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Abstract:

This thesis focuses on the domestication of international propagandistic narratives through
domestic political actors. Taking the German far-right populist Alternative fiir Deutschland
(AfD) as an example, this thesis analyzes how national actors utilize narratives of international
propaganda for their own benefit. This is done in the context of the Russian invasion of Ukraine
in February 2022. Since the beginning of the full-scale invasion, attempts by the Russian
government to influence public opinion abroad have reached an unprecedented scale. Germany
as one of the main financial and military supporters of Ukraine is one of the main targets of
these influence operations. As demonstrated in this research, not only actors related to the
Russian government contribute to the dissemination and thus the growing acceptance of
propagandistic narratives in the German population. Rather, the narratives are utilized by
German political actors and thus integrated into their own discourse. This phenomenon is
approached taking the example of the AfD. This thesis analyses how the AfD interacts with
these narratives for its own purpose. The research is based on domestication theory which
assumes that international events, or as in this case, propagandistic narratives, need to be
adjusted to the domestic context in order to be deciphered and comprehended by its target
audience. Using Critical Discourse Analysis (CDA), the Facebook communication of the AfD
within the first year of the Russian full-scale invasion (2022-2023) is analyzed. The aim is to

demonstrate how narratives of Russian state propaganda are domesticated by the AfD.
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1. Introduction

Attempts by the Russian government to influence public opinion abroad, predominantly
through the spread of disinformation, are increasing. This is not a recent development. Since
the onset of the Russo-Ukrainian war in 2014, there have been increased endeavors to
disseminate narratives of Russian state propaganda internationally (Steinberg & Vitter, 2022).
However, since the full-scale invasion of Ukraine by Russia in February 2022, efforts to shape
global public opinion have reached an unprecedented scale (ibd.). Russian state propaganda is
not only targeted towards Russian-speaking audiences within Russia and abroad, but also
towards foreign audiences. One of the main targets of this propaganda is Germany (ISD, 2024).
Given Germany’s large share in financial and military aid to Ukraine, it is in the interest of the
Russian authorities to undermine public support for Ukraine as well as to push narratives that

justify the Russian aggression and make the Russian government appear in a favorable light.

Within Germany, disinformation and propaganda are disseminated through different media
outlets, predominantly via social media, pro-Russian media outlets and other pro-Russian actors
such as actors of the alternative media (Plattform Wiederautbau Ukraine, n.d.). Besides those
actors and outlets, narratives of Russian state propaganda relating to Russia’s war against
Ukraine are also increasingly employed and appropriated by political parties and actors,

primarily the far left and right of the political spectrum (Siggelkow, 2024).

One party that stands out is the right-wing populist Alternative fiir Deutschland (AfD). The AfD
was known for its strong ties to the Russian government in the past. The party also has called
for rapprochement with Russia already shortly after Russia’s invasion of Ukraine in February
2022 (Schroeder & WeBels, 2023). In this context, the AfD has repeatedly reproduced and
appropriated narratives of Russian state propaganda (Die Zeit, 2023). Through this
appropriation, the propagandistic narratives become a double threat. This is because they are
not only employed by foreign actors to influence public opinion abroad. Rather, they are also
reproduced by domestic actors in the target country in the pursuit of their own goals. As a result,
narratives that could previously be attributed to the Russian state leadership become entrenched
in domestic social and political discourse. Against the backdrop of rising approval ratings for
the AfD, this development is problematic, as it potentially impacts long-term support for

Ukraine as well as exacerbating societal tensions and divisions.



Departing from this problem, the question of how the AfD is utilizing and reproducing
narratives of Russian state propaganda will be explored. The underlying assumption is that the
AfD is not just an actor within the Russian government’s strategy to influence public opinion
in Germany. Rather, it is assumed that the party is using the propagandistic narratives for its
own purpose. Here, the case of the AfD is considered exemplary for domestic engagement with
foreign propaganda. Thus, the overarching research question of this thesis investigates how
local political actors utilize foreign propaganda for their own benefit. Using domestication
theory, which addresses the adaptation of international news to a domestic audience, this thesis
analyses how international propaganda is domesticated to a national audience (Clausen, 2004).
The analysis is based on Facebook posts published by the AfD in the first year after the invasion.
Using critical discourse analysis (CDA), it is assessed how the narratives are domesticated to
the domestic German context. Particular emphasis is placed on how the narratives are tied into
the prevailing local discourses of that time. In addition, it is analyzed which rhetoric and

linguistic strategies are used in the domestication process.

This thesis is structured as follows: considering the central topic of the thesis, definitions of the
core concepts that form the conceptual basis of the subsequent argumentation, those being
disinformation and propaganda, are provided. In order to contextualize the thematic focus, the
functioning of international propaganda generally and in the German context, will be examined
in the following. In addition, contextual information on the AfD is provided, taking into account
the AfD’s connections to Russia and its communication strategy. This information forms the
contextual basis for the subsequent analysis. The thesis concludes with the presentation of the

results and concluding remarks.

2. Definition of key concepts: Disinformation and Propaganda

When addressing issues of political interference, two concepts are frequently employed, often
in an interchangeable manner: disinformation and propaganda. Given that the analytical focus
of this thesis will be on the appropriation of propagandistic narratives, it is necessary to define
the concept of propaganda to provide the conceptual basis for the analysis. As both concepts
are closely related and even synonymously used by some authors, both concepts will be defined
for the provision of clarity and to rule out potential misunderstandings (Tolz & Hutchings,

2023).



Schiinemann (2022) defines disinformation as information that is misleading by nature and
designed to irritate and deceive its addressees. More profound approaches to understanding
disinformation also consider the aspect of malign intentionality behind the dissemination and
its false (and not merely misleading) nature (McKay & Tenove, 2021). Intentionality and the
specific objective of causing uncertainty in order to amplify societal divisions constitute the
distinguishing factor between disinformation and other forms of misleading information such
as misinformation, that is, the unintentional dissemination of false information (Ziemer et al.,

2024).

While the definitions provided by the aforementioned authors do not elaborate on the intended
recipients of disinformation, Kupiecki et al. (2025) assert that disinformation is primarily
directed toward audiences residing abroad. In this context, the strategic use of disinformation
as a means of pursuing national interests and achieving strategic advantages is acknowledged.
This advantage should be reached by strategically confusing and misleading of the opponent
(Kupiecki et al, 2025). Besides that, the underlying intention in the dissemination of
disinformation is the improvement of one’s own strategic position as well as increased
influence, power, and control over political and societal processes in the target country
(Kupiecki et al, 2025). Furthermore, particularly the large-scale dissemination of
disinformation is driven by a deliberate intent to erode epistemic functions within society,
meaning the erosion of generally recognized truth convictions. This development is
problematic, as it impairs and limits the ability of large parts of the population to form an
independent opinion on the basis of credible and truthful information (Kupiecki et al, 2025).
Other notions on the societal impact exceed the mere incitement of uncertainty and confusion
among the recipients of disinformation. Rather, it is argued that disinformation actors aim to
instigate a shift in opinion and behavior that aligns with their own interests. As posited by
Ziemer et al. (2024), the desired consequences encompass €.g. a shift in political opinion, which

in turn causes a change in voting behavior.

These intentions and strategies employed by disinformation actors demonstrate the threats
disinformation causes to democratic systems. Next to the influence on public opinion and voting
behavior, the democratic order takes harm as disinformation contributes to the coarsening of
societal discourse and the systematic exclusion or demonization of dissenting voices (McKay
& Tenove, 2021). More extensive notions go even further, hinting to the negative impact of

international cooperation that disinformation causes on both individual and interstate levels



(Kupiecki et al, 2025). Exemplary for this threat are Russian disinformation campaigns in
different African countries aiming to sow anti-Western sentiments and hinder the multilateral

influence of Western countries (Ehl & Ghaedi, 2025).

Propaganda, on the other hand, is defined as “active way of using information with the intent
of communicating one’s intentions, hiding them, or influencing the perception of partners or
opponents” (Kupiecki et al, 2025, 42). Other approaches focusing on the objectives of
propaganda define it as method of psychological influence that aims to elicit certain behaviors
and ways of thinking in the target population that align with the interests of the propagandists
(Amanatullah et al, 2023). This behavioral shift is brought about by the specific adjustment of
propagandistic narratives to the needs, values and emotions relevant in the target population
(Kupiecki et al, 2025). Other scholars focusing on propaganda's effectiveness and impact go
into greater depth here. They argue that propaganda functions by linking the desired results to
the target group's existing attitudes, beliefs, symbols, and emotions. By making subtle
suggestions that align with the interests of those who created it, a change in thinking is brought
about (Amanatullah et al, 2023). In addition to views and emotions, other authors also point to
the relevance of social trends, myths, and ideologies, to which propagandistic narratives must

be adapted in order to be accepted by their target audience (Arnold, 2003).

However, as other approaches to the effectiveness of propaganda note, adaptations to local
contexts such as those mentioned above are not sufficient for propaganda to be successfully
accepted. Accordingly, propagandistic narratives must be repeated constantly in order to bring
about a lasting change in opinion and behavior (Kupiecki et al, 2025). The desired mode of
action behind this effect is what Kupiecki et al (2025) coin as “mental laziness”, meaning the

impaired tendency to verify questionable information in light of their constant exposure (47).

Generally, propaganda is strongly aligned with the political and ideological context of the target
country and aims for the establishment and manifestation of political power structures (Arnold,
2003). According to Arnold, propaganda is “therefore about presenting comprehensive claims
that are to be enforced by shaping a certain ideological system in public”’ (Arnold, 2003, 73).
Thus, the propagandists have no interest in a pluralist society or a diverse societal discourse.
Instead, a universal version of the alleged truth should be spread within society. Compromises

are not desired or are only made for tactical reasons (Arnold, 2003). This claim for alleged



“universal truth” contributes to the effectiveness of propaganda, as any divergence in opinion
or disagreement is ruled out or at least made increasingly more difficult (Arnold, 2003, 76).

As a consequence, the information value of the disseminated narratives is of secondary
relevance at best. Instead, the dissemination of a central political ideology is a central goal
(Arnold, 2003). A similar perspective is held by Jowett and O’Donnell (2015) who link
propaganda to behavior and opinion formation rather than to ideology. According to their
understanding, propaganda is a targeted and systematic attempt to change the perception and

behavior of a target group in a way that it corresponds to the intentions of the propagandists.

As the definitions of both concepts show, they exhibit fundamental differences regarding their
aims and utilized communication strategies. While the concepts of disinformation and
propaganda overlap in some respects and are utilized in similar contexts and manners (e.g., by
state-level actors and with the intention to advance national interests and ideologies), they
comprise different strategies and hence cannot be used synonymously. Unlike disinformation,
propaganda is not necessarily disseminated with malicious intent and does not only rely on false
or misleading information. While disinformation is a strategic tool of propaganda, the
mechanisms of the latter exceed the dissemination of false content. Besides, instead of solely
aiming for confusion and distrust among the target audience, it is the overarching goal of
propaganda to persuade its audience and cause a shift of opinion, behavior and attitudes (Alieva

et al, 2024).

Taking these notions into consideration, in the context of this research, international propaganda
is defined as the deliberate attempts to influence populations outside of national borders and
spheres of political influence of national regimes. Corresponding to the definitions above, the
aim is to bring about a change in opinion and perception, and, ultimately, a change in behavior.
This change aligns with the interests of the propagandists. Accordingly, the narratives are

adapted to the cultural and social context of the target group.

3. Context: International propaganda and foreign media interference in the case of
Germany

As the research question suggests, the utilization of foreign propagandistic narratives is a
strategic method of domestic actors to attain their own goals and purposes. As argued in the

following, the AfD deliberately engages with the narratives for its own benefit. However, the
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AfD is not the only party whose interests are of relevance here. As the research of Belton et al
(2023) has shown, the Russian government has also strategically fostered ties to the party as
part of its strategy of societal and political destabilization in Germany. In order to provide a
nuanced assessment of the intentions and strategies of the AfD in the dissemination of narratives
of Russian state propaganda, it is essential to contextualize the ties between the Russian
government and the AfD. For the same purpose, the communication strategy of the AfD will be

assessed as well.

Besides, the AfD is only one actor with (past) ties to the Russian government that contributes
to the dissemination of Russian state propaganda narratives within Germany. As mentioned in
the introduction, narratives of Russian state propaganda are also disseminated by other media
actors, such as actors of the alternative media. To assess the situation and to contextualize the
role of the AfD within it, these actors as well as their roles, interests and intentions will be
considered. Therefore, in the following, the current and past key actors as well as their
strategies, roles and intentions will be examined in a nuanced manner. Emphasis will be placed

on Russian foreign media channels and actors of the German alternative media sphere.

3.1.Two international propaganda channels of the Russian government: RT and
Sputnik

Especially in the context of Russia’s full-scale invasion of Ukraine since 2022, propaganda is
increasingly directed against international audiences and thus potentially affecting and shaping
public opinion abroad (Steinberg & Vitter, 2022). As acknowledged by Yang et al (2024),
different tools and actors are utilized for the dissemination of propaganda, such as online trolls,
spies, and hackers. Russian international propaganda is disseminated through various outlets,
such as social media accounts and Telegram channels. However, Russian state-funded news
media outlets (most prominently, RT and Sputnik) targeted towards international audiences play
an overarching role in influencing target populations outside of Russia. To illustrate the impact
of these outlets, Yang et al (2024) reference prior research on the subject. They note that
negative news coverage of Ukraine, for example, negatively affects the perception of the

Ukrainian government, even when RT is identified as the source (Yang et al. 2024).

As the European Parliament passed a ban on both RT and Sputnik as parts of their initial

sanctions package after Russia’s full-scale invasion in February 2022, their influence has



decreased significantly throughout the member states of the European Union (EU) (ISD, 2024).
It has also been noted that media outlets as RT and Sputnik only constitute a small part of
Russian influence operations and can thus only exert influence to a limited extent (Elswah &
Howard, 2020). Despite of these factors, the example brought forward above emphasizes the
effectiveness of the media outlets and their strategies to influence public opinion. Besides, with
regard to the analysis, the example of RT and Sputnik provides context on how international
propaganda can be framed as legitimate and credible information that is perceived as relevant
to a domestic audience. Therefore, it makes sense to examine the strategies used in the context

of this research, i.e., propaganda aimed at an international audience.

Contextual information: RT and Sputnik

The Russian foreign media outlet RT was founded in the year 2005 under the name “Russia
Today”. The aim of its foundation was to create a positive image of Russia abroad and to break
the alleged Western hegemony in the foreign-directed media sphere (Kuznetsova, 2018). The
media channel which is fully funded by the Russian government has greatly expanded its media
presence in the years of its existence and now broadcasts its program in six different languages.
Besides of this expansion, the outlet has also experienced a shift in its thematic outlook. Rather
than promoting Russian language and culture, the focus is nowadays on political and societal

issues within the target countries (Hellman, 2024).

The Russian news agency Sputnik, a subsidiary of the Russian state media outlet “Rossiya
Segodnya” was founded in 2014 and differs from RT primarily in its thematic outlook and the
rhetorical strategies employed. In contrast to RT, the news coverage on Sputnik is both more
nuanced and more subtle in tone and content. Besides, it is broadcasting in over thirty

languages, thus addressing a broader audience (Yang et al, 2024).

In light of their extensive reach, particularly at the outset of Russia's invasion of Ukraine, it will
be explored how these platforms have succeeded in disseminating propagandistic narratives.
As noted in the previous chapter, for propaganda to be accepted within its target audience, it
must be embedded into its societal narratives and values (Hutchings et al, 2024). However, the
strategies of these media outlets are far more complex and exceed the mere adaptation to their
target audience. As shown in the following, the central strategies employed can be separated

into three categories: strategies for adaptation to the local media sphere and for hiding the



connection to the Russian state; linguistic and rhetoric strategies; and strategies aimed at the

mobilization of the audience.

Strategy 1: “Hiding the traces and fitting in”

Sputnik and RT adapt their content to its target group and consider locally prevailing narratives
and understandings in their coverage (Hutchings et al, 2024). This adaptation does by far exceed
the mere adjustment of employed narratives to local realities. Rather, RT is mimicking the
rhetoric and thematic outlook of local media, making it appear as a legitimate part of the
domestic media rather than an international news media outlet funded by the Russian
government (Hellman, 2024). As a consequence, the coverage appears to the audience like an
insider perspective that shows clear comprehension of the news event and its context (Hellman,
2024). This makes RT and Sputnik appear as credible alternatives to established domestic media
(Henriksen et al, 2024). Besides hiding their connection to the Russian government, this
strategy allows those media outlets to present propagandistic narratives and tendentious views
that deviate from the general media discourse without risking losing their credibility (Moore &
Colley, 2024). The underlying intention behind this strategy is explained by Moore and Colley
as follows, taking RT’s activities in the United States as an example: “Propaganda works best
when the intent of the propaganda is hidden. The more successful RT impersonates US news

sources, the less it looks like Russian propaganda” (Moore & Colley, 2024, 1323).

In addition, Russian international state media such as RT and Sputnik serve an ideological and
programmatic niche in the media landscape. Within this niche, populist, anti-elitist, and
authoritarian ideologies are reproduced and presented as a legitimate part of social discourse
(Hutchings et al, 2024). As a consequence, both media outlets could increase their influence
particularly within networks of the far right, but also within demographics that are familiar with
established news media as well (Hutchings et al, 2024). Especially networks of the far right
take on an overarching role in the dissemination of propagandistic narratives. In this regard, it
is pointed out by Hutchings et al (2024) that a systematic connection of Russian international
news media outlets with both networks of the far right and so-called “alternative media” is
sought to increase the reach of the disseminated narratives. This notion is also supported by
other approaches who consider RT to be a tool to attract multipliers of Russian propagandistic
narratives rather than a means to disseminate said narratives itself. It is argued that outlets like

RT pursue the overarching aim to disseminate Russian propagandistic narratives via the sought
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networks and ultimately cause a governmental shift in the targeted countries (Henriksen et al,
2024). A supporting assumption is made by Hutchings et al (2024) who claims that “the
overriding function of RT News [...] is not the reporting of news — even from an alternative
perspective — but the creation, dissemination, and bolstering of particular identities, for which

bulletins simply serve as a vessel. Identities come first; news is grafted on” (99).

Strategy 2: “Tweaking the truth and making it credible”

The structural connections of the news media outlet are an important, but not the only factor of
their influence. Another important aspect of their effectiveness is the systematic use of
rhetorical and narrative strategies. Central to this is the appropriation of a populist framing,
whereby the “ordinary people” is juxtaposed with an alleged “corrupt elite”. In this framing,
RT portrays itself as an “underdog” and representative of its audience that allows for an alleged
counter voice that is not represented through the established media (Hutchings et al, 2024).
Through this strategy, an audience that is frustrated with or has lost trust in the established
media is addressed. At the same time, underlying intention of spreading Russian state
propagandistic narratives and the mobilization of its audience are concealed. However, while
presenting as a representative of its audience, RT and its commentators rather represent the
right-wing media sphere and thus, an alternative elite (Hutchings et al, 2024). This tactic of
concealment aligns with the overall approach of RT to hide its own position and intentions in

order to strengthen the impression of acting as a neutral or investigative medium.

Next to the instrumentalization of populist rhetoric strategies, RT also applies other rhetoric and
narrative strategies to divert any arising criticism and to discredit political opponents. News
coverage by RT frequently combines a seemingly factual news coverage with humorous
elements. This increases the memorability of the addressed issues and viewpoints. Through
suggestive content and the systematic omission of information in combination with humorous
elements such as irony or sarcasm, a predetermined conclusion on the side of the audience is
provoked (Hutchings et al, 2024). Similarly, humor is frequently used to discredit political
opponents, e.g. by portraying representatives of western governments as incompetent and not

suited for their position (Henriksen et al, 2024; Hellman, 2024).

As a consequence, news is rarely factual, but rather very emotional in tone. This emotional

charging is also a conscious tool used to facilitate the internalization of conveyed information.
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As noted by Hutchings et al (2024), emotions are remembered more strongly than actual facts,
with the audience “remembering how they felt about what they heard and saw while forgetting

about the specific details” (Hutchings et al, 2024, 191).

Strategy 3: “Content flexibility”

Next to the systematic use of populist and rhetoric strategies, the effectiveness of international
propaganda can also be explained through strategies concerning the content and its framing.
The news coverage of Russian international state media maintains a high level of ideological
flexibility with regard to its content. This means that both critical arguments of the political
left and right are utilized to adapt narratives to different political camps, thus reaching a broader
potential audience (Hellman, 2024). Besides this ideological flexibility, a strategy of deliberate
confusion is pursued. In the news coverage of RT and Sputnik, concepts and termini are
frequently used in an incoherent manner, thus potentially confusing the audience (Hellman,
2024). Similarly, controversial views are presented alongside less controversial ones, which
makes it difficult to interpret the information and form an opinion while also impeding the

detection of disinformation (Hellman, 2024).

Subsequently, the credibility of issues brought forward is increased through the use of alleged
insiders and experts, such as politicians, citizens or activists. Referring to the US-American
context, Hellman (2024) states that experts and guests are strategically employed to portray the
US government as untrustworthy and incompetent. Building up on this argument, alleged
experts are employed with the aim to strengthen arguments and communicated positions and

refute differentiated perspectives and criticisms.

As this chapter has shown, international state media outlets funded by the Russian government
utilize different strategies to increase their credibility and persuasiveness, discredit political
opponents, and to spread their narratives within their audiences and beyond. The discussed
strategies are neither exhaustive, nor can inferences be made from those examples to the general
mode of action of international propaganda. Despite of this, the examples discussed allow to
offer an insight into the mode of action and effectiveness of international propaganda, with

particular emphasis on the Russian case.
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3.2.Role of influencers and alternative media in the dissemination of Russian state
propaganda

In the given context, international propaganda is not just disseminated by Russian state media
outlets such as RT and Sputnik, but also through other media actors such as pro-Russian social
media influencers and alternative media. According to the definition by Holt, Figenschou, and
Frischlich (2019), alternative media considers itself a corrective to the general social discourse
and dominant mainstream media within a given system. Thus, media are considered alternative
media if they position themselves towards the mainstream or set themselves apart from it both
institutionally and in terms of content. Departing from this definition, this means that alternative
media cannot be considered as antagonistic or malicious per se, especially since alternative
media exhibit a strong heterogeneity in terms of quality, content, and ideology. However,
Beseler and Toepfl (2024) note that alternative media platforms are often established or utilized
by radical and antidemocratic actors and are thereby actively contributing to the weakening of
democracy. In this context it is also acknowledged by Beseler and Toepfl (2024) that due to
overlaps in terms of content and format, no clear distinction can be drawn between political
influencers and their platforms and alternative media. Thus, for its theoretical understanding,

this research will attribute social media influencers and bloggers to the alternative media sphere.

In the German-speaking area, the most highly frequented alternative media outlets are primarily
established by former journalists of established media outlets, as in the cases of the three most
popular alternative media outlets “Tichys Einblick”, “Reitschuster” or “Achse des Guten”. The
twenty most popular German-language alternative media outlets reach between 5,4 million and

around 250.000 visitors each month on all their platforms combined (Beseler & Toepfl, 2024).

Although regular visitors to alternative media platforms only make up around 2-4% of the total
German population, up to 17% of it has already come into contact with alternative media
content (Klawier, 2024). Especially in the course of Russia’s full-scale invasion of Ukraine,
these media formats and platforms have increased in popularity and reach. This increase has
not only occurred within Germany, but also in other European countries (Beseler & Toepfl,
2024). The phenomenon is reinforced through the EU-wide ban of RT and Sputnik. Through
the ban, a vacuum in the information sphere has opened up that is filled by those media formats
(Steinberg & Vitter, 2022). This becomes apparent in the example of the pro-Russian blogger
Alina Lipp whose channel on the messaging platform Telegram has recorded an increase of

followers from 2.000 (14.02.2022) to more than 184.000 (02.11.2022) in the first year of the

13



full-scale invasion. (Steinberg & Vitter, 2022). Lipp's media format is emblematic of the
growing number of alternative platforms and actors disseminating pro-Kremlin content and

narratives.

Despite of this development, it is important to note that alternative media as a media format do
not primarily serve the dissemination of Russian state propaganda or conspirative content.
Rather, the intentions and viewpoints of the actors are diverse. Some actors also adopt critical
attitudes toward the Russian regime (Beseler & Heidsiek, 2024). However, Beseler and Toepfl's
(2024) research indicates that some alternative media actors exhibit strong ties to the Russian

government in organizational, media, and personal regards.

Mode of action and proximity to the Russian government

Alternative media platforms are both used for the reproduction of Russian state propaganda and
the dissemination of content from Russian state media outlets such as RT DE (Steinberg &
Vitter, 2022). Similarly, one- and double-sided content partnerships are established between
German alternative media and the aforementioned Russian state media, which are limited to the
sharing and forwarding of posts via messenger apps such as Telegram (Beseler & Toepfl, 2024).
In some cases, the connection of alternative media actors and actors of the Russian state exceeds
this form of partnership. As noted by Beseler and Toepf], ties exist between some actors of the
alternative media and the Russian political elite, which are in some cases of organizational, in
some others of financial or personal nature. To provide an example, some German alternative
media actors have repeatedly cooperated with Russian state-affiliated institutions and gained
financial benefits from these cooperations in some cases (Beseler & Toepfl, 2024). For instance,
the aforementioned Alina Lipp, a key figure of the pro-Russian alternative media, has
repeatedly met with the Director of the Information and Press Department of the Ministry of
Foreign Affairs of the Russian Federation, Maria Zakharova (Marinov & Bau, 2022). Similarly,
cases of direct exchange of media content between Russian state media and German alternative
media have been documented. To stay with the example of Alina Lipp, she has provenly sold
media content showing her in her role as self-proclaimed war correspondent in occupied

territories in Eastern Ukraine to Russian state media (Luyken, 2023; Beseler & Toepfl, 2024).

There are also personnel links between, for example, RT and German alternative media, and

reported cases of RT actors who switched to the editorial office of German alternative media
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after the EU-wide ban of RT (Steinberg & Vitter, 2022). Despite of these partially obvious
financial ties, no clear inferences can be drawn to the motives and intentions of these media
actors. As Beseler and Toepfl note, there are some ideological intersections between the
Russian government and German media outlets, suggesting dissemination based on personal
conviction. Notwithstanding the personal interests and motivations of alternative media actors,
alternative media constitute a central platform for the dissemination of international

propaganda.

3.3. Ties between political actors of the far right and the Russian government

Besides of the dissemination of international propaganda through international news media
outlets and alternative media, Russian political actors attempt to influence public opinion
abroad through connections to political actors in the target country (Fisher, 2021). As noted by
Fisher (2021), local political elites abroad are used to disseminate pro-Russian propagandistic
narratives on a large scale and to establish them within societal discourse. Within the
dissemination of international propaganda, political actors constitute a significant pillar, as they
have the potential to reach a bigger audience as of their societal function and visibility.
Additionally, compared to international propaganda platforms, these actors have a higher
profile and credibility, and are correspondingly more effective in the dissemination of the
narratives (Fisher, 2021). At the same time, it is noted by Fisher (2021) that broad parts of the
population have no determined preferences and opinions about international issues and are thus
highly reliant on political statements and assessments. Accordingly, political actors are more
likely to influence domestic audiences' attitudes, thereby playing an important role in shaping

opinions on international matters (Fisher, 2021).

The Russian government has utilized this knowledge already before 2022 to increase its
political influence abroad and has approached foreign political actors for this purpose. This
rapprochement has taken place via international conferences financed or initiated by the
Russian government, appearances of Western political actors in the Russian state media, or
through direct financial support (Fisher, 2021). At the center of these attempts are particularly
parties of the far left and right spectrum, as those party families exhibit ideological and
intellectual parallels in areas such as religion, conservatism, tradition and nation state (Laruelle
et al, 2015). Moreover, Snegovaya (2022) assigns especially parties of the far-right spectrum a

strong ideological and intellectual fascination with Putin’s Russia, which makes these parties
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particularly susceptible to the rapprochement strategies. As these ideological intersections are
also partially shared by the electorate of those parties, the strategy of the Russian government

also aims for the influence of this group.

The ties between parties of the far right and the Russian government as well as its intentions
and strategies have been extensively studied (Innes et al, 2021; Vladimirov et al, 2024; ISD,
2024). However, arguments that only consider the Russian government’s strategies and
intentions and ignore the intentions of the targeted parties are criticized as one-sided (Wondreys,
2025). These arguments risk drawing erroneous conclusions about the intentions of far-right
parties and deprive them of agency. In this regard, is noted that intersections between agendas
and ideological orientations of the Russian government and parties of the far right can be
observed. However, these intersections cannot be attributed to the influence of the Russian state,
but rather to ideological compliance (Snegovaya, 2022). Other approaches support this thesis
and view the deliberate reproduction of positions as a deliberate strategy driven by specific
financial or political goals (Wondreys, 2025). Thus, the deliberate reproduction of these
positions is a strategy that is consciously employed, driven by the pursuit of own objectives.
An example of this is the implementation of these positions into the own political agenda by
portraying Russia as a supposedly natural alliance based on ideological parallels (Wondreys,
2025). Thus, the relations are not considered as cases of direct control of the parties through the
Russian government or of influence characterized by one-sided interests, but rather as a

“marriage of convenience” (Wondreys, 2025).

This argumentation is also supported by other approaches that consider the strategies of far-
right parties to be highly dependent on societal and political circumstances. Accordingly, this
makes a distancing of these parties from pro-Russian positions under a changing political
climate likely (Snegovaya, 2022). Further evidence for this assumption is the high degree of
heterogeneity within right-wing parties in Europe. For example, the right-wing party in Finland
(Finns Party) exhibits positions highly critical of Russia and supportive of Ukraine, which is
also likely attributed to strategic reasons (Wondreys, 2025). This shows that despite of
ideological intersections and sympathies with the Russian regime, the parties pursue their own
strategies in their positioning towards Russia and can by no means be considered as sole

“puppets of the Kremlin”.
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3.4.Strategies of the AfD

Given Germany’s role in the financial and military support of Ukraine following Russia’s full-
scale invasion, the Russian government has massively attempted to influence public opinion
and German policymaking through the dissemination of propaganda, the employment of
disinformation campaigns, and even the development of a strategy to influence the political
landscape in Germany (ISD, 2024). This influence was also exerted by fostering ties with
politicians of the most prominent far-right party in Germany, the Alternative fiir Deutschland

(“Alternative for Germany” or AfD) (Heil et al, 2024).

The AfD was founded in 2013 as a response to Angela Merkel’s decision on the economic
bailout of Greece during the Great Recession (Kiippers, 2024). While the party was initially
centered around euroscepticism, its central topics soon shifted towards issues such as migration,
with the party adopting an increasingly radical stance (Kiippers, 2024). As of the time writing,
the AfD is the most influential party of the far-right spectrum in Germany and politically
represented on both regional and federal level. It has successfully monopolized the previously
highly fragmented support for older far right parties (Arzheimer, 2023). The AfD is
characterized by its pronounced far-right populist ideology. According to Mudde and
Kaltwasser (2017), populism is a thin ideology based on the separation of society into two
antagonistic groups: the "pure people" and the "corrupt elites” (6). Furthermore, they claim that
politics should reflect the "general will" of the people (ibid.). This ideology is reflected in the
party's rhetoric, which blames "others," such as political elites, interest groups, and the EU, for
societal problems (Lemke, 2020). While these dependencies are frequently addressed, concrete,

workable alternatives are not developed.

Already since its foundation, the AfD has exhibited a close ideological proximity to the Russian
government, which manifested both in the endorsement of Russia-friendly positions by
individual politicians. For example, the party has opposed sanctioning Russia after its
annexation of Crimea. Also, ties between politicians of the AfD and the Russian government
have been actively fostered (Arzheimer, 2023; Schroeder & WeBels, 2023, 54). For example,
individual politicians of the AfD have repeatedly attended events and followed invitations of
the Russian government, such as for the purpose of sham election observations (Freytag von
Loringhoven, 2024). Similarly, especially before Russia’s full-scale invasion of Ukraine,

politicians of the AfD have made a frequent appearance on Russian state media, posing as
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established and high-level representatives of the German state (Schroeder & Welels, 2023). In
some cases, politicians have even disseminated propaganda on pro-Russian propaganda

platforms for personal financial benefit (Arzheimer, 2024).

While some of these connections are driven by personal and economic interests, it would be
erroneous to assume them to be purely motivated by personal gains. While personal interest is
likely to play a role here, the connections are also reflective of the broader party line (Schroeder
& Welels, 2023). In this regard it is noted by Decker (2021) that the AfD’s association with the
Russian government is primarily driven by ideological agreement. Even amid Russia’s full-
scale invasion of Ukraine, AfD has maintained its pro-Russian stance. While the party has
tentatively condemned the war, it has relativized the Russian invasion by shifting the blame
onto the German government. The party claims that responsibility for the war cannot be clearly
attributed to Russia and has called for peace negotiations since the beginning of the invasion
(Schroeder & WeBels, 2023). Similarly, the AfD has already in the beginning of the war called
for the resumption of energy and trade relations with Russia, condemned the imposed sanctions

and called for the reactivation of the Nord Stream gas pipelines (Arzheimer, 2024).

These advances are the reflection of a deliberate strategy. This is true of the overall party
positioning vis-a-vis Russia. By calling for peace negotiations, the AfD could present as a
proclaimed peace party, thereby attracting voters who share these attitudes (Schroeder &
WebBels, 2023). Similarly, the call for resumption of energy relations reflects the societal climate
of the time and is tied to social and political issues prevalent at that time, such as energy supply
in times of the energy crisis. As openly admitted by the AfD, this is the reason why these issues

were declared core issues in the summer of 2022 (Arzheimer, 2023).

The pro-Kremlin stance of the AfD has exceeded the mere relativization of the war and calls
for normalizations of trade and energy relations. In its communication, the AfD has repeatedly
utilized narratives that exhibit strong similarities to those propagated by the Russian
government, such as claims relating to alleged German war involvement and the alleged

harmfulness of sanctions for the German population.
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3.4.1. Communicative strategies of the AfD

A close examination of the communicative strategies employed by the AfD is necessary to
develop a profound understanding of the intentions and manner in which it interacts with
Russian propagandistic narratives. This also allows to locate the AfD’s engagement with
Russian state propaganda within its broader communication strategy. Considering the aim of

this research, emphasis is put on their social media communication.

The AfD’s communication strategy is based on four central objectives. Besides the
delegitimization of established media and the development of its own, party-affiliated media
channels, the AfD is aiming for the creation of a right-wing populist parallel society and an
extreme polarization of public discourse (Deutschlandfunk, 2024). This strategy reflects the
party’s understanding of language and communication as central tools of power and influence.
Hillje (2021) notes in this regard that the AfD does not primarily seek to expand its power
through parliamentary means, but through influencing the public discourse. As derived from
the central objectives of the AfD, its communication strategies can be divided into two
categories: institutional strategies, i.e. those relating to the establishment and use of
communicative parallel structures, and linguistic as well as rhetoric strategies. The following
will examine both categories. Emphasis is placed on the party's linguistic strategies and,

considering the objective of this research, political communication via social media.

3.4.2. Rhetorical strategies

As noted before, the AfD is a right-wing populist party. This ideological alignment highly
impacts its communication. Central to it are populist patterns of thought such as the invocation
of a supposedly insurmountable division between the so-called “true people” and the supposed
“elites”. The AfD uses this invocation to present itself as the sole genuine representative of the
German people (Hillje, 2021). Tied into this separation and the evocation of the “elites” as a
central enemy image, the AfD attempts to delegitimize critical voices such as journalists,
independent media and other parties as mouthpieces of the supposed “elite”. At the same time,
the party is creating a persuasive foundation for its own media outlets. Through the employment
of the aforementioned “us-vs-them dichotomy”, the AfD also creates a sense of community and

group identity that serves to mobilize supporters and potential voters (Deutschlandfunk, 2024).
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Another aim of this strategy is the polarization of public discourse. Besides of the repeated
invocation of the aforementioned dichotomy, this strategy relies on the purposeful distortion of
facts and the dissemination of untruths, the simplification of complex issues as well as the
emotional charging of societally relevant matters. An important tool in the polarization of public
discourse is controlled provocation. The AfD aims to garner the attention of the public media
by breaking linguistic taboos or making controversial or extreme demands. Through this
strategy, the party also generates a social and political backlash to effectively disseminate its
messages within the population and polarize societal discourse (Deutschlandfunk, 2024). In
addition to increasing visibility and influence, this strategy aims to shift the boundaries of what
can be said and to establish new, often controversial, terms. Thus, the AfD can shift the social
and political conception of normality and political urgency according to its own interests (Hillje,

2021).

Another central strategy is the re- and decontextualization of certain issues. The core topics of
the AfD such as a strong rejection of migration and Islam, are strategically connected to other
political and societal topics considered relevant at a given point (Deutschlandfunk, 2024).
Correspondingly, the central topics of the AfD gain visibility and are perceived as relevant. The
AfD also repeatedly reinterprets terms or attaches new meaning to them. Especially for concepts
that are perceived as relevant in the societal and political discourse, conceptual reinterpretations
are made. This means that previously neutrally connotated terms are replaced by negatively
connotated terms in the party discourse. For example, refugees are framed as “invaders”, or
critical news coverage as “censorship” (Hillje, 2021). Through this connotational shift, the AfD
aims to alter the public perception on these issues and ultimately cause a change in the political

discourse (Deutschlandfunk, 2024).

In order to establish and normalize its positions within society, the AfD practices a strategy of
self-trivialization, meaning the presentation as moderate and citizen-oriented party
(Deutschlandfunk, 2024). In addition, the AfD is creating a kind of “hero myth” around itself,
which becomes particularly prevalent in its online communication. Based on the enemy images
and negative future scenarios allegedly caused by an incompetent political leadership invocated
by the AfD, the party presents itself as a supposed alternative and hints to alleged solutions to
the problems it has drawn up. According to Hillje (2021), this strategy of image cultivation and

drawing of positive future scenarios is essential for the success of the mobilization efforts of
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the AfD. This also illustrates the central role of enemy images in the AfD’s communication

strategy.

3.4.3. The use of (social) media in the AfD’s party communication

As mentioned, the AfD heavily relies on the establishment of own media channels and formats
in its party communication. The central objective of this strategy is to replace the independent
media and, consequently, the information channels of its electorate rather than to complement
them (Hillje, 2021). Besides of controlling its party communication, the AfD aims to eliminate
the free press as a critical authority altogether and thus exert further control over its public
perception. As part of this strategy, the AfD has developed its own online magazine, a podcast
as well as a news-like program broadcasted on its Youtube channel. However, a central role in
its communication takes on social media, through which the AfD disseminates its messages and
has managed to build its own network of followers (Deutschlandfunk, 2024). Next to the official
party accounts of the AfD, its core messages are also representatively shared via the accounts

of members of parliament and local politicians (Deutschlandfunk, 2024).

Concerning its social media presence, the AfD has the broadest outreach on social media, also
compared to other parties (Hillje, 2021). Neither the party’s emphasis on social media
communication nor its comparatively high popularity and reach are coincidental. It is rather the
case that populist communication exhibits a strong affinity to social media. This affinity is
related to the structure of social media which favors content that can be quickly captured and
consumed. Thus, social media are well suited as a platform for simplified and often image-
based statements typical to populist communication. In relation to the social media
communication of the AfD, Hillje (2021) notes that repeated reference is made to core topics
of the party which are combined with a complementing slogan or image. Thus, in line with the
communication strategy outlined before, connections between the core topics of the party and

societal issues are made, even if there is no factual connection between these topics.

Furthermore, the AfD utilizes the emphasis on emotions as well as the algorithmic functions of
social media. Heyen (2020) notices in this regard that emotions take on a central role in both
the perception and interpretation of shared content as well as used interaction with said content.
In addition, the AfD’s strategy of deliberately charging topics with emotion works particularly

well on social media, as posts invoking strong emotions in users often lead to higher user
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engagement, and accordingly, to a higher distribution and visibility of the posts (Hillje, 2021).
Additionally, populist communication strategies that invoke a dichotomy between "the people"
and "the elites" tend to be effective on social media. For example, on platforms such as
Facebook, the AfD attempts to create a kind of “virtual people” by evoking a sense of belonging,
e.g. by directly addressing its followers rather than communicating neutrally (Hillje, 2021).
Given the core characteristics of social media such as the ability to form direct networks and
connections with other groups of people, emphasis on immediacy and its social character, the
AfD’s strategy works particularly well on social media. Parts of its success can also be attributed
to its pioneering role in the field of social media. In many instances, it was the first party in the
party landscape to fully recognize the potential of social media as a tool for party
communication and voter mobilization and has hence attributed more resources to its social

media communication (Hillje, 2021).

As mentioned before, the AfD is active on different social networks such as Facebook, X,
Instagram or TikTok. However. Facebook is the central communication medium of the party.
This is also noted by Hillje (2021), who claims that the AfD has a significantly higher reach
than other similarly sized parties, and Facebook has become its most important medium (Hillje,

2021).

4. Theoretical framework

As shown in the preceding chapter, close ideological, financial and political relations between
politicians of the AfD and the Russian government can be observed. Particularly in the context
of Russia’s full-scale invasion of Ukraine, the AfD has taken a defensive stance towards Russia
and has even adopted propagandistic narratives that were also disseminated by the Russian
government and Russian state media. Considering that this behavior is the reflection of
conscious ideological and strategic deliberations, it is the aim to show how German politicians
of the AfD reframe and engage with Russian propagandistic narratives and adapt them to the
national context. This will be investigated in the following. As a theoretical framework for this

research, domestication theory will be utilized.

Originating from the field of media studies, domestication theory departs from the assumption
that as a consequence of globalization, audiences are confronted with an increased influx of
international news. This news has to be mediated to a given audience, i.e. adapted to the local

culture and prevailing understandings (Clausen, 2004). The need for this mediation process that
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is coined as “domestication” derives from cultural and ideological differences. As broadcasted
news events are increasingly taking place in a cultural and political context different from the
receiving audience, they need to be framed in a way both comprehensible to said audience and
compatible with the dominant culture and ideology (Clausen, 2004). Next to comprehension,
domestication also fulfils a protective role here, as a country’s cultural identity could potentially
be endangered through the inflow of foreign information (Clausen, 2004). While Clausen
(2004) considers the protective function of domestication primarily in regard to cultural
identity, other approaches go further and acknowledge the need to protect the overarching
nation-state discourse and national identity through domestication processes (Olausson, 2014).
The predominant role of this function is also reflected in the observation of Ji et al (2024) who
note that national interests heavily influence the framing of international news, claiming that
“the more the national interests of a country are at stake, the more biased is the news coverage”
(56). Accordingly, Ji et al (2024) attribute a much higher significance to the media in the
protection of state interests and view the reinforcement of common values, which are

propagated through domestication, as the basis of the domestication process (Ji et al, 2024).

Besides of comprehension and protection of identity and ideology, domestication processes are
also largely driven by market mechanisms and marketability of international news. In order to
be considered as relevant by the audience and receive its attention, news must be connected to
the domestic context and thus domesticated (Ji et al, 2024). This process is not only influenced
by media actors such as journalists, but also by other domestic actors such as politicians. In
this regard, Ji et al. (2024) note that these actors frequently attempt to utilize significant news

events for their own interest by connecting them to domestic policy issues.

This shows that domestication is not a neutral process but heavily driven by different interests
and considerations. This is also reflected by the mode of action of the domestication process.
In the framing of international news, certain information is selected and reorganized while using
certain tones that affect how the news item and its relevance is perceived by its audience (Ji et
al, 2024). This process is subject to both particularization and universalization processes.
Universalization refers to the interpenetration of universal concepts and policies caused by the
increased prevalence of international news (Clausen, 2004). Through processes of
particularization, international events are adapted to local contexts and framed through national

frameworks of interpretation (Clausen, 2004). Consequently, global news is, despite of its
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international reach and relevance, specific to each country in which they are broadcasted

(Clausen, 2004).

While domestication theory is primarily applied to the domestication of international news
media in the national context, it has also been applied to the domestication of international
propaganda and disinformation. Hence, it will serve as theoretical framework for the following
analysis. With regards to domesticated international propaganda, it is noted that conspiracies
and propaganda are routinely employed in political communication (Innes et al, 2021). In order
to adapt these narratives to domestic contexts, domestication processes are applied (Innes et al,
2021). The process at play here is both bi-directional and interactive and is brought forward
both by foreign and domestic actors. In their analysis of Russian influence in the European
context, Innes et al (2021) note that in the context of their analysis, the domestication of Russian
state propaganda is predominantly driven by both far right groups and Russian political actors
and institutions (Innes et al, 2021). Both entities bring forward innovations in terms of
domestication strategies in this field. These innovations are consequentially adopted by other

actors, such as far-right politicians (Innes et al, 2021).

A common domestication strategy is the strategic insertion of international propaganda into the
domestic context by mimicking right-wing social identities (Innes et al, 2021). Through this
strategy, international propaganda can be disseminated within certain communities of thought
(Innes et al, 2021). This process is driven by the so-called homophily effect, whereby certain
narratives and messages are more likely to be believed and trusted if they are transmitted by a
member from one’s own group (Innes et al, 2021). At the same time, these narratives are
reproduced by other international propaganda channels such as RT and Sputnik, who serve as
amplifiers of those narratives (Innes et al, 2021). Likewise, far-right propagandists disseminate
the narratives spread in articles of RT and Sputnik through their own channels and platforms.
Innes et al (2021) coin this mechanism as “reciprocal pathway” of domesticated propaganda

(38).

These methods are also adopted by domestic political actors who increasingly incorporate them
into domestic policy routines (Innes et al, 2021). To provide an example, Innes et al (2021)
illustrate how propagandistic narratives and other inflammatory content is spread on social
media by political actors who pose as ordinary citizens in the case of Estonia. Similarly, civic

and political supporters of certain propagandistic narratives have been mobilized in the past
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(Innes, et al, 2021). Through the utilization of these strategies, the propagated matters have been

turned into domestic issues and were pushed onto the public agenda (Innes et al, 2021).

This example demonstrates that different mechanisms and methods are at play in the
dissemination of international propaganda compared to the domestication of international news.
With regards to propaganda, domestication predominantly occurs through mimicking,
repetition, and visibility. As Innes et al (2021) show, domestic political actors play a
predominant role in the domestication of international propaganda, as they adapt the narratives
to the domestic field and thus lead to their normalization (Innes et al, 2021). This mechanism
will serve as the theoretical framework for the following analysis. It will be assumed that by
framing the narratives of Russian state propaganda as domestic issues, adapting them to the
national context, and connecting them to pressing national issues, they are being pushed onto
the national agenda. Through the aforementioned strategies of repetition and visibility, these
narratives are framed as national issues, leading to their incremental normalization and

perception as domestic matters.

5. Research design

5.1.Method: Critical discourse analysis

Critical discourse analysis (CDA) is a method of sociological research developed by Norman
Fairclough. It aims to address social wrongs — aspects of social systems that are detrimental to
human well-being and could be improved or eliminated through major changes — by
examining their manifestations in societal discourse (Fairclough, 2010). By the term
“discourse” Fairclough understands it as the verbal construction of different aspects of (physical
or social) reality, which is approached differently by different actors according to their

background and social position (Fairclough, 2010).

Scholars who conceptualize his method in broader terms utilize CDA with the primary goal of
developing a greater understanding and explanations for social phenomena through the analysis
of discourse. CDA assumes that the social reality and our understanding of the world is actively
and collectively constructed by societal actors, structures and situations through discourse
(Wodak & Meyer, 2015). This process is not merely a constructivist process, but rather a

transformative one that does not only shape social reality, but also its actors (Wodak & Meyer,
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2015). Consequentially, although discourses are social constructs, they actively affect societal
structures and can both sustain and transform the status quo (Wodak & Meyer, 2015). CDA
aims to analyze and deconstruct how knowledge, social institutions and power structures are
constructed, transmitted and reproduced through discourse (Wodak & Meyer, 2015). CDA puts
special emphasis on power structures and inequalities. It aims to investigate both how power
structures are reproduced through discourse and how negatively affected groups discursively
respond to their disadvantaged position. This is because of the predominant role of power for
societal structures. As noted by Wodak and Meyer (2015), “power is central for understanding
the dynamics and specifics of control (of action) in modern societies, but power remains
invisible. Linguistic manifestations are therefore analysed in depth” (Wodak & Meyer, 2015,
12).

For this research, the data will be analyzed using the method and approach to CDA proposed
by Jager and Maier (2015). Discourse, as understood by Jager and Maier (2015) refers to “an
institutionalized way of talking [...] that regulates and reinforces action and thereby exerts
power” (Jager & Maier, 2015). This definition will be adhered to in this paper. According to the
definition, discourses are not considered a reflection of social reality, but rather, reality is
considered as constructed and enabled through discourse (Jiger & Maier, 2015). This means
that reality and specific phenomena, actions, or objects are considered meaningful because they
have been assigned meaning by actors who themselves are part of the discourse. In return, this
entails that objects can also lose or change their meaning, depending on the actions of the actors
(Jager & Maier, 2015). Central for the construction of discourse (and hence, reality) are so-
called “(intervening active) subjects”, meaning constructions of groups or individuals defined
by a similar way of thinking and acting. Subjects take on a double role here and both actively
create and thus sustain discourse and are similarly created and subjected through discourse

(Jager & Maier, 2015).

Assuming that reality is constructed through discourse, Critical Discourse Analysis (CDA) aims

to understand and analyze how this construction occurs in order to uncover social power

relations (Jager & Maier, 2015).
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5.2.Steps of analysis

In order to distinguish between different thematic discourses and to enable the analysis of these
individual thematic discourses, Jiger and Maier (2015) have developed the concept of
“discourse strands”. Those discourse strands refer to individual elements of discourse relating
to a common singular issue within the overall discourse. Each discursive strand is comprised
of a multitude of single elements of utterance called “texts”. Examples for texts are newspaper
articles, scientific reports, political debates, or classroom discussions. Single units within text
that refer to a specific discourse strand are coined “discursive fragment” (Jager & Maier, 2015).
Discourse takes place on different discourse planes (Jiger & Maier, 2015). The concept of
“discourse plane” refers to different field-specific or medial areas in which discourse takes
place, e.g. science, the mass media, politics or education. These discourse planes are both
intertwined and dynamic, meaning that they mutually influence each other and that discourse

fragments can be integrated from one discourse plane into another (Jdger & Maier, 2015).

One of the aims of Jéger’s approach to CDA is the comprehension of societal discourse through
the disentanglement of its discursive strands. This is done by identifying individual discourse
strands on selected discourse planes which are considered relevant for the research topic (Jager
& Maier, 2015). As a next step, the corpus of data is determined. Building up on this, the
selected data is prepared for analysis. For this, all text that is considered relevant for the
discourse strand is compiled in a list. Besides of bibliographical information, this list should
comprise notes on addressed topics, special characteristics, literary genre and the section in
which the article appears (Jager & Maier, 2015). As Jiger and Maier (2015) use newspapers to
exemplify the procedure of analysis, the compilation of text corresponds to that of individual

newspaper articles.

As a first step of analysis, a structural analysis of the chosen text is conducted, focusing on
aspects such as illustrations, collective symbols, language and vocabulary, and the
argumentation strategies employed. Building up on the structural analysis, the different
subtopics of the chosen discourse strand are identified and dissected into thematic groups. This
process is an iterative one, which should be guided by both parsimony and discriminatory power
(Jager & Maier, 2015). As a next step, the subtopics are assessed according to their frequency,
allowing to estimate their individual relevance for the overall discourse. Besides that, it is

identified how different discursive strands are mutually related and entangled with each other
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(Jager & Maier, 2015). Once these steps have been completed, a detailed analysis is conducted
considering aspects such as the surface of the text, rhetorical means, content and ideological

statements, peculiarities, discourse position and the overall message.

5.3.Methods of analysis

Adhering to the first step for analysis and data selection proposed by Jager and Maier, the
Facebook pages of the AfD are determined as the discursive plane of analysis. This selection
was made because of the strategic relevance of social media platforms (and Facebook in

particular) for the public communication of the AfD.

As elaborated in the preceding chapters, the rhetorical practices of the AfD are largely based
on the simplification of complex contexts, populist slogans, repetition and emotional charging
(Deutschlandfunk, 2024). Social media such as TikTok, Facebook or Instagram are suitable
environments for this type of communication, as their affordances favor image-based,
emotionally charged and engaging content (Hillje, 2021). In addition, the reliance on social
media enables the AfD to maintain control over their communication and its reception. In
contrast to traditional media, content shared on social media is not subject to any moderating
intermediary body that evaluates content in a journalistic and differentiated manner. This lack
of independent and objective evaluation also allows the AfD to keep the sovereignty over the

messages it disseminates (Deutschlandfunk, 2024).

On social media, the AfD has the widest reach on Facebook, measured by the number of
followers. It also reaches a comparatively larger number of people on Facebook than other
parties do (Deutschlandfunk, 2024; Scheftel, 2023). Thus, it is considered the most relevant
communication medium of the party (Hillje, 2021). The analysis therefore focuses on content
shared by the four Facebook accounts with the highest reach which are associated with the AfD,
as listed in the table below. The accounts chosen for analysis were selected based on their
association with the AfD and their popularity as measured by the number of followers they had
as of May 28, 2025. Next to the accounts of the AfD and the AfD parliamentary group in the
German parliament, these were the accounts of the party chairpersons Alice Weidel and Tino

Chrupalla.
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Name of  the | Number of | Link of account
account followers (as of

May 28, 2025)
AfD 652.174 https://www.facebook.com/alternativefuerde
Alice Weidel 614.465 https://www.facebook.com/aliceweidel
AfD-Fraktion im | 308.262 https://www.facebook.com/afdimbundestag
Deutschen
Bundestag
Tino Chrupalla 124.628 https://www.facebook.com/TinoAfD

Regarding the data collection, deviating from the approach of Jager and Maier (2015) the data
will not be gathered according to a selected discourse strand. Instead, corresponding to the
research aim, the data is selected according to its reference to narratives of Russian state
propaganda identified in previous research. This is based on the results of the research done by
Kuznetsova et al (2024). In their research, they investigate the role of pro-Russian media
exposure on the agreeability to Russian propaganda beliefs and relevant factors that influence
the susceptibility of these beliefs. For this purpose, the researchers conducted an online survey
in which users were confronted with propagandistic narratives derived of Russian state
propaganda from a content analysis of RT DE. Based on the participants’ agreement with the
narratives and their exposure to (pro-)Russian media outlets, the influence of these outlets on

the formation of pro-Russian beliefs was assessed (Kuznetsova et al, 2024).

For the research of this thesis, the propagandistic narratives identified by Kuznetsova et al
(2024) are utilized. In order to assess the applicability of the propagandistic narratives, a limited
sample covering posts published in the months of February to April of 2022 on the main
Facebook account of the AfD was examined first for reference to the propagandistic narratives.
Based on this initial examination, all narratives that were utilized and hence applicable to the

research were selected and utilized for further data collection.

Of the initially 13 narratives, the following four were identified as applicable to the research as

they were utilized in similar form in the AfD communication on Facebook:

6. “The current sanctions against Russia are particularly damaging to the EU’s economy

and population”
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7. “Europe is fueling the war in Ukraine by supplying weapons”
8. “The USA strives for global world domination and interferes in the internal affairs of
other countries”

9. “The EU is a vassal of the USA; it is used by the USA”

With regards to the corpus of data, all posts created and shared in the timeframe of February
2022 and February 2023 were considered. This timeframe was chosen for analysis because
Russia’s war against Ukraine and related issues were prevalent in both media and society and
dominated political and societal debates during that time. Central subjects of these debates
included the energy crisis and inflation, calls for peace negotiation and a return to diplomacy,
and military support for Ukraine. Within the researched timeframe, 133 posts that made

reference to the previously determined narratives were identified.

On the basis of the identified posts, a structural analysis was carried out. For this step, the
selected posts and their meta data (name of the profile, link to the post, date of publication)
were collected and compiled in a data frame. Besides of the meta data, information on
referenced propagandistic narrative(s), discursive strand(s) each individual posts referred to,
and linguistic / discursive particularities such as historical references or rhetoric strategies were
gathered. This information was then used to analyze which strands of discourse were addressed,
how they were connected to the narratives, and with which frequency. As the focus was on
domestication of the identified narratives, the step of dissecting the data into subtopics, as
suggested by Jager and Maier (2015) was not made. Besides, information for the structural
analysis proposed by Jager and Maier that were not relevant to the text format, such as layout

or illustrations, did not find consideration.

In the structural analysis, five central discourse strands emerged that were used in connection
to the identified narratives, those being the energy crisis, inflation, criticism of the German
government, peace and diplomacy, and WWIII / nuclear war. These discourse strands were
chosen for analysis given their overall relevance measured by frequence in referencing. Other
discourse strands that also referred to the identified narratives, but only in a limited number of
posts (i.e., in less than 20 posts in total) were not considered for analysis. This decision was
made given the limited relevance of these discourse strands for the overall aim of the thesis, as

well as its limited scope.
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As a final step, the data was subject to a detailed analysis, meaning the close examination of
the material under consideration of argumentative and linguistic strategies used. Rather than
investigating the reproduction and construction of reality or power dynamics through discourse,
the analysis aimed to assess how the selected narratives are domesticated by the AfD to tie into
the domestic discourse. For this purpose, the data was analyzed under consideration of the

following questions that were derived from the approach of Jager and Maier (2015):

1. Which discourses does the AfD draw on? How are certain discourses linked together? What
effect does this linking have? What is the objective?

2. How does the linking/domestication (of narratives by linking them to local discourses) work?
What argumentative strategies are used (e.g., references to expert opinions, poll results, opinion
polls, etc.)? What is the structure of argumentation? What is the underlying logic of the
argumentation? What language does the AfD use? What rhetorical strategies and stylistic
devices are used?

3. How does the AfD position itself in its argumentation? What is its intention behind this
positioning?

4. What understanding of society does the AfD presuppose?

5. What future prospects are presented?

6. _Analysis

In the following, the argumentation of the AfD will be analyzed considering the questions
above. Based on the identified discourse strands, it is assessed how narratives of Russian state
propaganda are domesticated by the AfD. Using quotes and direct examples!, the party’s
strategies for the domestication of these narratives are identified, and it is analyzed how the
AfD ties the narratives into different strands of societal discourse. As demonstrated here, the
AfD domesticates the narratives by connecting them to prevalent societal issues through
different strategic means. Prevalent strategies are decontextualization or omission of context,

emotional charging, and a biased presentation of different actors.

Discourse strand 1: Poor government

!'In order to ensure linguistic accuracy, the quotations were partially translated using the DeepL translation tool
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As mentioned, a total of five discourse strands was identified as relevant for the analysis,
meaning that the identified narratives were tied into these discourses and mentioned in at least
20 of the examined posts. The discourse strand which was most frequently referred to by the
AfD is regarding the performance of the government of that time, coined here, based on the
negative portrayal of the government by the AfD, as “poor government discourse strand”. The
government of the time was subject to criticism from both the public and political sphere.
However, the AfD’s portrayal of the government exceeds mere criticism and does rather
resemble attempts to delegitimize its actions. Accordingly, it tries to present itself as a viable

alternative to the government it is portraying as incapable and lacking competence.

The AfD ties all five narratives identified above into the discourse strand. However, some
narratives are more heavily utilized than others. Most frequently employed is narrative 1,
claiming that European countries are more heavily impacted by the sanctions they have passed
than Russia. The central domestication strategy utilized in this context is decontextualization.
Decontextualization means the deliberate omission of contextual information with the intention
of distorting a certain phenomenon, statement or decision in order to manipulate the formation

of opinion into a desired direction. This strategy is illustrated in the following example:

,Citizens are now feeling the devastating effects of the traffic light coalition?
government's disastrous sanctions and energy policy. Habeck, Scholz, and Co. are coldly
leading Germans into a social catastrophe—because they refuse to represent German
interests. With ideological stubbornness, they refuse to admit that the boycott of Nord
Stream 2 is a mistake* (AfD, 2022i)

As shown, contextual information on the sanctions adoption and involved actors are
strategically omitted from the AfD’s argumentation. For example, it is explicitly not considered
that the sanctions are passed on EU level and not on the national level upon resolution of the
German government. By shifting the blame for the alleged consequences of the sanctions policy
to the government and emphasizing its alleged agency, the impression is created that the
German government is solely responsible for any negative effects the sanctions may be causing.
Thus, the narrative on detrimental effects of sanctions is reduced to the German context and

hence domesticated.

2 Coalition called "traffic light coalition" based on the constituting parties (Greens, Social Democrats (red) and Liberals
(yellow))
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Another domestication strategy used in the example mentioned is that of emotional charging.
This strategy entails the strategic charging of neutral processes and phenomena with negative
emotions through the use of negatively connotated and expressive terms, which are thus
perceived as detrimental. The abovementioned example illustrates how a specific process, in
this case, the passing of sanctions, is charged with negative emotions, i.e. existential fears and
looming insecurities that are particularly tailored to the German context. The emotional
charging occurs through value-loaded expressions such as “devastating effects”, “social
catastrophe” or statements such as “While Germany is now even selling Russian gas to Poland,
Economy Minister Habeck is taking an axe to the basic needs of our citizens with a new package
of sanctions” (AfD, 2022f). By attributing these emotionally charged phenomena to the German
government and portraying them as a deliberate act rather than a consequence of the energy
crisis, the narratives are domesticated to the German context. Likewise, domestication takes
place by creating an immediate emotional connection to the German population and making it
feel affected, exemplified through phrases such as “Habeck, Scholz and Co. are leading

Germans into a social catastrophe”.

Besides decontextualization and emotional charging, prevalent domestication strategies include
rephrasing and recontextualization. Rephrasing entails the use of alternative expressions in
order to reframe a specific issue, often overlapping its description and judgment within the same
term. Rephrasing is usually associated with recontextualization, meaning the manipulation of
contextual information aimed at fitting a precise narrative of causes, consequences, and
responsibilities. To deconstruct these discursive strategies, the discrepancy in meaning between
the terms used and the ones they replace are highlighted. Besides that, the full context is

provided when parts of it are omitted or distorted. This is shown in the following example:

“Federal Minister for Economic Affairs Habeck has declared economic war on Russia.
Now, Russian gas company Gazprom has cut its gas deliveries to 20 percent of capacity.
Instead of finally de-escalating the situation and initiating economic détente with Russia,
the Minister for Economic Affairs and his party colleague, Federal Foreign Minister

Baerbock, are actually toughening their tone” (Tino Chrupalla, 2022d)

In the provided example, sanctions are rephrased as “economic war on Russia” and removed

from the context of Russia’s illegal invasion of Ukraine and annexation of parts of its territory.
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Both strategies shift responsibilities from Russia to the German government, hiding the actual
power structures within which economic sanctions have been implemented. As a result,
Russia’s narrative of sanctions as a means of aggression is domesticated into the German
national context and treated as a matter of domestic interests that is removed from the wider

system of international law and security.

As this example also suggests, the AfD reinforces specific enemy stereotypes in its
communications that are connected to the sanctions narrative. This strategy of actor
demonization is closely connected to decontextualization and emotional charging. Here,
negative attributes are assigned to certain political actors or parties with the aim of devaluing
and discrediting these actors. Besides of the attribution of negative traits and baseless
accusations used to convey a negative image of the concerned actor, this strategy also relies on
distorted representation through the use of e.g. decontextualized quotations. The following

quote illustrates this strategy:

“It is not Putin, but Habeck who is responsible for the massive rise in energy prices.
Habeck has no interest in a rapid normalization of economic relations. He is using the war
to accelerate the energy transition — whatever the cost. Habeck's economic war is not
affecting Russia at all; it is affecting Germany and the German people.* (Tino Chrupalla,
2022e)

In this example, Minister of Economics Robert Habeck is portrayed as an ideology-driven
warmonger who is failing to act in the interest of the German people. As a result, the actorness
is transferred entirely to him as an individual, i.e., Russia's responsibility and role is deliberately
omitted. The sanctions narrative is thus not only domesticated here but also expanded: Germany
is not only negatively affected by the sanctions, i.e., a passive actor, but has deliberately and
actively brought about the sanctions and is artificially maintaining the resulting shortage, which,

according to the AfD's portrayal, could easily be remedied.

The AfD also connects the negative portrayal of the federal government to its domestication of
the second analyzed narrative, i.e. the accusation of Europe for fueling the war through its
military support of Ukraine. Similar to the abovementioned case, the narrative is closely linked
to the German government. In this instance, the act of supplying Ukraine with weapons is

decontextualized, meaning that the geopolitical context, strategic interests, as well as Russia’s
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responsibility for the war are strategically omitted in the communication. At the same time, the
AfD assigns a different meaning to the narrative and connects it to the German government and
its actions. Concretely, the narrative is applied to and thus embodied by the German government
by accusing it of warmongering. This approach is used to discredit individual political parties
and actors and make them seem untrustworthy, irresponsible and hypocritical. This intention

becomes apparent here:

“It is grotesque enough that the Greens have done a complete U-turn since the federal
elections in September: within a few months, their slogan of "No weapons and armaments
in war zones!" has become "We must supply heavy weapons!" The former peace party
has developed a penchant for war—with pithy words and actions whose consequences

are apparently not at all clear.” (AfD, 2022c¢)

As this quote shows, the domestication of the narrative relies on the omission of context and
relevant information. In this case, the shifted geopolitical situation after Russia’s invasion of
Ukraine and the corresponding necessity for a shift in global security architecture, is
deliberately not considered. Furthermore, Russia’s responsibility is fully omitted from the
discourse strand here, thus shifting the focus on the Green party, which is depicted as an
aggressor. Once again, the narrative is tied to the German government (or as here, the Green
party) which is thus delegitimized. This effect is strengthened through the use of emotive
language such as “penchant for war” or the utilization of false quotes as a means of

exaggeration.

In its communications, the AfD frequently ties in with social and political debates that, at the
time of publishing, are widely discussed in the public sphere. This aligns with the very
foundations of domestication theory, which emphasizes the necessity to adapt foreign narratives
to domestic understandings (Clausen, 2004). Unsurprisingly, therefore, domestication strategies
employed by the AfD include the exploitation of newsworthy events to advance domestic
objectives, which is also indicated by previous research on the issue (Ji et al, 2024). For
example, the question of whether and from what point in time the delivery of weapons to
Ukraine could be considered Germany's participation in the war was a prominent subject to the
public debate. The AfD makes reference to this discussion by claiming that, according to the
Russian state narrative, military support not only contributes to the escalation of the war, but

also actively makes Germany a party to the war. In this way, the AfD makes a connection to the
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societal debate, provides a continuation of the narrative, and thus transfers it to the actions of

the federal government.

This strategy is illustrated in the following example:

Yesterday, in the "Report from Berlin," Federal Minister for Economic Affairs Habeck
did not rule out the delivery of battle tanks by the federal government to Ukraine. First
armored personnel carriers, now even state-of-the-art battle tanks. The federal

government is pushing Germany into a war with Russia.” (Tino Chrupalla, 2023)

In general, it is evident that the AfD highly relies on recontextualization and factual omission
for the domestication of narratives. For instance, the party uses the case of the Nord Stream gas
pipelines to depict Germany as a vassal state of the USA. Essential information is deliberately
omitted here, such as Germany's interest in achieving energy independence from Russia, the
controversy surrounding the Nord Stream II project prior to its completion, and the high risk
associated with past energy dependence on Russia. This creates the impression that maintaining
energy relations and reactivating the Nord Stream pipelines are feasible options that are only

being thwarted by the US.

This becomes apparent in the following example:

“And these alternatives [sources of energy] are not in sight." He also has an idea why
Nord Stream II is not simply being put into operation: "Because Uncle Sam told Olaf: We

can't do that. Sovereign, interest-driven politics looks different!" (AfD, 2022d)

By linking this argument to the established stereotype of a federal government that is driven by
ideology and not acting in the interests of the German population, the AfD is domesticating the
issue. At the same time, through recontextualizing certain information and events, the
government is portrayed as passive and controlled by outside forces. The following quote

exemplifies this:

“Germany is supplying a yet undetermined number of Marder [infantry fighting vehicles]
to Ukraine. All it took was a phone call from the White House for German Chancellor

Olaf Scholz to agree to the delivery of the weapon system. This was done without
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consulting the public, 55 percent of whom were already convinced in November,
according to an ARD Deutschlandtrend poll, that the German government's diplomatic

efforts did not go far enough.” (AfD, 2023b)

By omitting information on the strategic interests and deliberations of the German government,
the impression is created that it acts solely according to the US’s demands. Through the
decontextualized presentation of a public opinion poll on the German positioning, this
impression is manifested by suggesting that the government is adhering to the demands of the

US government rather than to domestic or public interests.

Discourse strand 2: Energy discourse

The AfD frequently references the energy discourse, meaning issues related to the energy crisis,
energy supply, and rising energy cost (54 out of 133 examined posts). These issues were actively
discussed in public at the time of publication of the posts. The energy crisis had multiple causes,
including increased economic output following the pandemic, restricted gas supplies from
Russia since late 2021, and Russia's war against Ukraine. As a consequence, European countries
tried to become independent from Russian energy sources. The energy crisis caused challenges
for the economy and society, such as increased energy costs, which put a financial burden on

consumers (Praktiknjo & Priesmann, n.d.).

In accordance with the observation on domestication made by Ji et al (2024), it is unsurprising
that the AfD frequently links the sanctions narrative to a central societal debate such as the
energy discourse, which occurs in 48 of the 54 cases. Similar to the previously discussed
discourse strand, the narrative is domesticated through decontextualization and emotional

charging. Exemplary in this context is the following quote:

“++ Russia sanctions: Gas and diesel rationing looms! ++”

“It is not reported as the main news item on the "Tagesschau" news program or on the
front pages of major daily newspapers, but almost exclusively as a side note: German
authorities have called on numerous companies to prepare for rationing or even
shutdowns of their energy supplies. The reason for this is the spiral of mutual sanctions

between Russia and the West.” (AfD, 2022a)
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As seen here, the narrative is strongly linked to the energy crisis's consequences affecting
Germany and its population, such as rising energy prices, energy-saving measures, and the
economic and social effects of these increased prices. By omitting contextual information on
both the sanctions politics as well as the energy crisis and its causing factors, a cause-and-effect

relationship is implied, creating the impression that the sanctions caused the current crisis.

As the frequency of cases in which the sanctions narrative is domesticated demonstrates, the
AfD’s argumentative strategy relies on the constant repetition of certain claims, images, and
connections. This corresponds to the finding of Kupiecki et al (2025) who have emphasized the
need for constant repetition of propagandistic narratives to ensure their effectiveness. By
repeating the narrative of Germany taking economic harm through the sanctions, the connection
between sanctions and the consequences of the energy crisis is deepened, and thus, the narrative
is domesticated. Similarly, the AfD ties its cause-and-effect complex to local and societally
perceived problems, such as the energy-saving measures imposed at the time of publication or
the additional financial burden resulting from the energy crisis. The following quotes exemplify

this strategy:

“And now it's going to end up being really expensive for customers after all: a four-person
household will have to pay an additional €1,000 if it heats with gas in winter, up to five
cents more per kilowatt hour! [...] And yet the Scholz team is itself to blame for the cost
explosions on the energy market! With sanctions that do not harm Russia, but drive us

into ruin. “ (AfD, 2022h)

»While Germany is now even selling Russian gas to Poland, Economics Minister Habeck
is taking an axe to the basic needs of our citizens with a new package of measures.
According to this, we Germans are now supposed to freeze and make some cutbacks in

hygiene in order to save our country from the collapse caused by the traffic light coalition

itself.“ (AfD, 2022b)

Here, again, the AfD uses emotional charging as a strategy to domesticate the narrative to the
German context and the realities of its audience. For instance, the party uses vivid, judgmental,
and emotionally charged language, employing expressions such as "drive into ruin," "cost

explosion," and "take the axe." Besides of causing an emotional response in the audience, these
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terms narrow the energy discourse, limiting it to a one-sided and negative view and preventing
a nuanced discussion of the topic. This discursive limitation is a deliberate strategy employed
by the AfD, which, against the backdrop of the problems it has drawn up, can offer an alleged
solution: the withdrawal of sanctions. Through the strategy of discursive limitation and the
deliberate omission of contextual information, this argument appears logical. Besides, the AfD
applies the consequences of the energy crisis to the personal level by drawing up a concrete
example of how risen energy costs affect private households, thus tying the narrative to an

individual level and creating a relation to its audience.

The abovementioned examples also emphasize how connections between different discourse
strands are made, as in this case, between the energy discourse and the German government.
The AfD again relies on recontextualization, creating the impression of the sanctions as a
unilateral German move. Thus, the AfD shifts the responsibility for the sanctions and their
alleged consequences from the EU level to the German government. As a means of
recontextualization, the AfD is working with selective comparison here, i.e. the comparison
with selected cases that are not representative, thus causing a distorted depiction. This approach

is visible in the following claim:

“Compared to other European countries, both Spain and France are importing more
Russian gas than ever before. Hungary is also sticking to its imports. So while our
neighbors are preparing for winter, the coalition government wants to see us freeze. (AfD,

2022¢)

While this claim is not false, it is decontextualized and highly selective, disregarding the overall
aim of the EU for independence from Russian gas. At the same time, by drawing comparisons
with other countries and thus creating a relation to the German approach, the need for energy
independence vis-a-vis Russia is relativized. As a result, the government appears as lacking
competence in addressing the energy crisis or even hostile towards its own population. This
depiction is emotionally charged through claims such as “the government wants to see us
freeze”. At the same time, this presentation makes the sanctions appear irrational and
inappropriate. Thus, this approach is another instance of a domestication strategy, through
which the sanctions and their alleged societal and economic consequences are declared an

exclusively German issue.
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Similar strategies are also employed in the domestication of the narrative accusing states to fuel
the war through military support to Ukraine. In this context, the AfD again uses

decontextualization as a strategy of domestication. This is illustrated by the following example:

“That's what happens: The German government wants to supply tanks to Ukraine, and
Russia turns off our gas tap! It's no secret that the coalition government, led by Olaf
Scholz, Robert Habeck, and Annalena Baerbock, fails to grasp the simplest of
connections. And so, the chancellor and his ministers will now probably ask themselves
why Russia is cutting gas supplies to just 20 percent of the usual amount without warning.
The answer could be related to the federal government's plan to supply tanks to Ukraine.
And because that didn't really work indirectly, Germany now wants to officially become
a party to the war, with all the fatal consequences for the people in our country.” (AfD,

2022g)

As this example shows, by omitting contextual information on the geopolitical interest of the
German government in its military support and Russia’s strategy of gas squeezes as a means of
exerting political pressure, the impression is conveyed that military support to Ukraine is a
direct provocation to Russia. Besides, through the omission of these information and emphasis
on the societal grievances experienced through the energy crisis, the narrative is limited to the
German context and thus domesticated. In addition, the vague and undefined narrative of
“escalation” as the supposed consequence of arms deliveries is given concrete form and applied
to the German context. Through means of recontextualization, a direct link is established
between a particular action and its proclaimed consequences, thus transferring responsibility

for the situation to the government.

In the context of the energy debate, the AfD uses this strategy in frequent connection with the
demonization of political actors and entities, most frequently, the German government. This

becomes visible in the following statement:

“If the German government actually responds to the demands of the FDP and the Greens
and supplies Ukraine with Leopard battle tanks, for example, it cannot complain if
Russian President Putin declares Germany to be a direct participant in the war. This could
have all kinds of consequences, such as a further reduction in gas supplies or an

intensification of cyber attacks on German infrastructure.“ (Alice Weidel, 2022b)
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Here, contextual information is strategically omitted to portray the government as lacking in
competences and strategic deliberation. At the same time, speculative assertions about
Germany's alleged imminent involvement in the war are made and linked to the behavior of the
federal government. Through this strategy, the vague and undefined narrative of "escalation” as
an alleged consequence of military support is given concrete form, applied to the German

context, and hence, domesticated.

As mentioned before, the AfD uses the narrative primarily to argue for its own proposed
positions and alternatives. Against the backdrop of the political events the party conjures, these
alternatives seem like a viable solution. A similar approach is also pursued with narratives
referring to the alleged vassal status of EU countries vis-a-vis the Unites States. For example,
in many of its posts, the AfD presents the (re-)commissioning of the Nord Stream pipelines as
a supposed solution to the energy crisis. In this context, the narrative about the US's quest for
superpower status and the EU's supposed vassal status is transferred onto its claims in the Nord
Stream debate. Here, domestication takes place primarily through the complete transfer of the
narrative to the German context. Instead of the EU, the German government is portrayed as a
supposed vassal of the US. This image is created through recontextualization, meaning that
contextually relevant information, such as the German interests and intentions behind the
adoption of sanctions and the decision on future energy independence from Russia, are
deliberately omitted. Thus, the impression is created that the German government is
subordinating itself to US interests in its decision not to purchase gas via the Nord Stream

pipelines in the future.

Exemplary for this strategy is the following post:

"The rampant arrogance of a federal government that, according to Economics Minister
Habeck, sees its role as exclusively 'serving' the US is becoming increasingly dangerous.
Germany is not in a position to exert pressure on Moscow but is urgently dependent on

cheap Russian energy." (Alice Weidel, 2022a)

Besides of the decontextualization of statements discussed prior, the AfD uses juxtapositions of
alleged actions and needs. By contrasting of the federal government's alleged actions with the

demand for cheap energy, the AfD's demand for the resumption of energy relations with Russia
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is legitimized. It should be noted that the AfD only uses this narrative in the specific context of
the Nord Stream debate. In other contexts, such as the adoption of sanctions, the AfD does not
convey the impression that the federal government is acting under external control but rather

depicts it acting independently and self-determined.

Discourse strand 3: Peace discourse

In the context of Russia’s invasion of Ukraine, claims for peace and calls for a peaceful and
diplomatic solution of the war were prominent in the public debate, with 67 % of the German
population demanding peace negotiations in early 2023 (Redaktionsnetzwerk Deutschland,
2023) In its communication, the AfD is tying into these societal sentiments to strengthen its
own argumentation and to discredit its political opponents, i.e. the German government. A
central strategy is the demonization of political actors. The AfD sets itself in contrast with those
actors in order to appear as a peace- and solution-oriented party. The following example

illustrates this:

,Do not allow yourself to be pressured by the warmongers in your coalition or by your
partners in the Western alliance into leading Germany down a disastrous path by agreeing
to the Leopard delivery. Instead, advocate for a diplomatic peace solution!* (AfD-

Fraktion im Deutschen Bundestag, 2023)

As this example shows, the AfD is utilizing the polarity of war and peace in its argumentation
and applies it to itself and the federal government respectively. Thus, it is presenting itself as
the embodiment of peace, while the government is depicted as the embodiment of war. The AfD
thus appeals to social sentiments and the need for a quick peace solution, exploiting existing
societal trends for its own political gain. Through its argumentation, the AfD domesticates the
escalation narrative, in this case by suggesting that the allegedly looming escalation could be

defused through peace negotiations.

A similar strategy is also pursued in the domestication of the sanctions narrative, illustrated by

the following quote:

"We reject costly sanctions and embargoes, which hurt Germany the most. Relief must

reach citizens quickly and without bureaucracy. Instead of incurring horrendous debts for
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the reconstruction of Ukraine, the European Union should work towards a swift peace

agreement!" (Tino Chrupalla, 2022b)

Also in this case, the peace agreement is depicted as an allegedly tangible and realistic
alternative to sanctions and arms deliveries, which, according to the argumentation of the AfD,
would cause more harm than good to Germany. Here, again, the narrative and its implications
are decontextualized and thus transferred entirely to the German context. Through the deliberate
omission of other actors and interests, the impression is created that the sanctions are inherently
negative and dangerous. On the contrary, peace and diplomatic efforts, regardless of their actual
feasibility or risks, are depicted as positive and desirable. The AfD here also transfers the peace
discourse to its agenda and thus appropriates it. In addition to the demonization of individual
actors, the AfD also employs supposed unique selling points. The following post exemplifies

this:

"The Alternative for Germany calls on the federal government and other proponents of
new arms deliveries to finally make intensive efforts to promote peace negotiations
between the countries involved, which could actually end the war in Ukraine and thus the

suffering of the people there. [...]

Tino Chrupalla, federal spokesman for Alternative for Germany:
"We are the party of peace. We are the only party that is united in its commitment to peace
in Germany and on the European continent. The war in Ukraine must not be allowed to

escalate further, and Germany must not become a party to the war.” (AfD, 2023a)

As shown here, the AfD presents itself as a distinguishing party in terms of its positioning and
demand for peace. The narrative on the supposed escalation of the war serves here as a tool to
reinforce its own argumentation and positioning. Here, the narrative is domesticated by
establishing a link to the party’s positioning, i.e., the declared demand for peace against the
backdrop of a supposed escalation. The argumentation structure follows a clear pattern here:
First, the negative consequences of arms deliveries and sanctions for the German population
and economy are highlighted, in order to then offer a supposed alternative by calling for
diplomacy and peace efforts. This strategy legitimizes the claims of the AfD and allows it to

present itself as an alternative to the governing parties.
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Discursive strand 4: WWIII / Nuclear Threats

In a total of 20 of the examined posts, the AfD refers to a supposedly imminent nuclear or Third
World War. In the majority of these posts, reference is made to the narrative of a potential
escalation of the war through military support to Ukraine (18 out of 20 posts). This discursive
strand is frequently linked to the poor-government discourse strand. Here, a nuclear threat is
invoked to discredit the federal government and its actions. This linking of discourses is

exemplified in the following passage:

“Arms deliveries to Ukraine are leading to escalation and dragging Germany into the war.
President Putin is threatening to use nuclear weapons, Defense Minister Shoigu states that
Russia is ‘not at war with Ukraine, but with the collective West’ [...] Now what we have
always warned about is coming true. World War III is looming, and Germany would be a
direct party to the war because of the traffic light coalition's escalation strategy.” (AfD,
2022j)

As this example shows, the AfD is exploiting the danger of a nuclear threat by transferring the
narrative of an alleged escalation by the West to the German government, thus holding it
accountable. Here, the AfD uses decontextualized direct quotations as a means of strengthening
its own line of argumentation. The actual context of the quotes, namely the Russian
government’s strategy of justifying the invasion of Ukraine as a supposed proxy war against
the "collective West," 1is strategically omitted in order to strengthen the AfD’s own
argumentation on the government's supposedly escalatory policy. At the same time, the
narrative is domesticated by linking it to established enemy images. The emotions evoked by
the existential threat of nuclear war are thus transferred to the previously established image of
the enemy. Accordingly, the governing parties and politicians are portrayed as unscrupulous
warmongers, linking social fears of an escalation of the war to the federal government and

transferring them to its actions. This strategy is evident in the following quote:

“So far, it has mainly been members of parliament from the CDU/CSU, FDP, and the
Greens who have appeared to be warmongers. Now, SPD members of parliament are
apparently rebelling against the chancellor from within their own ranks because they are
determined to lead Germany into war. To back up his claim, Roth [politician of the SPD]

turns logic on its head. He writes that escalation can "only be prevented by extensive arms
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deliveries." The opposite is true. If we supply weapons, this will contribute to escalation

and not to a peaceful end to the war.” (AfD-Fraktion im Deutschen Bundestag, 2022)

As this example shows, the narrative is not only reproduced, but expanded and transferred to
the German context. In addition, through means of recontextualization, a reversal of roles and
responsibilities is made. Instead of a passive role of military support, the AfD's argumentation
strategy assigns an active role to the government by claiming that the government wants to lead

Germany into war.

In order to substantiate its line of argument and reinforce the impression that its claims
correspond to the social and political consensus, the AfD uses different methods. For example,
the AfD strategically references alleged expert and third-party assessments to support its own
argumentative claims. This method also relies on means of decontextualization: Besides of the
selective choice of these experts, their statements are not subjected to further evaluation or
contextualization. Instead, the credibility of their statements is suggested through reference to

their supposed expertise or rank. This approach is evident here, for example:

“Former Brigadier General Erich Vad shares the view of the AfD. He calls the delivery
of heavy weapons a "path to World War II1." Like us, he sees the solution in negotiations:
"If we don't want World War I1I, we must sooner or later break out of this logic of military
escalation and enter into negotiations." Vad compares the war in Ukraine with the wars in
Iraq and other countries. He considers the chances for negotiations to be realistic." (Tino

Chrupalla, 2022a)

In line with the strategy discussed above, neither the argumentation nor the expertise of the
alleged expert is not being subjected to critical evaluation. This creates the impression of
credibility. At the same time, quotes of this expert that align with the position of the AfD are
decontextualized and reproduced to strengthen its own argumentation. Thus, the narrative is

domesticated through its reproduction by domestic experts. and the reproduction by the AfD.
Besides this, the AfD also ties its argumentation to the peace discourse. In this context, central

strategies of domestication are demonization of political actors, recontextualization, and

rephrasing. The following citation is exemplary for this approach:
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"The Third World War is looming, and Germany would be a direct party to the war due
to the traffic light coalition's escalation strategy. Now may be the last chance for peace
negotiations. The federal government must commit to this and avert a nuclear

confrontation.” (Tino Chrupalla, 2022f)

As shown here, information on the strategy and positioning of the government are omitted, and
the military support to Ukraine is rephrased as “traffic light coalition’s escalation strategy”.
Thus, the narrative is transferred onto the approach of the government and hence domesticated.
Based on this presentation, the AfD can again present itself as a peace party and substantiate its
claims for peace negotiations. The AfD also uses emotional charging as a means of
domestication. Through expressions such as “last chance”, a sense of urgency is created,
allowing the AfD to present as a rational actor and once again contrast itself with the supposedly
irrational and warmongering government. By forming a counterpoint to the narrative through

its appeal for peace, the AfD simultaneously contributes to its domestication.

Discursive strand 5: Inflation

Caused by the energy crisis and the war in Ukraine, the German economy experienced a strong
increase in inflation rates of up to 8 %. In its communication, the AfD makes frequent reference
to the inflation discourse and mentions it in a total of 20 of their posts. In this context, both the
sanctions narrative and the accusation of the EU being a vassal state of the USA are

domesticated.

In its argumentation, the AfD again builds up on societal fears and grievances present of the
time of publication of the examined posts. However, its engagement with these issues goes
beyond their mere discussion or reproduction. Rather, they are used to argue against the federal
government and its sanctions policy. Here, the AfD strategically rephrases and recontextualizes
certain issues in order to foster specific societal sentiments. This strategy is illustrated by the

following example:

"It is the largest increase in producer prices since records began in 1949: a staggering
30.9 percent. This was announced by the Federal Statistical Office in Wiesbaden. The
main cause is said to be the rise in energy prices (up 84 percent). One can imagine the

social and economic damage that such a development will cause. What else needs to
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happen before the government finally abandons its "energy transition" ideology?" (AfD,
2022b)

This example shows how certain political trends and decisions, in this case the Green energy
transition, are rephrased and thus presented as an ideologically rather than ecologically and
economically motivated shift from fossil to renewable energies. At the same time, the AfD is
recontextualizing the issue by connecting the causes of the energy crisis to the political aims of
the government rather than the Russian war against Ukraine. By domesticating the narrative
this way and linking it to the discourse on inflation, the AfD’s claim for abandoning the
sanctions as a means of alleviating the economic situation also gains substance. Since the
argumentation draws a connection between sanctions and inflation and strategically omits other
causes for the rise in inflation rates and gas prices, the withdrawal of sanctions appears to be a

supposedly effective measure for combating inflation.

In the context of the inflation discourse, the AfD also domesticates the narrative of the EU as
primarily a vassal state of the US, acting accordingly under external control. This narrative is
domesticated to the German context through means of decontextualization, thus conveying that
not the EU, but Germany is subject to the decision-making power and dominance of the US.

The domestication strategy is revealed in the following statement:

“During his visit to Washington in March, German Economics Minister Habeck said, "The
more Germany serves, the greater its role." He reported that the US was pleased that
Germany intended to "exercise a servant leadership role." In the months that followed,
citizens learned the hard way what this servant role looks like. Aggressive interference in
the war in Ukraine with sanctions and arms deliveries is leading to enormous inflation

and an energy crisis of unforeseeable proportions.” (Tino Chrupalla, 2022¢)

As demonstrated here, quotes and statements are strategically decontextualized in order to
suggest the alleged subjugation of the German government to the US. Concurrently, the AfD
decontextualizes the Ukraine policy of the German government. Besides, contextual
information on both German geopolitical interests and Russia’s rather than Germany’s
responsibility for the invasion is omitted. Thus, the impression is created that inflation and the
energy crisis are caused by military support to Ukraine and sanctions against Russia. In this

case, the two domesticated narratives are connected in order to foster sentiments against the
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government and emphasize its alleged lack of competence and inability to alleviate the

situation.

It is worth noting here the relevance of linguistic and rhetorical aspects in the AfD's
communication. For example, emotionally charged terms such as "enormous" or "unforeseeable
proportions" are used in relation to inflation to emphasize the seriousness of the situation, thus
creating the impression of incapability of the German government. At the same time, the AfD
repeatedly uses figures, ratios, and comparisons as well as concrete examples to emotionally
charge the topic and establish an emotional connection to the readership (i.e., to emotionally

engage them). This is illustrated by the following quotes:

"According to the Federal Statistical Office, the inflation rate in August was around 7.9
percent. Energy prices rose by 35.6 percent in the same month compared to the previous
year, and food prices by 16.6 percent. One company after another is being forced to file
bankruptcy, while government debt threatens to explode. And Russia? Despite the

sanctions, it is doing excellent business” (AfD, 2022k)

"It is the largest increase in producer prices since records began in 1949" (AfD, 2022b)

This strategy, which relies on stirring up fears and emotions, aims to portray the federal
government’s sanctions policy as ineffective by using comparisons and contrasts as visible in
the abovementioned example. Here, the AfD utilizes statistical data to visualize the inflation
rates. By linking these data to the allege threat of bankruptcy, it deliberately stokes existential
fears and resentment towards the government. In contrast to these existential threats, the
sanctions appear unjustified and are delegitimized. At the same time, these claims further
mistrust in the federal government’s competence, thus attaching greater credibility and

trustfulness to the AfD.

As the analysis has shown, the AfD appropriates already persisting social and political
grievances in its communications. It thus exploits its audience’s receptiveness to simple and
straightforward solutions in the context of a complex geopolitical situation for its own purposes.
In the context of this research, this means that narratives of Russian state propaganda are
deliberately linked to these grievances and are integrated into the AfD’s strategy. The AfD

adapts these narratives to the German context, i.e., domesticates them, in order to offer a
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solution to the grievances or to delegitimize the government’s actions. Central means of
domestication are both the de- and recontextualization of statements, demonization of domestic
actors, the selective use of expert knowledge and data, such as survey results. The AfD also
makes extensive use of emotions by emotionally charging their statements, thus exploiting

sentiments that are already present within society for the purpose of mobilization.

7. Results and Conclusion

This thesis investigated how local political actors utilize foreign propaganda for their own
purposes. As demonstrated, propagandistic narratives are utilized by tying them into issues that
are considered politically and societally relevant. Through means of re- and de-
contextualization of these issues, the narratives are adapted to the social context and thus

supplement and reinforce the argumentation of political actors.

As the case of the AfD has shown, the strategies the party utilizes in this context are consistent
with its overarching communication strategy. As discussed in the first section of this thesis, the
party’s communication highly relies on the simplification of complex topics, the distortion of
facts by means of re- and decontextualization of topics, statements and assertions, and the
emotional charging of societally relevant matters. The propagandistic narratives are adapted to
this strategy and used to back the AfD’s argumentation. Correspondingly, by these means,
certain enemy images or concrete existential threats are conjured that are then used as a basis
for offering a supposed solution to complex matters. Through this strategy, the AfD establishes
an image of itself as a supposed “problem-solving party” and supposed alternative to the

mainstream.

Noticeable in the AfD’s domestication of propagandistic narratives is their reliance on
propagandistic techniques in both the reproduction of the narratives and their communication
in general. For example, in its communication, the AfD frequently repeats of its core narratives,
claims, and self-attributions. As noted by Kupiecki et al (2025), this is a central tool of
propaganda, as narratives must be frequently repeated to have a lasting effect on the formation
of opinion. Besides, parallels between the communicative strategies and the mode of action of
strategies of international propaganda can be observed, as shown in the example of RT in the
second chapter. To provide an example, the AfD adapts its narratives to a concrete context and

the target groups of its communication, thus obscuring their origins.
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Overall, parallels between the AfD’s communication strategy regarding its domestication of
Russian state propaganda and strategies of international propaganda were observed as
prominent in the analysis. However, while broadcasters such as RT are clearly channels of
international propaganda and mainly serve the purpose to influence public opinion abroad, the
AfD’s communication serves different purposes. As the analysis has demonstrated, the
propagandistic narratives and their domestication to the German context are mainly a means to
an end. It is indicated that the AfD is adopting the domestication strategies observable in
international propaganda strategies in its communication to increase the effectiveness and reach

of its own statements and positions.

This shows that the AfD is not a mere “puppet of the Kremlin”. The party has fostered close
ties to the Russian government and has in the past repeatedly been used by the Kremlin to exert
influence on German society and politics (Shekhovtsov, 2022; Belton et al, 2023). However,
regarding its communication strategy, the AfD is pursuing its own intentions in the
domestication of the narratives. The reproduction and domestication are hereby part of an
overarching strategy to disseminate and establish its own positions and to mobilize its
(potential) electorate. Thus, domestication is a consciously employed strategic approach to
further the AfD’s own means and intentions. Hence, it is likely that the party diverts from the
domestication of the narratives if other strategies become more effective for the achievement
of the party’s goals. Considering that mainly those narratives were domesticated that could be

linked to prevailing societal sentiments, this assumption is strengthened.

The analysis of the AfD’s communication strategy has revealed that political actors primarily
engage with propagandistic narratives that can be tied into discourse strands that dominate the
societal and political debate and are thus perceived as relevant by its audience. This
demonstrates that the connection to dominant local topics forms the foundation of
domestication. This aligns with the theoretical assumptions on domestication by Ji et al (2024).
Here, the scholars have observed a utilization of news events by political actors by tying them
into domestic policy issues. There are also parallels in the way these narratives and news events
are domesticated. As Ji et al (2024) have identified, narratives are both utilized selectively and
framed in a certain way using different tones. The AfD domesticates the propagandistic

narratives in a similar way. This means that it does not just reproduce the narratives but adapts
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them in such a manner that it furthers its own argumentation and thus its overarching political

aims.

As this shows, this thesis contributes to the research on domestication through its focus on the
domestication of foreign propagandistic narratives by domestic political actors. Although the
application of domestication theory to international propaganda is not new, existing research
does not focus on the exact strategies and mechanisms used by political actors to adapt
international propaganda to the domestic context (Innes et al, 2021). This thesis addresses this

gap and demonstrates the precise mechanisms of domestication in this context.

However, this thesis also has limitations. Since the data basis was limited to Facebook posts
and thus only reflects a part of the AfD's online communication, the results are only
representative to a limited extent. The restriction to a specific party spectrum and the regional
limitation to Germany also contribute to the fact that the results have only limited general
significance. Nevertheless, this research provides insight into the mechanisms and strategies

involved in the domestication of international propaganda.

The core assumption of this thesis is that foreign propagandistic narratives are utilized by
domestic politicians for their own benefit. Future research could connect to this assumption. By
considering greater timespans than used for this research and by investigating and comparing

different countries and political parties, this assumption could be strengthened.

Bibliography

Alieva, L., Kloo, I., & Carley, K. M. (2024). Analyzing Russia’s propaganda tactics on Twitter
using mixed methods network analysis and natural language processing: a case study of
the 2022 invasion of Ukraine. EPJ Data Science, 13(42).
https://doi.org/https://doi.org/10.1140/epjds/s13688-024-00479-w

Amanatullah, S., Balani, S., Fraioli, A., McVicker, S. M., & Gordon, M. (2023). Tell Us How
You Really Feel: Analyzing Pro-Kremlin Propaganda Devices & Narratives to Identify
Sentiment Implications.

Arnold, K. (2003). Propaganda als ideologische Kommunikation. Publizistik, 48(1), 63-82.
https://doi.org/10.1007/s11616-003-0004-x

Arzheimer, K. (2023). To Russia with love? German populist actors’ positions vis-a-vis the
Kremlin. In The Impacts of the Russian Invasion of Ukraine on Right-Wing Populism in
Europe (pp. 156—167). essay, European Center for Populism Studies (ECPS).

51



Arzheimer, K. (2024). Die AfD und Russland. Jahrbuch Extremismus und Demokratie. Eds.
Backes, Uwe, Alexander Gallus, Eckhard Jesse, and Tom Thieme. Vol. 36. Nomos. 207-
220.

Beseler, A., & Toepfl, F. (2024). Conduits of the Kremlin’s Informational Influence Abroad?
How German- Language Alternative Media Outlets Are Connected to Russia’s Ruling
Elites. The International Journal of Press/Politics, 1-20.
https://doi.org/10.1177/19401612241230284

Clausen, L. (2004). Localizing the global: ‘domestication’ processes in international news
production. Media, Culture & Society, 26(1), 25-44.
https://doi.org/10.1177/0163443704038203

Decker, P. K. (2021). “We Show What Is Concealed”: Russian Soft Power in
Germany. Problems of Post-Communism, 68(3), 216-230.
https://doi.org/10.1080/10758216.2020.1753082

Elswah, M., & Howard, P. N. (2020). “Anything that Causes Chaos”: The Organizational
Behavior of Russia Today (RT).Journal of Communication, 70(5), 623—645.
https://doi.org/10.1093/joc/jqaa027

Fairclough, N. (2010). Critical Discourse Analysis. The Critical Study of Language.
Routledge.

Fisher, A. (2021). Trickle Down Soft Power: Do Russia’s Ties to European Parties Influence
Public Opinion? Foreign Policy Analysis, 17(1), 1-22.
https://doi.org/10.1093/fpa/oraa013

Freytag von Loringhoven, A., & Erlenhorst, L. (2024). Putins Angriff auf Deutschland:
Desinformation, Propaganda, Cyberattacken. Econ.

Hellman, M. (2024). Security, Disinformation and Harmful Narratives: RT and Sputnik News
Coverage about Sweden. Palgrave Macmillan.

Henriksen, F. M., Kristensen, J. B., & Mayerhoffer, E. (2024). Dissemination of RT and
Sputnik Content in European Digital Alternative News Environments: Mapping the
Influence of Russian State-Backed Media Across Platforms, Topics, and Ideology. The
International Journal of Press/Politics, 29(3), 795-818.
https://doi.org/10.1177/19401612241230281

Heyen, S. (2020). Die AfD in den Medien. Eine Analyse des medialen Framings der Partei
., Alternative fiir Deutschland am Beispiel politischer Talkshows. Carl Grossmann
Verlag.

Hillje, J. (2021). Propaganda 4.0: Wie rechte Populisten unsere Demokratie angreifen. Verlag
J.H.W. Dietz Nachf.

Holt, K., Ustad Figenschou, T., & Frischlich, L. (2019). Key Dimensions of Alternative News

Media. Digital Journalism, 7(7), 860—-869.
https://doi.org/10.1080/21670811.2019.1625715

52


https://doi.org/10.1093/joc/jqaa027

Hutchings, S. C., Tolz, V., Chatterje-Doody, P. N., Crilley, R., & Gillespie, M.
(2024). Russia, disinformation, and the Liberal Order: RT as populist pariah. Northern
[llinois University Press, an imprint of Cornell University Press.

Hutchings, S.C., Tolz, V. (2023) Truth with a Z: disinformation, war in Ukraine, and Russia’s
contradictory discourse of imperial identity, Post-Soviet Affairs, 39:5, 347-365, DOI:
10.1080/1060586X.2023.2202581

Innes, M., Innes, H., Roberts, C., Harmston, D., & Grinnell, D. (2021). The normalisation and
domestication of digital disinformation: on the alignment and consequences of far-right

and Russian State (dis)information operations and campaigns in Europe. Journal of Cyber
Policy, 6(1), 31-49. https://doi.org/10.1080/23738871.2021.1937252

Institute for Strategic Dialogue (ISD). (2024). Two Years On. An Analysis of Russian State
and Pro-Kremlin Information Warfare in the Context of the Invasion of Ukraine.

Jager, S., & Maier, F. (2015). Analysing discourses and dispositives: a Foucauldian approach
to theory and methodology. In Methods of Critical Discourse Studies (3rd ed., pp. 109—
136), Sage.

Ji, D., Jiang, X., & Wang, L. (2024). Domesticating international news: China’s media coverage
of the Russia-Ukraine conflict. International Communication Gazette, 86(1), 55-72.
https://doi.org/10.1177/17480485231220145

Jowett, G., & O’Donnell, V. (2015). Propaganda & Persuasion. Sixth Edition. SAGE
Publications, Inc.

Klawier, T. (2024). How many people use alternative media in Germany and how can we
measure it? Journal of Quantitative Description: Digital Media, 4, 1-36.
https://doi.org/10.51685/jqd.2024.016

Kiippers, A. (2024) ‘Climate-Soviets‘, Alarmism, and ‘Eco-Dictatorship’: The Framing of
Climate Change Scepticism by the Populist Radical Right Alternative for Germany,
German Politics, 33:1, 1-21, DOI: 10.1080/09644008.2022.2056596

Kupiecki, R., Bryjka, F., & Chton, T. (2025). International Disinformation. A Handbook for
Analysis and Response. Brill.

Kuznetsova, E. (2018). Framing and counter-framing in world politics: the case
study of Russian International Broadcasting, RT. (Unpublished Doctoral thesis, City,
University of London)

Kuznetsova, E., Stolze, M., Tsarskaia, N., Rudolph, L., Vzyatisheva, V. (2024, September 25).
Who Believes in Russian Propaganda in Germany? A Survey Study of Alternative
Media Users [Conference Presentation]. ECREA 2024, Ljubljana, Slovenia.
https://ecrea2024ljubljana.eu

Laruelle , M., Kreko, P., Lorant, G., Juhész, A., & Savino, G. (2015). Russia, Europe and the
Far Right. Russian Analytical Digest, (167), 2—13.

53


https://ecrea2024ljubljana.eu/

Lemke, C. (2020). Right-Wing Populism and International Issues. A Case Study of the
AfD. German Politics and Society, 38(2), 90-108.
https://doi.org/10.3167/gps.2020.380204

McKay, S., & Tenove, C. (2021). Disinformation as a Threat to Deliberative
Democracy. Political Research Quarterly, 74(3), 703-717.
https://doi.org/10.1177/1065912920938143

Moore, M., & Colley, T. (2024). Two International Propaganda Models: Comparing RT and
CGTN’s 2020 US Election Coverage. Journalism Practice, 18(5), 1306—1328.
https://doi.org/10.1080/17512786.2022.2086157

Mudde, C., & Rovira Kaltwasser, C. (2017). Populism: A very short introduction. Oxford
University Press.

Schroeder, W., & WeBels, B. (2023). Radikalisiert und etabliert. Die AfD vor dem
Superwahljahr 2024. Otto Brenner Stiftung.

Schiinemann, W. (2022). A threat to democracies? An overview of theoretical approaches and
empirical measurements for studying the effect of disinformation. . In Cyber security
politics. Socio-technological transformations and political fragmentation. ( pp. 32—47).
Routledge .

Snegovaya, M. (2022). Fellow travelers or Trojan horses? Similarities across pro-Russian
parties’ electorates in Europe. Party Politics, 28(3), 409-418.
https://doi.org/10.1177/1354068821995813

Steinberg, A., & Vitter, M. (2022). ,, Eine Waffe im Informationskrieg“ Demokratiefeindliche
Narrative in Russlands Angriffskrieg gegen die Ukraine. Amadeu Antonio Stiftung,

Olausson, U. (2014) The Diversified Nature of “Domesticated” News Discourse, Journalism
Studies, 15:6, 711-725, DOI: 10.1080/1461670X.2013.837253

Vladimirov, M., Képpen, M., & Osipova, D. (2024). NETWORKS OF POWER - Russia’s
Shadow Influence in Germany, 1-39.

Wodak, R., & Meyer, M. (2015). Critical discourse studies: history, agenda, theory and
methodology. In Methods of discourse studies (3rd ed., pp. 1-22). Sage.

Wondreys, J. (2025). Putin’s puppets in the West? The far right’s reaction to the 2022 Russian
(re)invasion of Ukraine. Party Politics, 31(2), 299-3009.
https://doi.org/10.1177/13540688231210502

Yang, Y., McCabe, S., & Hindman, M. (2024). Does Russian Propaganda Lead or Follow?
Topic Coverage, User Engagement, and RT and Sputnik’s Agenda Influence on US
Media. The International Journal of Press/Politics, 1-24.
https://doi.org/10.1177/19401612241271074

Ziemer, C.-T., Schmid, P., Betsch, C., & Rothmund, T. (2024). Identity is key, but
Inoculation helps — how to empower Germans of Russian descent against pro-Kremlin

disinformation. Advances in Psychology, 2, 1-21. https://doi.org/10.56296/aip00015

54


https://doi.org/10.1080/17512786.2022.2086157

Online sources

Alice Weidel, 2022a (31.03.2022). Inkompetente Regierungsbank steuert Deutschland in die
Energiekatastrophe! Deutschland ist nur knapp an einer Energiekatastrophe vorbei
geschrammt.  Weil sich die Bundesregierung [Image attached] Facebook.
https://www.facebook.com/photo/?fbid=5368317506512774&set=pb.100044505696542
.-2207520000

Alice Weidel, 2022b (25.07.2022). Keine deutsche Panzerlieferung an Ukraine! FDP- und
Griinen-Politiker wollen wegen gescheiterter Ringtausche schwere Waffen wie Schiitzen-
und Kampfpanzer direkt [Image attached]. Facebook.
https://www.facebook.com/aliceweidel/photos/pb.100044505696542.-
2207520000/5695458793798642/?type=3

AfD, 2022a (28.03.2022). Russland-Sanktionen: Rationierung von Gas und Diesel droht! Man
erfdhrt es nicht als Hauptmeldung der ,, Tagesschau *“ und nicht auf der [Image attached]
Facebook.

https://www.facebook.com/photo/?fbid=5282163348480628&set=pb.1000445697117
82 2207520000

AfD, 2022b. (22.04.2022) Scholz-Regierung tatenlos: Erzeugerpreise steigen um 30 Prozent!
Es ist der grofste Anstieg der Produzentenpreise seit Beginn der Erhebung im Jahr [Image

attached]. Facebook.
https://www.facebook.com/photo/?tbid=5355950164435279&set=pb.100044569711782
.-2207520000

AfD, 2022c. (03.05.2022). Griine fordern Kriegssteuer! Auch Energiekonzerne miissten zahlen
— und am Ende wieder die Verbraucher! Wer sich in letzter Zeit gefragt hat, [Image
attached]. Facebook.
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/5385559528141009/?type=3

AfD, 2022d. (11.07.2022) Der Gashahn ist dicht — und dank der Ampelregierung konnte er es
bleiben! Nun ist es also passiert: Der Gashahn ist [Image attached].
Facebook. https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/5582699838426976/?type=3))

AfD, 2022¢ (21.07.2022). Deutsche verlieren Glaube an Sanktionen! Nahezu jeder Zweite
zweifelt mittlerweile an den durch die Ampel verhingten Sanktionen gegen Russland.

Demnach [Image attached] Facebook.
https://www.facebook.com/photo/?tbid=5612542455442714&set=pb.100044569711782
.-2207520000

AfD, 2022f. (22.07.2022). Unser Privatleben geht Sie nichts an, Herr Habeck!
Wihrend Deutschland mittlerweile sogar russisches Gas nach Polen verkauft, legt
Wirtschaftsminister Habeck [Image attached]. Facebook.
https://www.facebook.com/photo/?tbid=5615636145133345&set=pb.10004456971178
2.-2207520000

55


https://www.facebook.com/photo/?fbid=5368317506512774&set=pb.100044505696542.-2207520000
https://www.facebook.com/photo/?fbid=5368317506512774&set=pb.100044505696542.-2207520000
https://www.facebook.com/aliceweidel/photos/pb.100044505696542.-2207520000/5695458793798642/?type=3
https://www.facebook.com/aliceweidel/photos/pb.100044505696542.-2207520000/5695458793798642/?type=3
https://www.facebook.com/photo/?fbid=5282163348480628&set=pb.100044569711782%20%20%20%20%20%20%20%20%20%20%202207520000
https://www.facebook.com/photo/?fbid=5282163348480628&set=pb.100044569711782%20%20%20%20%20%20%20%20%20%20%202207520000
https://www.facebook.com/photo/?fbid=5355950164435279&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=5355950164435279&set=pb.100044569711782.-2207520000
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5385559528141009/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5385559528141009/?type=3
https://www.facebook.com/photo/?fbid=5612542455442714&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=5612542455442714&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=5615636145133345&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=5615636145133345&set=pb.100044569711782.-2207520000

AfD, 2022g (25.07.2022) Sowas kommt von sowas: Die Bundesregierung will Panzer in die
Ukraine liefern, Russland dreht uns den Gashahn zu! Dass die [Image attached].
Facebook. https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/5624164677613825/?type=3

AfD, 2022h. (30.07.2022). Bis zu 1.000 Euro Mehrkosten pro Haushalt: Du bezahlst fiir
Habecks Versagen!
Das geht doch auf keine Kuhhaut mehr: Erst [Image attached]. Facebook.
https://www.facebook.com/photo/?fbid=5634091566621136&set=pb.100044569711782
.-2207520000

AfD, 2022i. (16.08.2022). +++ Gas-Umlage der Regierung kostet durchschnittliche Familie
ca. 500 Euro im Jahr! +++Es ist ein dramatisches Ausmafs an sozialem Sprengstoff, der
[Image attached]. Facebook.
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/5683025338394425/?type=3

AfD, 2022j (21.09.2022) Chrupalla: Deutschland hat im Ukraine-Krieg nichts zu gewinnen,
aber alles zu verlieren! In seiner Rede an die russische Nation [Image attached].
Facebook. https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/5783867058310252/?type=3

AfD, 2022k (22.09.2022) Achtes Sanktionspaket: Der Wirtschaftskrieg ist sinnlos und falsch!
Etwas Neues fillt der EU im Umgang mit Russland offenbar nicht mehr [Image attached]
Facebook.
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.%20-
2207520000/5787128801317411/?type=3%20%3B

AfD, 2023a (23.2.2023) AfD demonstriert fiir den Frieden! Die Alternative fiir Deutschland
fordert die Bundesregierung und die anderen Befiirworter neuer Waffenlieferungen auf,
sich [Image attached]. Facebook.
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-
2207520000/6260617710635182/?type=3

AfD, 2023b. (06.06.2023). Deutschland liefert eine noch unbestimmte Zahl von
Schiitzenpanzern des Typs Marder in die Ukraine. Lediglich ein Anruf aus dem Weiflen

[Image attached] Facebook.
https://www.facebook.com/photo/?tbid=6107714725925482&set=pb.100044569711782
.-2207520000

AfD-Fraktion im Deutschen Bundestag (22.04.2022). Wir diirfen nicht wie Schlafwandler in
einen Dritten Weltkrieg schlittern! Tino Chrupalla, Vorsitzender der AfD-Fraktion im
Bundestag, zur Debatte [Image attached]. Facebook.
https://www.facebook.com/afdimbundestag/photos/pb.100044376191481 .-
2207520000/1105349326715244/?type=3

AfD-Fraktion im Deutschen Bundestag (13.01.2023). Bleiben Sie standhaft, Herr
Bundeskanzler! Zur Debatte iiber die Lieferung von Kampfpanzern vom Typ Leopard 2

an die Ukraine teilt der [Image attached]. Facebook.
https://www.facebook.com/photo/?fbid=1288711385045703 &set=pb.100044376191481
.-2207520000

56


https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5624164677613825/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5624164677613825/?type=3
https://www.facebook.com/photo/?fbid=5634091566621136&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=5634091566621136&set=pb.100044569711782.-2207520000
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5683025338394425/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5683025338394425/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5783867058310252/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/5783867058310252/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.%20-2207520000/5787128801317411/?type=3%20%3B
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.%20-2207520000/5787128801317411/?type=3%20%3B
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/6260617710635182/?type=3
https://www.facebook.com/alternativefuerde/photos/pb.100044569711782.-2207520000/6260617710635182/?type=3
https://www.facebook.com/photo/?fbid=6107714725925482&set=pb.100044569711782.-2207520000
https://www.facebook.com/photo/?fbid=6107714725925482&set=pb.100044569711782.-2207520000
https://www.facebook.com/afdimbundestag/photos/pb.100044376191481.-2207520000/1105349326715244/?type=3
https://www.facebook.com/afdimbundestag/photos/pb.100044376191481.-2207520000/1105349326715244/?type=3
https://www.facebook.com/photo/?fbid=1288711385045703&set=pb.100044376191481.-2207520000
https://www.facebook.com/photo/?fbid=1288711385045703&set=pb.100044376191481.-2207520000

Belton, Mekhennet & Harris (21.04.2023). Kremlin tries to build anti-war coalition in
Germany, documents show. Retrieved on 22.08.2024 from
https:// www.washingtonpost.com/world/2023/04/2 1/germany-russia-interference-afd-

wagenknecht/

Beseler, A., & Heidsiek, A. (04.03.2024). Interview: Deutsche Alternativmedien und Russische
Propaganda. DEKODER. https://www.dekoder.org/de/article/deutsche-
alternativmedien-russische-propaganda

Deutschlandfunk (21.01.2024). Kommunikation der AfD  Provozieren, polarisieren,

normalisieren. Deutschlandfunk.de
https://www.deutschlandfunk.de/kommunikationsstrategien-rhetorik-afd-neue-rechte-
100.html

Die Zeit (22.05.2023). Bundesamt fiir Verfassungsschutz: AfD fordert laut Haldenwang
Rechtsextremismus und russische Propaganda.
https://www.zeit.de/politik/deutschland/2023-05/thomas-haldenwang-afd-russische-
propaganda

Ehl, D., & Ghaedi, M. (02.03.2025). Russian propaganda: How Moscow uses disinformation
in Africa. dw.com. https://www.dw.com/en/how-russias-propaganda-machine-sows-
disinformation-in-africa/a-71453082

Heil, G., Pohl, M., & Becker, A. (19.04.2024). Russische Einflussoperation Geldiibergabe an
Bystron im Auto? tagesschau.de.
https://www.tagesschau.de/investigativ/kontraste/russland-afd-krah-bystron-voice-of-
europe-100.html

Luyken, J. (11.01.2023). Ex-German Green party activist ‘parrots Putin’s propaganda from
the front line.” The Telegraph. https://www.telegraph.co.uk/world-
news/2023/01/11/alina-lipp-germany-green-party-russia-propaganda-ukraine-
invasion/?ICID=continue_without subscribing reg_first

Marinov, V., & Bau, M. (08.04.2024). Alina Lipp: Wie eine 28-Jihrige zum Sprachrohr
russischer Propaganda wurde. correctiv.org.
https://correctiv.org/faktencheck/hintergrund/2022/04/08/alina-lipp-wie-eine-28-
jaehrige-zum-sprachrohr-russischer-propaganda-wurde/

Plattform Wiederautbau Ukraine (n.d.) Russische Desinformation in Deutschland: Versuche
Digitaler  Einflussnahme. https://www.ukraine-wiederautbauen.de/ukraine/russische-
desinformation-in-deutschland-digitale-einflussnahme-247620

Praktiknjo, A., & Priesmann, J. (n.d.). Auswirkungen der Energiekrise auf Privathaushalte.
RWTH Aachen. https://magazines.rwth-aachen.de/de/kit76/wissenschaft-
wirtschaft/privater-energieverbrauch

Redaktionsnetzwerk Deutschland (24.02.2023). Umfrage zu Ukraine-Krieg: Zwei Drittel der
Menschen in  Deutschland  fiir sofortige  Friedensverhandlungen. RND.de.

https://www.rnd.de/politik/deutsche-wuenschen-sich-frieden-67-prozent-der-menschen-
in-deutschland-fuer-sofortige-BQEDVGP2JBUYMWSTMDCKQGV6JA .html

57


https://www.washingtonpost.com/world/2023/04/21/germany-russia-interference-afd-wagenknecht/
https://www.washingtonpost.com/world/2023/04/21/germany-russia-interference-afd-wagenknecht/
https://www.ukraine-wiederaufbauen.de/ukraine/russische-desinformation-in-deutschland-digitale-einflussnahme-247620
https://www.ukraine-wiederaufbauen.de/ukraine/russische-desinformation-in-deutschland-digitale-einflussnahme-247620

Scheffel, S. (10.08.2023). AfD dominiert Social-Media-Plattformen: Populistische Parolen
treiben die Interaktion an. Redaktionsnetzwerk Deutschland.
https://www.rnd.de/politik/afd-dominiert-social-media-plattformen-populistische-
parolen-treiben-die-interaktion-an-DUNSTA6ZZNDZDN7LGQR7EYNSJM.html

Shekhovtsov, A. (29.09.2022). Rechtsextremist Ochsenreiter: Vermittler zwischen AfD und
Russland.  tagesschau.de.  https://www.tagesschau.de/investigativ/ochsenreiter-afd-
russland-101.html

Siggelkow, P. (31.07.2024). Biindnis Sahra Wagenknecht: Auf Linie mit der russischen
Propaganda. tagesschau.de. https://www.tagesschau.de/faktenfinder/bsw-wagenknecht-
ukraine-russland-100.html

Tino Chrupalla, 2022a (12.04.2022). Aufsenministerin Baerbock hat gestern vor dem Treffen
der EU-Aufsenminister die Lieferung schwerer Waffen in die Ukraine gefordert. Sie nennt
[Image attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2751566361818286/?type=3

Tino Chrupalla, 2022b (18.05.2022). Der Ukraine-Krieg ist noch in vollem Gang, aber die EU-
Kommission missbraucht die Lage, um einen weiteren Schritt in Richtung [Image
attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2776559275985661/?type=3

Tino Chrupalla, 2022c¢ (12.07.2022). Bei seinem Besuch in Washington sagte
Bundeswirtschaftsminister Habeck im Mdrz: ,,Je stirker Deutschland dient, umso grofser
ist seine Rolle. “ Er [Image attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2815322012109387/?type=3

Tino Chrupalla, 2022d (27.07.2022). Bundeswirtschaftsminister Habeck hat Russland den
Wirtschaftskrieg erkldrt. Jetzt hat der russische Gaskonzern Gazprom seine
Gaslieferungen auf 20 Prozent der Kapazitdt [Image attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2825539581087630/?type=3

Tino Chrupalla, 2022¢ (16.08.2022). Gestern hat Bundeswirtschaftsminister Habeck seine
Gasumlage vorgestellt und dabei die Realitit schwer verzerrt. Gegeniiber der Presse
erkldrte er: ,,Die Umlage ist [Image attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2839046096403645/?type=3

Tino Chrupalla, 20221 (21.09.2022) In seiner Rede an die russische Nation hat Prdsident Putin
die Teilmobilisierung der russischen Streitkrifte ausgerufen. Jetzt bewahrheitet sich,
wovor [Image attached]. Facebook.
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-
2207520000/2864805743827680/?type=3

Tino Chrupalla (09.01.2023) Bundeswirtschaftsminister Habeck schloss gestern im , Bericht
aus Berlin‘ die Lieferung von Kampfpanzern durch die Bundesregierung an die Ukraine

58


https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2751566361818286/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2751566361818286/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2776559275985661/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2776559275985661/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2815322012109387/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2815322012109387/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2825539581087630/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2825539581087630/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2839046096403645/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2839046096403645/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2864805743827680/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2864805743827680/?type=3

nicht aus. [Image attached].
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-

2207520000/2950861648555422/?type=3

Facebook.

59


https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2950861648555422/?type=3
https://www.facebook.com/TinoAfD/photos/pb.100050486949870.-2207520000/2950861648555422/?type=3

	1. Introduction
	2.   Definition of key concepts: Disinformation and Propaganda
	3.  Context:  International propaganda and foreign media interference in the case of Germany
	3.1. Two international propaganda channels of the Russian government: RT and Sputnik
	3.2. Role of influencers and alternative media in the dissemination of Russian state propaganda
	3.3.  Ties between political actors of the far right and the Russian government
	3.4. Strategies of the AfD
	3.4.1. Communicative strategies of the AfD
	3.4.2. Rhetorical strategies
	3.4.3. The use of (social) media in the AfD’s party communication


	4. Theoretical framework
	5. Research design
	5.1. Method: Critical discourse analysis
	5.2. Steps of analysis
	5.3. Methods of analysis

	6.  Analysis
	7. Results and Conclusion
	Bibliography

