research projects. They currently have three large EU
projects under evaluation and they plan to submit three other applications in the near future. Interesting future projects
include modern slavery, human trafficking, and the use of
drones in search and rescue operations or in fighting forest
fires. The group expects to recruit at least one new tenured
researcher and one additional doctoral student in early 2018.

the area of Commercial Law, 18 are from Management and
Organisation, 6 members are from marketing, and 8 members are from the area of Supply Chain Management and
Social responsibility. Of the 35 members, 24 hold a PhD degree, 2 hold a law degree (LLD), and 9 are doctoral students.
In spite of the big number of members in the AoS, only 13 are
core faculty at Hanken, fully committed to the AoS, mostly
are from the Department of Management and Organisation
(8 in Management and Organisation, 2in Supply Chain Management, 2 in Commercial Law, and 1 in Marketing.) There
are two additional core faculty affiliated with the group on
a part time basis (at levels of 50% and 10%), both from the
area of Supply Chain Management. The group includes also
two research Associates, who are not core faculty members
at Hanken.
It is conceivable that because this AoS is affiliated with
three different research institutes, it has sufficient external
resources from ongoing projects to support funding to a relatively big number of researchers who are non-core faculty
at Hanken. The AoS seems to be consistent with the mission
of Hanken. In addition, the areas of research proposed have
experienced major growth internationally. Most business
schools have now established research institutes to address
sustainability, equality, and ethical managerial decisionmaking. Many have also established endowed chairs in this
area, signifying the prominent role that these research issues
play in business education.

OVERALL

2. PAST AND CURRENT PERFORMANCE

HSL is an AoS that has high relevance to society and derives
from two fast growing research areas at Hanken. Both areas
have made an impact in their respective fields of research.
The AoS consists of young researchers, in their 30-40ies, several of whom published extensively in the past. The AoS has
been very successful in securing funding and in developing
executive education programs.
The AoS comprises of researchers from two separate research areas at Hanken and their respective international
networks. The panel was uncertain that real integration between the two research areas would arise in the future. The
panel was also concerned about the quality of the publication outlets selected by members of the group to publish
their work.

Some members of the group are experienced researchers
who have conducted research on the topics proposed. For
instance, Prof den Hond has written extensively on topics
related to corporate social responsibility and Prof Hearn has
been a very prolific researcher in the field of gender and Inequality. A few of their papers have been published in the very
top management journals (Academy of Management Review
ABS4*), and their other publications appear in respectable,
fields journals (ABS4 and FT50), such as Journal of Management Studies, Journal of Business Ethics, and Human
Relations. However, based upon the list of significant publications submitted in the self-evaluation report, most of the
publications in top journals originate from 3 researchers in
the Management and Organisation Department (Hearn, den
Hond, and Tienari). One of these researchers (Hearn) is an
Emeritus Professor. The list identifies very few highly ranked
publications by members of the Marketing, Commercial
Law, and Supply Chain Management Subjects Areas. Upon
inspection of the list of publications of other members of the
group, it appears that the emphasis has been on quantity of
publications rather than on the quality of the outlets where
the publications appear.
The group has been very successful in securing significant external resources from the Academy of Finland
(Hearn, Niemisto and Polsa.) The themes of research proposed have been incorporated in Hanken’s cross-disciplinary
study module of Corporate Responsibility taught both in
the BSc and in the MSc programs. The courses in this study
module consist of electives in the areas of corporate social
responsibility, sustainability, and in the area of gender and
Inequality. One member of the group (Grant) has published
recently a textbook in the area of CSR. The book is likely to
contribute to education in the area.
Members of the group have carried out their research

4.FUTURE PLANS

OVERALL RANKING: B

AOS4 – RESPONSIBLE ORGANISING
1. DESCRIPTION AND RELEVANCE
The AoS is a cross-disciplinary initiative among researchers
in the area of Corporate Social Responsibility (CSR) and
sustainability, and in the area of Gender, Intersectionality,
and Inequalities. This research area has been established at
Hanken since the late 1990s, and it has been growing. The
research area lies at the intersections of three research institutes at Hanken. CCR (Centre for Corporate Responsibility),
GODESS (Gender, Organisation, Diversity, Equality, and
Social Sustainability in Transnational Times) and HUMLOG
(The Humanitarian Logistics and Supply Chain Research Institute.)
The AoS consists of 35 members. 3 members are from

11
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in cooperation with corporations, policy makers, and civil
society organisations. They organised seminars and workshops on the topic and were active on media, parliament
presentations, EU policy advice, and UN activities.
3. INTERNATIONAL RELEVANCE
Research on social and environmental responsibility has
been a major growth area internationally. It has been incorporated in a variety of research disciplines by researchers in
most business schools. The importance of the field is evidenced by the fact that leading management journals (AMR, for
instance) have chosen to publish special issues on the topic.
Members of the AoS have organised international conferences, served as journal editors, served as members of
scientific boards, and as members of international research
institutes.
4. FUTURE PLANS
The group does not have well formulated ideas about future
collaborations that are likely to emerge among its members.
The AoS was created by bringing together scholars affiliated
with three different research institutes, without identifying
synergies that can lead to future collaborations among them.
We recommend that identifying and implementing such synergies become a key focus of the AoS.
OVERALL EVALUATION: A

AOS5 - SERVICE AND CUSTOMER MANAGEMENT: A NORDIC PERSPECTIVE
1. DESCRIPTION AND RELEVANCE
The AoS of Service and Customer Management: The Nordic Perspective consists of researchers in the field of service
marketing and management. It has been one of the most
successful research areas at Hanken, and it is well known
internationally. The co-founder of the Nordic School of research in Service management, Christian Grönroos, has
been elected a Marketing Legend.
This AoS has 23 researchers out of which 14 are core
faculty. There are six full time Professors, one Professor
Emeritus and one Professor at 20%. Two of the Professors
have taken on relatively heavy administrative work of 26%,
as head of Department of Marketing and 30 %, as Program
Director of Bachelor and Master Studies. There are three Associate Professors, one Assistant Professor and four doctoral students. In addition, there are Associates from Canada,
Sweden and Holland, among whom there are Professors and
Associate Professors.
The Nordic Perspective of Service and Customer Management covers research in a variety of different areas, both
traditional (i.e consumer industrial and service marketing,
sales and strategic management) but also newer, such as internet, digitalization, and lifestyle. The research areas proposed by the AoS for Service and Customer management:
The Nordic perspective are: Customers and Relations, Strategizing and Logics, Effects and Effectiveness, and Markets
and Communities. These areas will be studied with the intention to be different, to lead to creative collaborations, to
have an impact in the field of research, and to be one-step
ahead of mainstream research through research agility.

12

The research capacity has been, and continues to be, significant given the number of senior researchers. However,
some of the very successful researchers are retired or about
to retire and others are senior researchers tied up with administrative and/ or societal tasks. Therefore, younger researchers will be of high importance for continued success.
However, there is only one Assistant Professor and 4 doctoral students in the AoS.

2. PAST AND CURRENT PERFORMANCE
In the last decade, publishing has been very successful, including some publications in highly ranked, FT50/ABS4*
journals, such as Journal of Marketing, Journal of the Academy of Marketing Science, Journal of Service Research, etc.
In 2015 the AoS published a book titled “The Nordic
School: Service Marketing and Management for the Future”
and other articles further elaborating on the Nordic customer dominant perspectives. Examples of two recent articles
are the forthcoming article by Heinonen and Strandvik “Reflection of Customer primary role in Markets” and the recent publication by Holmlund, Strandvik and Lähteenmäki
”Digitalization challenging institutional logics: top executive
sense-making of service business change.”
Earlier articles that also focused on the Nordic School
perspective of Service marketing and Management are:
Grönroos &Voima (2013) “Critical service Logic: making
sense or value creation and co-creation”; Gummerus (2013)
“value creation processes and value outcomes in Marketing
Theory;” and Grönroos & Ravald (2011) “Service as Business
Logic: Implication for value creation and marketing”. Most
of the publications in books and articles are in line with earlier research areas written by senior researchers. Some of
the more recent publications in highly ranked journals have,
however, been written by a small number of younger researchers.
Since the formation of the group two periods ago, members of the group have been very active researchers, as evidenced by a big number of published articles, books and
chapters, and by many citations. The development of the
research field has also led to active participation in scientific
and business boards, in governmental organisations, and in
international committees. The extensive cooperation with
academic societies locally, nationally, and internationally
has resulted in increased interest in the societal trends affecting this research area, but has also increased the tasks and
responsibilities facing members of the AoS.
The AoS suggested some future tracks for each area of research proposed by the group. The tracks all include a combination of newer phenomena in society like digitization, indirect and/or invisible providers, renewal of business models,
market transformation, various customer units, etc. These
future tracks are further development of existing research.
Research in the new areas has already started including in
digitalization, communities, and big data. The close relationship with industry and society, as reflected in collaborations
with and participation in committees and boards has led to
achievements in publication, and to international research
collaborations. The CERS Centre of relationship Marketing
and Service management has played a very important role in
this success.
The collaboration with industry and society and the research results have also been used in teaching of master
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students, thereby giving students access to latest research
developments.

3. NTERNATIONAL RELEVANCE
Service Marketing and Management research has been growing in importance and relevance over the last decade. Not
only has the traditional industry become more service oriented, implying a need for re-evaluating strategies and business
models, but also there has been a big shift in the thinking of
the roles customers play. Service research has come to include organisations in society, citizens, beneficiaries, and
consumers. The researchers in the Nordic perspective have
been part of the organisations driving the development of
this research. CERS (Centre of Relationship Marketing and
Service Management) has taken part in this development,
and has played a very important role internationally in the
field, as manifested by the big number of citations attributed
to researchers of the Centre.
In a more technology intensive and changing global
world, where customers take on new roles, the relevance
of research in service logic, value creation, co-creation, and
value in use will continue to be high. However, cooperation
with international researchers of different backgrounds,
competence, and perspectives will be essential for the success of the group.
4. FUTURE PLANS
TThe goal of members of the AoS “Customer and Service
Management” is to provide new models, concepts, tools,
and methods aimed at influencing global marketing and
management research. With this goal in mind, they have established close collaboration and continuous exchange with
several European countries, specifically Germany, Belgium
and Netherlands, partly through the Marie Curie Innovative
Training Program. They have also cooperated with American and Canadian scholars (via Fulbright Scholarships). This
cooperation will intensify in the future. The international
network of researchers and cooperation with different types
of organisations will play an important role in the future success of the group.
OVERALL
The suggested AoS is one of the largest groups at Hanken. It
has developed successfully and has established a stable position in the field of “Service and Customer marketing: The
Nordic Perspective”. However, most of active scholars in the
group are quite senior, and the panel believes that the group
lacks in terms of its potential for future innovativeness and
productivity.
OVERALL RANKING: B

AOS6 - COMPETITION AND CONSUMER
BEHAVIOUR
1. DESCRIPTION AND RELEVANCE
The group is a cross-disciplinary initiative between researchers in industrial and behavioural economics and researchers in marketing and consumer behaviour. The topics
addressed and the methodologies used in these two discipli-

nes have been converging over the last decade. Increasingly
economists working in the fields of industrial organisation
and behavioural economists are publishing their work in top
marketing journals (Management Science, and Marketing
Science, for instance.) Similarly, researchers in marketing
increasingly publish their articles in top field journals in the
areas of industrial organisation or experimental economics
(the Rand Journal of Economics and the Journal of Industrial Economics, for instance.) Hence, the merging of these two
areas of research into a single Area of Strength (AoS) makes
a lot of sense. This strategy of combining the two disciplines
into one Department or an area of interest has been adopted
by other business schools, both in Europe and North America (Tilburg in the Netherlands, University of Pittsburgh in
the US, and the University of Toronto in Canada.)
There are 11 (13 next year) PhD degree holders in this
AoS. Of those 11 (13), 6 are Economists (2 additional economists will join next academic year) and 5 are marketers.
The Economists include:
1) Four core faculty in the Economics Department at
Hanken (Miettinen and Stenbacka are Professors and Ringbom is a lecturer at Hanken Helsinki. Johansson is an Associate Professor at Hanken Vasa.)
2) One Professor whose permanent position is in Middlebury College in the US, currently holding the FulbrightHanken Distinguished Chair (Matthews.)
3) A former Professor in the Economics Department at
Hanken who currently holds a position with the Bank of Finland (Takalo.)
4) Two new core faculty members will join the Economics Department next academic year, one is senior and the
other is junior.
Among the Marketers, four are core-faculty at the Hanken School of Economics, and one is an affiliated researcher
(Movarrei.) Of the core faculty, one is a chaired Professor
(Aspara), two are Professors (Liljander and Soderlund), and
one is an Assistant Professor (Frosen.)
The topics of research proposed by the AoS include: 1)
Behavioral, History Dependent Pricing Strategies. 2) Influence of consumer traits and consumer heterogeneity on economic decision-making. 3) Interaction of Monetary vs. nonMonetary incentives. 4) Competition and Consumer Policy.
The methodologies that they plan to use in their research
include: 1) Analytical/Mathematical models. 2) Field Experiments. 3) Lab Experiments.

2. PAST AND CURRENT PERFORMANCE
The members of the groups are all experienced researchers
who have conducted research on the topics proposed and
have used the suggested methodologies in their research. For
instance, in terms of the topics proposed, Aspara, Liljander,
Soderlund and Stenbacka have investigated behaviouralbased pricing strategies, and the manner in which consumer
heterogeneity affects economic decision-making. Miettinen
and Stenbacka have considered issues related to competition
and consumer policy. In terms of methodologies, all the economists of the group have used analytical modelling in their
earlier work. Aspara, Frosen, and Matthews have used field
experiments, and Aspara, Matthews, and Miettinen have
conducted lab experiments.
Members of the group have been very prolific and have
published their work in highly ranked journals. Some mem13
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bers have published their work in FT50/ABS4* journals
(American Economic Review, Management Science, and the
Journal of Marketing.) Others have published their work in
field journals of high quality (ABS4 and ABS3) such as Games and Economic Behaviour, Economic Theory, Journal of
Money, Credit and Banking, Journal of Economics and Management Strategy, International Journal of Industrial Organisation, and Journal of Economic Behaviour and Organisation. The work of the members of the group has been quite
impactful. The work of the younger researchers (Aspara,
Frosen, and Miettinen) that has been published recently in
FT50/ABS4* journals is likely to accumulate many citations
in the future.
Members of the AoS were successful in external fund raising (Aspara, Matthews, Miettinen, and Stenbacka, for instance.) They have also used their research to consult to government and industry. For instance, Aspara and Stenbacka
serve as expert witnesses in courts, Aspara and Miettinen
conducted field experiment with corporations, and Matthews consulted for the US Consumer Financial Protection
Bureau (CFPB).

3. INTERNATIONAL RELEVANCE
There are indications that the research themes of the AoS are
gaining prominence in other international research centres.
The most recent Nobel Prize in economics was awarded in
the field of Behavioural Economics, one of the themes suggested by the AoS. Field experiments have been increasingly
advocated, as the desired methodology to employ by many
behavioural economists, including John List, a prominent
economist at the University of Chicago. Other research
groups, both in Europe and North America have also chosen
to merge the research themes proposed by the AoS into a
single unified research (Tilburg in the Netherlands, University of Pittsburgh in the US, and the University of Toronto
in Canada.)
Members of the group are well connected internationally. A very high percentage of the peer-reviewed articles of the
group members are international collaborations. The faculty
are very active in international conferences as organisers,
chairs of sessions, and presenters. They serve also on the
editorial boards of international journals. Such assignments
indicate that members of AoS are highly regarded by their
international colleagues.

4. FUTURE PLANS
Members of the group have a clear vision of the type of collaborations they anticipate in the future. They have communicated a well-formulated plan for joint projects between the
economists and the marketers of the AoS. The panel was especially impressed with the synergy between the work of Aspara (marketer) and Miettinen (economist), both of whom
emphasize behavioural and experimental economics in their
research. Aspara and Miettinen have currently two pending
applications for external funding, both from the Academy of
Finland. The group plans to expand the size of doctoral program in the future, which at present time is quite small.
OVERALL EVALUATION: A
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AOS7 - CORPORATE GOVERNANCE AND SUSTAINABLE VALUE CREATION
1. DESCRIPTION AND RELEVANCE
The objective of this research group is to investigate how
different corporate governance and regulatory mechanisms,
together with management structures support sustainable
value creation in companies. This is a cross-disciplinary initiative among researchers in the areas of accounting, economics, finance, law, and management.
The AoS consists of 9 members, 4 of whom are from the
area of Accounting, 3 from Finance, 1 from Economics, and
the remaining 1 is a member of the Entrepreneurship group.
All 9 members hold a PhD degree. Out of these 9 members, 8
are full-time employees, including 6 Professors, 1 Associate
Professor and 1 Assistant Professor, and 1 is employed on a
half-time basis, as a researcher.
The AoS is consistent with the mission and research
strategy of Hanken. Most members of this group are wellestablished researchers and educators. Sustainable value
creation is an important issue that many cross-disciplinary
researchers are investigating. Given that group consists of
highly capable researchers and educators, and that there is
growing relevance of the research topics addressed by the
group, the AoS has the potential to take a prominent role in
modern business education.

2. PAST AND CURRENT PERFORMANCE
The AoS has its roots in the Hanken Center for Corporate
Governance (HCCG). HCCG runs regular seminars. It has
established the international doctoral seminar on Corporate
Governance. Annually, the seminar attracts about 20 doctoral students. HCGG plays an important role in promoting research and education in corporate governance in the Nordic
countries. It is a founding member of the Nordic Corporate
Governance Network. Professor Tom Berglund was one of
the founding board members, followed by Professor Minna
Martikainen (starting 5/2015). The network enhances research and education in corporate governance in Nordic
countries. Because Nordic countries have their unique structure, the centre supports Hanken’s strategic vision of becoming the benchmark for Nordic corporate governance. The
activities of HCCG have also contributed to the establishment of a joint master’s program in Financial Analysis and
Business Development.
All Professors have published one or more articles in decent journals in this area. According to the list of 15 significant publications submitted in the self-evaluation report,
the articles have appeared in some well-known top journals,
such as Journal of Corporate Finance (2 articles, one by Professor Korkeamaki and another one by Professor Maury),
Journal of Business Ethics (1 article by Professor Vahamaa)
and Auditing: A Journal of Practice and Theory (1 article by
Professor Ittonen).
The group has been successful in securing external funding: four projects from the Academy of Finland (Korkeamaki, Martikainen, Ittonen, Vahamaa and Maury) and one
project from OKO Bank Research Foundation (Maury). This
success reflects the importance of the research topics in this
area. It appears that the researchers in this group have been
able to apply their research findings to the classroom and
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transfer knowledge to the industry. In 2017, the group organised 12 lectures for alumni and other professionals covering broad topics on the application of corporate governance
policies. In November 2017, the group published a report
examining the implications of the planned social and health
reform in Finland. Group members have also provided consultancy reports to corporations and authored comment letters on regulatory changes in Finland.

Corporate Governance is a topic that has been studied across
all major business disciplines, including Accounting, Economics, Finance, Law, and Management. Interest in the area
has been growing internationally. The research group seems to focus on developing the area in the context of Nordic
countries. Even though the specific issues addressed pertain
to Nordic countries only, they might be relevant globally, as
well. Corporate governance research is closely related to the
current global interest in maintaining sustainable value creation from different perspective, including environmental,
economic, and social responsibility.

theme deals with traditional agency issues such as managerial incentives: employee stock options, and payout policies
(Liljeblom et al., 2011; Colak et. al., 2014; Korkeamäki et.
al., 2017).
A second strand of research undertaken by the finance
AoS is on the impact of regulation and monetary policy on
corporate behaviour. Part of this research is concentrated on
the Finnish case: Finnish/Russian tax reforms affect corporate dividends payout, and the adoption of the Euro had a
significant impact on the firm’s borrowing conditions (cost
of capital) (Korkeamäki, et al., 2010, Korkeamäki, 2011). Related US research was undertaken by Yung et al. (2008) and
Colak and Gunay (2008) who find that central bank policies
affect stock issuance cycles. More recently, Colak focuses on
the impact of political uncertainty on firms’ capital structure
decisions (leverage adjustments / stock issuance).
The chosen topics are interesting and relevant. The papers are well executed and apply state-of-the-art methodologies, such as quantile regressions, techniques employed
to address endogeneity problems, textual analysis/machine
learning.

4. FUTURE PLANS

2. PAST AND CURRENT PERFORMANCE

As previously alluded to, the work of the Hanken Marketing
teThe group aims to become the leading corporate governance research centre in the Nordic countries within the next 10
years. They have already established a Centre (the Hanken
Corporate Governance Center, HCGC) organising regular
seminars and annual workshops for international PhD students. The HCGC is a founding member of the Nordic Corporate Governance Network, which puts Hanken as a leading
institute among Nordic countries to promote research and
application in the area of corporate governance.

Over the last 11 years, the finance group published 3 top papers (2 papers in the Journal of Financial Economics, and 1
in the Review of Financial Studies) which is a good outcome
(although for 2 of these papers Hanken did not get the citation as they were published before the author joined Hanken). The group also published 2 papers in the Journal of
Financial and Quantitative Analysis, 2 papers in the Journal
of Corporate Finance, and one in the Journal of Financial
Econometrics. Other publications appeared in Journal of
Business Ethics, Journal of Empirical Finance, and journals
with lower impact scores.
With regard to contribution to science and international
visibility, publications in finance journals with high impact
score (or economics journals of similar quality) are crucial
(e.g. JF, JFE, RFS, MS, JFQA, RoF, JFI, JCF, etc.). Part of
the AoS’s focus is on these top publications. In terms of international scientific impact, a few publications in the journals with the highest impact score weigh much larger than
a vast array of lower quality publications. In this sense, the
attention may be turned somewhat more towards publishing
at the highest level.
This being said, defining research quality only by publications in the very top journals may be too narrow a view,
as a primary task of a research group is also to conduct research relevant for its country and region. The AoS is also
doing quality research on Finnish (and Scandinavian) financial issues. Research at the country/regional level is much
harder to publish in the top international (American-biased)
journals but its local impact on a country’s policies is not to
be underestimated.
The AoS’s citation scores are fine (relative to people with
similar tenure in its main Scandinavian competitors - Stockholm School of Economics, Copenhagen Business School, BI
Norwegian Business School, and the better European universities) and reflect the partial focus to work on countryspecific or regional research themes. The researchers of the
finance research group do not limit their research to financial issues but also work on research questions interesting
to or falling under Accounting, Health Economics, Law and
Economics, Actuarial Sciences and Statistics, and Strategic

3. INTERNATIONAL RELEVANCE

OVERALL
Because the group focuses on Nordic issues, it is very hard
for the group to publish in internationally recognized 4*
journals, which are more U.S.-based.
OVERALL EVALUATION: B

AOS 8 - FINANCIAL MARKETS, POLICY AND GOVERNANCE GROUP
1. DESCRIPTION AND RELEVANCE
The members of AoS8 are all from one department (Finance
and Statistics) such that this evaluation of AoS8 to a large
extent coincides with the evaluation of the finance leg of the
department. Over the past 10 years, one of the main themes
of the finance group has been corporate governance: several
papers focus on various aspects of the internal and external
corporate governance mechanisms. The internal governance
mechanism, the board of directors, is often examined, especially its impact on corporate or bank performance and
reputation (Palvia et al., (2015) and Baselga-Pascual et al.,
(2016)). In this context, board diversity (gender representation) is investigated, which has a long tradition in Scandinavia. Other papers concentrate on the external mechanism of
corporate governance, ownership structures – e.g. those of
family firms, and examine whether concentrated ownership
induces value creation and growth (Maury, 2006; Ekholm
and Maury, 2014). A third set of papers falling under this
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Management.
The AoS is also excelling in the contribution its research
is making to the Finnish economy and Finnish financial regulation. Its expertise has been drawn upon by the Finnish
Council for Regulatory Impact Analysis (under the Finnish
Prime Minister’s Office) that is responsible for issuing statements on governmental law proposals before they are being brought to parliament for approval, the European Union
committee on open-ended real estate funds (OEREFs), various parliamentary sub-committees on the euro, regulatory changes upon the financial crisis, taxation of financial
transactions, and the trading system for the Finnish equity
market.
The research group is very active in bringing its insights
to corporations (by serving on corporate boards) and to the
Finnish and international public (by interviews in the national and international media, the writing of columns) to
whom the societal implications of the research are explained. This kind of academic work is often neglected by research groups who predominantly focus on international
research excellence, but presence in the media and popularization of research has a substantial impact on the reputation
of Hanken in Finland and beyond. In the work described in
this paragraph, it is especially Prof. Liljebom and Prof. Korkeamaki who have been very active in bridging academia, on
the one hand, and government, corporations, and the public,
on the other.
The fact that most research tries to answer practical business problems enables the finance group to include their
research into their teaching at the Bachelor, Master and PhD
level. The combination of the transfer of theoretical and empirical knowledge makes the finance students who graduated
at Hanken very competitive as reflected in starting salaries
and the job acceptance rate immediately after graduation.
Several team members also include the insights of their research into their executive education to financial analysts
and other investment professionals (it is worth noting that a
proportion of leading Finnish investment professionals have
completed the Hanken CEFA/CIIA program arranged in cooperation with the Finnish Society for Financial Analysts).

3. INTERNATIONAL RELEVANCE
The members of AoS8 are internationally visible: they publish in the international journals, on topics interesting to a
broad international academic audience, attend conferences,
and are active as referees for top journals. Many publications
were made with international colleagues, which shows that
the group has good international connections.
4.FUTURE PLANS
The AoS indicates that it wants to continue to pursue its research agendas on governance and corporate policies. Specific corporate finance projects include large-scale research
on European CEOs’ compensation levels and structures
(options, salary, severance packages, etc.), CEO turnover
and succession transition, mergers and acquisitions (target
capital structure and its effect on M&As). In terms of methodology, machine learning will be applied as a new technique
in corporate finance. On the asset pricing side, the emphasis
will be on high-frequency transaction modelling (inter-trade durations and transaction counts). On the econometrics
side, projects on GARCH modelling of financial time series
16

are on-going.
The current and future research agenda – especially on
corporate governance– is based on more traditional themes on CEO remuneration and turnover, and M&A activity,
which have been researched extensively over the past 25
years. Obviously, the possibility to do publishable research
is still there but it is increasingly hard to do cutting-edge
research under this umbrella. Python programming to do
textual analysis are now standard tools of any PhD student
in finance, and machine learning is increasingly used. These
are interesting techniques – which some AoS members now
adopt - to enhance the information provided in public database.
The finance group argues that “Dynamic and evolving
financial markets foster innovation, e.g. in financial technology, digital banking, algorithmic trading etc. Market
microstructure concepts and techniques (such as dynamic,
endogenous pricing) developed by financial economics are
being adopted […].” It is not very clear that what is regarded as innovative is actually finding its place in the future
research agenda of the finance group. Maybe some more
thought needs to be given to innovative and cutting-edge
ideas in the corporate finance area. In the self-evaluation report, the section on future research plans was brief and not
very explicit. It is unfortunate that the self-evaluation exercise has not been used to the fullest by the area members to
discuss individual and common research plans along with
PhD projects, and to explicitly formulate a strategy for the
next five years and beyond. However, during the interviews
with area representatives and conversations, the research
agenda has become clearer. What remains is still the challenge is to formulate a research agenda with high publication
potential in the top international journals.
The possibility to do good research is available as the
AoS in making the necessary investments by subscribing to
the relevant databases such as BoardEx, Capital IQ, CRSP,
Eikon, FactSet, MorningStar Direct, SDC, and ThomsonReuters.
What will boost research focus for junior faculty is the
introduction of a tenure-track system (which is now only
one year operational) whereby tenure depends on the ability to publish at the international top level. This implies ex
ante clarity on minimum publication requirements and an
understanding that an insufficient publication record frees
a tenure-track position for a new high-potential candidate.
Furthermore, many interviewed faculty mentioned that the
pay for research performance has stimulated research output at Hanken. A bonus system is indeed a good way to enhance research focus.

OVERALL
While the finance group is in very good standing and very
active on all fronts, there are a few risk factors.
The first is that the vast majority of the group are established researchers and that there are hardly any junior
(research-active) members. Usually, junior AoS members
spend more time on research than established ones as the
former have fewer managerial or teaching tasks and are subject to tenure-track pressure. There is high demand for the
skills and competences of the established group members
as they are involved in a wide variety of activities: research,
teaching, valorisation of research through media exposure,
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advice to the government, executive teaching, corporate
board memberships, etc. Ideally, senior AoS members guide
junior members in terms of research and publish together,
but the inverse age pyramid of the AoS is of some concern.
The group seems to have contributed significantly (proportionally more than other Departments) to the management
and leadership of the Hanken as several key members (e.g.
Prof. Liljebom and Prof. Korkeamaki) have been dean/rector for long period of time. Such service to the School ought
to be compensated by additional hiring.
The second issue is external research funding. The AoS
has been successful to attract major grants over the past decade, but external funding has gone down, and currently,
only one large research grant provides the AoS with additional funding. Given the status and research record of the
senior group members, this issue could be resolved
OVERALL EVALUATION: A

AOS9 - STRATEGY AS PRACTICE MEETS ENTREPRENEURIAL STRATEGY
1. DESCRIPTION AND RELEVANCE
Entrepreneurship was identified in the previous (2013)
evaluation of research at Hanken as an area worthy of investment. One specific aspect raised in the report was that
scholars in entrepreneurship (especially the younger ones)
were potentially not cognizant of decision processes in entrepreneurship. The formation of the current prospective
area of strength appears to be a way of addressing this, by
aligning the field of strategy as practice with work on entrepreneurship. Before evaluating the AoS, it is worth examining the context of both the research group and the fields of
their research.
The AoS comprises 23 scholars, 9 of whom are PhD
candidates and 4 full Professors. The balance is made up
of Assistant and Associate positions. All appear to be full
core faculty with the exception of one PhD student (20%).
2 members of the research group are carrying 100% administrative roles, so time for research is likely to be limited
for these scholars. One full Professor is near retirement age,
but the remaining 3 Professors are significantly younger and
can thus provide research leadership and continuity for the
research group.
Topics embraced by AoS9 are popular with students. The
transference of research into teaching, both in terms of attracting potential students and in educating current students,
is therefore strong in Hanken as is the case in other Schools
worldwide. Research output from the AoS provides syllabus
input into six separate courses.
Much relevance to practitioners centres around the Hanken Business Lab. This is a new form of incubator aiming to
help start-ups, scale-ups, non-profit organisations and individuals to achieve significant growth. The Business Lab provides the opportunity for Hanken students, alumni, existing
companies as well as external partners to set up new businesses and operations in an experimental growth-promoting
environment. Data indicate that as of December 2017 the
Hanken Business Lab operations include 22 member companies and 8 non-profit associations (30 organisations in
total). The companies include various digital pioneers and
highly service-oriented companies. The non-profit organi-

sations promote various forms of student, alumni, university, societal and business collaboration that together create
a unique collaborative environment. Also worth noting in
terms of relevance to practitioners is that Liisa Välikangas is
a board member in TEKES, The Finnish Innovation Agency,
Helsingin Sanomat Foundation, Business Leadership Research Group (LJT), and The Society for Strategic Leadership, (SSJS). Janne Tienari is steering group member in the
management certification programme of the Finnish municipalities (Local Finland and Finnish Consulting Group).
Virpi Sorsa is a board member in Osaamiskiinteistöt oy. in
Lahti and a board member in the Lahti association for women within Finnish Social Democratic Party. Mikko Vesa is
a monthly economics columnist for Demokraatti, the leading
newspaper of the Finnish Social Democratic Party since
2015. Markus Wartiovaara is the chairman of the board in
IC Rahoitus and Children’s Voice Association and a board
member in Captum Group Oy. Members of AoS9 also collaborate with individuals in Aalto University around the topic
of launching a new business.
Research in AoS9 is also relevant for other areas including a course on Strategic Growth (alongside Finance
Entrepreneurship and Management (Vaasa and Helsinki
Campuses) and the Erling-Persson Research Centre for Entrepreneurship.
The rational for this AoS lies in the increasing uncertainty facing individuals and organisations from societal
changes including automation, aging, and the unequal distribution of resources. Such changes are challenging existing
conceptions of strategy research and knowledge and demand
research which enriches existing theories as well as crafting
new concepts and frameworks. The link with Entrepreneurship lies in examining the proactive nature of entrepreneurial strategic actions that are a response to such an uncertain
environment.
2. PAST AND CURRENT PERFORMANCE
The AoS has had some success in securing research funding
from external agencies (although relatively small in terms of
income). It is likely that future research grant proposals may
have some success given the relevance of entrepreneurship
for public, private and social good.
Although members of the AoS publish fairly regularly,
earlier publications (pre- 2011) are stronger and of a higher
standard (by journal rankings) than current publications
(2016 onwards). The period 2009 to 2011 saw 2 papers in the
Academy of Management Review, 1 each in the Journal of
International Business Studies, Organisation, Organisation
Science and the Journal of Management Studies. From 2016
onwards, there is only one paper in a leading global journal
(Harvard Business Review) with the rest of the publications
in ABS 3 or lesser-ranked journals. The Harvard Business
Review paper is also listed in support of another AoS (Wellbeing, Inclusion and Meaningful Work)
There is a need to target top tier journals for this AoS
to demonstrate its intellectual strengths in entrepreneurship and the practice of strategy. This AoS has its origins in
Entrepreneurship with a recommendation in 2013 that strategic decision-making be added to the agenda. Strategy as
Practice certainly addresses that, but current research and
publications bifurcate either into Strategy as Practice or Entrepreneurship. Strategy as Practice looks a little “bolt-on”
to Entrepreneurship. Notwithstanding the difficulties posed
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by the specialisation of academic journals, future research
needs to focus on entrepreneurship as strategy. This may
help improve the quality of current and future publications.

3. INTERNATIONAL RELEVANCE
AoS9 is populated by scholars from the Department of Management and Organisation. The research from this AoS is
strongly represented at the top international conferences
(including the Academy of Management - in the US - and
the European Group for Organisation Studies – Europe
and Worldwide). For example, Prof Virpi Sorsa (the current
Head of the AoS) is a Paper Development Workshop chair
in the Strategizing Activities and Practices interest group
in the Academy of Management (2017-2021). Members
of AoS9 have strong international research collaborations
with leading scholars worldwide. These include Professor
Martha Feldman (UCI, University of California Irvine), Professor Ann Langley (HEC Montreal), Professor Emma Bell
(The Open University) and Professor Dean Shepherd (Notre
Dame University.

V. EVALUATION OF SUBJECT
AREAS
The eight Subject Areas at Hanken are as follows:
»» Accounting
»» Commercial Law
»» Economics
»» Entrepreneurship
»» Finance and Statistics
»» Management and Organisation
»» Marketing
»» Supply Chain Management and Social Responsibility
1. ACCOUNTING

4. FUTURE PLANS
This AoS already has a reasonably strong critical mass of
researchers and, providing they all remain research active,
the AoS will continue to thrive. Retaining current staff (particularly PhD students and younger staff) will be critical to
the future of the AoS. There are currently sufficient full Professors to undertake a rolling appointment as Director over
the foreseeable future. It is unlikely that either Strategy as
Practice or Entrepreneurship will diminish in importance in
either the scholarly or the practice agendas.
However, the group needs to take actions to become an
Area of Strength. First, it needs to increase its strength in
publications to at least the levels attained in 2009 to 2011.
Secondly, the group needs to integrate entrepreneurship and
strategy to a greater degree. Potential synergies are being
missed here. The group is very active on the international
conference circuit (AoM and EGOS in particular) but this
now needs developing into higher quality publications and
a distinctive research profile, combining entrepreneurship
and strategy.
OVERALL EVALUATION: B

THE SUBJECT AREA
Currently, the core faculty members compose of 4 teaching-oriented lecturers and 9 research-oriented members,
including 3 full Professors (one hired in 2017), 3 Associate
Professors (one hired in 2017), 3 Assistant Professors and 1
researcher. One full Professor and 3 lecturers will retire in
the next (1-5) years. Out of the 9 core research faculty members, 7 were hired during 2012-2017: 1 full Professor (2013),
2 Associate Professors (2014 and 2017, respectively), 3 Assistant Professors (two in 2014 and one in 2017), and 1 postdoc researcher (2014). There is also a non-core Associate
Professor with 15% FTE hired in 2016. In 2017, 2 non-core
research faculty members (15% FTE of an Associate Professor and 20% FTE of a full Professor) were hired. The FTE of
the core faculty members is around 9% out of the Hanken
school, but the Subject Area has to teach more than 15%-18%
of the students (e.g. for 2016, the Subject Area graduated 42
out of 257 master students and 52 out of 250 undergraduate
students). As to PhD students, the Subject Area graduated
only 4 out of 70 PhD students during 2012-2016. The heavy
teaching load for undergraduate and master students and
the small number of PhD students can hinder research productivity significantly.
RESEARCH QUALITY
There have been a total of 90 items published by accounting faculty members. This list seems to include faculty who
have left the School (we assume that two left but only one
contributed to two articles on ABS-rated journals), faculty
who were hired after 2016, and non-core faculty. According
to the bibliometric report, there are 37 articles in peer-reviewed journals. However, based on our counting, we found 42
articles published in ABS-rated journals. Out of them, 34 articles are by core faculty members with 25 articles by core faculty members who were hired before 2017. Around 60% of
the papers are published in journals with ABS score=3. According to reported statistics, 22 out of 37 articles are published in journals with a SNIP score higher than 1.5 (i.e. around
59.4%, where the school’s average is 43%). The percentage of
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publications of the Subject Area in top 10% Scopus Sources
is 44.1% during 2012-2016 (in comparison to 33.4% in the
school). Using 34 (21 with a score >=3) articles divided by 9
core research faculty members, we obtain an average around
3.77 (2.33 with a score>=3) articles per person over 20122017. Using 42 articles divided by 9, the average productivity
is 4.7. In comparison to many accounting peers in the world,
this average productivity is not bad. Many schools having a
teaching focus will grant tenure with a combined number of
3 or 4 articles in ABS 3, ABS 2 and ABS 1 journals.
Accounting is a business language that serves business
development. As a result, this field lends itself easily to
cross-disciplinary research. The faculty have published, indeed, in journals in other areas, such as finance, economics,
and artificial intelligence. Besides publication in ABS-ranked
journals, the Subject Area published also (around 48 items)
in practice oriented journals, books, opinions, and white papers. Because of the heavy teaching load of the Subject Area
and because accounting research deals with practical applications, we find that these additional publications provide a
good balance for the Subject Area.
Upon inspection of who publishes the high quality research papers, we find that the distribution is very healthy.
The Associate and Assistant Professors perform at similar levels (a bit shy of 90% in total) and full Professors contribute
the remainder of 10%. However, full Professors contribute
much more to practical publications. Given that full Professors accumulate a lot more of practical knowledge, it is
sensible that they contribute to the advancement of practicerelated knowledge.
PRODUCTIVITY
As discussed before, the accounting Subject Area has hired most of its research faculty members in recent years
and the distribution of the ranks of Associate and Assistant
Professors is even. In spite of its heavy teaching load, the
Subject Area has been very productive. The publication by
core faculty members has shown a slight increased trend in
ABS rated journals but a decreased trend in practice related
journals. This is understandable because faculty may choose
to focus more on high quality research journals, and at the
same time, maintain some publications in practice-related
journals. Organisation of and participation in conferences/
workshops have increased over the period. To illustrate,
an average of 5.5 was in 2012-13 versus an average of 15 in
2015-2016. This is another indication that the Subject Area
is attempting to increase focus on high quality research.
Hiring top researchers is not an easy task in the field of
accounting. It is commendable that the Subject Area was
able to increase both core and noncore research faculty.
Most of the new faculty have contributed to the school’s publications (9 out of 34 articles - 26.4%- are from this group).
We foresee that this new group will continue to contribute
significantly to future productivity.

IMPACT AND RELEVANCE
In recent years, the core faculty has focused on archival research related to financial reporting, corporate governance,
and auditing. This focus has contributed to research quality
and productivity. There are two faculty members (one Associate and one Assistant) experts in applying expert system
to accounting research. Owing to the current breakneck de-

velopment in artificial intelligence, this research area and
expertise should contribute to education and research. The
Subject Area is very active in practice-related research. Accounting is a practical social discipline, and therefore, practice related research is important.
Accounting Professors are expected to offer professional
service to the society. The faculty actively provide expert opinion on new law proposals in the area of accounting and auditing. They are also active on the Finnish Audit Disciplinary
Board and other boards, thus having a major social impact.
One full Professor serves as vice-chair and as financial accounting and valuation specialist of the board of the Finnish
Pension Fund. She also serves as a board member for the
Nordic Corporate Governance Network, as president of the
Multinational Finance Society, and FRAP – Finance, Risk
and Accounting Perspectives research societies. These types
of service are important for both education and research development in the accounting profession.
Some of the research output of the Subject Area is also
relevant outside Finland. For example, the Swedish National Audit Agency is referring (Report December 2017) to the
Subject Area’s research in its future planning of thresholds
for mandatory auditing.
VITALITY AND ORGANISATIONAL CAPACITY
The Subject Area has a nice distribution of different ranks of
researchers. It has two full Professors, experts in practical issues that the accounting profession faces. The senior faculty
seem to be working with younger researchers in developing
good research projects. The Associate and Assistant Professors are productive in publishing in top journals. Moreover,
the Subject Area has recently recruited two PhD students
who already have working papers to be presented at conferences. Given the continuing publication of core faculty who
had been hired prior to 2016, the strong publication records
of the newly hired core and noncore faculty members, and
capable PhD students, the accounting Subject Area is poised
to advance its publication achievements in the future. However, to reach this goal, the school has to invest. The school
should consider reducing the teaching load of research faculty, and increasing research funding and research support.
The school may also consider paying competitive salaries to
attract top people, given that salaries in accounting tend to
be high.

INTERNATIONALISATION
Out of the 34 publications analysed in the Publishing Profile,
7 =20.6% involve international collaboration (The bibliometric report indicates that 29.73% - 11 out of 37 involve international collaboration.) This level of international collaboration is on the low side. The reason may be that accounting
tends to be a discipline focusing on country-specific issues
and that part of the mission of the Subject Area is to boost
Finish-data related research. In spite the low collaboration
rate, many of the Subject Area’s members are well-connected internationally. They have been actively participating in
international conferences and have been serving as members of international conference organising committees.
Some faculty members have also visited institutions aboard
(e.g. a total of 12 visits during 2012-2016). Moreover, it appears that in recent years the school has started to hire from
universities outside of Finland. For example, in 2017, one
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core faculty graduated from a US school, and two non-core
faculty members graduated from a UK school. Moreover, according to the self-evaluation report, two international doctoral students were recruited. This is a very healthy trend.
EVALUATION SCORE
Quality – 4
Productivity – 4
Impact and Relevance –5
Vitality and Organisational Capacity – 4
Internationalisation – 4
Overall – 4.5
2. COMMERCIAL LAW
THE SUBJECT AREA
The Subject Area of Commercial Law is relatively small with
6 core faculty (4 FTE Professors, 1 FTE lecturer, 1 FTE postdoc researcher) and 2 non-core faculty (1 20% Assistant
Professor, 1 10% Professor). On top of that there are 8 PhD
researchers and 7 teachers. The Subject Area thus accounts
for 23 persons in total (December 2016). Total FTE varied a
lot between 2012 and 2016, ranging from 4.05 FTE in 2014
to 8.10 FTE in 2015. Also core FTE varied a lot between 2012
and 2016, ranging from 2.00 FTE in 2014 to 6.93 in 2015.
Most recently (2017) the Subject Area became smaller with
the departure of one FTE Professor, Niklas Bruun, who officially retired.
The balance of senior/junior staff does not seem optimal:
4 full-time Professors versus 1 part-time Assistant Professor
and 1 full-time post-doc. The gender balance is good with
50% females and 50% males.

RESEARCH QUALITY
Between 2012 and the end of 2016, the Subject Area produced a total of 55 publications, most of which deal with intellectual property.
Scopus indexed a very low proportion of the publications in the Subject Area of Commercial Law, hence the
SciVal based analyses was not produced for the report. The
main reason for this is probably not that no publications in
peer reviewed journals exist in legal scholarship, but rather
that in the period under examination legally oriented peer
reviewed journals were not (yet) indexed widely. What follows is based on the figures the panel found scattered in the
Publis¬hing Profile, and the panel’s interpretation thereof in
view of their knowledge of and experience in the field of scholarly legal research.
The majority of the Subject Area’s publications are book
chapters (15), which aligns with the publication tradition in
law schools. A lot of those chapters have been published with
international scientific publishers performing (some kind of)
peer review and oriented towards a more academic (Springer; Edward Elgar) or a more commercial audience (Wolters
Kluwer; Kluwer Law Int.). Some chapters have been published with national/local publishers (University of Turku) or
in Conference proceedings, the latter not being considered
as having high academic quality in legal scholarship. Second
in line in terms of publications are journal articles (10), of
which the majority is in international peer-reviewed jour-
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nals (7). Some journals have very high international and/
or European scientific prestige with (fully or partly) academically staffed editorial boards (International Review of
Intellectual Property and Competition Law, European Intellectual Property Review), whereas some other journals
have (far) less academic (Journal of Intellectual Property
Law and Practice) or far less international (Nordiskt immateriellt rätsskydd) standing. Legal scholars tend to publish
both in international and national journals, as legal scholarly
articles are strongly connected to a ‘forum’. Legal research
can examine the global legal framework or be comparative
in nature (hence publication in international journals), the
European legal framework (hence European journals) or the
national legal architecture (hence national journals). Publishing in national journals (where the level of analysis is related to national law) does not necessarily mean that the contributions are of lesser academic quality. Overall, the Subject
Area’s research and publication culture aligns with what is
common in European law schools.
The top publications are spread amongst all the members of the Subject Area, but if one has to prioritise Nari Lee,
Niklas Bruun and Olli Pitkänen stand out most.
The majority of the papers is written by individual authors. This should not be surprising: single author papers are
rather typical for law schools, and only in recent years an
increase in co-authored papers can be witnessed in law Subject Areas. As yet, at the Hanken Commercial Law Subject
Area, external/international research networks are not visibly created and sustained through co-authored work. In the
few cases of co-authored papers, co-authors were external,
rather than international.

PRODUCTIVITY
The total output of the Subject Area can be considered
rather modest: 55 publications in 5 years by 6 core members amounts to 1.8 publications per person per year. The
modest output does not relate to the size of the Subject Area,
but with the rather modest productivity per member. On the
other hand, the papers in the Subject Area are rather long in
nature, as compared to other Subject Areas where more, but
(much) shorter papers are published.
The rather modest productivity does not meet up with
top law schools in Europe, where 2.5 ‘high quality’ publications per person per year would be regarded as the minimum. In legal scholarship, ‘high quality’ is not (yet) measured in terms of citation scores (Google Scholar or other), or
H-index. Quality is derived from the status of the publisher
house (e.g. chapter with international scientific editor) or
journal (e.g. article in (inter)national peer reviewed journal),
or – even more importantly – by reading the articles themselves. Having examined the articles provided under AoS1
‘Digitisation and Sustainability in Intellectual Property’ one
by one (where the authors largely coincide with the members
of the Subject Area of Commercial Law) shows that quite a
few strong scholarly contributions are present.
IMPACT AND RELEVANCE
The Subject Area is quite visible on the Nordic and on the
European intellectual property research and teaching scene.
Most influential, and an area where the Subject Area definitely left its mark in the recent past is the domain of intellectual property and 3D printing. There is not one centre in Eu-
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rope and beyond where so much in-depth and multi-faceted
research has been carried out on the interplay between 3D
printing and intellectual property. The expertise is not only
of academic relevance, but also of high interest for practitioners and industry in Scandinavia and beyond. Looking beyond 2018, the focus on the ramifications of new technologies
– such as 3D printing, Artificial Intelligence or blockchain
– on intellectual property might be a way to further enhance
the international visibility of the Subject Area.
The Subject Area has gained high visibility through organisation and participation in conferences (speaker, presenter, chair, member organising committee, opponent,
discussant, and keynote) and editorial board memberships
or referee work. Significant impact and recognition is also
derived from the frequent membership in public organisations and research networks, and official participation in
PhD thesis supervision, defence and examination. All these
activities were on the rise from 2012 up to 2015, with a fall
back in 2016.
The Subject Area received significant funding in 2014,
2015 and 2016, the latter with a total of 1.505.566€ (720.943€
core funding; 662.811€ external funding; 121.812€ external
competitive funding). From 2012 onwards the Subject Area
increasingly collected external competitive funding (from
90.112€ in 2012 up to 345.218€ in 2015); however, in 2016
this type of funding dropped to 121.812 €.

VITALITY AND ORGANISATIONAL CAPACITY
If one looks at the involvement in the production of handbooks published by leading publishers as a criterion of vitality, the Subject Area scores fine. Authorship includes contributions to the highly regarded Methods and Perspectives on
Intellectual Property (Edward Elgar), and editorship encompasses books with Wolters Kluwer.
Also witness of the vitality of the Subject Area is the establishment of a Master’s Degree Programme in Intellectual
Property Law, a unique combination of legal and business
studies. This specialization offers expertise in both areas,
and an understanding of the role of intellectual property in
today’s markets for technology. Furthermore, the Subject
Area is a member in the Pan-European Seal, a professional
traineeship programme promoted by the European Union
Intellectual Property Office (Alicante) and the European
Patent Office (EPO) (Munich). In cooperation with the PanEuropean Seal, Hanken provides its students the possibility
for a paid traineeship at EUIPO or EPO.

INTERNATIONALISATION
The Subject Area is well-known throughout Europe and beyond, notably in Asia. The Subject Area also has strong ties
with the top research centres in intellectual property, such
as the Max Planck Institute for Innovation and Competition
(Munich) and CEIPI (Centre for International Intellectual
Property Studies, Strasbourg).
The Subject Area hosts quite a number of foreign academics (a rising number from 2013 up to 2015 – with 21 visiting scholars in 2015 – with a drop to 6 in 2016). Subject
Area members quite often travel abroad for (short or longer)
research stays at leading research centres (a rising number
from 2012 up to 2015, with a drop in 2016) in the intellectual
property field.

SUMMARY
When looking at the absolute figures, one should always bear
in mind that these are figures achieved by a small and rather
young Subject Area, mainly specializing in one increasingly
important, specific area of law (intellectual property law).
Looking at figures and size, the figures can be considered
good as compared to international standards.
Quality – 3
Productivity – 3
Impact and Relevance -3.5
Vitality and Organisational Capacity – 3.5
Internationalisation – 3.5
Overall – 3.5
3. ECONOMICS
THE SUBJECT AREA
The Subject Area of economics has three full Professors and
one Associate Professor. One of the full Professors is planning to retire. The Subject Area is in the process of recruiting
for one senior-level position to replace the retiring Professor
and for one junior-level position. The Subject Area is partner
in Helsinki Graduate School of Economics (Helsinki GSE),
an alliance with Aalto University and the University of Helsinki. This alliance replaces Helsinki Center of Economics
Research (HECER). With this transformation, the objective
is to increase the overall size of the faculty (by 15) and to increase student enrolment (by 40 master students and 5 doctoral students.) The affiliation with Helsinki GSE is sensible
given the small size of the Subject Area.

RESEARCH QUALITY
Most of the Subject Area’s publications are in international
peer-reviewed journals. The members of the Subject Area
published 23 peer-reviewed articles, 22 of which are in international journals. Of the Subject Area’s peer-reviewed articles, 13 publications are in journals with a SNIP score higher
than 1.5 (56% of the publications, where the school’s average
is 43%). The percentage of publications of the Subject Area
in top 10% Scopus Sources is 26.5% (in comparison to 33.4%
in the school.) About 78% of the Subject Area’s publications
are with international co-authors. According to Web of Science, the field-weighted citation impact of the Subject Area
is 0.98 (1.92 for the school) and the percentage of publications in the top 10% best cited papers in Web of Science is
10.7% (22.6% for the school.) Given the small size of the Subject Area (4 core faculty in comparison to a total of 102 core
faculty in the school), these statistics indicate that the members of the Subject Area produce high quality research. They
publish their work in high quality journals (slightly above
the average quality of the school) and receive less citation
than other Subject Areas in the school.
Upon inspection of the number of citations on Google Scholar, it appears that the distribution of cites across the core
faculty members of the Subject Area is skewed. One member accounts for about two third of the citations. Two faculty
members have also been the main contributors to the list of
top 10 publications reported by the Subject Area. On this

21

EVALUATION OF SUBJECT AREAS

list, one publication is in a journal classified as FT50/ABS4*
(Management Science), the remaining publications are in
top field journals. These journals are Games and Economic
Behavior, Economic Theory, Journal of Money, Credit and
Banking, Journal of Economics and Management Strategy,
International Journal of Industrial Organisation, and Journal of Economic Behavior and Organisation. Hence, judged
by the outlets of publication, the quality of the research of
the group is very good, and some is excellent.
PRODUCTIVITY
In spite of its small size, the Subject Area seems to be dynamic and productive. In addition to 23 peer-reviewed publications in high quality and impactful journals, the Subject Area
published also 2 monographs, 4 book reviews, 4 articles in
conference proceedings, 7 publications aimed at professionals, and 7 research reports.
IMPACT AND RELEVANCE
The areas of focus of the Subject Area (behavioural economics, industrial economics, and financial economics), are
all relevant areas both to industry and to government. This
relevance is manifested by the fact that members of the Subject Area regularly serve as expert witnesses in courts, as
board members of organisations, as consultants to industry,
and as speakers on media outlets. In addition, members of
the group have good visibility in the international academic
community. They serve on editorial boards of international
journals, they organise sessions in international conferences, and their advice as referees is regularly solicited.
VITALITY AND ORGANISATIONAL CAPACITY
The Subject Area has identified four research areas on which
to focus: Behavioural Economics, Industrial Economics, Financial Economics, and Labour Economics. Given the small
size of the core faculty, it is a sensible strategy for the Subject Area to focus of a small set of research areas, consistent
with the expertise of the group. Based upon the record of
publications of the Subject Area’s faculty, it seems that the
first three are consistent with the faculty’s areas of strength,
but the fourth one does not. During the period of evaluation,
the Subject Area has not published a significant number of
articles in top journals in the area of Labor Economics. In
recruiting the two new faculty, it would be a good idea, therefore, to identify candidates that can strengthen further the
areas of Behavioural Economics, Industrial Economics, and
Financial Economics.
The Subject Area’s partnership with Helsinki GSE is an
excellent way of expanding collaboration opportunities for
the faculty. The future plans of expanding the size of GSE,
both in terms of faculty and student body, may facilitate the
Subject Area to broader its research activities beyond the three current areas of strength.

INTERNATIONALISATION
The Subject Area’s members are well connected internationally. About 78% of the peer-reviewed articles in the Subject
Area were international collaborations. The faculty are very
active in international conferences as organisers, chairs of
sessions, and presenters. They serve also on the editorial
boards of international journals. Over the period of 2012-
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2016, the faculty held, on average, 5.4 editorial positions per
year and acted as referees for an average of 38 articles per
year. Such assignments indicate that members of the faculty
are highly regarded by their international colleagues.
Quality – 4
Productivity – 5
Impact and Relevance – 4
Vitality and Organisational Capacity – 4
Internationalisation – 5
Overall – 4.5
4. ENTREPRENEURSHIP
THE SUBJECT AREA
The Subject Area of Entrepreneurship consists of 8 core faculty (6 FTE Professors and 2 part-time Professors) plus 1
core faculty LOA. On top of that there are 16 PhD researchers
and 2 Associated researchers and teachers. The Subject Area
thus accounts for 27 persons in total (December 2016). Total FTE was between 7.00 and 8.00 between 2012 and 2016,
with an exception in 2013 (5.93 FTE). Total core FTE varied
between 6.00 and 7.00 between 2012 and 2016, with an exception in 2013 (5.24 FTE).

RESEARCH QUALITY
Between 2012 and the end of 2016, the Subject Area produced a total of 126 publications.
The Scopus analysis shows that the majority of the Subject Area’s publications are A1 peer refereed journal articles
(71), followed by conference proceedings (26), and to a lesser
extent, book chapters (7). Further examination of the journal
output reveals that almost all of the articles are published in
international peer reviewed journals (70), compared to publications in national journals (1).
The top publications within the Subject Area Entrepreneurship are spread amongst Joakim Wincent and Sören
Kock (see AoS 9: Strategy as Practice Meets Entrepreneurial
Strategy). Wincent specializes in the various aspects of networks and in the interface between passion and entrepreneurship, whereas Kock is the thought leader on coopetition.
The majority of the A1 peer reviewed papers is written by
multiple authors. In conducting joint research, the collaboration with external researchers far exceeds (ranging from
84% to 100% depending on journal subtype) collaboration
with colleagues from within the Subject Area (ranging from
4% to 18.18% depending on journal subtype). This trend is
confirmed with the Haris data, pointing out that single author publications are a-typical in Entrepreneurship, and that
publications with 1 internal author most often have 1 or 2
external authors. Furthermore, internal collaboration within
Entrepreneurship is low, with only few publications having
2 or more internal authors. The Subject Area has close collaborations with Lulea University of Technology, and to a lesser extent with the University of Vaasa, Umea University and
Kent State University.
The number of scholarly output is rather steady over the
years, with outliers in 2012 (10) and 2016 (25). In contrast,
the number of citations is declining rapidly over the years,
which is kind of normal, as the more recent articles have not
had the time yet to be widely cited. The average number of
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citations per publication was 7.
Scopus teaches that in the period 2012-2016 2.7% of the
papers of the Subject Area are published in the 1% top journals, and that 81.3% is published in the top 50%.

The Subject Area does not host that many foreign academics (5 in 2014 and 6 in 2016). Subject Area members regularly travel abroad for (short or longer) research stays, but
not all that frequently (1 in 2013 and in 2016; 7 in 2014 and
8 in 2015.

PRODUCTIVITY
The total output of the Subject Area Entrepreneurship is
considerable: 107 publications in 5 years by 8 core members
amounts to 2.675 publications per person per year.

IMPACT AND RELEVANCE
Two types of activities stand out when looking the Subject
Area of Entrepreneurship. First and foremost members of
the Subject Area massively play a role as reviewer of papers
for scientific journals or conference papers. Secondly, members have gained wide visibility through their participation
in conferences as speaker/presenter or reviewer, and to a
lesser extent, as opponent/discussant or keynote. Contrary
to what might have been expected, impact was not pursued
via membership of bodies in private companies. Official participation in PhD thesis supervision, defense and examination was rather low as well. This signals that in this Subject
Area, as compared to the Subject Area Commercial Law for
example, recognition and reputation is mainly gained via the
publication of peer-reviewed articles.
The Subject Area received significant funding all the way
from 2012 up to 2016, with a total of 792.309€ (643.215€
core funding; 149.094€ external funding; 145.484€ external
competitive funding). From 2012 onwards the Subject Area
assured continuous external competitive funding (134.910€
in 2012, 192.983€ in 2013, 135.800€ in 2014, 118.241€ in
2015); however, in 2016 this type of funding seemed to have
totally vanished.
Joakim Wincent was given various awards for several of
his papers, and his contribution to ground breaking scholarship.

VITALITY AND ORGANISATIONAL CAPACITY
Over the years, the Subject Area has shown vital interest in
subjects such as Coopetition, Passion and Boards. Coopetition, a neologism coined to describe cooperative competition, might still gain more traction in the future, especially
in light of the clear call for ‘inclusiveness’, ‘open innovation’
(Chesbrough) and sharing strategies in current scholarship.
Passion (in Entrepreneurship) might also be there to stay as
it might further feed into the research line of Well-being.

INTERNATIONALISATION
The Subject Area has very close research ties in terms of coauthoring papers with Sweden, and to a lesser extent, with
the US. Markedly lower is the collaboration with Germany,
the Russian Federation, Australia, Israel, the Netherlands
and Norway. This last enumeration is not self-explanatory: how come the collaboration with colleagues from these
countries is more intense than the collaboration with other
European countries (e.g. the UK, or Italy). However, The
Netherlands and with Germany stand out in terms of number of collaborative papers.

SUMMARY
Overall, the Subject Area of Entrepreneurship is active and
realizes a decent research output. However, the quality of
the publications (ability to publish in top journals) has decreased over the past five years. Efforts should be made to
bolster publishing ability, possibly by stepping up international collaboration, which is currently modest relative to
other Subject Areas.
Quality – 3
Productivity – 3.5
Impact and Relevance - 4
Vitality and Organisational Capacity – 3.5
Internationalisation – 3
Overall – 3.5
5. FINANCE AND STATISTICS
THE SUBJECT AREA
The Subject Area of finance and statistics counts about 16
core faculty (in 2016) and has 17 PhD students in the period
2012-2016. The Subject Area is supported by 14 associated
research and teaching faculty, who have small affiliations
that, combined, amount to about 2.5 FTE.
The group comprises eight full Professors, three of whom
have (had) a high administrative burden (in terms of leading
the school, and Subject Areal leadership), five Associate Professors, one Assistant Professor, and three lecturers. One of
the full Professors has retired or is close to retirement.
For the above group (excluding the lecturers), the balance
of senior/junior faculty is not congruent with an equilibrated
pyramid. About half the faculty are in the age range [43-53],
which indicates that the core of the group consists of mature researchers who are able to provide research leadership
to PhD students and junior faculty. Still, there is only one
research-active junior Subject Area member below 40. One
third of the groups is above 55. Three of the 12 research-faculty members are female, a percentage which is higher than
that of most finance Subject Areas around the world considering that the field is traditionally male-dominated and that
only about 15-20% of finance PhD students are female.
The educational background (PhD training) of the Subject Area members is homogenous, as almost 70% of the
Subject Area has graduated with a PhD from Hanken, and
another 10% from a close-by university. While hiring one’s
own PhDs students is not the standard at good universities,
the local government-imposed duties such as providing education in Swedish requires hiring Swedish speaking Finns.

RESEARCH QUALITY
Over the period 2012-2016, the finance & statistics Subject
Area realized 231 publications, 105 of which are journal
publications, 67 of which were published in Scopus/SciVal
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and have an impact score. Most of the journal publications
are international peer-reviewed articles; 34 papers have a
SNIP>1.5 and 11 a SNIP between 1 and 1.5. This means that
44 papers are international publications with a decent impact score, which boils down to 8.8 papers per year for the
Subject Area, or 0.5 paper per year per person. In financial
economics, the time between sending a paper for the first
time to a journal and the final acceptance for publication easily takes several years.
Most important for the international visibility of the Subject Area is the publication of in the top international peerreviewed journals. In the period 2012-2016, the Subject Area
published in 2 top journals (Journal of Financial Economics
and Management Science) and in two journals immediately below the very top journals: Journal of Financial and
Quantitative Analysis and Review of Finance (in each of these journals 2 papers were published). The Subject Area also
published 3 papers in the Journal of Banking and Finance,
one paper in the Journal of Corporate Finance, and one paper in the Journal of Financial Stability. This output of 13
good finance journals with an additional large number of
publications in finance journals with lower impact scores is
a good achievement. Still, in order to build an international
reputation, publications in the very top international journals should be stimulated as the quality of the publications is
much more important than the quantity of output.
Of the papers in journals with an impact score (Scopus),
42.5% are with international co-authors. The citations of the
publications of the period 2012-2016 seem fine but are an
underestimation, given that it typically takes a number of
years (8-10 years) for papers to be picked up by the research
community and get cited. To evaluate the quality of research
based on citations, one needs to examine a longer time series.
PRODUCTIVITY
The Subject Area of finance and statistics is quite active. In
addition to the quality research discussed above and which
is the main focus, the Subject Area also contributes to books
(10 book chapters) and popularizing research by means of
publications in trade journals (20 articles). The members
also published 21 conference proceedings, 13 research reports, and some non-refereed papers and popularizing articles.
The Subject Area’s budget is almost Euro 2 million, but is
going down because the Subject Area’s ability to attract external funding from the Academy of Finland, Tekes, and the
EU has decreased from about Euro 900k in 2012 to about
300k in 2016. Maybe some concerted effort to address this
decline should be contemplated.

IMPACT AND RELEVANCE
While the impact of the research can be easily estimated by
means of the impact scores of the journals in which the Subject Area publishes and – over time – by the citations that
the publications generated, there are, however, also other
ways in which research has an impact on society. Some of the
leading faculty members do have a strong impact by writing
columns, appearances in the media to explain the relevance
of research, impact on governmental policy and regulation,
appearance as experts for parliamentary committees etc.
Profs. Liljeblom and Korkeamaki have been very active in
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this respect and have enhanced the visibility and relevance
of the Hanken finance Subject Area.
Several Subject Area members have been active in executive teaching and have hence trained financial analysts and
investment managers for decades.
In terms of coverage of the main areas in finance: asset
pricing and corporate finance, the Subject Area covers these
fields generally well. They study risky securities, market liquidity, market microstructure, cost of capital and investor
behaviour (asset pricing), and also firms’ interactions with
its stakeholders and capital markets, corporate resource allocation decisions, investment and financing policies and
agency problems such as incentive and control mechanisms
in the ownership and organisation of the firm in governance of corporations (corporate finance). The Subject Area is
particularly strong in corporate governance, as it has done
much research CEO decision making in a context of board
and shareholder monitoring. The intention of some group
members is to move more to studying corporate sustainability, a very popular research area related to corporate social
responsibility.
Financial and statistical methods are applied to other
areas such as health economics, accounting, actuarial sciences, law and economics, political science, and strategic
management. This indicates that the Subject Area members’
expertise is not confined to only finance but that they have
also built up knowledge in related areas.

VITALITY AND ORGANISATIONAL CAPACITY
The Subject Area is influential both in the academic world
and in the Finnish society. This is expected considering that
most faculty members are senior, have a mature research
portfolio, which is attracting a good number of citations and
have an impact on governmental policy and the (executive)
education of managers. The rich academic experience of the
Subject Area can be passed on to PhD students.
A slight worry is the inverse pyramid in the Subject Area
with more full Professors than Associates and only one Assistant Professor.

INTERNATIONALISATION
While the Subject Area has had a strong Finnish majority
with only two or 3 foreign researchers since 2012, the current group only has one person who does not have the Finnish nationality. While internationalisation is virtually always raising the quality of a research group as one can hire
from a much larger pool of candidates, local constraints may
be binding (such as teaching requirements in the local languages, the custom of other local universities hiring their own
students which limits faculty-PhD graduate exchange). The
fact that there are few non-Finnish faculty is not really a problem provided that the international exposure of the Subject
Area members is sufficiently large. One issue is that the Subject Area (or Hanken at large) has a tradition of hiring their
own PhD students and this is a policy, which was abandoned
by US universities more than 4 decades ago and by the better
European universities 2 decades ago. So, it may be advisable
to hire internationally, or send promising Finnish PhD students abroad to do their PhD at the better US and European
universities in the hope they return to Hanken, or at least
send the Hanken PhDs abroad during the PhD for extended
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periods.
The Subject Area members seem well connected internationally. About 70-80% of the peer-reviewed articles with
the highest impact scores are realised with international collaborations. The faculty often participated in international
conferences to present research and discuss papers. Hanken
also enhanced it visibility by hosting conferences and workshops. Almost all faculty members are active as referees of
research papers and they hold eight editorial board positions
of academic journals. These indicates signal that the Subject
Area is well connected internationally and that the Subject
Area is an international player.

SUMMARY
The Subject Area is in good shape. The publication focus
should remain on the top international journals as they
uniquely determine Hanken’s international reputation. In
terms of recruiting, it is important to continue to recruit internationally faculty or to only recruit Hanken students who
have done their PhD or a large part thereof abroad. This strategy introduces new research foci and methodologies, which
cross-fertilizes on-going research. The Subject Area has been
successful in attracting external funds in the past but the external funds inflow is reduced in the past year, which may
stimulate the Subject Area to step up national and international grant applications.
Quality - 4
Productivity - 5
Impact and Relevance - 5
Vitality and Organisational Capacity - 3
Internationalisation - 5
Overall - 4
6. MANAGEMENT AND ORGANISATION
THE SUBJECT AREA
The Subject Area is one of Hanken’s largest (second to Marketing) with some 21 academic staff (FTE). Whilst strong in
research over a number of years, the Subject Area has experienced a degree of labour churn over the last 4 or 5 years but
is now embarking on a more stable and focussed research
strategy (aiming at higher quality journals and identifying
discrete areas of research). The balance of senior/junior staff
is good, with 4 full Professors, 4 Associate Professors and 9
Assistant Professors (with the balance of staff made up by
Lecturers, Researchers and Emeriti). Gender balance is also
good with 45% females and 55% males in the Subject Area.
The Subject Area consists of two majors; Management and
Organisation, and Entrepreneurship and Management. The
Subject Area is notable for its extensive international linkages in Europe, Scandinavia and the USA.

RESEARCH QUALITY
The majority of the Subject Area’s publications are in international peer-reviewed journals). Authorship of journal
articles is typically skewed toward only a few (around 4)
members of staff who co-author with scholars from other institutions. A previous strength in the Subject Area in scien-

tific book publishing has waned a little as Professors Sveiby
and Hearn have retired and become Emeriti. Within the subject of Management and Organisation five research areas can
be identified, namely Organisational Behaviour/HR, Strategy as Practice, Gender and Diversity, Corporate Responsibility, and Information Science. Some of these research
areas are integrated and some of the faculty members are
conducting research within more than one area. A further
strength in well-being and work can be noted with some scholars from the Subject Area focussing on these areas as an
emerging field of research and specialization in Hanken. External/international research networks are created and sustained by the Subject Area but these are largely dependent
on individual researchers and their contacts.
Between 2012 and the end of 2016, the Subject Area produced a total of 485 publications. The most highly rated of
these are 170 journal articles of which 73% (124 articles) are
in A1 classified journals. The balance of other outputs comprises book chapters, books and conference proceedings.
Outputs are in the top journals in the field including Journal
of Management Studies, Academy of Management Journal,
Organisation Studies, Human Relations, Strategic Management Journal and Journal of International Business Studies.

PRODUCTIVITY
The Subject Area of Management and Organisation has a
long history of strength in research and outputs. The last
EoR in 2012 commented favourably that the M&O Subject
Area was a key asset to Hanken and that the Subject Area
is highly international with international cooperation in
research as a natural part of the research process. The collaboration of M&O with Political Science and Information
Science has paid off in terms of productivity for the Subject
Area. Journal articles in IS have been highly cited. Three articles in BMC medicine, one of the highest ranking OA journals (SNIP 2,67 within biomedicine) have received over 300
citations in Scopus to date and articles have been downloaded over 140,000 times. The results have also been widely
reported in the media. The Subject Area also has a healthy
spread of publications apart from journal articles. In recent
years, overall productivity of high quality journal articles has
reduced from a stronger position in 2009 to 2012 (which the
last EoR assessed). This can be attributed to labour churn
and to spreading research across many fields, some of which
are at early stages in their life cycle (such as wellbeing).
IMPACT AND RELEVANCE
The 2012 evaluation of the Subject Area noted that the leitmotiv of the Subject Area’s research was its heterodoxy
(European/Nordic) and somewhat peripheral positioning
toward impact and relevance, with issues such as identity,
gender, values and perceptions being the focus of research
attention (often from a philosophical and analytical perspective). Not having the firm as the key unit of analysis was seen
as a potential problem. Looking again in 2018, it is arguable that the social relevance and impact of these topics has
increased significantly as organisations (and countries) deal
with inequalities and exploitation of all kinds. The increasing focus of many M&O scholars to two research areas in
Hanken (practice and well-being and work) has the potential to increase significantly the reach of the Subject Area’s
research into not only social relevance but also in policy and
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practice.
Research funding (one indicator of relevance and potential impact) has remained at roughly the same levels over the
past 5 years (2012-2016) with a total income of 2.972.089
Euros split between core funding (1 339 908; external funding (982.557) and competitive Research Agency funding
(648.624). This distribution is fairly typical of many European M&O Subject Areas, where attracting research grants
from external research agencies is very difficult, not least
where funding agencies insist on the proposed research demonstrating immediate relevance and impact. But overall,
external research funding is relatively low for a large and
successful Subject Area.
In terms of academic relevance and impact, the Subject
Area is strong with members of the Subject Area having a
high visibility in the academic communities through editorial board memberships, conferences and as academic referees.

VITALITY AND ORGANISATIONAL CAPACITY
One often overlooked aspect of vitality is how often scholars from the Subject Area are involved in the production of
handbooks published by leading publishers. Here, the Subject Area scores strongly. These include authorship or contributions to Oxford Handbook of Diversity in Organisations¸
Oxford Research Encyclopedia of Business and Management, Handbook of Research on International Human Resource Management¸ Handbook of Gender, Work and Organisation, Handbook of Gender in Organisations, Handbook
of Social Movements Across Disciplines, Oxford Handbook
of Social Movements.
In terms of research vitality, a few areas stand out as having sustained potential (meaningful work and well-being;
gender and diversity). All these areas have attracted research
monies from funding agencies (e.g. the Academy of Finland,
Tekes) .
In terms of capacity, the Subject Area has a well-established PhD programme, with 26 PhD students currently
registered (a greater number than either the Faculty (23) or
Associate Teachers/Researchers (around 17). These students
and the more junior members of the Subject Area are the
lifeblood of the Subject Area and it is good to see a regular
seminar programme and feedback on presentations aimed at
crafting research bids and securing external funding (as well
as the fun of conducting research because it is both challenging and interesting). More senior scholars (around whom
many of the current high quality publications cluster) are
unlikely to retire in the next five to ten years, so academic
leadership should remain in place (assuming that some of
these more productive scholars are not attracted to posts elsewhere).

ranked international journals (such as Organisation Studies
and Human Relations) and there are strong international
research networks in all key areas of research. Between 2012
-2016 M&O academics held 20 Editorial Advisory positions
and 13 Editor/Editorial Board positions in top quality international journals.
Many of the Subject Area spend time as visiting scholars
and aim to visit leading institutions in their field. The Subject Area also invites and hosts high-quality international
scholars in the field (including a Fulbright Scholar in 2017).

SUMMARY
The Subject Area has spread its research interests across a
wide range of areas. A result is that some areas are more
productive in terms of outputs and attracting funding than
others are. Now that international networks and contacts
have been firmly established in Europe and the USA, it is
time to re-establish the Subject Area as a leading centre for
quality publications. In some areas, publications have waned
a little in recent years both in terms of quantity and quality.
External research funding could help bolster a publication
strategy in key areas (determined by the Subject Area) and
could help develop critical mass in selected areas.
Quality – 4
Productivity – 3.5
Impact and Relevance -4
Vitality and Organisational Capacity – 4
Internationalisation – 5
Overall – 4
7. MARKETING
THE SUBJECT AREA
Marketing is the biggest Subject Area at Hanken, having 22
core faculty and a total of 64 persons (including faculty, doctoral students, guest researchers, teachers, etc.) The Subject
Area of marketing covers the research fields: B2B, consumer
marketing, relationship marketing, and service marketing
and management. 14 of the 22/21 core faculty are full time
(100%) and 7 are employed at the level of 50-60 %. One noncore faculty member has a 50% position but he was part of
the core faculty up to 2016. Out of the 22 core faculty, 12 are
male and 10 are female. 7 of the core faculty members are
full Professors (6 on 100% and 1 on 50%), 4 are Associate
Professors (all full time), 5 are Assistant Professors (2 on full
time and 3 on 50-60%). Finally, there are 2 lecturers (1 on
100% and 1 of 60%) and 3 researchers (2 on 50% and 1 noncore 10% in 2016.) Of the Professors, 3 were appointed before and 4 after 2000. Professor Emeritus (i.e., C. Grönroos)
are not included on the core faculty list.

INTERNATIONALISATION
The Subject Area is well established and connected internationally. In the field of M&O they are well represented in the
North American context (through the Academy of Management for example) and in the European context (through the
European Group for Organisation Studies, for example). The
Subject Area also has a strong presence (via keynotes and
plenaries) at key international conferences such as EURAM
and CMS. Journal editing is for well-established and well26

RESEARCH QUALITY
During 2012- 2016, core faculty (including Helkkula) published 12 articles in FT50/ABS4*/ABS4 journals including
Journal of Marketing, Journal of Service Research, Journal
of the Academy of Marketing Science, etc. Two more articles by core faculty were accepted for publication and 3 were
published by doctoral students and affiliated researchers in
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journals classified as FT50/ABS4*/ABS4 (appeared in 2017/
2018.) In total, there were 14 publications and accepted articles by core faculty in the highest ranked journals during
2012-2016. There have been 150/171 articles in A1 classified
publications during the same period in the Scopus /SciVal
category. This number does not include conference papers,
edited books, book chapters, dissertations, and articles in
other journals.
The core faculty of marketing has been very successful
during 2012-2016. There are 3 researchers who were especially successful. The record of J. Aspara (appointed 2014) is
especially impressive. He published 7 ABS4 articles during
this period. The faculty published also 11 scientific books by
internationally recognized publishers (including Prof Emeritus Grönroos) during this period and other publications in
ABS2 and ABS3 journals.
The core faculty (including Professor Emeritus) also won
18 awards during this period for best conference papers, for
best papers by publishers, and for citation excellence.
Overall , a very good score for the core faculty. The faculty has also a good mix of age groups and genders.

PRODUCTIVITY
The total number of researchers in the marketing Subject
Area was 64 and the total volume of scientific production
was 551. Hence, average productivity was 8,6 papers/chapters per member (including doctoral students) during this
period, and 1,7 per year. The total output (Haris) by core
faculty was 368, out of which 280 publications were co-authored. Productivity per core faculty member has been relatively stable at the level of 30-40 publication over the period.
However, there was a drop in productivity between 2015 to
2016. This may have been the result of stopping to count
conference papers without ISBN in 2016. When accounting
for this change, members of the marketing group claim that
productivity actually increased in 2016.
Productivity in marketing is high both for the core faculty and for the faculty as a whole. However, core faculty
members contribute in different ways. Some, like J. Aspara
contribute by publishing in highly ranked journals. Others
contribute internally or externally by serving on scientific
committees, on boards, and on foundations.

IMPACT AND RELEVANCE
As for impact on scientific society, the field -weighted citation impact of researchers in the marketing group has been
over 50% higher than the average. Some of the publications
have been especially highly cited and are among the top ten
most cited in the world (about 20-40% of articles published
by the group.) Google scholar citation of Emeritus Professor
Grönroos is over 64.000. It is interesting to note that of the
18 most cited publications by core faculty, only 4 are published in FT50/ABS4*/ABS4 journals.
Each core faculty has reported serving as member on a
number of boards of research councils and marketing associations, not only in Finland but also in Sweden and other
Nordic countries. Ten of the core faculty members serve on
more than fifty different foundations, committees, boards,
or standard setting bodies in Finland and internationally.
Core faculty are also active in the media and one has been

asked to serve as expert in policy decisions.

VITALITY AND ORGANISATIONAL CAPACITY
The Centre of Relationship Marketing and Service Marketing (CERS) is a virtual research centre, which includes both
B2B and service marketing. Examples of some focus areas
of the centre are as follows: customers and relations, marketing logics and strategizing, business markets and social
dynamics, and marketing effectiveness and profitability.
CERS is the primary research global centre for projects related to individual customer activity in public service, tackling
the challenges of solar energy business models, and collaborative remedies for fragmented societies- specifically, facilitating collaboration in environmental decision-making.
Top researchers at CERS often hold leadership positions as
keynote speakers in conferences, and as organisers of workshops, seminars, and doctoral courses.
The Subject Area has procured around 2.000.000 Euros
yearly during 2012-2016, some internally and some externally. At the end of 2016, the external funding constituted 34
% and internal funding constituted 66% of the total. Competitive external funding was about 10% of the total.
Researchers associated with CERS have been successful
in developing new research projects not only in established
fields, such as Service and B2B, but also in new areas. The
centre seems to adapt to new trends of interest in the field
of marketing.

INTERNATIONALISATION
More than half of the research projects were conducted
with international researchers from more than 20 different
countries, including from UK, US, Australia/ New Zealand,
and several European countries. However, most of the collaborations were with researchers from Sweden. The share
of international researchers in the core faculty was only 8%
FTE in 2014 and it increased to 14,5% FTE in 2016. However,
the Subject Area has continuous exchange relationships and
collaborations with international researchers. It takes an active part in different exchange programs such as Fulbright
and Erasmus. The Subject Area has a steady flow of visiting
scholars and faculty members themselves visit regularly at
other international universities. Furthermore, on average,
each faculty member participates in 2 international conferences per year. The Subject Area organises several doctoral workshops, conferences and seminars each year (mainly
through CERS) with international researchers. Members
assume leadership positions on committees and boards of
international scientific organisations. To illustrate, members
of the marketing Subject Area served on 32 editorial boards
during the period.

SUMMARY
The Subject Area is well established and has been successful
in terms of the quality and quantity of its research output.
Some core members have taken on administrative responsibilities on boards, foundations, and administrative units.
While their productivity declined, as a result, the productivity of the more junior faculty compensated for this decline.
There is a relatively small representation of international scholars on the core faculty. However, the Subject Area is very
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well connected internationally.
Quality –5
Productivity – 4
Impact and Relevance -5
Vitality and Organisational Capacity –5
Internationalisation – 4
Overall – 5
8. SUPPLY CHAIN MANAGEMENT AND SOCIAL
RESPONSIBILITY
THE SUBJECT AREA
The research fields of this Subject Area are: supply chain management, humanitarian logistics, and corporate responsibility. The area of SCM and Social Responsibility (SCM&CR)
had 8 core members in 2016 (appendix 2.) The faculty consists of 2 active full Professors (100%), 1 full Professor on
LOA, 1 Assistant Professor, and 5 researchers. 5 of the faculty work full time, 3 work at a level of 50%, and 4 at a level
less than 10-20%. However, the total number of people in
the group including doctoral students, teachers, and guest
researchers was 33 at the end of 2016. In 2017, 3 core faculty
researchers and 1 non-core member left the Subject Area.
They were replaced by 1 core Associate Professor (100%) and
1 non-core researcher.

RESEARCH QUALITY
FT50/ABS4*/ABS4 and 3 in journals classified as ABS3.
Core faculty members had 4 and former post docs had 2
FT50/ABS4*/ABS4 publications during the period. 3 FT50/
ABS4*/ABS4 publications appeared in 2017.
It is noteworthy that there are only few journals in this
Subject Area ranked in ABS systems, and those ranked, have
relatively low rankings. Because the Subject Area is interdisciplinary, it has not established as of yet highly ranked journals. However, the ranking of existing journals is rising and
there is overall increased interest in the Subject Area among
higher quality journals.
Since 2012, the core faculty published 10 scientific books.
The group received 3 best paper awards in conferences and 9
other types of awards during this period.
SCM&CR is a relatively young, cross-disciplinary field.
The HUMLOG Institute, that houses many of the researchers in the subject field, is even younger. The researchers in
the Subject Area succeeded in publishing in a variety of good
quality journals, and some of the publications were by invitation. The publication rate in top 25% journals (percentiles
by SNIP) of Scopus Sources has increased from 57% in 2012
to 79% in 2016.

PRODUCTIVITY
During 2012-2016, this Subject Area had 135 publications
authored by 12 people. Average productivity per faculty is
around 2-3 per year over the five-year period. The total production (Haris) of all 33 people in the Subject Area was 284,
but scholarly output indexed by Scopus amounted to 213.
This number includes articles, conference papers, and scientific books.
The output of the Subject Area has been high and it is
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increasing. This seems to be a fast growing area with few full
time members, many doctoral students, and many members
joining on a temporary basis. Five PhD degrees were awarded during this period.

IMPACT AND RELEVANCE
Citations were calculated in January 2018 for research conducted during 2012-2016. The citations are for scientific
books and for articles. On the list of the 20 most cited articles/ books, with more than 25 citations on Google Scholar
were a book with 22,5 citations per year about Humanitarian
Logistics (C. Martin & P. Tatham, 2014) and a 2012 article
about Humanitarian disasters in relief supply chains, with
21,8 citations per year. Other highly cited publications include papers on omni-channels in retailing, with a citation rate
of 41 per year and a publication on value creation in business
and industrial marketing, with a citation rate of 29 per year.
These numbers indicate that the research of the group is
highly cited. Publications in the following journals were the
most highly cited: Journal of humanitarian Logistics, Disasters, Supply chain Management, IJPDLM, and International
Marketing Management.
3 core faculty had an especially high citation score on
Google Scholar, in the range of 3300-3900 citations and an
h-index in the range of 23-28.
During this time period, core faculty served as co-editors
in chief on 1 journal, as regional editors on 2 other wellknown journals, and as Associate editors/ senior editors
on 4 additional journals, 2 of which are classified as FT50/
ABS4*/ABS4 journals. Furthermore, the faculty (8 core +4
non-core) served as editorial board members of 24 other
logistics/ SCM journals, 1 of which is classified as a FT50/
ABS4*/ABS4 journal.
Several of the faculty have also appeared on national
media and have served as experts in policy formulation and
legislative processes. 4 core faculty are members of 16 different scientific associations, committees, and organisations,
including the European Operation Management Association, the Equis Accreditation Peer Review Team, the Assessor of Chartered Institute of Logistics and Transport Australia, and the British Retail Consortium´s Technical Advisory
Committee for Storage and Distribution.
VITALITY AND ORGANISATIONAL CAPACITY
Two groups of researchers have been the most productive
in the Subject Area SCM&CR: humanitarian logistics and
corporate responsibility. Humanitarian logistics is supported by the HUMLOG Institute (co-established with National
Defence University) This research centre is a hub for researchers in the field and it is directed by core faculty of the
Subject Area. Corporate responsibility researchers are part
of the Centre of Corporate Responsibility, which is directed
also by core faculty in the Subject Area.
Even though the Subject Area is somewhat informally
organised, it has formalized research seminar series for faculty, doctoral students, and visiting faculty. In addition,
the group has established collaboration with other Subject
Areas at Hanken, in the form of cross-disciplinary research
seminars and research and teaching days. For example, the
group was actively involved in organising the joint research
seminar series between GODESS, CCR, and HUMLOG.
Externally, the group has formed alliance networks with
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different organisations, including with UN organisations.
The HUMLOG Institute has been ranked as the highest
funded/ per faculty institute at Hanken, because of its large
number of research projects. The funding has contributed to
Hanken more than 1,7 million euros since 2010.
Vitality in this area is very high. However, because the
core faculty is relatively small its organisational capacity is
small, in spite of the fact that it has established big networks
internally and externally.

INTERNATIONALISATION
Both research groups have large international networks.
They work with researchers, partners, and alliances from
both developed countries (in Europe, US, and Australia/
New Zealand) and from developing countries, such as Ethiopia and Zambia.
In 2016, half of the core faculty, including the temporary
non-active Professor were from countries other than Finland. This non-Finish faculty were from Austria, France,
UK, Sweden, and Zambia. None of the non-core faculty were
from Finland. They were from Iceland, Ireland, and Canada.
In 2017, a member from Poland joined the group.
With Fellowship programs, invitation of distinguished
researchers programs, and Fulbright visitor programs, the
group has a steady exchange with a variety of countries
worldwide. Serving as editors, co-editors, regional editors,
and members of more than 30 editorial boards has also increased the area’s international visibility. Members of the
group attend international conferences on a regular basis.
They have also given keynote speeches in conferences.

SUMMARY
The Subject Area covers two relatively new fields of research.
It appears to have been impactful, to have achieved high international networks, and to have exhibited a high degree of
vitality. However, because it consists of a very small faculty
body its organisational capacity is limited.

journals (ABS 4 and above). There may need to be changes
to the current bonus and incentive systems to achieve this.
2)
Attracting external research funding is important
in establishing a critical mass for research of high quality to
be undertaken. We find it positive that a separate incentive
system has been recently introduced for those individuals
applying for (and being successful in achieving) large research grants from external agencies, as it is time consuming
to both apply for external funding, and manage externallyfunded projects.
3)
Many Subject Areas and AoS are dependent on senior faculty publishing. Junior faculty will need to publish
more to compete at the highest international standards.
4)
Impact and relevance are also important aspects of
research and Hanken scores well in this regard in most Subject Areas and AoS.
5)
Cross or Multi-Disciplinary research should be encouraged. There has been more progress in teaching in this
regard than in research in Hanken.
6)
The PhD programme whilst robust in terms of
numbers is remarkably insular with a focus on current PhDs
being hired by Hanken as junior faculty. There seems little
internationalisation of the PhD programme.
7)
There is a need to recruit a greater number of international faculty.
In terms of assessing Areas of Strength, the panel concluded
that four areas met the criteria for research, which is of the
highest standard internationally. In rank order, these are:
»» Competition and Consumer Behaviour;
»» Financial Markets, Policy and Governance (FINMAPOGO);
»» Responsible Organising and
»» Well-Being, Inclusion and Meaningful Work.
»» The panel recommends Hanken invests primarily in
these four Areas of Strength. For the remaining five
Areas, the report contains suggestions for the continued
and future development of these areas.

Quality –3
Productivity – 3
Impact and Relevance -4
Vitality and Organisational Capacity –3
Internationalisation – 5
Overall – 4

VI.

SUMMARY

This is the second external evaluation of research in Hanken School of Economics. The first assessment was undertaken in 2013. The current assessment was carried out by
an international committee composed of academically distinguished members to carry out a systematic evaluation of
Hanken’s research activities in Subject Areas and in Areas of
Strength (AoS). The purpose of the evaluation is to provide
expert and independent commentary and advice with regard
to Hanken’s research policy for the future. The evaluation
committee reached the following conclusions and recommendations:
1)
To compete internationally in research terms, academics need to be publishing in the top tier of peer reviewed
29
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SUMMARY
Hanken’s sub-strategy on research calls for an external evaluation of research to be conducted every five years. This
2018 evaluation marks the second time Hanken has commissioned a high-level panel of international experts to
evaluate research activities of the school. In contrast to the
evaluation that was conducted in 2012-2013, the current panel faced two tasks, (1) to conduct a systematic evaluation of
each of Hanken’s subject areas, and (2) to evaluate freelyformed research groups that had sought to be considered for
the Area of Strength Status. The latter groups could be either
inter-disciplinary or intra-disciplinary.
In their work, the expert panel defined and used seven
criteria, Past performance, Vision for the future - Innovative
power, International standing, Multidisciplinarity, Stability
and continuity, Impact, and Degree of internationalization.
Based on these criteria, the panel arrived at the conclusion
that four of the nine prospective Area of Strength groups
conduct research of the highest international standard, namely (1) Competition and Consumer Behaviour, (2) Financial Markets, Policy and Governance, (3) Responsible Organising, and (4) Well-Being, Inclusion and Meaningful Work.
The panel makes invaluable suggestions on how to further
develop these four groups, and also how to help those groups
that were now deemed to have potential to develop towards
the highest international standards. In their evaluation of
Hanken subject areas, the panel also provided suggestions
on development of those subject areas towards the highest
international standards.
Besides commenting on the subject areas and research
groups that were the focus of this evaluation, the international expert panel also offered their advice on how to further
improve research at the Hanken level. Among their recommendations, they noted that given the considerable effort
that publications in the selective journals at the very top of
each discipline require, Hanken should consider a greater
recognition of those efforts. The panel also suggested that
Hanken doctoral candidates should be encouraged more
strongly to approach the international academic job market.

It is important for a university to be open and to listen
carefully to communities around it. The purpose of this report is to allow a group of high-level experts from the academic community voice their opinion regarding the level of
research conducted at Hanken. Observations and recommendations of the panel should be taken seriously, as Hanken pursues its mission to “create cutting-edge knowledge
and educate responsible professionals for the global economy and changing society”.
Dean of Research Timo Korkeamäki
Hanken School of Economics
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Evaluation of Research (EoR2) at the Hanken
School of Economics 2018
Terms of Reference
Background
In Finland, ten universities out of fourteen provide education leading to BSc, MSc and PhD degrees in
Economics and Business Administration. Hanken School of Economics is the only stand-alone university
level-business school in Finland. The School was founded in 1909, and defines itself as a researchoriented, international business school operating in close connection with the corporate world. Hanken
operates in two cities in Finland, Helsinki and Vaasa. According to legislation, the School is responsible
for educating graduates that are fluent in Swedish, i.e. one of the two national languages in Finland. In
addition, Hanken delivers degree programmes and Executive Education in English. Hanken’s key
characteristics are:
-

2,500 students studying for the BSc, MSc, EMBA and PhD degrees

-

124 faculty members (FTE 2016) and 115 support staff (FTE 2016)

-

Annual costs of 25 M€ and a strong balance sheet

-

Internationally accredited (AACSB, AMBA, EQUIS) and ranked (MSc programme ranked by the
Financial Times’ Master in Management-ranking; the gobal U-Multirank university ranking
placed Hanken 5th in 2016 and 2017 on research and research linkages)

-

A faculty-organised structure with five academic departments: Accounting and Commercial Law,
Economics, Finance and Statistics, Management and Organisation, and Marketing

-

Partner agreements with 130 universities and business schools in 41 countries. The Executive
Education is offered in co-operation with the Stockholm School of Economics.

Objectives and aims
The School has a research policy according to which the areas of strength (AoS) are prioritized in resource
allocation. The current four areas of strength – Economics, Financial Economics, Management and
Organisation and Marketing – are valid from August 1st 2013 until July 31st 2018.
The appointment of the current areas of strength was based on the EoR1 evaluation, done by an external
panel in 2012-2013. The panel conducted a systematic and objective analysis of the research conducted in
Hanken's areas of research, which where ten at that time. The EoR1 report can be found here:
http://hdl.handle.net/10138/38891.
This Evaluation of Research (EoR2) has two goals, and related tasks. Firstly, Hanken seeks the panel’s
opinion on the research conducted at each of the subject areas of the school. For this, Hanken will
provide the panel with a commented quantitative bibliometric analysis of the overall
research/publication output of Hanken’s researchers during 2012-2016 for the entire school and its 8
disciplinary subjects. This part will follow the structure of EoR1 and will be graded on a five-point scale
(see below).
Secondly, Hanken seeks the panel’s opinion of preliminarily suggested areas of strength (AoS), as
proposed by Hanken’s disciplinary subjects, research institutes, and research teams. These research areas
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can be subject areas, parts of subject areas, or cross-disciplinary research groups around a common
theme. The research areas will provide the panel with a self-evaluation report. The panel should
distinguish between research areas where research of the highest international standard is
conducted (research areas in category A) and research areas which have the potential to develop
towards the highest level of international research and determining what is necessary to ensure
such development (research areas in category B). The panel will also be asked to provide a ranking of
those in the category A.
Method
An internal steering group chaired by the Dean of Research is in charge of detailed planning of the
evaluation and supports the work of the Expert Panel. The Panel is composed of 6 experienced and
internationally reputable scholars who come from outside of Hanken. It will have a Chairperson and a
Vice chair. The coordination of the work done by the Panel is the responsibility of the Chairperson.
The Panel starts its work with a virtual meeting, where they plan their working strategy and reporting
responsibilities, and decide on a Vice chairperson. A site visit in Helsinki will be organized in spring 2018.
The program includes meeting faculty and leaders of the research areas. Departmental visits can also be
scheduled if deemed necessary. Hanken will help the Panel with travel booking and other issues
associated with the EoR2 assessment.
Evaluation Criteria
For the part of EoR2 where Hanken seeks the panel’s opinion on the research conducted at each of the
subject areas of the school, the following five-point scale according to these criteria is used:
Quality (international standards and innovative power) is to be understood as a measure of
excellence and attention received. It is founded on the reputation and position of the unit within
the community of researchers. The quality is assessed on the basis of the ability of the unit to
achieve and present clear-cut scientific analyses and results. The assessment reflects the position
of the unit in relation to the frontier of research. That position is best judged through peer
review. In the analysis, the peers fall back on their own knowledge and expertise.
Productivity (scientific production) relates to the total volume of scientific reports of the unit.
These are usually in the form of written publications, but other forms of publication are
acceptable. The quantification of production may be refined by means of bibliometric analysis,
which allows citation frequency to be estimated, or by other means of describing the significance
of a publication to the community. Productivity and its impact must be judged in relation to the
number of scholars at the unit, and to standards within the field.
Impact is a criterion which includes the impact on business and society of a publication as well
as implementation of research results in the society. The research is to be placed in relation to
the international development of the field of study or to important development trends or issues
in society. Impact may be quantified or given a qualitative character through the research areas
self-evaluations.
Vitality and organisational capacity (dynamic change, project leadership) are criteria which
concern the internal dynamics of the unit and its contacts with the rest of the world but also the
capacity of the unit to implement successfully the work it has planned. This may include possible
changes in research focus at the unit as well as flexibility and ability to allow the formation of
and possibility to sustain strong research environments.
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Degree of internationalisation includes all aspects of international contacts at the unit level:
the amount of international faculty at the unit, the journals in which the unit publishes,
international research contacts in terms of incoming and outgoing longer research visits, shorter
conference and workshop participations (in/out), international co-authorships, editorial and
other tasks in international scholarly journals, international joint projects, as well as other
international research contacts.
The grading scale:
5 = excellent
4= very good
3 = good
2= insufficient
1= poor
If the evaluation panel is unable to agree on a grade, they should give reasons for this.
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Publishing Profile 2012-2016:
Hanken School of Economics
The following report contains bibliometric analyses on the scholarly output of Hanken School of Economics.
The analyses are based on sets of publication metadata from the CRIS, and for additional metrics, the Scopus
indexed subset of Hanken’s total output of research publications was further analysed in SciVal.
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1 Introduction
The following bibliometric report takes a focus on the research conducted at Hanken School of Economics in
the period 2012-2016. The focus is on a bibliometric analysis of historical data on the scholarly output of the
organization; the productivity of individual scholars was not to be assessed in the report. Thus, publication
level metrics are not included.
The starting point for the following analyses is the data contained in Haris --Hanken’s CRIS. This data was
analysed to produce a publishing profile for the subjects listed in the chart below. The chart will also indicate
the amount of core faculty for each subject. As a whole, the productivity of the core faculty at Hanken is
summarized in chapter 2.2.
Subjects and amount of Core Faculty
Accounting
Commercial Law
Economics
Entrepreneurship
Finance and Statistics
Management and Organisation
Marketing
Supply Chain Management and Social Responsibility
0
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Scholarly Output by Subject
Accounting
Commercial Law
Economics
Entrepreneurship
Finance and Statistics
Management and Organization
Marketing
Supply Chain Management and Social Responsibility
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Figure 1: Scholarly Output by Subject 2012-2016, and the Availability in Scopus

For this particular report, all the publications of the authors of the subjects listed above were sourced from
the CRIS, and exported to Scival. As in the subject-specific reports, only publications indexed in Scopus are
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2 Resources, Publication Types, and Activities
Yearly Scholarly
Output, All
Researchers
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A total of 291 persons in the aforementioned categories were
searched for in the CRIS, and they produced up to 2058 scientific
publications during the period. Additionally, a separate sample of

included did not display very large differences. One of the reasons
is that, generally, the core faculty outperforms the doctoral
students, teachers, and some of the affiliated researchers both in
quantity and citation based metrics. Thus, this report displays only
results for the overall sample where significant differences were not
encountered. A list of core and non-core faculty for each academic
department can be found in appendix 2, and a view on the
productivity of the core faculty can be found in chapter 2.2.
Figure 2 shows the total yearly scholarly output of the researchers

Haris

Haris

Indexed by Scopus

Indexed by Scopus

Figure 2: Yearly Scholarly Output

affiliated to Hanken 31.12.2016, and the number of Scopus indexed
publications as a subset. For a comparison of publication types
between Haris and Scopus, see chapter 2.2.
The publications that were available in Scopus had the following subject area distribution and field-weighted
citation impacts.

Figure 3: Subject Areas of the Scopus-Indexed Publications & Field-Weighted Citation Impact
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2.1 Scholarly Output by Publication Type, All Researchers
The base of the publishing activity is composed of A1 refereed journal articles (752), A4 conference
proceedings (498), and A3 book sections (228). For an overview, see the chart below.

Publication Types (Haris)
I Audiovisual material, ICT software - I1 Audiovisual material
D Publications intended for professional communities - D6 Edited professional books
D Publications intended for professional communities - D3 Professional conference
proceedings
I Audiovisual material, ICT software - I2 ICT software
E Publications intended for the general public - E2 Popularised monograph
E Publications intended for the general public - E1 Popularised article, newspaper article
G Theses - G4 Doctoral dissertation (monograph)
D Publications intended for professional communities - D5 Text book, professional manual or
guide or a dictionary
A Peer-reviewed scientific articles - A2 Review article in a scientific journal
C Scientific books (monographs) - C1 Separate scientific books
G Theses - G5 Doctoral dissertation (article)
C Scientific books (monographs) - C2 Edited books
B Non-refereed scientific articles - B2 Part of a book or another research book
D Publications intended for professional communities - D2 Article in professional manuals or
guides or professional information systems or text book material
B Non-refereed scientific articles - B3 Non-refereed article in conference proceedings
B Non-refereed scientific articles - B1 Article in a scientific magazine
D Publications intended for professional communities - D4 Published development or research
report or study
D Publications intended for professional communities - D1 Article in a trade journal
A Peer-reviewed scientific articles - A3 Part of a book or another research book
A Peer-reviewed scientific articles - A4 Article in a conference publication
A Peer-reviewed scientific articles - A1 Journal article-refereed
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Figure 4: Publication Types in Haris

The publication types in Scopus consist mainly of A1 articles, and most other publication types are thus
understated in the SciVal analyses. Of all A1 publications, 77% (578/752) were available in Scopus/SciVal. In
Haris, 43% of the scholarly output of Hanken consists of other than A1 refereed journal articles, while these
categories are almost non-existent in Scopus. Thus, Scopus excludes a large portion of the scholarly output,
and the Scival analyses have a bias towards the A1 stratum.
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Publication Types in Scopus, n=695
Letter
Erratum
Book
Note
Article in Press
Editorial
Chapter
Review
Conference Paper
Article
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Figure 5: Publication Types in Scopus

Development of Publication Volume, %

Development of Publication Volume
500

100 %

450
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400
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350
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300

60 %

250

50 %

200

40 %

150

30 %

100

20 %

50

10 %

0
2012

2013

2014

2015

2016

Other Types

0%
2012

2013

2014

2015

2016

Other Types

C Scientific books (monographs) - C2 Edited books

C Scientific books (monographs) - C2 Edited books

B Non-refereed scientific articles - B2 Part of a book or another
research book

B Non-refereed scientific articles - B2 Part of a book or another
research book

D Publications intended for professional communities - D2 Article
in professional manuals or guides or professional information
systems or text book material
B Non-refereed scientific articles - B3 Non-refereed article in
conference proceedings

D Publications intended for professional communities - D2 Article in
professional manuals or guides or professional information systems or
text book material
B Non-refereed scientific articles - B3 Non-refereed article in
conference proceedings

B Non-refereed scientific articles - B1 Article in a scientific
magazine

B Non-refereed scientific articles - B1 Article in a scientific magazine

D Publications intended for professional communities - D4
Published development or research report or study

D Publications intended for professional communities - D4 Published
development or research report or study

D Publications intended for professional communities - D1 Article
in a trade journal

D Publications intended for professional communities - D1 Article in a
trade journal

A Peer-reviewed scientific articles - A3 Part of a book or another
research book

A Peer-reviewed scientific articles - A3 Part of a book or another
research book

A Peer-reviewed scientific articles - A4 Article in a conference
publication

A Peer-reviewed scientific articles - A4 Article in a conference
publication

A Peer-reviewed scientific articles - A1 Journal article-refereed

A Peer-reviewed scientific articles - A1 Journal article-refereed
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2.2 Scholarly Output by Publication Type, Core Faculty
The scholarly output was examined further by taking a focus on the publications produced exclusively by core
faculty. Core faculty are employees working at least 50% as professors, associate professors, assistant
professors, post-doctoral researchers, lecturers or assistants. The following table was created by the Centre
for Research and International Affairs, and includes publications by core faculty as of May 2017.
Table 1: Number of Publications 2012-2016(1 by Core Faculty

Number of Publications 2012-2016(1 by Core Faculty at Hanken School of
Economics
1) The Table includes publication by core faculty as of May 2017 (language instructors excluded).
2) SNIP and JUFO according to publication year.
3) Table provided by the Centre for Research and International Affairs

Type of Publication

Total # of items

# of items jointly
# of join publ. In
produced by >= collaboration with
2 current core
other institutions
faculty members

Total # of
Research Activity
contributing
Ratio: # of items
current core
over the period /
faculty (Current
Total # of core
core faculty
faculty members
member included currently in the
only if core
School,
faculty during the
Language
year of
instructors
publication)
excluded
(May 2017, 95)

%
CORE
collaboration

%
External
collaboration

%
International
collaboration A1

Articles in Peer Review Journals *

469

57

340

66

4.94

12.15 %

72.49 %

61.83 %

International

448

55

328

63

4.72

12.28 %

73.21 %

64.06 %

SNIP > 1.5 or JUFO 2/3

201

25

152

47

2.12

12.44 %

75.62 %

66.67 %

SNIP 1 - 1.5

82

12

61

34

0.86

14.63 %

74.39 %

67.07 %

SNIP < 1

114

14

82

37

1.20

12.28 %

71.93 %

66.67 %

SNIP 0 / No SNIP

51

4

33

20

0.54

7.84 %

64.71 %

43.14 %

National

21

2

12

16

0.22

9.52 %

57.14 %

14.29 %

C1 Published scientific monograph (orig)

15

0

11

7

0.16

0.00 %

73.33 %

NA

(Review) articles, book sections, Papers in
academic conferences

524

101

281

68

5.52

19.27 %

53.63 %

NA

A2 Review article, Literature review,
Systematic review

13

2

7

7

0.14

15.38 %

53.85 %

NA

A3 Book section, chapters in research books

114

17

55

41

1.20

14.91 %

48.25 %

NA

A4 Conference proceeding

314

73

180

48

3.31

23.25 %

57.32 %

NA

B1 Non-refereed journal article

34

3

13

16

0.36

8.82 %

38.24 %

NA

B2 Non-refereed book section

16

2

6

9

0.17

12.50 %

37.50 %

NA

B3 Non-refereed conference proceedings

33

4

20

14

0.35

12.12 %

60.61 %

NA

C2 Edited books, conference proceedings or
special issues of a journal

14

1

12

9

0.15

7.14 %

85.71 %

NA

D5 Textbooks, Manuals and Guides

15

0

13

9

0.16

0.00 %

86.67 %

NA

Publications aimed at professionals and the
general public; Articles, Books, Reports,
Papers in professional conferences

165

14

45

41

1.74

8.48 %

27.27 %

NA

D1 Articles in trade journals

93

4

7

24

0.98

4.30 %

7.53 %

NA

D2 Articles in professional hand or guide books
or in professional information systems, or in
text bookmaterials

12

2

4

7

0.13

16.67 %

33.33 %

NA

D3 Professional conference proceedings

1

0

1

1

0.01

0.00 %

100.00 %

NA

D4 Published development or research reports
or studies

46

6

30

20

0.48

13.04 %

65.22 %

NA

D6 Edited professional books

1

1

0

2

0.01

100.00 %

0.00 %

NA

E1 Popularised articles, newspaper articles

9

1

1

3

0.09

11.11 %

11.11 %

NA

E2 Popular monographs

Grand Total

3

0

2

3

0.03

0.00 %

66.67 %

NA

1202

173

702

78

12.65

14.39 %

58.40 %

NA
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2.3 Personnel Structure, Awarded Degrees and Study Points, and Funding
The following figures are calculated on data provided

Personnel by Employment Type

by the Office of Budgeting and Accounting, the HR

Core
Faculty; 102

department, and the Centre for Research and
International Affairs. All subjects combined, the
largest personnel group consists of the doctoral
students (122), followed by Hanken faculty (113), and
associated researchers and teachers (70). A list of
faculty can be found in appendix I.

Finnish and International Core FTE

Non-Core
Faculty; 11

Doctoral
Students;
122

90.0
Associated
Researchers and
Teachers; 70

80.0
70.0
60.0

Figure 7: Personnel by Employment Type

50.0
40.0

65.8

64.8

63.1

65.2

65.8
The proportions of Finnish and international faculty
FTE was calculated. The distinction between Finnish

30.0

nationality and an international background is
20.0
10.0
0.0

dependent on the citizenship at the time of
appointment. Persons who have received Finnish
10.9

13.3

13.8

14.6

15.3

2012

2013

2014

2015

2016

citizenship later on have not been transferred to the
Finnish group, and dual citizenship is regarded as a

International

Finnish

Finnish citizenship. See figure 8 for core faculty FTE,
and table 2 on the next page for total FTE including
all personnel.

Figure 8: Proportions of Finnish/International
Core Faculty FTE

Funding, All Subjects 2012-2016
14000 000 €

The subjects received a total of 12 092 578 € in

12000 000 €

funding in 2016, divided on core funding (7 493 826

10000 000 €

€), external funding (3 348 194 €), and external
research funding exposed to competition (1 250 558

8000 000 €

€), the last mentioned being funding granted to the

6000 000 €

subject’s researchers by research funding bodies

4000 000 €

such as the Academy of Finland, TEKES, and the

2000 000 €

EU. See figure 9 for the yearly development of
received funding, and table 2 for further details.
2012 2013 2014 2015 2016

- €

External Research Funding Exposed to Competition
External Funding
Core Funding

Figure 9: Received funding 2012-2016
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Table 2: Statistics for Hanken1.
1) Centre for Languages and Business Communication not included

All Subjects1
Total FTE:
2016

94.86

2015

91.70

2014

92.92

2013

93.53

2012

90.35

2016

81.07

2015

79.75

2014

76.90

2013

78.02

2012

76.67

2016

7 493 826 €

2015

7 568 358 €

2014

7 304 900 €

2013

6 901 347 €

2012

6 479 637 €

2016

3 348 194 €

2015

3 204 316 €

2014

3 860 391 €

2013

3 334 794 €

2012

2 999 769 €

Total Core Faculty FTE

Core Funding

External Funding

External Research Funding Exposed to Competition
2016

1 250 558 €

2015

1 377 402 €

2014

1 546 592 €

2013

1 817 300 €

2012

1 234 826 €

Peer-reviewed publications reported to the Ministry of Education
2016

204

2015

227

2014

200

2013

186

2012
228
Peer-Reviewed Publications Reported to the Ministry of Education per Faculty
FTE
2016

2.2

2015

2.5

2014

2.2

2013

2.0

2012

2.5
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Study Points
2016

79918

2015

76363

2014

71052

2013

68556

2012

68230

2016

842

2015

833

2014

765

2013

733

2012

755

2016

14

2015

9

2014

19

2013

15

2012

13

2016

257

2015

287

2014

278

2013

254

2012

255

2016

250

2015

251

2014

227

2013

225

2012

237

Study Points per Faculty FTE

PhD Degrees Awarded

MSc Degrees Awarded

BSc Degrees Awarded

An FTE equals the time worked by one full-time employee. The FTE is used to convert the part-time employee working hours into hours worked by full-time
employees to make comparisons possible between organisations with part-time personnel.

2.4 Activities
Yearly sets of activities of the researchers affiliated with Hanken 31.12.2016 were exported from the CRIS
and averages were calculated for the period 2012-2016. A chart on the averages of the top activities can be
found in figure 10 and the yearly details in table 2.
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Top Activities, Averages for 2012-2016
Types for other activities - Other activities, including coordination; Other role
Organisation of / participation in conferences, workshops, courses, seminars; Poster: Presenter
Membership in public organization; Expert member
Scientific journal; Regional Editor
Official participation in PhD thesis supervision, defence and examination; Reviewer
Membership in review committee; Board member
Official participation in PhD thesis supervision, defence and examination; Other
Other task in private sector; Board member
Assessment of candidates for academic posts; Board member
Prizes and awards - Prizes and awards; Receiver
Types for other activities - Other activities, including coordination; Participant
Membership in research network; Board member
Scientific journal; Editor in chief
Official participation in PhD thesis supervision, defence and examination; Member of thesis committee
Assessment of candidates for academic posts; External reviewer of other positions
Membership in research network; Expert member
Assessment of candidates for academic posts; Reviewer
Assessment of candidates for academic posts; External reviewer of associate professor
Membership in review committee; Reviewer
Special issue of journal; Editor
Types for other activities - Other activities, including coordination; Coordinator
Membership in special-interest organisation; Expert member
Research anthology / book; Editor
Official participation in PhD thesis supervision, defence and examination; Opponent / external reviewer of doctoral thesis
Scientific journal; Member of Advisory Board
Membership in special-interest organisation; Chair
Lecture for general public; Speaker: Keynote
Scientific journal; Editor
Membership of body in private company/organisation; Chair
Assessment of candidates for academic posts; External reviewer of professorship
Official participation in PhD thesis supervision, defence and examination; Examiner of doctoral thesis manuscript
Membership in academic committee, council, board; Chair
Membership in public organization; Board member
Special issue of journal; Reviewer
Official participation in PhD thesis supervision, defence and examination; Opponent at public defence of doctoral thesis
Membership in academic committee, council, board; Expert member
Official participation in PhD thesis supervision, defence and examination; Pre-examiner of doctoral thesis manuscript
Official participation in PhD thesis supervision, defence and examination; Degree Supervisor
Membership in special-interest organisation; Board member
Organisation of / participation in conferences, workshops, courses, seminars; Chair of organizing committee
Membership of body in private company/organisation; Board member
Organisation of / participation in conferences, workshops, courses, seminars; Speaker: Chair
Scientific journal; Associate Editor
Lecture for general public; Speaker: Presenter
Organisation of / participation in conferences, workshops, courses, seminars; Speaker: Keynote
Organisation of / participation in conferences, workshops, courses, seminars; Speaker: Opponent/discussant
Official participation in PhD thesis supervision, defence and examination; Thesis Supervisor
Peer review / evaluation of conference papers; Reviewer
Organisation of / participation in conferences, workshops, courses, seminars; Member of organizing committee
Scientific journal; Referee
Membership in academic committee, council, board; Board member
Visit to other institution; Visit abroad
Organisation of / participation in conferences, workshops, courses, seminars; Attendee
Hosted academic visit at Hanken; Host
Scientific journal; Member of editorial board
Scientific journal; Reviewer
Organisation of / participation in conferences, workshops, courses, seminars; Speaker: Presenter

Figure 10: Top Activities, Averages for 2012-2016
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Table 3: Activities 2012-2016, Yearly Detailes
Activity
Assessment of candidates for academic posts
Board member

2012

2013

2014

2015

2016

33

20

17

26

24

4

1

2

3

2

Chair

1

Expert member

1

External reviewer of assistant professor

2

1

2

External reviewer of associate professor

6

3

2

6

5

3

4

6

6

11

10

5

5

2

9

3

3

3

3

External reviewer of other positions
External reviewer of professorship
Reviewer

2

Consultancy and peer review for external organisation

1

1

Consultant

1

Reviewer
Hosted academic visit at Hanken
Host
Lecture for general public

1
24

24

77

132

128

24

24

77

132

128

26

23

22

22

18

Attendee

2

Chair of organizing committee

2

Poster: Presenter

1

Speaker: Chair
Speaker: Keynote
Speaker: Opponent/discussant
Speaker: Presenter
Membership in academic committee, council, board

1

1
5

3

4

9

1

1

1

1

1

16

17

12

11

65

72

80

70

68

Board member

43

48

60

52

51

Chair

10

9

7

8

7

11

13

10

7

6

2

2

3

Expert member

1

External reviewer of other positions
Reviewer

1

2

1

10

12

8

13

18

8

7

5

11

13

Secretary
Membership in public organization
Board member

1

Chair

3

1

1

1

2

2

2

1

4

11

7

10

8

6

Board member

4

3

3

3

2

Chair

1

1

2

1

Expert member

6

3

5

3

Expert member
Membership in research network

Secretary
Membership in review committee
Board member

3

1

1

8

8

9

6

14

1

3

3

2

3

1

1

Chair
Expert member

3

1

External reviewer of other positions

1

1

Reviewer

3

3

6

3

8

Membership in special-interest organisation

52

5

17

Coordinator

arly Details

4

2

22

20

18

24

23

Board member

9

11

10

12

11

Chair

6

5

4

5

5
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Coordinator

1

Expert member

6

4

3

6

1

1

1

External reviewer of other positions

1

Secretary
Membership of body in private company/organisation
Board member
Chair

17

22

20

18

18

11

14

13

11

11

6

7

6

5

5

Expert member
Non-scientific journal
Member of editorial board

1

1

2

2

2

2

2

1

2

2

2

2

1

1

Reviewer
Official participation in PhD thesis supervision, defence and examination

5

1
55

72

71

84

71

Degree Supervisor

8

14

8

9

13

Examiner of doctoral thesis manuscript

2

6

8

13

8

Examiner of licentiate thesis manuscript

2

Member of thesis committee

4

3

5

5

2

Opponent / external reviewer of doctoral thesis

2

6

5

5

7

Opponent at public defence of doctoral thesis

4

11

8

16

7

Other

2

2

5

3

Pre-examiner of doctoral thesis manuscript

6

7

9

15

Reviewer

3

2

5

2

Thesis Supervisor

12

22

21

18

16

22

264

248

324

337

288

Attendee

43

67

94

65

72

Chair of organizing committee

14

6

11

14

15

Member of organizing committee

32

26

25

4

4

2

1

1

Organisation of / participation in conferences, workshops, courses, seminars

28

15

Poster: Author

3

6

Poster: Presenter

1

Secretary of organizing committee

1

Speaker: Chair

11

10

7

15

18

Speaker: Keynote

11

9

19

20

15

Speaker: Opponent/discussant
Speaker: Presenter
Other

19

18

14

27

13

133

117

143

165

127

2

2

2

1

4

Other role

1

1

2

1

4

Receiver

1

1

3

5

3

3

3

3

3

2

2

2

1

1

1

1

23

36

37

1

1

1

1

1

2

1

1

Other task in private sector
Board member
Expert member
External reviewer of assistant professor
Peer review / evaluation of conference papers

1
26

14

Associate Editor

1

Member of editorial board

1

Referee

3

Reviewer

21

13

20

33

34

3

2

3

2

3

3

2

3

2

3

6

6

7

7

8

5

3

5

6

5

Prizes and awards - Prizes and awards
Receiver
Research anthology / book
Editor

1
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Editor in chief

1

3

2

1

1

227

286

269

298

296

10

10

13

14

17

Editor

7

9

5

3

4

Editor in chief

3

3

4

4

3

Reviewer
Scientific journal
Associate Editor

2

Member of Advisory Board

4

4

5

6

6

Member of editorial board

70

88

98

87

83

Referee

37

25

33

27

48

1

2

3

3

3

95

145

108

154

132

2

2

6

6

6

Regional Editor
Reviewer
Series
Editor

1

Editor in chief
Member of Advisory Board

1

1

1

1

1

2

2

2

1

2

2

2

1

1

1

15

16

13

1

2

2

4

6

2

Member of editorial board
Special issue of journal

15

14

Associate Editor
Editor

5

6

Editor in chief
Reviewer

10

8

10

8

8

3

3

1

1

2

Coordinator

2

3

1

1

2

Other role

1
10

9

12

7

10

Coordinator

2

4

8

4

5

Other role

4

2

2

Participant

4

3

2

3

3

32

58

90

82

60

Types for other activities - Coordination of external teaching, subject or project

Types for other activities - Other activities, including coordination

Visit to other institution
Visit abroad
Total

54

1

2

32

58

90

82

60

866

931

1090

1200

1121
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3 Journals
3.1 Publications by Scopus Source
The most popular journals with corresponding metrics are listed in the table below.
Table 4: Metrics on the Most Popular Journals

Publications

Citations

Authors

Citations per
Publication

SNIP

CiteScore

SJR

Industrial Marketing Management
Journal of Humanitarian Logistics and Supply
Chain Management

23

488

38

21.2

1.676

3.38

1.83

16

97

26

6.1

0.785

1.53

0.582

Journal of Service Management

14

142

36

10.1

1.924

4.37

1.823

Journal of Business Research

13

171

26

13.2

2.607

4.36

1.815

Journal of Business and Industrial Marketing

11

186

20

16.9

1.337

1.98

0.828

Twin Research and Human Genetics

8

6

3

0.8

0.867

1.81

1.269

Marketing Theory

8

165

25

20.6

1.161

2.29

1.635

Journal of Business Ethics

7

56

22

8

1.493

2.23

1.165

Journal of Services Marketing

7

81

21

11.6

1.344

2.54

1.027

Journal of Marketing Management
International Journal of Managing Projects in
Business

7

121

22

17.3

1.168

2.17

0.843

7

23

5

3.3

0.667

1.13

0.436

European Journal of Marketing

6

41

12

6.8

1.337

2.28

1.003

Learned Publishing

6

40

5

6.7

1.366

1.03

0.644

Expert Systems with Applications
International Journal of Physical Distribution and
Logistics Management
Journal of the American Society for Information
Science and Technology

6

39

4

6.5

2.492

4.7

1.433

6

46

15

7.7

1.782

3.33

1.521

5

258

5

51.6

0

0

0

Simulation and Gaming

5

16

7

3.2

1.036

1.24

0.411

Journal of Banking and Finance

5

50

12

10

2.002

2.49

1.767

Journal of Management Studies

5

156

14

31.2

2.526

5.25

5.112

Journal of Retailing and Consumer Services

5

40

11

8

1.745

3.35

0.928

Supply Chain Management

5

53

12

10.6

1.873

4.48

1.864

Organization Studies

5

72

11

14.4

1.899

3.27

2.86

International Small Business Journal

5

36

6

7.2

2.356

4.4

1.819

Management Decision

5

21

10

4.2

1.045

1.78

0.613

Baltic Journal of Management

5

25

13

5

0.567

1.11

0.304

Journal of Transportation Security

5

8

7

1.6

0.481

0.46

0.182

Equality, Diversity and Inclusion

5

19

6

3.8

0.721

0.74

0.361

Disasters
Journal of International Financial Markets,
Institutions and Money

4

18

6

4.5

1.079

1.54

0.623

4

44

6

11

1.324

1.98

1.008

International Journal of Production Economics
Journal of Engineering and Technology
Management - JET-M

4

93

12

23.3

2.179

4.28

2.216

4

33

10

8.3

1.711

2.6

0.902

Journal of Marketing

4

69

13

17.3

3.521

6.55

5.947

Scandinavian Journal of Management

4

11

10

2.8

1.035

1.72

0.845

Journal of the Academy of Marketing Science

4

459

12

114.8

3.458

6.36

3.997

Journal of International Business Studies

4

64

10

16

2.958

6

4.848

Emerging Markets Finance and Trade

4

10

11

2.5

0.671

0.81

0.482

Scopus Source
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Managing Service Quality

4

94

9

23.5

0

0

0

Journal of Macromarketing

4

17

8

4.3

0.985

1.44

0.721

Men and Masculinities

4

96

18

24

1.048

1.32

0.926

Journal of Financial Stability
International Entrepreneurship and Management
Journal
International Studies of Management and
Organization

4

7

7

1.8

1.584

2.27

1.432

4

18

8

4.5

1.151

2.2

0.685

4

8

9

2

0.358

0.7

0.203

NORMA
75th Annual Meeting of the Academy of
Management, AOM 2015

4

21

3

5.3

0.033

0.19

0.178

4

0

15

0

0

0

0

Journal of Time Series Analysis

3

16

3

5.3

1.285

1.08

1.214

Journal of Documentation

3

5

4

1.7

1.142

1.47

0.702

Finance Research Letters

3

4

4

1.3

0.713

0.87

0.38

Review of Finance

3

28

1

9.3

2.152

2.63

4.249

Journal of Financial Markets

3

18

4

6

2.11

2.44

2.895

Journal of Managerial Psychology

3

25

6

8.3

1.066

1.81

0.736

British Journal of Management

3

13

6

4.3

2.01

3.96

2.249

Organization

3

20

6

6.7

1.252

2.16

1.614

Strategic Management Journal

3

23

13

7.7

3.246

5.82

7.651

Scientometrics

3

39

4

13

1.319

2.3

1.154

Human Relations

3

49

11

16.3

1.681

3.13

1.824

BMC Medicine

3

355

4

118.3

2.67

6.81

3.815

Journal of Financial and Quantitative Analysis

3

21

5

7

2.219

2.86

5.099

European Business Review

3

58

5

19.3

1.235

2.39

0.678

Marketing Intelligence and Planning

3

4

7

1.3

0.946

1.55

0.488

Journal of Service Research

3

148

9

49.3

3.025

5.89

4.624

Journal of Business-to-Business Marketing

3

34

7

11.3

0.871

1.28

0.792

Journal of Informetrics

3

83

3

27.7

1.581

2.99

2.029

European Accounting Review

3

13

8

4.3

1.718

2.29

1.418

Management Research Review

3

181

10

60.3

0.872

1.35

0.378

PeerJ

3

38

4

12.7

0.865

2.36

1.109

International Journal of Procurement Management

3

10

6

3.3

0.743

1.12

0.379

Gender, Rovne Prilezitosti, Vyzkum

3

0

3

0

0.444

0.15

0.102

Health Economics

2

12

6

6

1.39

1.98

1.522

Games and Economic Behavior
International Journal of Health Care Quality
Assurance

2

12

2

6

1.213

1.15

1.753

2

5

6

2.5

0.787

0.85

0.278

Journal of Applied Social Psychology

2

6

4

3

0.894

1.4

0.561

Pacific Basin Finance Journal
Journal of Occupational and Environmental
Medicine

2

2

5

1

1.124

1.77

0.615

2

10

13

5

0.876

1.58

0.908

Information Economics and Policy

2

11

3

5.5

1.395

1.9

0.711

Gender, Work and Organization

2

25

7

12.5

1.166

1.98

0.945

International Journal of Industrial Organization

2

12

6

6

1.166

1.17

1.364

Economics of Governance

2

14

2

7

0.468

0.59

0.257

Business and Society

2

18

4

9

1.478

2.16

2.158

Empirical Economics

2

0

5

0

0.891

0.86

0.609

Corporate Governance (Oxford)

2

7

5

3.5

1.728

3.17

1.396

European Management Journal

2

11

4

5.5

1.69

2.98

1.078

Journal of Fashion Marketing and Management

2

4

8

2

1.086

1.6

0.689

Research Technology Management

2

43

5

21.5

1.556

1.02

0.572

Journal of Business Venturing

2

18

3

9

4.036

8.8

5.771

Journal of Financial Economics

2

56

5

28

4.604

5.77

13.218

Human Resource Management

2

45

5

22.5

1.424

2.72

1.658

Neural Computing and Applications

2

11

4

5.5

1.105

2.24

0.637

Neurocomputing

2

34

2

17

1.589

3.61

0.968
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Service Industries Journal

2

72

6

36

0.75

1.39

0.599

Socio-Economic Review

2

13

Economics Letters

2

23

7

6.5

1.863

2.33

1.704

3

11.5

0.778

0.78

Journal of Small Business Management

2

0.702

2

5

1

1.837

3.48

Journal of World Business

2

1.684

10

7

5

1.959

4.43

1.974

European Journal of Political Economy
Qualitative Market Research

2

4

2

2

1.236

1.48

0.993

2

20

2

10

0.729

1.36

0.42

Journal of Product and Brand Management
International Journal of Retail and Distribution
Management

2

12

3

6

1.177

2

0.659

2

8

6

4

1.028

1.9

0.472

International Journal of Bank Marketing

2

9

2

4.5

1.459

2.43

0.67

Business and Politics
Proceedings of the Annual Hawaii International
Conference on System Sciences

2

10

4

5

0.637

0.75

0.536

2

0

7

0

0

0

0
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3.2. Publications in Top Journal Percenties
SNIP (Source Normalized Impact per Paper) is a metric which is corrected for field-specific differences in
citation conventions. It is based on data from Scopus and includes 3 years of cited publications.
The number of publications in the top 10% of journals (by SNIP) has a slightly increasing trend during the
period, the average being 33,4% in 2012-2016. The Core faculty had a slightly higher percentage (35,1%) in
the top 10%. Figure 11 below illustrates the yearly developments of publications in different top journal
percentiles.

Percentage of Publications in Top Journal Percentiles by SNIP, All Researchers
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Overall
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3.8
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0.7

Publications in top 5% Scopus Sources (%)

15.3
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13.8

16.2

14.3

14

Publications in top 10% Scopus Sources
(%)

33.4

28.6

34.5

36.2
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36.8

Publications in top 25% Scopus Sources
(%)

59.6

58.1

56

63.8

52.4

67.6

Publications in top 50% Scopus Sources
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81.6

86.8

Publications in top 75% Scopus Sources
(%)

97.6

99

97.4

97.7

95.9

98.5

Percentiles
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Percentage of Publications in Top Journal Percentiles by SNIP, Core Faculty
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Figure 11: Publications in Top Journal Percentiles by SNIP
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4 Performance indicators
4.1 Collaboration
Hanken publications, by amount of international, national and institutional collaboration are illustrated
below, the first figure shows the numbers for all researchers and the second one includes only core faculty:

Figure 12: International, National and Institutional Collaboration.

4.1.1

Internal and External Collaboration (Haris)

The amount of internal collaboration between authors from Hanken, as well as external collaboration with
authors with a different affiliation was analysed based on data from Haris. The 3-dimensional chart below
illustrates the number of publications in each mode of collaboration. Based on a graphical interpretation,
collaboration within the core faculty publications is more common than collaboration within all Hanken
publications. Hanken core faculty outperforms the overall Hanken output in the proportions of both internal
and external collaboration, and especially the publications with one internal author have a high number of
external co-authors.

cators
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Figure 13: Internal and External Collaboration (Haris)
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4.1.2

International Collaboration

Collaboration with international authors is illustrated in the chart below.

Publications with International Author Affiliations
200
180
160
140
120
100
80
60
40
20
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China

Switzerland
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New Zealand

France
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Ireland

Germany
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Australia

United States

United Kingdom

Sweden

0

Figure 14: International Collaboration -Top Countries

The countries of collaboration are also highlighted in the following map. The diameter of the circle
represents the number of publications, and the colour illustrates the received citations per publication.

Figure 15: International Collaboration - Top Countries and Citations per Publication
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There are a total of 284 institutions in the publication set for Hanken School of Economics. The institutions with the
highest level of collaboration are listed below.

Figure 16: Institutions with Highest Level of Collaboration

4.2 Citations
An overview of the citations Hanken publications have received in the period 2012-2016 is presented in the
following table. The number of citations is declining rapidly over the years, as the more recent articles have
not had time to become cited to their full potential. Likewise, the h-graph (Figure 17) is likely to evolve over
time as the more recent articles gain additional citations. Additionally, citation conventions differ among
fields which is to be taken into consideration if used for benchmarking. At the time of analysis, the h-index
was ~36,5.

re listed below.
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Table 5: Publications and Citations in Scopus

All Researchers:

2012

2013

2014

2015

2016

695

115

134

142

162

142

Citations

6757

2285

1931

1467

790

284

Field-Weighted Citation Impact

1.92

2.67

2

2.05

1.56

1.52

9.7

19.9

14.4

10.3

4.9

2

Scholarly Output

Citations per Publication

Core Faculty:

2012

2013

2014

2015

2016

494

83

97

111

103

100

Citations

4941

1563

1310

1246

586

236

Field-Weighted Citation Impact

1.92

2.28

1.85

2.12

1.74

1.67

10

18.8

13.5

11.2

5.7

2.4

Scholarly Output

Citations per Publication

Figure 17: h-index
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Field-Weighted Citation Impact takes into account the interdisciplinary differences in citation behaviour. It
indicates how the number of citations received by a subject's publications compare with the average of
similar publications indexed in the Scopus database. A Field-Weighted Citation Impact of 1 indicates that
the publications have been cited at world average, and a score of 1.5 means that the outputs have been cited
50% more than the world average. The field-weighted citation impact of all subjects at Hanken combined
can be found in figure 18 below. The core faculty subset of Hankens publications had similar indicators, with
only citations per publications being slightly higher (10.0).

Figure 18: Yearly Citations and Citation Impact

4.3 Outputs in Top Citation Percentiles
Outputs in top citation percentiles is the share of publications that have reached a particular citation
threshold within their discipline. Below is the share of publications that are among the worldwide top 10%
and top 1% of all publications. The chart is field-weighted.

Figure 19: Outputs in Top Citation Percentiles
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5 Keyphrases
A keyphrase is a sequence of one or more words that is considered highly relevant to the research area. The
text mining is done on the titles and abstracts of the publications in order to identify the relevant phrases
and concepts. The top 50 keyphrases during 2012-2016 are as follows:
Table 6: Top 50 Keyphrases by Relevance, based on 695 Scopus-Indexed Publications
Rank

66

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

Keyphrase
Humanitarian logistics
Customers
Finland
Services
Conformal mapping
Self organizing maps
Service innovation
Service-dominant logic
Firms
Publishing
Banks
Brands
Consumers
Gender
Innovation
Passion
Supply chain management
Management
Research
Coopetition
Corporate governance
Entrepreneurial orientation
Value creation
Value co-creation
Maps
Capabilities
Firm performance
Marketing
Practice
Customer satisfaction
Networks
Nordic
Perspective
Subsidiaries
Systemic risk
Models
Costs
Information systems
Risks
Supply chains
Europe
Approach
Business model
Business relationships
Co-creation
Diversity
Logic
Multinational corporations
Processing
Disasters

Figure 20: Keyphrase Relevance, Colour-Coded by Growing/Declining
Trend
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Instructions for the subject commentary
One of the Evaluation of Research (EoR2) goals is to seek the panel’s opinion on the research conducted
at each of the subject areas of the school. For this, Hanken will provide the panel with a commented
quantitative bibliometric analysis of the overall research/publication output of Hanken’s researchers
during 2012-2016 for the entire school and its 8 disciplinary subjects. This part will follow the structure
of EoR1 and it will be graded on a five-point scale (see Terms of Reference).
Each subject area is asked to prepare a commentary based on the subject’s Publishing Profiles 20122016-report. The external panel will evaluate each subject area along the dimensions below, and the
purpose of the commentary is to aid the panel in that task. Subject areas can thus use the commentary
both to provide additional evidence-based information that the subject area deems essential, and to highlight information contained in the bibliometric analysis.
Quality
1.

2.

3.

Table 4 “Publications by Scopus Source” indicates the Subject’s publications by journal titles.
Based on the statistics presented in the Table, provide a list of top-10 articles by the Subject
Area. Indicate also which of the articles are written by core faculty (as listed in Appendix II).
Indicate which of the journals in the list are classified in FT50/ABS4*. Don’t hesitate to ask the
library for help with the FT50/ABS-ratings.
If the area has produced scientific output that is not captured by the statistics provided in Table
4, what other evidence is there of the top quality of the Subject’s research/publications, or their
position nationally and internationally ?
 Scientific books published with renowned international publishers?
 Awards granted to the specific publications?
 Other tangible evidence about the quality of specific publications?
Comment on distribution of high-quality publications among core faculty in the Subject. Are
they produced by a large number of core faculty members, or by a selected few? Comment also
on possible reasons for wide distribution or lack thereof (e.g. that other core faculty members
have focused on volume rather than quality)

Productivity (scientific production)
Comment Table 1 ”Number of Publications 2012-2016 by Core Faculty”, by reflecting on
whether the publication activity by core faculty reflects:
(i) increasing/decreasing publishing productivity of core faculty members,
(ii) increasing/decreasing number of core faculty members, and/or
(iii) increasing/decreasing number of non-core faculty members affiliated in publications.
Impact is a criterion which includes the impact on business and society, as well as implementation of
research results in the society. The subject area is invited to comment on its impact. Below, please see
some examples of the types of impact that could be reported. Pay special attention to impact that serves
Hanken’s mission of research-based education and corporate relevance.
1)

Comment on Figure 18, and Figure 19, “Outputs in top citation percentiles”, by reflecting
whether the figures are likely caused by:

1 (2)
67

A P P EN D I X 3 : I N S T RU C T I O N S F O R T H E S U B J E C T CO M M EN TA RY

(a) stable citation amounts of most publications of the Subject or
(b) by high citation counts of select few publications (in the case of the latter, list
these publications )
2) What other evidence is there of the top impact of the Subject’s research/publications, or
their position nationally and internationally ?
o Editorial board memberships in top-quality journals, especially in those ranked FT50,
AJG/ABS4*-4/3 (which?)
o Visibility of the Subject and its research/researchers in highly-followed national or
international media.
o Invitations for faculty to serve as experts on policy formulation and in legislative
process.
o Memberships of boards of directors, public and private limited companies, and
registered non-profit organisations and foundations.
o Memberships on professional standards setting bodies.
Vitality and organisational capacity (dynamic change, project leadership)






Describe the internal dynamics of the unit and its contacts with the rest of the world.
 Are there discrete research groups within the subject or is research organized within a
single group
(i) Is the group/groups formally or informally organized? How does planning of new
projects and funding applications take place?
(ii) Are external/international research networks nurtured at the departmental/subject- level or do they depend on individual researchers and their contacts
(provide examples of such collaborations)?

Is there a process for initiating new such contacts?
Does the unit have the human and monetary capacity to implement successfully the work it has
planned? Analyse in particular the Subject Area’s capacity to obtain external research funding
exposed to competition.
Comment on the unit’s ability adjust to new research streams, both within the discipline, and
across academic disciplines.

Degree of internationalisation includes all aspects of international contacts at the unit level:






Based on Figures 12-16, describe international research cooperation of the Subject Area.
Based on Figure 8, analyse the proportion of national and international core faculty members in
the Subject Area and discuss the impact of the international core faculty members on the
internationalisation of the research conducted.
Discuss both incoming and outgoing researcher mobility of the unit – what types of visits? – how
is the activity distributed among core faculty members?
Based on Figure 10 and Table 3, comment on the Subject’s activity in international conferences,
editorial boards, and in the peer review process of international leading journals. Highlight any
extraordinary roles/efforts.

2 (2)
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Appendix 4: Instructions for the Self-evaluation Report

Instructions for the Self-evaluation Report
Each research group, suggesting an Area of Strength (AoS) in the Evaluation of Research 2018, is asked to
prepare a self-evaluation report containing the following information:
(Library can provide any Haris-data requested on haris@hanken.fi.)
1.

Summarized description of the research topics of the suggested AoS

2. The research area’s relevance for Hanken’s research strategy
3.

Report of the past and current scientific activities of the suggested AoS
a.

References to 10-15 key publications of the research group from past 10 years, which
best describe and represent the research group’s track record within the suggested AoS.
(For each publication, add a comment explaining why this publication is/has been
important.)

b.

List of most significant externally funded research projects.

c.

Special research infrastructures utilized by the research group (unique databases,
equipment etc.).

d.

Relationship between research and teaching.

e.

Relationship between research and corporate world / society at large.

f.

Relation to and interactions with other research areas within Hanken.

g.

Description of other achievements.

4. Assessment of the research area in international context

5.

a.

Assessment and evidence of the prominence of the research theme(s) of the suggested
AoS in international scientific research (e.g., current popularity/growth of the research
area “externally”, without reference to the research group’s own work).

b.

Assessment and evidence of the societal importance of the research theme(s) of the
suggested AoS nationally and internationally (e.g., link of the research area to
current/growing societal concerns, without reference to the research group’s own work).

c.

Evidence of the research group’s own standing in the international scientific
context/community (e.g. citations and other recognitions).

Description of the plans and potential for the future (including actions already taken,
e.g., project applications, recruitments, re-organization etc.)

Appendix: List of current researchers including CVs.

The Self-evaluation Report should not be longer than 5 pages (appendix excluded).
Use Hanken’s Blanco for internal documents.dotx document template available at
https://www.hanken.fi/en/node/3755

1 ( 1)
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EOR Panel Site Visit 28-29.5.2018
Board Room (A202), 2nd floor, Arkadiankatu 22, Helsinki
Sunday May 27th
17.00-19.00

Meeting Room Takkahuone at Hotel Helka is at your disposal

Monday May 28th
9.00-9.30

Meeting with the School’s Leadership
Rector, Professor Karen Spens
Dean of Research, Professor Timo Korkeamäki
Dean of Education, Professor Minna Martikainen
Dean of Executive Education, Professor Sören Kock

9.30-10.15

Meeting with AoS4: Responsible Organising
Sinituote Postdoctoral Researcher in Supply Chain Management and Social Responsibility
Nikodemus Solitander
Associate Professor in Politics and Business Martin Fougère
Professor Emeritus Jeff Hearn
Associate Professor in Marketing Pia Polsa
Professor in Management and Organisation Janne Tienari

10.15-11.00

Meeting with AoS2: Well-being, Inclusion and Meaningful Work
Professor Denise Salin
Associate Professor Mats Ehrnrooth
Assistant Professor Maria Törnroos
Doctoral Student Catarina Ahlvik

11.00-11.45

Meeting with AoS5: Service and Customer Management: A Nordic Perspective
Professor of Marketing Maria Holmlund-Rytkönen
Professor Emeritus of Marketing Tore Strandvik
Associate Professor of Marketing Johanna Gummerus

11.45-12.45

Lunch (Teachers’ Lounge, 5th floor)

12.45-13.30

Meeting with AoS9: Strategy as Practice Meets Entrepreneurial Strategy
Assistant Professor Virpi Sorsa
Professor Sören Kock
Professor Janne Tienari
Professor Liisa Välikangas
Associate Professor Tom Lahti
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13.30-14.15

Meeting with AoS8: Financial Markets, Policy and Governance (FINMA-POGO)
Associate Professor Gonul Colak
Professor Anders Löflund
Professor Benjamin Maury

14.15-15.00

Meeting with AoS6: Competition and Consumer Behavior
Professor in Economics Topi Miettinen
Grönroos Professor in Marketing Jaakko Aspara
Professor in Economics Rune Stenbacka

15.00-15.15

Coffee Break

15.15-16.00

Meeting with AoS7: Corporate Governance and Sustainable Value Creation
Assistant Professor Kim Ittonen
Professor Minna Martikainen
Professor in Entrepreneurship and Management Sören Kock

16.00-16.45

Meeting with AoS3: Humanitarian and Societal Logistics
Erkko Professor in Humanitarian Logistics Gyöngyi Kovács
Associate Professor, SCM&SR Daniel Ekwall
Associate Professor, SCM&SR Wojciech Piotrowicz
Distinguished Senior Fellow, Professor Paul Larson

16.45-17.30

Meeting with AoS1: Digitisation and Sustainability in Intellectual Property
Professor Nari Lee
Emeritus Professor Niklas Bruun
Research Director Dr. Olli Pitkänen
Post Doctoral Researcher Dr. Dhanay Cadillo

17.30-18.30

Meeting with PhD students and Research Services Manager
PhD student (AoS1) Daniël Jongsma
PhD student (AoS2) Natalia Fey
PhD student (AoS3) Minchul Sohn
PhD student (AoS4) Tiina Jääskeläinen
PhD student (AoS5) Sonja Ingman
PhD student (AoS6) Tuomas Nurminen
PhD student (AoS7) Mansoor Afzali
PhD student (AoS8) Niclas Meyer
PhD student (AoS9) TBD
Research Services Manager Anu Helkkula
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Tuesday May 29th
9-10.30

Meeting with the subjects in two groups
Group 1 (Board Room (A202), 2nd floor):
Grönroos Professor in Marketing Jaakko Aspara
Professor in Entrepreneurship and Management Sören Kock
Erkko Professor in Humanitarian Logistics Gyöngyi Kovács
Professor in Commercial Law Petra Sund-Norrgård
Associate Professor in Entrepreneurship and Management Tom Lahti
Group 2 (Room A303, 3rd floor):
Professor in Finance Anders Löflund
Professor in Accounting Minna Martikainen
Professor in Economics Topi Miettinen

10.30-12

Panel Meeting

12-13

Lunch
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